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THE  CHICAGO  TRIBUIVE  REACHES 

YOU  WAIVT 


How  big  is  your  feminine  following  in  Met-  Now  maybe  you  sell  dishwashers,  dog 
ropolitan  Chicago?  Of  the  1,920,500  news-  food  or  drip-dry  suits  instead  of  dresses.  It 
paper-reading  women  in  this  market,  there  makes  little  difference.  No  matter  what  kind 
are  many  who  probably  buy  your  particu-  of  buyers  you’re  after,  the  Tribune  reaches 
lar  product.  Yet  how  many  are  there  who  more  of  them  than  any  other  Chicago  news- 
don’t,  but  could?  paper. 

The  problem  is  not  simply  one  of  reach-  That’s  why,  dollar  for  dollar  of  your 
ing  more  women.  You  want  the  right  kind  advertising  budget,  the  Tribune  can  pro¬ 
of  women— the  ones  who  buy.  In  Chicago,  duce  greater  sales  and  profits  for  you. 
this  is  easy.  Most  of  them  read  the  Tribune. 

Take  a  frequently-purchased  item  like  a 
woman’s  dress.  In  Chicago  and  suburbs, 

67%  of  all  dress  buyers  read  ^he  Sunday 
Tribune;  50%  read  the  Daily  Tribune. 

More  readers . . .  more  buyers . . .  more  results 

THE  CHICAGO  TRIBUNE 


•  In  these  three  handy  market  guides,  you’ll 
find  a  gold  mine  of  information  about  In¬ 
diana’s  rich  45-county  area  where  nearly 
half  of  the  state’s  people  live — where  almost 
half  of  the  state’s  total  income  is  earned — 
and  where  practically  one-half  of  the  state’s 
buying  power  is  concentrated. 

For  free  copies  of  the  following  publica¬ 
tions,  write  Greneral  Advertising  Depart¬ 
ment,  The  Indianapolis  Star  and  The  In¬ 
dianapolis  News,  307  North  Pennsylvania 
Street,  Indianapolis  6,  Indiana: 

CONSUMER  ANALYSIS  •  152  fact-filled 
pages  from  the  16th  annual  study  of  buying 
habits,  brand  usage  and  consumer  data  about 
Metropolitan  Indianapolis. 

FACTS  •  20  pages  of  market  data  about 
Indianapolis  people— their  homes,  their  in¬ 


comes  and  employment,  their  shopping  cen¬ 
ters,  their  shopping  habits  and  buying  plans. 
Included  are  detailed  statistics  of  the  entire 
45  county  area. 

TRADING  AREA  MAP  of  45  counties  list¬ 
ing  population,  income  and  names  and  loca¬ 
tions  of  all  industries  employing  1,000  or 
more  persons. 

SOnly  The  Star  and  The  News  reach 
53.1%  of  the  690,700  families  in  this 
$4.3  billion,  45-county  market  that 
contains: 

47%  of  the  state’s  population— 48%  of 
its  EBI— 48%  of  its  retail  sales— 45%  of 
its  food  sales— 57%  of  its  general  merchandise 
sales— 46%  of  its  automotive  and  gasoline  sales— 
48%  of  its  home  furnishings  sales  and  53%  of  its 
drug  sales!  (Source:  Sales  Management  “Survey 
of  Buying  Power,"  May  10, 1961) 


YOU’RE  IN  ...  IN  INDIANA  WITH 

The  Indianapolis  Star  •  The  Indianapolis  News 


Represented  Nationally  by  the  Kelly-Smith  Company 


“You  know  how  the  big  wheels 
always  take  over  the  gold-plated 
shovel  at  ground-breaking  cere¬ 
monies?  Yesterday  .  .  .  kids  did 
the  work  ...” 

A  LEAD 
THAT  TOOK 
SOME 
DIGGING 

Find  the  gold-plated  shovel  at  a  ground  breaking, 
and  there’s  bound  to  be  a  VIP  on  the  other  end 
of  it  Not  so  at  ground-breaking  for  the  new 
Gordon  School  in  East  Providence,  R.  I.  Young¬ 
sters  did  the  honors  “and  ripped  up  the  earth  in 
fine  style.”  Good  local  story.  Gold-plated  lead. 
And  another  example  of  the  Providence  Journal- 
Bulletin  at  work  bringing  the  news  to  New  Eng¬ 
land  . . .  with  character  . . .  competence  . . .  color! 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


EDITOR  &  PUBLISHER  CALENDAR 

JANUARY 

5 — Virginia  AP  Newspapers,  John  Marshall  Hotel,  Richmond. 

5-6 — Virginia  Press  Association,  Hotel  John  Marshall,  Richmond,  Va. 

5-7 — Alabama  AP  Association,  Mobile. 

8-19 — API  Circulation  Seminar,  Columbia  Univ.,  New  York. 

II — Connecticut  UPl  Newspapers  Association,  Waverly  Inn,  Cheshire.  Conn. 
11-12— Allied  Daily  Newspapers  of  Washington,  Athletic  Club,  Seattle. 

11- 13 — Arizona  Newspapers  Association,  Inc.,  Westward  Ho  Hotel,  Phoenl*. 

12- 13 — Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs. 

14-16— Great  Lakes  Mechanical  Conference,  Indianapolis,  Ind. 

14-16— Northeastern  Classified  Advertising  Managers  Association.  Belmont 
Plaza  Hotel,  New  York  City. 

14-17 — Southern  Classified  Advertising  Managers  Association,  Holiday  Inn, 
Florence.  Ala. 

16-18 — Now  England  Association  of  Circulation  Managers,  Statler-Hilton 
Hotel,  Boston. 

18-20 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

18-20 — Annual  Institute  North  Carolina  Press  Association,  Carolina  Inn. 
Chapel  Hill,  N.C. 

18- 21 — Copley  Newspapers  Seminar  for  Production  Managers.  Borrego 
Springs,  Calif. 

19 —  Now  Mexico  AP  Association,  Clovis.  N.  M. 

19 — PNPA  All  Committee  Day,  Penn  Harris  Hotel,  Harrisburg,  Pa. 

19- 20 — New  Mexico  Press  Association,  Hotel  Clovis,  Clovis.  N.  M. 

20—  ONPA  Composing  Room  Foremen,  Register-Guard,  Eugene. 

20- 22— Texas  AP  Members,  Carlton  Hotel,  Tyler,  Texas. 

21- 24 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel,  Chicago. 

25-26 — Suburban  Press  Foundation,  Inc.,  national  newspaper  conference, 
Sherators-Chicago  Hotel,  Chicago. 

25-27 — National  Association  of  Newspaper  Purchasing  Executives,  Colonial 
Inn,  St.  Petersburg,  Fla. 

28- 30 — New  York  State  Society  of  Newspaper  Editors.  Ten  Eyck  Hotel, 
Albany. 

29- Feb.  9 — API  Editors  Seminar  (over  75,000),  Columbia  Univ.,  New  York. 

FEBRUARY 

4- 7 — California  Newspaper  Publishers  Association.  Hotel  Del  Coronado, 

Coronado,  Calif. 

5 -  Now  York  Associated  Dailies,  Grossingers. 

6- 7 — New  York  State  Publishers  Association,  Grossingers. 

8 — California-Nevada  Associated  Press,  Coronado,  Calif. 

8-9 — Colorado  AP  Association.  The  Brown  Palace.  Denver. 

8-  1 &— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

9- 10 — South  Carolina  Press  Association,  Columbia. 

15- 17 — Minnesota  Newspaper  Association,  Hotel  St.  Paul,  St.  Paul. 

16- 17 — Oregon  Press  Conference,  co-sponsored  ONPA  and  U.  of  Oregon 
School  of  Journalism,  Eugene  Hotel,  Eugene,  Ore. 

16-17 — New  York  Press  Association.  Hotel  Syracuse,  Syracuse. 

16- 17 — Newspaper  Advertising  Executives  Association  of  the  Carollnas, 
Hotel  Sir  Walter  Raleigh,  N.  C. 

17- 19— Northwest  Mechanical  Conference.  Hotel  Leamington,  Minneapolis. 

18- 20 — Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

19- March  2 — API  Advertising  Executives  Seminar  (under  75,000)  Columbia 

Univ.,  Now  York. 

21- 24— Georgia  Press  Institute,  University  of  Georgia.  Athens,  Ga. 

22- 24— PNPA-IAMI  Display  Advertising  Conference,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

24-25 — Mississippi  Valley  Classified  Advertising  Managers  Association, 
Hotel  La  Salle,  Chicago. 

24-25— Classified  Supervisors  school  and  Clinic.  Hotel  La  Salle,  Chicago. 
24-26— Midwest  Newspaper  Advertising  Executives  Association,  Hotel 
President,  Kansas  City,  Mo. 

MARCH 

4-6 — SNPA  Mechanical  Conference  (Western  Division)  Skirvin  Hotel, 
Oklahoma  City,  Okla. 

8-10 — Maryland-Delaware  Press  Association  and  Chesapeake  Association  of 
the  Associated  Press.  Carvel  Hall,  Annapolis,  Md. 

11- 13 — Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel,  Chicago. 

12- 23 — API  Managing  Editors-News  Editors  Seminar,  Columbia  Univ.,  New 

York. 
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THE  KANSAS  CITY  STAR 


Inspired  by  the  November 
rededication  of  the  city’s 
mammoth  World  War  I 
memorial,  the  event  which 
starred  ex-Presidents  Eisen¬ 
hower  and  Truman,  drew 
ambassadors  from  GO  nations, 
a  host  of  diplomatic,  govern¬ 
mental,  military  and  civil 
VIP’s .  the  most  dis¬ 

tinguished  assemblage  in 
Kansas  City  history. 


\^ho  m  Itiropt,  or  m  Anmico 

for  rtiot  motitr.  knows  thot  Komot  City 

It  ont  of  tho  lovtfiost  citiot  on  tortfi^ 

—  Anrire  Matiroh 


An  incisive  look-see  into  what  makes  the  Heart  of  America  tick.  How  Kansas  Citians 
live,  think,  work,  play,  build,  educate,  dream.  Why  Kansas  City’s  propitious  threshold 
position  bulks  so  large  in  the  national  economy. 

If  you  sell  or  distribute  in  Kansas  City,  or  sometime  may  locate  here,  this  unusual 
picture-story  will  prove  worthwhile.  40  pages.  In  4  colors.  Phone  or  drop  us  a  line. 


CHICAGO  OFFICE,  202  SOUTH  STATE  STREET 


NEW  YORK  OFFICE.  21  EAST  AOTH  STREET 


This  is 
36  pt 
Gloria 


twin  A  l^olumn 


Christmas  Deadline 

lh»*  day  before  ('hriMmao  and  newH  slories  were  few. 
And  all  the  reporters  were  without  work  to  do. 

Their  penriU  were  poined  by  the  telephones  with  rare 
In  hopes  that  its  rinitinK  would  soon  split  the  air. 

Tliey  loafed  and  they  lounged,  all  snug  in  their  chairs 
While  the  editor  worried,  alone  with  his  cares. 

When  all  of  a  sudden  there  arose  such  a  clatter 

Tliey  sprang  from  their  desks  to  see  what  was  the  matter. 

'Twas  only  a  reporter  causinit  the  commotion 
Askinft  the  editor  for  another  promotion. 

But  then  the  phones  ranK  and  their  sound  (illed  the  room 
IBspellinit  the  drowsy  mid-aftemmin  ({loom. 

‘‘Woman  finds  million  dollars,  man  shot,  two  biic  fires!” 

Are  the  cries  from  the  guys  at  the  ends  of  the  wires. 

The  editor's  wondering  eyes  opened  wide 
As  he  hastily  summoned  his  staff  to  his  side. 

‘‘Now,  Vernon!  Come  Walter!  Now  Ellis  and  Ixiu! 

‘‘On  Bill!  On  Mo!  (!huck,  Ed,  Paul  and  you. 

“To  the  scenes  of  the  stories,  go  answer  the  call 
‘‘Now,  dasli  away,  dash  away,  dash  away  all.” 

They  raced  out  the  doors  and  slowly  the  glcMim 
Betumed  to  the  editor  where  he  sat  in  the  room. 

Head  in  his  hands,  he  was  turning  around 

When  again  the  phone  rang  with  a  deafening  sound. 

A  jolly  voice  boomed  in  the  editor's  ear, 

‘‘This  is  St.  Nicholas,  bringing  you  cheer. 

‘‘I  know  you  were  low  on  news  stories  today 
‘‘So  1  sent  a  whole  flock  of  them  going  your  way. 

‘‘They  should  keep  your  reporters  out  busy  all  night 
‘‘Rounding  up  facts  and  figures  to  get  details  just  right. 

‘‘1  just  railed  to  deliver  this  message  to  you 

‘‘That  .Santa  Claus  remembers  good  newspapermen,  too.” 

But  the  editor  groaned  as  he  told  him  his  plight, 

*‘Dfm’t  you  know,  .Santa  (!laus,  it’s  early  deadline  tonight?” 

—By  Gloria  D.  .Sprague,  San  .4ntunio  Expregg,  Uec.  24,  1931 


. . .  a  perfect  “type” 
to  sing  out  the  joys 
of  the  Yuletide  season, 
and  wish  you  a 
Merry  Christmas 
and  a  Happy  ^ 

New  Year.  f  r 


COR  PO  R  ATI  O  N  •  « 

Department  54MM,  5555  Touhy  Avenue 


Wtsrem  Eltctnt  Company  me. 

•  Skokie,  Illinois 


— Who's  the  current  dean  of  American  sports  writers  now 
that  Grantland  Rice  is  no  longer  with  us?  Sports  Editor  A1 
Warden  has  been  writing  his  daily  column  for  the  Ogden 
(  Utah)  Slandard-Examiner  since  Aug.  8,  1919.  .  .  .  AP  column¬ 
ist  Hal  Boyle  boasts  the  most  cluttered  desk  in  journalism. 
When  he  finally  cleared  off  the  debris  he  found  a  letter  dated 
Little  Big  Horn,  May  15,  1876.  signed  George  Armstrong  Custer, 
with  a  one-word  message:  “Help.”  It  was  a  bit  of  flagrant 
whimsy  (  Hal  suspects  AP  Newsfeatures  writer  Hugh  Mulligan 
at  the  next  desk)  but  it  brought  a  serious  inquiry  from  the 
curator  of  manuscripts  and  rare  books  at  a  big  Eastern  uni¬ 
versity.  Hal  never  doubted  it  was  a  fake.  It  was  written  on 
AP  copy  paper.  .  .  .  Columnist  Bill  Ryan,  Hartford  Times, 
claims,  in  a  whole  column,  that  his  hobby  is  simply  doing 
nothing.  .  .  .  The  Los  Anpeles  Examiner  reviews  news  stories  and 
notes  their  page  location  under  the  head:  “Your  A.  M.  Briefing — 
Reading  Time:  One  Cup  of  Coffee — Good  Morning!”  .  .  . 
Incidentally,  the  Examiner  reports  that  a  collection  of  corre¬ 
spondence  lietween  Mrs.  George  (Phoebe  Apperson)  Hearst, 
mother  of  the  late  William  Randolph  Hearst.  and  family  friends 
has  been  acquired  by  the  Henry  E.  Huntington  Library. 


Advice  to  A  Cub 

Your  diction  can  be  irreproachable 
If  you  by  older  hands  are  coachable. 

-—Tom  Pease 


len  who  determine  where  and 


when  to  introduce  new  products. 


— Paul  Molioy,  Chicago  Sun-Timeg  TV  columnist  and  author  of 
his  first  book,  “.And  Then  There  Were  Eight”  (Doubleday  &  Co.), 
is  walking  on  air  these  days.  His  book,  an  autobiographical  account 
of  his  family  and  his  observations  about  newspapering  in  (Canada 
and  the  U.S.,  is  No.  1  on  the  Bf^st  Seller  List  in  the  Midwest.  Paul’s 
book,  now  in  its  fourth  printing,  has  been  acquired  for  the  movies 
and  tele>-ision  by  Danny  Thomas. 
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published  at: 

NEW  YORK  •  WASNINGTON,  D.C.  •  CHICOPEE  FALLS,  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  {Calif.)  plant  now  under  way 


In  Prosperous 


The  New  $4^000^000,  .  .  .  252  Family 

Jackson-Lick  Apartments  .  .  .  Completely  Rented 

Setting  the  pace,  Metropolitan  Harrisburg 

continues  to  grow,  expand  and  exceed  na- 

tional  economic  averoges.  This  UNIQUE 

MARKET  is  blanketed  by  only  one  medium.  * 

Try  it!  I 


DAILY 

SUNDAY 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt 
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Licensing  Advertising  Men 

k  PROPOSAL  oUered  in  C^aliiornia  to  license  atlvertising  agency  men 
-^Avas  iliscusseti  in  E  &  P  Dec  .  2  (Shop  Talk)  and  was  characterized 
as  “a  dangerous  step  towartls  government  control.”  A  letter  appearing 
in  this  issue  trom  VV.  Ohambliss,  three  tor  of  corporate  tommunica- 
tion  for  Space  Technologv'  Liiboratories,  Inc.,  Los  ,\ngeles.  who  has 
made  the  suggestion  and  is  promoting  it  vigorously,  reveals  that  the 
description  of  the  projx)sal  was  basically  accurate  but  he  has  in  mind 
taking  in  more  territory'  than  he  was  given  crt*tlit  for  in  our  columns. 

“I  actually  pro]x>se  to  license  all  who  counsel  others,  for  hire,  on 
advertising,  including  advertising  managers  of  client  firms.”  Mr. 
Chambliss  says  he  doesn’t  sid)scril)e  to  the  proposition  that  whatever 
is  wrong  with  advertising  is  attributable  wholly  to  agencies. 

The  words  “all  who  counsel  others  for  hire,”  therefore,  (ould  in¬ 
clude  advertising  managers  of  metlia  (newspapers)  ami  all  their 
advertising  salesmen  whose  job  it  is  not  only  to  sell  space  but  to  advise 
clients  on  the  judicious  and  efficient  use  of  such  space.  In  many 
places  space  salesmen  also  prepare  layouts  ami  copy. 

Licensing  these  practitioners  of  selling  and  advertising  as  well  as 
agency  men  and  atlvertising  managers  of  client  finns  woukl  mean 
that  for  the  first  time  in  our  history  the  precincts  of  a  free  press 
would  be  invaded  by  government  license.  .Vdmittedly,  it  woukl  involve 
only  the  commercial  end  of  the  business — atlvertising — but  how  far 
removetl  is  the  other  end  of  the  business — news  and  editorial?  How 
long,  then,  belore  someone  else  insists  that  re}x)rters  and  editorial 
writers  should  be  licensed  because  some  of  them  are  accusetl  of  being 
incomjjetent  and  venal? 

In  our  discussion  of  another  C^alifornia  pro|x)sal  to  license  ad¬ 
vertising  agencies  (E  &  P,  Nov.  18)  we  said  this  woukl  be  putting 
the  camel’s  nose  of  government  control  under  the  tent.  Licensing 
advertising  agency  men  woukl  be  just  as  bad.  In  our  o|)inion,  how¬ 
ever,  licensing  “all  who  counsel  others,  for  hire,  on  advertising,” 
would  I)e  putting  the  camel  (government)  right  inside  the  tent 
(the  press). 


Rumors^  Rumors,  etc, 

1^ EW  York  City  has  the  reputation  of  being  the  hottest  rumor  factory 
-^^in  the  world.  And  it  is!  One  need  only  to  be  seen  having  luncheon 
with  a  comjietitor  or  rival  and  the  gossip  starts  about  merger,  con¬ 
solidation,  sale,  etc.  The  newspaper  business  is  no  exception  in  such 
instances. 

Currently  there  are  many  rumors  about  metrojx>litan  newspajjers 
(in  and  out  of  New  York)  that  supposedly  have  changed  or  are 
changing  hands.  None  of  the  reports  can  l)e  confinnetl  Ity  E  &  P. 
They  may  all  eventually  materialize  but  we  doubt  it  because  the 
extent  to  which  this  idiocy  can  go  is  demonstrated  by  a  “confidential” 
rejXM't  from  the  West  Coast.  It  says  the  President’s  father  has  bought 
control  of  a  major  New'  York  newspaper.  That  “news”  was  slow 
in  traveling  liecause  the  rejx)rt  circulated  in  New  York  more  than 
a  year  ago  and  was  proven  to  be  false  then,  as  it  is  now. 

E  &  P  is  proud  of  the  fact  that  it  doesn’t  publish  rumors  of  any 
kind.  Unconfinned  reports  do  enough  damage  in  the  telling  which 
would  be  multiplied  by  the  thousands  in  print. 
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Without  founsel  purposes  are  ilisap- 
pointed:  hut  in  the  multitude  of  coun- 
sellitrs  they  are  estahUshed.—Prorerhs, 

\T;  22. 

Editor  &  Publisher 

9  THE  FOURTH  ESTATI 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  the  Fourth  Estate, 
March  I,  1894;  Editor  &  Publisher,  June  24 
1901;  Advertising,  January  22,  1925. 
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6  mo.  averaK*  net-  paid  Dee.  81.  1960 — 21,118. 
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CARTOON  IDEA  OF  THE  WEEK 


letters 


LICENSES  FOR  ALL 

Your  objective  treatment  of  my  pro¬ 
posal  (De«'.  2)  is  a  fine  example  of  jour¬ 
nalism. 

It  is  apparent  that  there  are  two  areas 
in  which  1  have  failed  to  communicate. 

First,  your  article  states  that  I  propose 
to  ‘’license  advertising  agency  men.”  Tliat 
is  true,  hut  only  partly  so.  I  actually  pro¬ 
pose  to  license  all  who  counsel  others,  for 
hire,  on  advertising,  including  advertising 
managers  of  client  firms.  I  regard  this  as 
an  important  aspect  of  the  plan,  because 
the  attacks  leveled  against  advertising 
seem  to  imply,  where  they  do  not  actually 
express,  the  thought  that  whatever  is 
wrong  with  advertising  is  attributable 
wholly  to  agencies.  I  do  not  subscribe  to 
such  a  proposition.  I  am  convinced  that 
l>ressures  by  clients  are  an  imfmrtant  con- 
trihutive  factor  in  the  evils,  real  or  im¬ 
agined,  attributed  to  advertising.  The  situ¬ 
ation  is  made  all  the  worse  by  a  wide¬ 
spread  tendency  among  advertising  agency- 
men  to  accept  this  guilt  attribution — as 
they  have,  for  example,  by  regarding  my 
proposal  as  aimed  solely  in  their  direction. 

Second,  you  report,  quite  correctly,  that 
there  are  shysters  and  quacks  in  the  legal 
and  medical  professions  despite  their  at¬ 
tainment  in  each  state  of  legal  control  of 
their  professions.  I  do  not  for  one  moment 
suggest  that  provision  of  a  similar  mech¬ 
anism  would  assure  100-percent  elimina¬ 
tion  of  the  advertising  equivalent  of  a 
shyster  or  a  quack.  Indeed,  I  know  of 
nothing  in  life  which  works  with  perfec¬ 
tion.  But  it  would  provide  a  mechanism 
for  elimination  which  does  not  now  exist 
for  advertising  people,  and  at  least  dem¬ 
onstrate  to  the  public  that  the  advertising 
profession  has  worked  for  a  means  of 
doing  something  about  advertising — a 
means  to  which  the  public  could  turn  for 
effective  relief  as  it  now  can  in  the  case 
of  the  legal  or  medical  malefactor.  If,  for 
example,  you  should  choose  to  name  any 
shysters  or  quacks  in  the  two  professions 
cited  in  your  article,  all  you  have  to  do 
is  complain  to  the  grievance  committees 
now  functioning  and  you  would  know  that 
legally  sanctioned  action  would  Ive  taken 
to  eliminate  the  malefactor  from  the  pro¬ 
fession. 

I  am  interested  in  your  statement  that 
there  “isn’t  a  law  than  can’t  be  amended, 
and  that  would  happen  to  this  one  (adver¬ 
tising  licensing)  and  fast.”  As  a  lawyer, 
I  know  of  no  jurisdiction  in  which  the  law 
which  licenses  us  has  been  amended  so 
as  to  remove  its  administration  from  our 
profession.  I  would  doubt  that  advertising 
would  l)e  singled  out  for  unique  treatment. 

Even  though  you  do  not  concur  in  my 
projvosal.  your  enlightened  and  objective 
approach  in  discussing  it  merits  my  un¬ 
qualified  respect  as  a  veteran  of  nine  years 
as  a  newspaperman. 

W.  C.  Chambliss 

Space  Technology  Laboratories  Inc., 

Los  Angeles  4.'>.  California. 


NEWSPAPER  IMAGE 

Some  readers  of  the  story  (Dec.  2) 
about  the  survey  “The  Newspafier  and  its 
Heading  Public,”  conducted  by  the  Bureau 
of  .Advertising.  ANPA  and  the  Newsprint 
Information  Committee,  might  lie  inter¬ 
ested  to  know  that  there  is  a  survey  which 
they  can  do  in  their  own  community  on 
their  own  newspaper  “image”. 

This  is  the  Community  Attitude  .Analy¬ 
sis  which  was  develofied  last  year  by  a 
special  75th  Anniversary  committee  of  The 
Inland  Daily  Press  .Association  in  coopera¬ 
tion  with  communications  experts  in  sev¬ 
eral  leading  midwest  universities. 

ITie  survey  reveals  how  the  community 
rates  its  newspaper  on  news  coverage,  edi¬ 
torial  influence,  fairness,  honesty,  and  a 
number  of  other  characteristics. 

It  asks  such  questions  as:  Does 
allow  local  advertisers  to  make  false 
claims  in  their  advertising  in  the  paper? 
How  often  do  you  read  something  in 
that  you  think  children  or  teenagers 
should  not  read?  Does  the  amount  of 
money  a  man  has  make  a  difference  in 
the  treatment  he  gets  in . ? 

While  not  a  readership  study,  the  ques¬ 
tionnaire  does  compare  the  newspaper’s 
readership  to  that  of  other  newspapers, 
tv,  radio  and  magazines. 

It  is  administered  by  a  professional  in¬ 
terviewing  organization  and  the  results  are 
analysed  by  the  Communications  Research 
Center,  Michigan  State  University. 

.An  interesting  sidelight  is  that  news¬ 
paper  executives  are  given  an  opportunity 
to  rate  the  newspaper  and  “guess”  at  the 
rating  it  will  get  from  the  public. 

Advertising  agencies  and  individual  ad¬ 
vertisers  have  lieen  impressed  with  the 
results,  which  point  up  for  specific  news¬ 
papers  some  of  the  facts  the  Bureau  study 
has  disclosed  about  newspapers  in  general 
— that  the  hometown  newspaper  is  very 
important  to  the  community. 

John  C.  Allan 

Research  Director, 

Inland  Daily  Press  .Association. 

Chicago.  Illinois. 

(See  E&P,  Oct.  22,  1960— Ed.} 


*  *  * 

RESEARCH  PROJECT 

I  am  engaged  in  research  for  a  book 
on  the  U.S.  press  and  its  influence  and 
responsibility  in  shaping  American  opin¬ 
ion  in  the  Cold  War  era.  Any  articles, 
speeches,  surveys,  news  clippings  or  leads 
to  analytical  research  projects,  especially 
as  they  concern  foreign  news  coverage  and 
civil  liberties  at  home,  will  be  gratefully 
received,  credited  and  returned  on  request. 

James  Aronson 

Editor, 

National  Guardian 

197  E.  4th  St..  New  York  9.  N.  Y. 


•DEAR  STATESIDE  RESERVIST: 
MY  HEART  BLEEDS  FOR  YOU  .  .  . 
Sanders,  Greensboro  (N.C.)  News 


Short  Takes 

Woman's  Page: 

Approximately  50  persons  as  well  as 
children  enjoyed  the  tasty  ice  cream, 
cake  and  punch,  and  evening  devoted  to 
visiting.  —  Oak  Grove  (Mo.)  Banner. 

• 

She  wore  a  bridesmaid’s  hat  of  the 
same  shad  and  carried  a  single  rose 
tinted  with  blue.  —  Grand  Forks  (N.  D.) 
Herald. 

• 

Mrs.  Blank  said  the  group  hoped  that 
many  customers  would  be  prepared  ac¬ 
cording  to  an  Indian  recipe.  —  Belling¬ 
ham  (Wash.)  Herald. 

• 

They  were  attired  in  identical  dresses 
of  blue  flowered  taffeta  with  full  skirts 
and  carried  white  hoses.  —  Idaho  Falls 
(Idaho)  Post-Register. 

• 

Both  attendants  wore  street  length 
dresses  of  deep  violet  satin  with  bell¬ 
shaped  skirts  and  Dior  hearpieces,  cov¬ 
ered  with  lavendar  veiling.  —  Harris¬ 
burg  (Pa.)  Sunday  Patriot-News. 
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“I  read  The  New  York  Times  for  understanding 
of  what  is  going  on  in  this  world.  It  is  the 
newspaperman’s  newspaper.  I  would  advise  an 
aspiring  reporter  looking  for  a  good  job  to  ask 
whether  the  newspaper  subscribes  to  The  New 
York  Times.  A  newspaper  which  does  not  sub¬ 
scribe  to  The  Times  for  its  editorial  department 
is  not  a  smartly-run  newspaper.” 


Gordon  Mills,  Editor,  The  Burlington  (Vt.)  Free  Press 


Every  Saturday  Since  1884 


December  16,  1961 


Publishers  of  Supplements 
See  Medium  Gaining  in  ’62 


February  16,  Life  will  cost  $7.16 
per  M  full  pafre,  $4.26  per  M 
half  pa^e.  Both  Ladies  Home 
Journal  and  McCall's  cost  $5.80 
full  pafre  and  $3.18  half  page. 
Look  will  go  up  to  $6.88  per  M 
full  page,  $4.08  per  M.  half  page. 
Saturday  Evening  Post’s  rate 
checks  out  at  $6.78  per  M  for  a 


Cutting  Back-to-Back  Circulation 
And  Combination  Selling  Hailed 


On  top  of  regular  changes  in  t^ull  page  in  four  colors,  $3.98 
copy  permitted  for  dealer  listing  for  a  half  page.  Time  now  costs 
and  product  testing,  an  Atlantic  $8.08  for  four  colors  on  a  full 
edition  is  offered  with  papers  page,  but  will  go  to  $8.54 
in  Albany,  Boston,  New  York  March  2.  Newsweek  is  already 
and  Baltimore;  to  this  list  an  $8.54  per  M.  for  full  pages  in 


By  Philip  N.  Schuyler  eastern  edition  adds  Chicago,  four  colors. 

Milwaukee  and  San  Antonio;  In  sales  presentations.  This 


Executives  of  the  four  syndi¬ 
cated  Sunday  supplements  see 
this  advertising  medium  gaining 
strength  in  1962  as  a  result 
of  circulation  changes  and  other 
factors. 

By  Jan.  7,  the  four  supple¬ 
ments  will  have  an  aggregate 
circulation  of  .34,461,773  in  312 
newspapers.  This  year’s  circula¬ 
tion  approximated  37,800,000 
through  334  papers. 

Here  is  the  new  breakdown; 

American  Weekly  (10  news¬ 
papers  )  —4.027 ,7 54 

Family  Weekly  (200  news¬ 
papers ) —5,53 1 ,334 

Parade  (69  newspapers) — 10,- 
795,815 

This  Week  (43  newspapers) 
—14,106,870 

Besides  reducing  “back-to- 
back”  circulation,  supplement 
executives  say  new  vitality  has 
been  added  by: 

Brightened  editorial  content, 
enhancing  the  climate  for  ad¬ 
vertising  messages. 

Continuation  of  a  trend  to 
sell  the  supplements  in  varying 
combinations  and  with  locally 
edited  Sunday  magazines  to 
meet  specific  requirements  of 
national  advertisers. 

Increased  flexibility  meeting 
the  regional  editions  of  national 
magazines. 

Better  advertising  sales  pres¬ 
entations  with  success  stories 
quoting  actual  results  from  ad¬ 
vertisers. 

Stepped-up  promotional  ac¬ 
tivities  to  build  circulation  and 
tie-in  local  advertising. 

Advertising  Volume 

Since  a  1958  peak,  the  amount 
invested  by  national  advertis¬ 
ers  in  the  medium  has  been  de¬ 
clining.  This  year  the  estimated 
total  will  be  about  $78.3  million. 
That  compares  to  last  year’s 
$82.8  million;  $91.3  million  in 
1959;  and  $107.4  million  in  1958. 

Unofficial  estimates  for  1961 
show:  American  Weekly,  $8.2 
million;  Family  Weekly,  $8.1 
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million.  Parade,  $22  million,  and 
This  Week,  $40  million. 

The  66-year-old  Hearst  maga¬ 
zine  did  around  $25  million  in 
1957.  It  is  not  cut  back  to  nine 
newspapers  and  Chicago’s  Amer¬ 
ican  from  32  distributing  papers 
at  the  beginning  of  the  year. 

This  Week  hit  its  peak  in 
1959  with  nearly  $43  million  in 
advertising.  Parade  was  up  to 
$23.9  in  1958  and  Family  Week¬ 
ly  did  $9.7  million  the  same 
year. 

Advantage  to  the  Field 

Edwin  C.  Kennedy,  publisher 
of  American  Weekly,  said  about 
the  elimination  of  circulation 
duplication: 

“We  consider  this  represents 
a  distinct  advantage  for  the  en¬ 
tire  Sunday  Supplement  field. 
It  cleans  up  the  situation  at  last. 

“Now  we  can  compete  with 
other  media  in  the  major  mar¬ 
kets  where  the  impact  of  the 
Sunday  supplements  is  strong¬ 
est  and  most  needed  by  adver¬ 
tisers.  It  is  in  these  markets 
where  TV  program  ratings  and 
magazine  circulations  are  gen¬ 
erally  low  when  compared  to 
other  parts  of  the  country  or 
to  overall  coverage. 

“Today  there  no  longer  exists 
what  us^  to  be  called  a  nation¬ 
al  problem  in  advertising.  The 
continued  movement  of  people 
into  the  payroll  areas  as  rep¬ 
resented  by  the  top  markets 
demands  that  advertisers  must 
address  themselves  to  individual 
situations  in  these  top  markets 
as  occasions  arise.  If  a  label  be¬ 
gins  to  lose  position  in  Boston, 
for  instance,  national  advertis¬ 
ing  will  not  protect  it.  Direct 
action  must  be  taken  in  a  mar¬ 
ket  the  size  of  Boston.  This  is 
true  in  connection  with  all  the 
10  markets  of  decision  in  which 
American  Weekly  has  concen¬ 
trated  its  strength.” 

Mr.  Kennedy  said  American 
Weekly  has  gone  all  out  in  of¬ 
fering  flexibility  to  advertisers. 
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the  Pacific  edition  has  Los 
Angeles,  San  Francisco  and 
Seattle. 

Ben  Wright,  president  of 
This  Week,  join^  with  Mr. 
Kennedy  in  praising  the  elim¬ 
ination  of  back-to-back  circula¬ 
tion. 

“It  has  cleaned  up  the  field,” 
he  said.  “Now  a  real  opportunity 
is  being  offered  Sunday  supple¬ 
ments  to  prove  themselves  in¬ 
expension  and  exceptional. 

Mr.  Wright  said  This  Week’s 
rate  for  a  four-color  page  of 
$56,870  represented  $4.03  per 
M;  half  page,  $33,510,  or  $2.38 
per  M. 

Parade  costs  $3.85  per  M  for 
a  full  page  and  $2.27  per  M  for 
a  half  page.  Family  Weekly 
costs  $3.97  per  M,  full  page,  and 
$2.38  per  M  half  page,  and 
American  Weekly  is  $4  per  M, 
full  page,  and  $2.36  per  M,  half 
page. 

Comparisons  were  made  with 
some  of  the  magazines.  As  of 

Star  Weekly  May 
Go  to  Supplement 

Toronto 

Discussions  among  Canadian 
daily  newspapers  and  the 
Toronto  Daily  Star  are  under 
way  to  turn  the  Star  Weekly 
into  a  weekend  supplement  for 
other  newspapers  and  the 
Toronto  Daily  Star. 

At  present  the  Star  Weekly  is 
sold  separately.  In  the  past  year 
it  has  lost  circulation  from  944,- 
254  to  866,135  for  the  Sept.  30 
audit  period.  Advertising  linage 
has  dropped  by  15.9%. 

Should  the  Star  Weekly 
become  a  supplement  on  Satur¬ 
days,  it  would  be  on  a  somewhat 
similar  basis  to  Weekend,  the 
Montreal  Star  supplement  now 
appearing  in  39  English  and 
French  newspapers  on  Satur¬ 
days,  with  total  circulation  of 
1,924,993  at  March  31,  1961. 


Week  has  material  showing  a 
Salem  cigaret  ad,  analyzed  by 
Daniel  Starch  &  Staff,  noted  by 
50%  of  the  men  (5,213,000)  and 
55%  of  the  women  (7,187,000). 
This  was  more  than  twice  the 
number  produced  by  the  same 
ad  in  a  leading  weekly  magazine. 

Food  advertising  in  This  Week 
during  1961  total^  $20,639,781, 
an  increase  of  $3,304,286  over 
the  1960  figure. 

Farrar,  Straus  &  Cudahy, 
book  publisher,  took  a  page  black 
and  white  ad  in  the  Oct.  1  issue 
of  This  Week  to  promote 
“Mirror,  Mirror  On  the  Wall” 
by  Gaylord  Hauser.  The  book 
sold  at  $3.95  a  copy.  D.  H. 
Sangster,  director  of  marketing 
of  the  publishing  house,  reported 
that  in  one  month  $103,000 
worth  of  books  were  sold  through 
This  Week  coupons  at  a  cost  of 
approximately  $38,000.  Book 
store  sales  also  were  stimulated. 

Warren  J.  Reynolds,  assistant 
publisher  of  Parade,  said  he 
expected  Sunday  magazines  will 
“deliver  the  greatest  and  most 
economical  sales  impact  in  their 
history.”  He  based  his  optimism 
partly  on  the  American  Weekly 
cutback  which  he  noted  has 
“eliminated  widespread  confu¬ 
sion  and  uncertainty  about  the 
Sunday  magazine  field.” 

Parade  added  the  Houston 
Chronicle,  Dallas  Times-Herald 
El  Paso  Times,  and  St.  Paul 
Pioneer  Press  to  achieve  its  new 
high  record  circulation. 

Edward  Kimball,  vicepresi¬ 
dent  and  director  of  advertising, 
said  Parade  has  business  on  the 
books  for  1962  well  in  excess  of 
what  it  had  in  a  comparable 
period  last  year. 

Sold  in  Combination 

Mr.  Kimball  estimated  that 
95%  of  supplement  sales  to 
advertisers  were  in  combination 
and  he  cited  Rexall  drug  stores 
which  have  been  using  the  sup- 
(Continued  on  page  58) 
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lAPA  Appoints 
New  Manager 


Vancouver  Sun 
Profit  Boosted 
By  U.S.  Paper 

VANCOmTiB,  B.  C. 

Consolidated  net  income  of 
Sun  Publishing  Co.  rose  12  per¬ 
cent  in  the  fiscal  year  ending 
Aug.  31,  Donald  Cromie,  presi¬ 
dent,  states  in  the  annual  re¬ 
port. 

The  year’s  profit  of  $516,199 
was  up  12  percent,  or  $57,105, 


Papers’  Gain 
In  3  Months 
Hikes  Profit 


Los  Angeles 

Paced  by  a  strong  surge  at 
the  end  of  the  period,  earnings 
of  the  Times-Mirror  Company 
for  the  40  weeks  ended  Oct.  8 
exceeded  those  for  the  like 
period  last  year,  Norman  Chan¬ 
dler,  president,  announced. 

Consolidated  earnings  for  the 
period,  after  taxes  and  minority 
interests,  amounted  to  $3,610,- 
729,  equal  to  86  cents  a  share 
on  the  4,199,358  shares  of  com¬ 
mon  stock  outstanding.  This 
compares  with  $3,553,933,  equal 
to  85  cents  a  share  on  the  4,- 
179,397  shares  outstanding  a 
year  earlier  after  adjusting  for 
a  4%  stock  dividend  paid  in 
January  1961. 

Mr.  Chandler  said  improve¬ 
ment  in  the  last  12  weeks  of 
the  period  was  most  noticeable 
in  the  Newspaper  Division.  Cur¬ 
rent  and  future  operations  will 
be  favorably  affected  T)y  rate 
increases  placed  in  effect  on  Oct. 

15,  for  classified  and  national 
linage,  and  Publishers’  Paper 
Co.,  newsprint  and  lumber 
manufacturer,  is  having  its  best 
year,  Mr.  Chandler  said. 

Consolidated  revenues  for  the 
40  weeks  amounted  to  $93,352,- 
567  compared  with  $83,927,188  failing  to  register  under  the 
for  the  corresponding  period  of  1942  Foreign  Agents  law. 

1960.  Prensa  Latina  was  organized 

•  in  June  1959  to  serve  as  a  news 

r  *  •  1  I  agency  for  Cuba.  It  employs 

HiXtra  l/lVldend  about  20  persons  in  its  New 

The  New  York  Times  Com-  York  office  and  has  a  Washing- 
pany  is  paying  $5  a  share  in  <^on  correspondent.  It  operates  in 
dividends  for  this  year.  It  paid  many  Latin-American  countries. 
$4  in  1960.  An  extra  $1  divi-  Attorney  General  Robert  F. 
dend  was  declared  for  A  and  Kennedy,  who  sought  the  indict- 
B  common  stock  at  a  meeting  ment  after  Castro’s  open  avowal 
of  the  directors  this  week.  Ar-  Communism,  said  the  action 

has  nothing  to  do  with  the 
agency’s  handling  of  news.  Tass, 
of  Russia,  and  Tanjug,  of 
Yugoslavia,  are  among  400  on 
the  foreign  agents’  registration 
list,  he  pointed  out. 

Air.  Portella,  a  native  of  Cuba, 
is  a  naturalized  U.S.  citizen. 
He  has  been  held  in  $15,000 
bond. 


Foreign  Agent 
Charge  Against 
Prensa  Latina 


This  equity  adds  just  over  $2  Reporter  Is  Cited 
per  share  to  Sun  book  values.  Qn  Court  Behavior 
The  average  daily  circulation 

for  the  six  months  ending  Sept.  Avstin,  Tex. 

30  was  219,656.  Mr.  Cromie  said  Mrs.  Margaret  Davis,  Houa- 
an  all-time  average  high  of  225,-  ton  Prens  reporter,  was  free 
166  was  recorded  for  the  week  in  bond  this  week  after  “tech- 
of  Nov.  4.  nical  arrest”  Dec.  11  for  con- 

Advertising  linage  was  down  tempt  of  court. 

5.7  percent  from  last  year’s  Hairis  County  Judge  Billy 
total  of  29.4  million  lines  but  Ragan  fined  her  $100  and  court 
rate  increases  and  operating  costs  for  going  inside  the  rail- 
economies  offset  revenue  losses,  ing  of  his  courtroom  last  Nov. 

The  annual  report  revealed  21  to  an  area  where  la^vyers 
growth  of  the  News  of  Garden  and  newsmen  usually  sit.  A  jury 
Grove,  near  Los  Angeles.  The  trial  in  a  drunk  driving  case 
Sun  bought  this  paper  in  1954  ''^as  under  way. 
when  its  total  advertising  and  Mrs.  Davis  refused  to  pay  the 
circulation  revenues  amounted  penalty  and  the  judge  put  her 
to  $180,429.  In  the  year  end-  under  technical  arrest.  Her  at- 
ing  Aug.  31,  1961  these  reve-  tomey  asked  the  Court  of  Crimi- 
nues  had  been  increased  to  $2,-  nal  Appeals  to  review  the  case. 
221  014  set  a  hearing  for  Jan.  3. 

Mr.  Cromie  also  commented  Several  weeks  ago  Mrs.  Davis 
that  in  1942,  the  year  he  as-  ^^^e  a  series  of  articles  about 
sumed  the  presidency  of  the  ‘^e  jud^  bmng  an  insurance 
company,  total  advertising  and 

circulation  revenues  of  the  Van-  |16,600-per-year  judgeship.  The 

_ e..„ _ _ «i  State  Insurance  Board  said  he 

couver  Sun  amounted  to  $1,-  ■  ,  .  .  , 

C7H  violated  no  law. 

'  ■  Mrs.  Davis  wrote,  after  she 

Directors  declared  re^lar  barred  from  the  press 

and  extra  dividends  on  both  the  j^^le  and  told  to  sit  in  the 
A  and  B  shares.  audience  section,  that  the  judge 

was  punishing  her  for  exposing 

_  his  double  jobs.  Managing  Edi- 

tor  Ed  Ray  said  the  Press 
^  would  fight  to  retain  the  same 

privileges  for  its  reporters  as 
others  have  in  court. 

I  Mrs.  Davis  has  been  a  re- 

porter  on  the  Seri pps- Howard 

•  Judge  Ragan  described  Mrs. 

bed  four  years  ago  for  the  assembly  of  Pavis’  actions  in  court  as  “a 
by  Wood  Newspaper  Machine^  Cor-  intentional  and  direct 

p‘«t  pi-nfi «» 

nfield.  N.  J.  contempt. 
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Daily’s  New  M.E. 

Peru,  Ind. 

Galen  R.  McClain,  formerly 
business  editor  of  the  Lafayette 
(Ind.)  Journal  and  Courier,  has 
taken  up  his  duties  as  manag¬ 
ing  editor  of  the  Peru  Daily 
Tribune.  He  replaces  Ernest 
Mazzatenta  who  resigned  in 
August  to  join  the  Omaha 
(Nebr.)  World-Heraid  staff. 


Peace  Corps  Aide 

Arthur  Massolo,  political  re¬ 
porter  for  the  New  York  Post 
and  a  member  of  its  staff  for  26 
years,  is  taking  the  job  of  Peace 
Corps  representative  in  Central 
America. 
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Milwaukee  Journal 
Strike  Is  Settled 


Milwaukee 
Mt“inbers  of  Mailers  Union 
No.  23,  International  Typo- 
j^phical  Union,  voted  by  a 
“substantial  majority”  Dec.  11 
to  accept  terms  of  a  28-month 
contract  —  three  years  from 
expiration  of  the  old  contract 
— endinp  a  27-day  strike  against 
the  M ilwnukee  Jmimal. 

The  contract  also  covers 
working  conditions  for  mailers 
at  the  Milwaukee  Sentinel, 
Hearst  morning  paper,  which 
was  not  struck  when  57  mailers 
quit  the  Journal.  Some  240 
union  printers  at  the  Journal 
refused  to  cross  the  picket  lines 
but  the  Journal  published  every 
day,  daily  editions  varying  from 
8  to  86  pages.  A  268- page  pa¬ 
per  was  produced  for  Sunday, 
Dec.  10. 

Pickets  were  removed  from 
around  the  Journal  Building  on 
Monday  morning  after  a  tenta¬ 
tive  agreement  had  been  reached 
Sunday. 

Joe  H,  Piconke,  federal  medi¬ 
ator,  conducted  negotiations 
leading  to  settlement  of  the 
strike.  ITU  Mailer  Vicepresi¬ 
dent  Joe  Bailey  came  here  Dec. 

8  to  help  with  the  negotiations. 

The  union  had  sought  a 
“status  quo”  clause  which  would 
have  prevented  the  Journal  from 
changing  work  rules  or  equip¬ 
ment  without  arbitration. 

Notice  of  Uliangcs 

The  agreement  announced  by 
Mr.  Piconke  provided  that 
“mailers  would  be  notified  in 
advance  of  any  change  in  oi>- 
erating  procedure  made  by  the 
company  as  has  been  the  prac¬ 
tice  in  the  past.”  If  any  dis¬ 
pute  arises  the  matter  will  be 
processed  under  the  grievance 
procefiure. 

Under  the  settlement,  the 
company  would  be  able  to  use 
new  equipment  or  procedures 
while  such  grievances  were  be¬ 
ing  resolved,  a  Journal  spokes¬ 
man  said. 

The  company  said  the  mailers 
wanted  jurisdiction  on  the  load¬ 
ing  dock  and  other  work  they 
had  never  done,  principally  in¬ 
serting  supplement  sections. 

“The  jurisdiction  issue  was 
resolved,”  Mr.  Piconke  said,  “by 
language  which  assured  the 
mailers  continued  jurisdiction 
over  work  they  were  doing  be¬ 
fore  the  strike.”  It  does  not 
extend  their  jurisdiction  to  work 
now  done  by  other  employes. 

The  mailers  had  proposed  a 
$5.50  weekly  wage  increase, 
retroactive  to  last  April  29  and 


$4  a  week  additional  effective 
next  April.  This  would  have 
totaled  $9.50  a  week  in  two 
years.  Base  pay  was  $115  a 
week.  The  agreement  provided 
for  a  $3.50  weekly  wage  in¬ 
crease  Dec.  11  and  an  additional 
$2.75  a  week  in  the  second  and 
third  years  of  the  contract.  This 
totals  $9  in  three  years.  Instead 
of  any  retroactive  pay,  the  com¬ 
pany  agreed  to  give  $50  to 
mailers  who  were  employed 
when  the  strike  began. 

The  union  had  sought  a  re¬ 
duction  in  straight  time  hours 
and  at  the  outset  had  asked 
for  a  32-hour  work  week.  The 
settlement  provided  for  no 
change  in  the  present  37'^ -hour 
week. 

The  union  had  requested  a 
two-year  contract.  The  settle¬ 
ment  provided  for  a  contract 
running  28  months  from  Dec. 
11. 

The  union  had  also  sought  a 
fourth  week  of  vacation.  Noth¬ 
ing  was  said  about  this  item 
in  the  settlement. 

A  Journal  spokesman  said 
automatic  typesetting  equip¬ 
ment  installed  after  the  .strike 
l)egan  would  be  retained,  but 
would  not  be  used  in  production 
for  30  days,  until  printers  had 
been  given  an  opportunity  to 
qualify. 

• 

SheU  Oil  Co. 

Sales  Are  Up 

Shell  Oil  sales  of  gasoline  and 
oil  for  1961  are  “ahead  of  last 
year’s  and  better  than  those  of 
the  industry,”  it  was  learned 
this  week. 

Predictions  that  total  sales 
would  reach  about  $150  million 
or  an  increase  of  5  percent  were 
adjusted  downward  slightly  be¬ 
cause  of  warm  weather  during 
the  fourth  quarter.  They  were 
up  from  $144.5  reported  in 

1960. 

Sales  and  advertising  were 
discussed  in  meetings  held  by 
the  firm’s  marketing  division  in 
New  York,  Los  Angeles  and 
Chicago.  Advertising  plans  were 
not  revealed,  but  a  spokesman 
said  the  company  expected  it 
would  be  the  “heaviest  news¬ 
paper  advertiser  in  the  petrol¬ 
eum  field  in  1962  as  it  was  in 

1961. ”  A  $15  million  campaign 
was  concentrated  in  news¬ 
papers. 

Some  spot  advertising  in  TV 
will  start  in  January,  it  was 
announced. 


»  ItTSsT  BE  0000  , 

sEvS  wMEN  raw  HE*! 


iP  U.S.  Inquiry 
On  2-Paper 
City  Begun 


FEATURED  in  the  marquee  of  the 
movie  house  at  Morehead  City, 
N.  C.  is  the  advertising  policy  of 
the  semi-weekly  Carteret  County 
News-Times  whose  editor  recently 
took  to  heart  the  plea  of  daily 
editors  at  the  Inland  Press  Asso¬ 
ciation  meeting  to  clean  up  movie 
ad  copy. 


('also  Shifts 

San  Francisco 
Calso  Water  Company  has 
.shifted  from  radio  and  televi¬ 
sion  for  a  three-month  cam¬ 
paign  in  newspapers.  Five  full 
pages  are  being  used  through 
Young  &  Rubicam. 

Since  1955  the  company  has 
placed  most  of  its  advertising 
dollars  in  electronics  media,  re¬ 
ports  John  Gerthridge,  general 
manager.  Distribution  is  re¬ 
gional. 

• 

Leaves  White  House 

Washington 
Edwin  R.  Bayley,  former  Mil¬ 
waukee  Jaumal  political  re- 
|K)rter  who  was  brought  into 
the  White  House  press  secre¬ 
tariat  last  September  to  handle 
special  assignments,  was  ap- 
jjointed  this  week  as  Director  of 
Public  Information  for  the 
Agency  for  International  De¬ 
velopment. 

• 

AP  Chief  Narnetl 

Charles  F.  Capaldo,  Associ¬ 
ated  Press  correspondent  at  St. 
Louis,  has  been  appointed  chief 
of  bureau  at  Des  Moines,  super¬ 
vising  AP  operations  in  Iowa 
and  Nebraska.  Frank  J.  Star- 
zel,  general  manager,  said  he 
succeeds  C.  G.  Douglass,  who 
has  reached  retirement  age  but 
is  assuming  a  field  assignment. 
Moved  to  St.  Louis  is  Irwin  L. 
Frank  of  the  Dallas  staff. 


The  anti-trust  division  of  the 
Department  of  Justice  has  ini¬ 
tiated  an  inquiry  into  the  nature 
of  competition  among  news¬ 
papers  in  (-hampaign-Urbana, 
Ill. 

Some  information  liearing  on 
the  nature  of  the  market  and 
the  operation  of  the  Courier  and 
the  Netoa  Gazette,  l)oth  compet¬ 
ing  in  the  evening  and  Sunday 
fields,  was  presented  to  a  Fed¬ 
eral  grand  jury  at  Danville,  Ill. 
on  Dec.  13. 

Records  subpoened  from  the 
two  newspapers,  owned  by  Lind- 
say-Schaub  Newspapers  Inc. 
and  Champaign  News  Gazette 
Inc.,  were  introduced.  Both  wit¬ 
nesses  and  attorneys  declined  to 
comment  on  any  aspects  of  the 
inquiry.  One  government  official 
warned  that  “nothing  might 
come  of  this  and  someone  could 
get  hurt  by  publicity  during  the 
secret  phases  of  the  investiga¬ 
tion.” 

Persons  identified  with  almost 
every  branch  of  the  newspaper 
business  from  all  over  the  coun¬ 
try  have  been  called  to  testify 
l)efore  the  jury.  However,  ses¬ 
sions  were  suspended  this  week 
to  an  indefinite  date  when  diffi¬ 
culties  arose  in  arranging  sched¬ 
ules  for  appearances. 

Byron  C.  Vedder  is  publisher 
of  the  Courier  which  has  an 
evening  circulation  of  32,000 
and  Sunday  circulation  of  slight¬ 
ly  more.  Mrs.  Helen  M.  Stevick 
is  publisher  of  the  News  Gazette 
which  also  runs  close  to  30,000 
daily  and  Sunday. 

Champaign  and  Urbana  have 
a  combined  population  of  ap¬ 
proximately  77,000.  Records  of 
the  Daily  Illini,  campus  news¬ 
paper  at  the  University  of  Illi¬ 
nois,  also  have  been  requested 
by  the  government  in  connec¬ 
tion  with  the  inquiry. 

In  several  court  decisions  of 
recent  years  judges  have  based 
their  findings  in  regard  to  com¬ 
petitive  practices  on  the  size  of 
a  market  that  can  economically 
support  more  than  one  news- 
l)aper. 


Block  Drug  Returns  Moves  From  Mirror 


For  the  first  time  in  several 
years  newspapers  will  be  used 
nationally  by  the  Block  Drug 
Company  to  promote  the  annual 
Polident  denture  kit  deal.  Ap¬ 
proximately  45  major  markets 
will  be  covered  with  800-line  ads 
(via  Grey  Advertising,  Inc.). 


Newell  Rest,  who  was  home 
delivery  manager  of  the  New 
York  Mirror  for  the  past  four 
years,  has  taken  a  ix)sition  as 
assistant  circulation  manager 
of  the  Philadelphia  (Pa.)  Daily 
News.  He  formerly  worked  for 
the  Toledo  Blade. 
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THE  HIGH  SCHOOL  JOURNALISTS 


By  Bill  Ward 

Some  high  school  journalists 
live  in  a  world  of  gossip,  bed 
jokes,  twisted  grammar,  and 
silly  stories. 

Others  .  .  .  well,  don’t  under¬ 
estimate  them.  They  know  a 
good  story  and  can  knock  down 
obstacles  to  get  to  it. 

Take,  for  instance,  Charley 
Bass,  a  17-year-old  photographer' 
who  set  his  heart  upon  picturing 
the  President  of  the  United 
States.  He  had  to  talk  his  way 
past  the  Secret  Service,  breth¬ 
ren  of  the  professional  press 
corps,  and  most  difficult  of  all 
his  school’s  attendance  officer. 
But  he  got  his  photograph. 
First,  he  confronted  the  at¬ 
tendance  officer.  “You’ll  just 
have  to  photograph  President 
Eisenhower  some  other  time,” 
the  officer  said,  shuffling  through 
a  stack  of  excuses,  absentee 
forms,  and  record  charts. 
“You’ve  got  to  have  a  better 
reason  than  that  to  get  out  of 
school.” 

The  President  was  scheduled 
to  dedicate  an  interstate  bridge 
at  Red  Wing,  Minn.,  just  an 
hour’s  drive  from  Bass’s  home. 
The  youth  figured  he  would 
never  get  closer  to  the  Presi¬ 
dent. 

Bass  took  matters  into  his 
own  hands.  He  skipped  school. 

Next,  he  talked  his  way  past 
the  county  sheriff  and  a  secret 
service  agent  to  join  the  press 
entourage  trailing  the  Presi¬ 
dent.  He  waited  en  route  for 
the  President’s  car,  prefocused 
his  camera,  stuck  it  into  the 
President’s  face,  and  got  his 
picture:  Ike  smiling  and  waving 
a  hat. 

He  also  got  a  zero  and  de¬ 
tention  for  skipping  school. 

Chuck  McKeen,  another  17- 
year-old,  decided  upon  a  differ¬ 
ent  goal  a  year  ago.  As  high 
school  sporte  writer,  McKeen 
wanted  to  get  a  postgame  inter¬ 
view  with  Murray  Warmath, 
coach  of  the  to-be  Minnesota 
national  football  champions. 

For  his  assault,  McKeen 
selected  the  battle  of  the  year, 
Iowa  at  Minnesota.  But  he  didn’t 
count  on  a  Minneapolis  cop  and 
an  unfriendly  football  manager 
to  block  his  way. 

The  cop  guarded  the  locker 

Bill  W’ard  is  a  former  news¬ 
paperman  —  the  Minneapolis 
Tribune,  San  Bernardino  Sun- 
Telegram  and  Mankato  Free 
Press  —  who  has  taught  high 
school  journalism  for  seven 
years  in  three  states.  He  is  a 
member  of  the  board  of  judges 
for  the  National  Scholastic  Press 
Association. 


room  door.  Behind  it,  Minnesota 
players  and  coaches  and  news¬ 
papermen  whooped  up  an  un¬ 
expected  victory.  McKeen  didn’t 
have  a  press  tag,  but  he  slipped 
past  the  officer  .  .  . 

And  into  the  arms  of  a  burly 
football  manager.  “Get  out  of 
here,  kid,  before  I  throw  you 
out,”  the  manager  ordered. 

Providence  intervened.  A 
Minnesota  fullback  —  once  a 
student  at  McKeen’s  school  — 
recognized  the  youth  and  came 
to  his  rescue.  McKeen  joined 
the  press  corps  in  the  coach’s 
room,  got  his  exclusive  with 
Warmath,  and  for  it  won  the 
American  Newspaper  Publish¬ 
ers’  Association  award  for  the 
best  sports  story  to  appear  in 
a  high  school  newspaper  that 
year. 

♦  *  ♦ 

Awards  for  Interviews 

So  it  goes.  The  high  school 
journalist  attends  a  press  con¬ 
ference  and  questions  Presiden¬ 
tial-candidate  Nixon.  Sam  Lev- 
enson,  speaking  in  town,  gives 
him  a  few  minutes  out  of  a  tight 
schedule ;  they  discuss  sick 


humor  and  its  effect  ujwn  teen¬ 
agers. 

Teenagers  hav'e  won  awards 
for  interviews  with  Shelly  Ber¬ 
man,  Shirley  MacLaine,  Sidney 
Poitier,  among  others.  They  can 
be  seen  occasionally  in  major 
league  locker  rooms,  in  press 
caravans,  and  .squeezed  into 
corners  of  university  press 
boxes. 

Whether  naivete  or  a  boyish 
grin  or  America’s  fondness  for 
youth  gets  them  past  locked 
doors,  they  can  move  gracefully 
in  awkward  situations. 

But  Basses  and  the  McKeens 
are  becoming  scarce  in  high 
.school  journalism.  The  field  is 
bedeviled  right  now  by  .several 
post-Sputnik  developments.  The 
principal  obstacles  are  illus¬ 
trated  by  a  pair  of  conversations 
reported  recently  by  a  journal¬ 
ism  teacher. 

The  first  was  with  another 
teacher. 

“I  have  done  you  a  great 
favor,”  an  English  teacher  said, 
obviously  pleased. 

“I  could  use  some  favors,”  the 
journalism  teacher  replied. 

“I’ve  persuaded  two  of  my 
students  to  take  journalism  next 
vear.” 


STUDENTS  from  high  school  newspapers  hang  on  every  word  as 
Columnist  George  Grim  interviews  Robert  HeweH  and  his  wife,  Mary, 
at  the  Minneapolis  Star  and  Tribune  journalism  clinic.  Mr.  Hewett  is 
the  papers'  foreign  correspondent  and  his  wife  is  a  photographer.  Some 
700  students  from  36  schools  participated. 


“Good,  I  need  them.” 

“Yes,  they’re  both  rather  poor 
writers,  and  I  told  them  they 
should  take  journalism.  There, 
they  can  get  practice  writing 
every  day.” 

The  journalism  teacher  tried 
to  .smile  and  thank  the  English 
teacher.  The  words  stuck  in  his 
throat;  so  did  the  smile. 

That  view  of  journali.sm  has 
become  too  prevalent  in  high 
.schools;  a  proper  place  for  those 
who  need  remedial  writing, 
remedial  English,  or  remedial 
discipline. 

Usually  a  Bonus  ('.uurse 

Until  Sputnik  stimulated  a 
“crash”  program  in  math,  .sci¬ 
ence,  and  language,  journalism 
usually  was  a  bonus  course  for 
those  who  were  top  students  and 
who  liked  to  write.  It  was  a  chal¬ 
lenge  to  those  who  had  accepted 
and  whipped  other  challenges. 

Now,  journalism  is  too  often 
consider^  a  dumping  ground 
.  .  .  like  art,  consumer  eco¬ 
nomics,  and  Carpentry  I,  all  of 
whom  are  having  their  own 
troubles. 

The  second  conversation  .  .  . 
Mary  was  a  bright,  vivacious 
senior  girl,  one  of  the  academic 
leaders  of  her  class  and  a  highly 
imaginative  student. 

Late  in  the  year,  she  con¬ 
sulted  with  the  journalism 
teacher.  “I  wanted  to  take  jour¬ 
nalism.  My  folks  said  no;  math 
and  science  are  more  important 
to  my  college  plans  (she  was  to 
major  in  English).  My  counselor 
said  no;  anybody  with  my  in¬ 
telligence  should  take  all  the 
math,  science,  and  languages 
possible.” 

Advised  to  Avoid  Journalism 

She  liked  to  write;  she  wanted 
to  write;  she  could  write.  But 
others  advised  her  to  avoid 
journalism,  the  one  area  where 
she  could  write  and  be  published. 

“I  wish  I  hadn’t  listened  to 
them,”  .she  told  the  journalism 
teacher. 

“I  wish  you  hadn’t  either,” 
he  said. 

Throughout  the  nation,  high 
school  journalism  teachers  are 
feeling  the  squeeze.  Top  students 
are  being  funneled  into  “must" 
areas.  To  journalism  the  results 
are  small  classes  (below  20), 
all-girl  staffs,  below-standard 
newspapers,  and  a  much-lessened 
interest  among  teenagers  in  the 
importance  of  a  newspaper  to 
the  school. 

Student  schedules  are  nearly 
automatic : 

3  years  of  English  (required). 
3  years  of  social  studies  (re¬ 
quired). 
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to  the  aid  of  a  beleagruered  higrh 
school  journalism. 

Scholarships,  part-time  jobs, 
professional  advice,  strinjfers, 
clinics.  All  have  combined  to 
help  revitalize  prospects  for 
school  newspapers. 

The  American  Newspaper 
Publishers  Association,  for  in¬ 
stance,  last  year  initiated  a  pro- 
grram  of  awards  to  outstanding 
prep  journalists. 

The  theory  is  solid:  a  good 
student  involved  in  high  school 
journalism  today  may  become 
a  good  member  of  the  profes¬ 
sional  fraternity  tomorrow. 


CAREER  MAN — Charles  Hays,  a 
student  at  North  High  in  Colum¬ 
bus,  Ohio,  holds  the  photograph¬ 
er's  trophy  which  he  won  at  a 
Careers  Day  at  Ohio  State  Uni¬ 
versity's  School  of  Journalism. 


3  years  of  foreign  language. 

3  years  of  biologry,  chemistry, 
physics. 

2  years  of  mathematics. 

During  three  years,  one  slot 
is  left  open  .  .  .  for  physical 
education,  music,  psychology, 
tj-ping,  speech,  art,  driver’s  edu¬ 
cation,  stenogrraphy,  and  jour¬ 
nalism. 

The  select  student,  frankly, 
is  wooed  like  a  Pennsylvania 
halfback  who  can  run  100  yards 
in  9.6  seconds. 


Teacher’s  Pel  Formula 


•Suggested  Programs 


the  teacher  informed  a  shy,  17- 
year-old  girl  journalist  who  was 
conscientiously  checking  her 
l»eats.  “But  you  say  in  the  paper 
that  we  just  couldn’t  find  room 
on  the  calendar  for  a  banquet 
this  year.’’) 

He  must  fight  for  his  news. 

(“Come  back  next  week,  John. 
I  don’t  have  time  to  talk  to  you 
now,”  a  vice  principal  tells  the 
reporter  who  must  have  the  key 
story  by  tomorrow’s  deadline.) 

He  must  get  controversial 
facts  from  a  teacher  who  is 
going  to  grive  him  a  year’s  grade 
in  English. 

He  must  interview  admini¬ 
strators  who  may  look  at  him 


as  a  vassal  in  the  scholastic 


One  teacher  has  a  pet  formula 
to  meet  the  emergency.  He  woos 
a  half  dozen  proven  students 
who  have  tired  of  the  math- 
science  kick  and  who  want  to 
move  into  a  creative  area  dur¬ 
ing  their  senior  year.  He  adds 
a  few  so-called  underachievers 
who  often  come  alive  to  the 
challenge  of  journalism.  The 
rest  of  the  class  is  opened  to 
first  come,  first  get. 

Other  teachers  have  found 
other  solutions.  Some  drop  jour¬ 
nalism  as  a  course  and  offer  it 
as  an  afterschool,  extracurri¬ 
cular  project.  Some  do  the  best 
with  what  is  available.  Some 
drop  the  paper  completely;  it  is 
a  financial  problem,  anyhow. 

Others  hope  that  now  is  the 
time  that  all  good  newspapermen 
will  come  to  their  aid. 


Pressure  to  ^’rile 


empire. 

(Mike  has  just  interviewed 
the  school’s  Homemaker  of  the 
Year,  chosen  by  high  score  on  a 
written  examination  stressing 
math  and  science.  He  has  dis¬ 
covered  that  Miss  Homemaker 
hasn’t  taken  home  economics; 
she  has  a  maid  to  clean  her 
room;  she  thinks  cooking  can 
just  as  well  involve  a  can  and 
a  carton ;  what’s  more,  she 
doesn’t  intend  to  be  a  housewife. 
“What  do  I  do,  teacher?”  .  .  . 
“You’ve  got  a  great  feature 
story,  Mike.  Write  what  you’ve 
{Continued  on  juige  50) 


Here  are  examples  of  pro¬ 
grams  that  newspapers  can  fol¬ 
low: 

1.  Hire  high  school  and  col¬ 
lege  journalism  students  as 
copy  boys,  financially  as  good 
as  a  scholarship  to  money-tight 
students. 

2.  Set  up  stringer  programs 
to  buy  and  publish  student  work 
.  .  .  for  special  teen  pages  or  for 
outstate  sports  reporting. 

3.  Establish  summer  camps 
where  selected  students  are 
given  an  intensive  exposure  to 
professional  journalists. 

4.  Provide  speakers  for  jour¬ 
nalism  classes  in  the  community 
and  provide  help  when  needed 
(surprising  what  one  editor  can 
do  for  a  local  school  paper  which 
just  can’t  establish  a  proper 
head  schedule). 

5.  Set  up  daylong  journalism 
clinics  for  students  in  the  cir¬ 
culation  area. 

6.  Help  buy  reference  books 
for  a  journalism  library  at  area 
schools. 

7.  Print  the  school  paper  at 
cost  .  .  .  job  printing  has  leaped 
in  cost,  driving  many  schools 
from  letterpress  publications  to 
mimeographed  papers. 

8.  Print  the  school  paper  as 
a  special  section  of  the  local 
newspaper. 

The  ideas  are  unlimited,  and 
they  are  currently  providing  the 
strongfest  boost  to  high  school 
journalism. 


A  metaphor. 

If  high  school  journalism  were 
John  Wayne,  then  professional 
newspapermen  would  be  the 
cavalry. 

During  the  last  three  years, 
professional  journalism  has  rid¬ 
den  —  in  the  nick  of  time  — 


Journalism  teachers  are  prej¬ 
udiced,  of  course;  yet,  they 
firmly  believe  journalism  merits 
prominence  in  the  high  school 
curriculum.  Despite  three  years 
of  required  English  classes, 
journalism  is  the  only  place 
where  a  student  is  consistently 
pressured  to  write  clearly,  sim¬ 
ply,  logically,  and  factually  .  .  . 
and  for  publication. 

Journalism  also  forces  the 
student  to  facedown  propaganda 
in  a  search  for  true  facts. 

(“We’re  canceling  the  ban¬ 
quet  because  too  many  parents 
have  complained  about  after¬ 
banquet  drinking  and  smoking,” 


Her  Day  in  Washington 


By  Kay  Lockriilge 


They  said  it  couldn’t  be 
done,  but  I  did  it — 


As  a  graduate  assistant 
for  the  New  York  State  So¬ 
ciety  of  Newspaper  Editors 
and  a  graduate  student  of 
the  Syracuse  University 
School  of  Journalism,  I  am 
writing  a  research  paper  on 
the  Presidential  press  con¬ 
ference.  I  believed  attendance 
at  a  press  conference  and  an 
interview  with  Press  Secre¬ 
tary  Pierre  Salinger  would 
be  essential  to  my  assign¬ 
ment.  But,  it  seemed  next  to 
impossible,  especially  on  short 
notice. 


Through  advice  from  a  fac¬ 
ulty  member,  I  found  that 
the  Reader’s  Digest  has  a 
travel  gn’ant  fund  for  stu- 
:  dents  in  order  that  they 
I  might  take  advantage  of  out- 
i  of-town  people  and  places  to 
I  improve  and  add  to  their  re- 
1  search.  Thus,  one  problem  — 
that  of  money  —  was  taken 
care  of  rather  quickly. 

^  To  get  a  pass  to  a  press 
conference,  I  wrote  to  the 
Syracuse  Herald  -  JoumaVs 
1  Washington  correspondent, 
I  Jules  Witcover,  of  the  New- 
I  house  bureau.  At  the  same 
I  time,  I  wrote  to  Mr.  Salinger, 
!  in  hopes  of  having  an  inter- 
I  view  with  him  sometime  be- 
I  fore  February,  1962.  I  sent 
I  both  letters  on  Monday,  Nov. 

j  20. 

I  On  Friday,  Nov.  24,  Mr. 
I  Witcover  told  me  I  was  sched- 
I  uled  to  attend  the  President’s 
press  conference  at  10  a.m., 
^  Wednesday,  Nov.  29,  and  to 
I  interview  Salinger  at  4:30 
I  p.m.  the  same  day.  I  re- 
f  ceived  a  note  from  Salinger 
I  on  Monday,  Nov.  27,  con- 
I  firming  the  interview. 

I  Plane  and  hotel  reserva¬ 


tions  were  quickly  made,  and 
an  outline  of  questions  for 
the  interview  (which  I 
thought  I  would  have  plenty 
of  time  to  polish  up)  was 
hurriedly  completed.  I  had 
done  previous  research  on 
the  press  conference  so  I 
was  prepared  for  that,  but 
the  day  I  left  for  Washing¬ 
ton  I  was  still  doing  back¬ 
ground  work  on  Salinger 
himself. 

I  joined  Witcover  at  the 
press  conference  and  for  one- 
half  hour  I  watched  a  vital 
aspect  of  democracy  at  work. 
Following  the  conference  I 
observed  the  reporters  as 
they  began  their  job  of  tele¬ 
phoning  in  leads  and  articles 
just  under  the  deadlines. 
Then  I  talked  with  several  of 
the  reporters  to  find  out  what 
was  going  on  in  the  capital 
city. 

At  4  p.m.  I  attended  Sal¬ 
inger’s  briefing  of  the  Presi¬ 
dent’s  schedule  for  the  next 
week.  After  this  I  talked  with 
Salinger,  intermittently,  for 
almost  an  hour. 

At  6  p.m.  my  “day  as  a 
Washington  correspondent” 
had  come  to  an  end.  I  flew 
back  to  Syracuse  the  follow¬ 
ing  morning. 

There  have  been  argu¬ 
ments  pro  and  con  (largely 
partisan)  concerning  the 
press  conferences  and  the 
availability  of  information  in 
the  federal  gfovemment,  but 
I  think  more  time  will  have 
to  pass  before  an  objective 
and  clear  conclusion  can  be 
reached  about  this  adminis¬ 
tration.  But  I  would  still  ad¬ 
vise  anyone  who  wants  to 
find  something  out  to  go  to 
the  “top,”  I  may  try  for  JFK 
himself  next  time! 
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Pay  Liability 
Reduced  in 
Layoff  Case 

Washington 

The  National  Labor  Relations 
Board  has  upheld  the  unfair 
labor  practices  ruling  against 
the  Northern  Virginia  Stin,  Ar¬ 
lington,  Va. 

The  three-man  panel,  how¬ 
ever,  reversed  the  trial  exam¬ 
iner’s  May,  1960,  ruling  to  the 
extent  that  only  three  of  the  14 
printers  laid  off  will  be  en¬ 
titled  to  collect  back  wages. 

Sun  attorney  Gilbert  Hahn 
estimated  the  ruling  saved  the 
paper  about  $700,000.  At  pres¬ 
ent,  he  said,  the  gross  amount 
of  liability  is  about  $20,000  but 
in  the  final  settlement,  under 
the  rules  of  the  NLRB  and  job 
availability  during  the  period, 
it  is  unlikely  that  the  paper  will 
have  to  make  any  pay  restitu¬ 
tion. 

The  labor  dispute  has  been 
pending  since  March,  1959,  when 
14  composing  room  employes 
were  discharged  or  laid  off  after 
the  Sun,  as  an  economy  meas- 
use,  installed  Photon  and  Tele¬ 
typesetter  equipment.  Ten  addi¬ 
tional  employes  walked  out  in 
protest  and  the  paper  sent  tele¬ 
grams  to  11  of  the  discharged 
workers  asking  them  to  return 
to  their  jobs.  Each  recipient 
refused  to  return  to  work  un¬ 
less  all  were  reinstated. 

In  a  2  to  1  decision,  the 
NLRB  ruled  that  the  back  pay 
liability  for  these  11  persons 
ended  when  they  refused  to  ac¬ 
cept  the  job  offer. 

Both  Sides  .4ppeal 

Seymour  J.  Spelman,  counsel 
for  the  Washington  Typographi¬ 
cal  Union,  said  he  has  filed  an 
appeal  in  Federal  Court. 

Contending  that  in  effect  the 
Board  has  “served  notice  that 
an  employer  may  not  take  ad¬ 
vantage  of  automation  changes 
as  an  opportunity  to  break  the 
union  of  its  employes,”  Mr. 
Spelman  said  he  hopes  the  man¬ 
agement  of  the  paper  “will  now 
try  to  work  out  the  problem.” 

The  Sun  has  also  filed  a  peti¬ 
tion  for  an  appeal.  Ray  J.  Tay¬ 
lor,  general  manager,  said  it  is 
the  “firm  conviction  of  the  Sun 
that  fundamental  management 
principles  are  at  stake  in  this 
case,”  and  that  it  was  prepared 
“to  continue  the  legal  fight  de¬ 
fending  these  principles.” 

The  Board  rejected  the  mo¬ 
tion  to  substitute  Northern  Vir¬ 
ginia  Sun  Enterprise  as  the  re¬ 
spondent  in  place  of  the  for¬ 
mer  four-man  partnership.  The 


WANNA  FIGHT? — AP  and  UPl  machines  were  fransmitfin9  missile 
pictures  simultaneously  when  a  Kalamazoo  (Mich.)  Gazette  photo9rapher 
snapped  this  picture  in  the  newsroom.  Thou9h  both  vertical  views,  the 
pictures  came  horizontally  and  in  reverse  of  one  another. 


Board  pointed  out  that  there 
was  no  allegation  that  the  new' 
owmers  of  the  Sun,  the  ABT 
Corporation  and  the  Orrington- 
Evanston  Co.,  doing  business  as 
the  Northern  Virginia  Sun  En¬ 
terprise,  had  agreed  to  assume 
any  liabilities  which  may  arise 
out  of  the  case.  It  also  pointed 
out  that  instead  of  being  entire¬ 
ly  divorced  from  the  present 
Sun  ownership  that  George  W. 
Ball,  Undersecretary  of  State- 
designate,  apparently  ow'ns  40 
percent  of  Orrington-Evans 
and  that  the  mother  of  Phillip 
M.  Stem,  Deputy  Assistant 
Secretary  of  State  for  Public 
Affairs,  owms  100  percent  of 
ABT  Corp. 

The  other  partners  were 
Arnold  Sagalyn,  chief  of  the 
Enforcement  Division  of  the 
Treasury  Department,  and 
Clayton  Fritchey,  an  aide  to 
UN  Ambassador  Stevenson. 

• 

Buys  Radio  Station 

Paso  Robles,  Calif. 

Arthur  C.  Youngberg  Jr., 
publisher  of  the  Paso  Robles 
Press,  has  purchased  radio  sta¬ 
tion  KPRL  from  Dale  and  Ber¬ 
nard  Schwartz  for  $200,000. 
The  transaction,  which  included 
an  agreement  that  the  Messrs. 
Schwartz  would  not  compete  in 
San  Luis  Obispo  County  for  10 
years,  was  approved  by  the  Fed¬ 
eral  Communications  Commis¬ 
sion  this  week. 

• 

Dailies’  PR  Director 

Jacksonville,  Fla. 

Election  of  Robert  R.  Feagin, 
Jacksonville  business  executive, 
as  a  vicepresident  of  Florida 
Publishing  Company  was  an¬ 
nounced  this  week  by  Robert 
Millar,  president.  Mr.  Feagin, 
along  with  other  duties,  will 
direct  a  department  of  public 
relations  for  the  Florida  Times- 
Union  and  Jacksonville  Journal. 


Severance  Pay 
Claims  Against 
Hoiles  Upheld 

Lima,  Ohio 

The  Toledo  District  Court  of 
Appeals  has  upheld  a  lower 
court  award  to  two  former  em¬ 
ployees  of  the  Lima  News,  seek¬ 
ing  a  total  of  $11,107.91  in 
severance  pay.  The  claims  were 
filed  four  years  ago. 

Three  judges  reaffirmed  a 
Common  Pleas  Court  ruling  of 
Sept.  26,  1960.  Richard  Moffat, 
a  reporter  for  the  News  for 
18%  years,  seeks  $4,440,  and 
a  former  printer,  Raymond  D. 
Harrod,  who  worked  at  the  pa¬ 
per  for  30  years,  is  asking  a 
$6,667.91  judgment.  Both  men 
are  now  employes  of  the  Lima 
Citizen,  formed  in  1957. 

The  suits  are  test  cases  filed 
after  the  Lima  News  was  pur¬ 
chased  from  Galvin  Newspa¬ 
pers  by  Freedom  Newspapers 
Inc.  of  Santa  Ana,  Calif.,  in 
1956.  There  are  103  other  cases 
pending  in  court.  The  claims 
total  $440,000. 

The  judges  ruled  unanimous¬ 
ly  that  Moffat  and  Harrod  were 
“dismissed  from  their  jobs  with¬ 
out  cause”  when  the  paper  was 
purchased  by  the  corporation, 
headed  by  R.  C.  Hoiles.  An  ap¬ 
peal  was  indicated. 

• 

New  Tour  Book 

Chicago 

A  new  tour  book  which  liter¬ 
ally  unfolds  the  story  of  pro¬ 
ducing  the  Chicago  Sun-Times 
and  Daily  News  is  now  available 
to  visitors  at  the  plant.  The 
folder  was  designed  with  a  view 
of  making  a  tour  of  the  plant 
“an  educational  experience,” 
according  to  Vance  Johnson,  pro¬ 
motion  director. 
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Portland  Guild 
Members 
ITU’s  Benefits 

Washington 

On  the  eve  of  a  national  refer¬ 
endum,  Dec.  14-19,  on  whether 
benefits  should  be  continued  to 
members  in  Portland,  Ore.,  the 
American  Newspaper  Guild 
learned  this  week  that  35  Port¬ 
land  members  have  joined  the 
International  Typographical 
Union  to  receive  strike  aid. 

Benefit  payments  to  those  who 
signed  up  with  Multnomah  local 
of  ITU  have  averaged  more  than 
$60  a  week.  In  most  cases  the 
strike  benefits  are  twice  as  high 
as  the  guild  paid  its  members 
before  the  annual  convention 
voted  to  terminate  the  payments 
last  Aug.  11. 

The  referendum  to  decide 
whether  the  convention  action 
should  be  upset  has  become  a 
strong  political  issue  within  the 
guild.  Headquarters  announced 
that  28,302  members  were  in 
good  standing  and  eligible  to 
vote.  This  is  a  record  number 
for  a  guild  referendum. 

According  to  information  at 
the  ANG  office,  the  Portland 
guildsmen  don’t  consider  they 
have  withdrawn  from  ANG. 

• 

Elbert  M.  Antrim 
Is  Dead  at  76 

Chicago 

Elbert  M.  Antrim,  76,  retired 
business  manager  of  the  Chicago 
Tribune,  died  at  his  home  in 
Wilmette,  Ill.,  Dec.  8. 

Bom  in  Rensselaer,  Ind.,  he 
became  a  teacher  upon  gradua¬ 
tion  from  Jasper  County  High 
School.  He  came  to  Chicago  as  a 
clerk  for  the  Burlington  Rail¬ 
road’s  general  freight  office.  In 
1917,  he  answered  a  want  ad 
that  led  to  his  long  employment 
with  the  Tribune.  He  bwame  an 
expert  in  shipment  of  newsprint. 

Mr.  Antrim  was  a  director  of 
the  Tribune  Company  when  he 
retired  in  1954.  He  had  been  a 
director  of  the  American  News¬ 
paper  Publishers  Association 
and  president  of  the  Chicago 
Newspaper  Publishers  Associa¬ 
tion.  A  son,  Thomas  G.  Antrim, 
is  labor  relations  manager  of 
the  Tribune. 

Goes  to  10  Cents 

The  Rock  Island  (Ill.)  Argus, 
six-day  evening  paper,  has  gone 
from  5  to  10  cents  for  single 
copy  price,  with  the  wholesale 
price  to  dealers  going  from  3% 
cents  to  7  cents  per  copy. 
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They  Didn't  See  Him 
Taking  the  Pictures 

An  outstanding  quality  which  helped 
to  sway  the  judges  in  naming  Herbert 
P.  "Andy"  Andrews  of  United  Press 
International  Britain's  Photographer 
of  the  Year,  1961,  was  this:  His  ability 
to  capture  a  scene  without  becoming 
a  part  of  it.  From  his  portfolio  of  10 
pictures  illustrating  "Andy's"  all- 
around  skill  and  versatility  they  se¬ 
lected  three  in  which  no  one  appears 
to  be  aware  that  they  are  being 
photographed. 


Herbert  P.  Andrews,  above,  voted 
Britain's  No.  I  news  cameraman  in 
the  annual  Press  Pictures  of  the 
Year  competition  sponsored  by 
Encyclopaedia  Britannica,  began 
taking  pictures  in  1927  for  Planet 
News  Limited,  UPl  subsidiary.  Ha 
flew  with  the  paratroopers  when 
they  dropped  on  Arnheim  in 
World  War  II. 


Queen  Elizabeth,  wearing  a  white 
fur  stole  and  peep-toe  shoes,  is 
greeted  by  Mrs.  V.  L  Pandit,  high 
commissioner  for  India,  at  Kens¬ 
ington  Palace  Gardens.  "Andy" 
Andrews  made  the  picture  un¬ 
obtrusively. 

editor  at  PUBLISHER 


Mr.  Andrews  was  there,  too,  when  Jockey  G.  Harwood  took  a  nose 
plunge  from  Starbar  during  a  steeplechase  at  Windsor. 


This  picture  was  made  by  Mr.  Andrews  after  a  boy  had  been  knocked 
down  by  a  motor-car  in  a  Central  London  street.  The  boy  is  receiving 
attention  as  the  policeman  takes  notes. 


Story  of  Child  Killing 
Wins  Spot  News  Prize 

Houston 

Two  Houston  afternoon  news¬ 
papers  won  first  place  honors 
in  the  United  Press  Interna¬ 
tional  news  writing  contest. 

Houston  Chronicle  reporters 
Jack  Weeks  and  Zarko  Franks 
won  first  place  in  spot  news  re¬ 
porting  for  a  story  of  a  21 -year 
old  mother  who  slashed  her  in¬ 
fant  son  to  death.  Gene  Wilburn 
of  the  Houston  Press  won  first 
place  in  features  for  his  story 
of  a  banker-tumed-robber. 

Other  Press  winners:  City 
Editor  Jack  Mohler  for  his 
short  story  about  a  group  of 
college  students  who  got  Brigitte 
Bardot  on  the  telephone,  only 
to  realize  they  could  not  speak 
French;  Marge  Crumbacker  for 
her  story  of  Houston’s  outstand¬ 
ing  churchwoman  of  1960,  and 


Thomas  Marh  for  a  story  on 
a  “mistake  convict”  who  was 
cleared  of  murder  by  a  prison¬ 
er’s  confession. 

Chronicle  staffers  who  won 
al-so:  Mike  Thome  and  Chester 
Rogers  for  their  on-the-spot  re¬ 
porting  of  a  $2  million  urban 
renewal  place  in  the  West  Texas 
town  of  Wink;  Miss  Maryrice 
Brogan,  for  her  series  on  men¬ 
tally  retarded  children,  and 
Mrs.  Ann  Mohler,  fashion  edi¬ 
tor,  for  a  series  on  face  lifting. 
• 

Hoiig  Kong  Bureau 

The  Associated  Press  office 
at  Hong  Kong  has  been  raised 
to  the  status  of  a  bureau,  with 
Roy  Essoyan,  currently  Hong 
Kong  correspondent,  as  bureau 
chief.  Mr.  Essoyan  has  been  in 
Hong  Kong  since  1958.  Before 
that  he  was  in  Moscow  three 
years. 


Gag  Lifted 

A  press  freedom  skirmish  was 
won  quickly  by  reporters  at  New 
York’s  Idlewild  Airport  after 
they  were  confronted  with  an 
order  by  the  Federal  Aviation 
Agency  which  barred  them  from 
getting  the  official  take-off  time 
of  President  Kennedy’s  jet  for 
Palm  Beach  on  Dec.  6. 

The  order,  dated  Nov.  22,  had 
l)een  sent  to  all  control  tower 
personnel  throughout  the  coun¬ 
try.  It  directed  that  all  informa¬ 
tion  concerning  any  flight  of 
the  President,  the  Vice  Presi¬ 
dent  and  their  families  was  to  be 
withheld  from  newsmen. 

The  departure  was  set  for 
Hangar  I"!  at  the  airport,  about 
two  miles  from  the  regular  press 
room,  and  the  reporters  were 
away  from  their  regular  and 
within-the-airport  telephones. 
The  traditional  take-off  bulletin 
is  a  must  with  the  wire  services 
reporters. 

Tom  Del  Vecchio,  of  AP,  John 
Pryor  of  UPI,  Joseph  Greenidge 
of  Reuters,  and  A1  Carmichael, 
also  AP,  protested  the  ban.  They 
argued  that  the  President’s 
departure  was  known,  and  that 
the  take-off  could  be  seen  from 
portions  of  the  airport  but  that 
the  newsmen  had  no  telephone 
facilities  at  these  spots. 

The  newsmen,  forced  behind 
barricades,  managed  to  rig  up 
a  radio-telephone  set-up,  manned 
by  Al  Carmichael,  and  got  out 
their  bulletins. 

They  then  went  to  work  on 
the  FAA  order.  They  filed  stories 
pointing  out  the  absurdity  of 
the  regulation.  Within  hours,  the 
FAA  reacted  to  orders  from  the 
White  House,  rescinding  the 
censoring  edict. 

It  developed  that  it  had  been 
issued  without  clearance  from 
the  White  House,  and  that  FAA 
had  merely  been  trying  to  help 
the  Secret  Service. 

• 

Weekend  TV  Digest 

St.  Louis 

The  St.  Louis  Globe-Democrat 
will  add  a  television  magazine 
to  its  Week-End  Globe,  begin¬ 
ning  Dec.  16-17.  The  714  by 
1014  inch  roto  supplement  will 
be  called  TV  Digest.  It  will  con¬ 
tain  program  listings  for  all  five 
St.  Louis  television  stations,  and 
18  other  channels  serving  the 
Globe-Democrat  circulation  area. 
TV  Digest  will  be  edited  by 
Pete  Rahn,  radio-television  edi¬ 
tor,  under  the  general  supervi¬ 
sion  of  Paul  Tredway,  Week- 
End  editor. 


JFK  Orders 
Plane  Time 
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Big  Buyers 
^Bad  Guys’ 
In  TV  Time 


Washington 

The  House  Small  Business 
Committee’s  Subcommittee  No. 
6  met  the  other  day  to  determine 
whether  small  business  “has 
adequate  access  to  radio  and 
television  advertising.” 

An  element  of  mystery  crept 
into  the  proceedings  as  small 
businessmen  from  scattered 
parts  of  the  country  queued  up 
to  complain  of  discrimination  in 
the  selling  of  television  time. 
The  mystery  had  nothing  to  do 
with  the  dissenters  or  their 
complaints.  It  came  from  mem¬ 
bers  of  Subcommittee  No.  6  and 
had  to  do  with  a  baffling  line  of 
questioning. 

In  between  times  witnesses 
gave  radio  advertising  short 
shrift.  Newspaper  advertising 
fared  little  better.  Dismissing 
newspaper  advertising  as  too 
expensive  and  radio  advertising 
as  inadequate  for  his  needs,  a 
musical  instrument  salesman 
from  Atlanta  charged  the  inac¬ 
cessibility  of  television  adver¬ 
tising  with  being  responsible  for 
his  first  business  failure. 

An  appliance  dealer  from 
Davenport,  Iowa,  complained 
that  his  10:30  Saturday  evening 
time  had  been  taken  over  for 
news  broadcasts  and  no  compar¬ 
able  time  was  available.  He  said 
he  was  still  expected  to  pay  for 
leftover  episodes  of  “Cannon¬ 
ball”  even  though  he  couldn’t 
market  them. 

A  25-year-old  clothing  dealer 
from  St.  Louis  gave  a  bill  of 
particulars  of  his  firm’s  inabil¬ 
ity  to  purchase  time  and  the 
inclination  of  stations  to  sell 
time  to  big  buyers  rather  than 
to  local  businessmen.  He  dis¬ 
agreed  with  Norman  E.  Cash, 
president  of  the  Television 
Bureau  of  Advertising,  that  TV 
stations  could  not  be  supported 
by  local  advertising.  _^He  sug¬ 
gested  that  programming  be  left 
to  the  networks  and  the  job  of 
marketing  to  the  local  stations. 

Sports  Network? 

Interspersed  throughout  the 
testimony  was  reference — mostly 
by  Subcommittee  Chairman  Dale 
Alford  (D-Ark.) — to  a  “Sports 
Network”  which  no  one  seemed 
to  have  heard  of,  and  attempts 
by  Rep.  Sidney  Yates  (D-Ill.) 
to  obtain  a  definition  of  the 
“magazine  concept  of  television 
advertising.” 

Kenneth  A.  Cox,  chief  of  the 
Broadcast  Bureau  of  the  Federal 


An  Editor ^8  Letter  to  Gh 


Houston 

When  Houston  Press  City 
Editor  Jack  Mohler  read  the 
wire  report  Dec.  1  from  Fort 
Polk,  La.,  about  100  soldiers 
signing  a  petition  to  Presi¬ 
dent  Kennedy  asking  release 
from  duty  and  complaining 
about  their  call-up,  he  wrote 
an  “open  letter  to  the  100 
men  of  the  40th  Armored 
Division  of  Texas. 

His  letter  began: 

GENTLEMEN:  “If  I 
were  your  commanding  of¬ 
ficer — thank  God  I’m  not — 
the  landscape  around  Camp 
Polk  by  8  a.m.  today  would 
look  like  a  piece  of  Swiss 
cheese.” 

Mohler,  Cpl.  Ret.  U.S. 
Army,  stated  he  would  have 
them  dig  holes,  nothing  but 
holes,  from  sometime  around 
4  a.m.  until  mid-aftemoon  at 
an  isolated,  boggy  spot  about 
20  miles  from  camp  in  a  cold, 
driving  rain. 

He  suggested  that  the  100 
gripers  would  have  learned 
the  following  lessons : 


1.  A  Soldier  does  not  go 
over  his  commanding  officer’s 
head. 

2.  Grousing  in  the  PX,  or 
when  at  rest  in  the  field,  is 
a  grand  way  of  getting  rid 
of  frustrations. 

3.  Digging  holes,  and  fill¬ 
ing  them  up,  is  efficacious. 

4.  A  GI  often  does  nothing 
which  seems  pointless,  or  a 
great  deal,  which  also  can 
seem  pointless. 

5.  Finally,  when  in  the  em¬ 
ploy  of  Uncle  Sam,  one 
learns  that  simple  discipline, 
on  any  level,  is  a  require¬ 
ment. 

Mohler  was  plagued  by 
phone  calls — all  night  long 
— that  night.  The  callers  and 
letter  writers  were  about 
four  to  five  in  favor  of 
Mohler’s  story,  but  there 
were  a  number  of  “crack¬ 
pots,”  he  said. 

Mohler  said  he  slept  under 
blankets  of  mud  during  the 
14  months  he  spent  on  Leyte 
and  Cebu  during  World  War 
11. 


Communications  Commission, 
brought  sum  and  substance  to 
the  hearing  by  pointing  out  that 
the  answer  to  the  problem  of 
too  little  advertising  time  rested 
in  UHF  to  supplement  the 
limited  number  of  VHF  chan¬ 
nels.  He  reminded  Subcommittee 
No.  6  that  the  Commission  has 
already  urged  Congress  to  adopt 
legislation  requiring  all  TV  sets 
shipped  in  interstate  commerce 
to  be  equipped  to  receive  all 
channels. 

He  said  the  FCC  has  also 
urged  Congress  to  give  it  author¬ 
ity  to  classify  networks,  to  set 
down  rules  and  regulations,  and 
to  require  networks  to  file 
statements. 


Data  on  Newspapers 

More  than  500  items  of  infor¬ 
mation  about  newspapers  and 
newspaper  advertising,  ranging 
from  leaflets  to  full-color  sound 
movies,  are  listed  in  “Catalog 
of  Bureau  Materials”  just  issued 
by  the  Bureau  of  Advertising, 
ANPA. 


New  TV  Booklet 

Chicago 

Chicago’s  Sunday  A  merican 
introduced  a  revised  TV  Round¬ 
up  on  Dec.  10  when  the  new 
booklet,  in  magazine  format, 
was  printed  offset  on  rotogra¬ 
vure  stock. 


Oet.  Color  Linage 
Shows  11.8%  Gain 

A  total  of  18,990,889  lines  of 
ROP  color  advertising  in  Octo¬ 
ber  gave  that  medium  an  11.8% 
increase  over  October  of  last 
year,  according  to  the  Hoe  ROP 
Color  Report  prepared  by  Me¬ 
dia  Records,  Inc.,  for  R.  Hoe  Pepsi  Sets  Heavy 
&  Co.  Inc.  For  the  year  to  date,  Papers 

color  linage  was  up  7.3%.  _  ^ 

Retail  color  linage  was  up  Close  to  1200  newspapers  wi 
13..5%  and  Automotive  color  ^  by  Pepsi-Cola 

gained  36.9%.  Salem  cigarets.  Company  and  its  bottlers  for 
with  739,582  lines,  led  the  field  penetration  at  the  retai 

of  national  advertisers  using  level  through  area  and  local 
color  in  October.  Leading  news-  coordinated  pro^^m^ 
paper  in  retail  color  linage  was  .  More  than  $1,200,000  will 
the  Miami  (Fla.)  Herald  with  nivested  in  ROP  color. 

210,898  lines.  The  Los  Angeles  P^P^i  and  *ts  Iwttlere  will 
Times,  with  2,504,151  lines  of  spend  more  than  $35,o00,000  for 
color,  led  the  list  of  dailies  in  1962  advertising-proinotion 
total  ROP  color.  campaign  (via  BBDO).  Philip 

,  B.  Hinerfeld,  vicepresident,  ad- 

u  1.  ¥  1  »  vertising  for  Pepsi,  said  na- 

Bowlmg  Industry  tional  media  expenditures  will 

Appoints  PR  Firm  be  up  29%. 

rwiripn  ^  separate  campaign  for 

The  bowline  industrv  has 

o  hoif  -ir  II  and  white  and  ROP  color  news- 
announced  a  half-million  dollar  .  ^  i  i  i  _ 

1962  public  relations  program  P^P^"  for  local  placement, 
with  the  appointment  of  Harshe-  ^  .  . 

Rotman,  Inc.,  to  direct  the  activi-  Onicer  of  r  oundation 
ties  planned  by  the  Bowling  RocHESTSai,  N.  Y. 

Proprietors  Association  of  Mason  C.  Taylor,  executive 
America.  editor  of  the  Utica  Observer- 

Approximately  6,000  bowling  Dispatch  and  the  Utica  Daily 
centers  will  participate  in  the  Press,  has  been  elected  a  direc- 
year-long  effort,  which  will  com-  tor  and  vicepresident  of  Frank 
bine  publicity,  institutional  Gannett  Newspaperboy  Scholar¬ 
advertising  and  sales  promotion,  ships,  Inc. 
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'  Supreme  Court 
Won’t  Review 
'  Antitrust  Case 


Washington 

The  Supreme  Court  this  week 
declined  to  review  the  lO-yoar- 
old  antitrust  case  instituted  by 
Scott  Publishing  Company  of 
Kennewick,  Wash,  against  the 
Columbia  Basin  Publishers  Inc. 
and  the  International  Typo¬ 
graphical  Union. 

Lower  federal  courts  dismissed 
the  complaint  after  a  lengthy 
trial  two  years  ago  in  which 
Scott,  publisher  of  the  Tri-City 
Herald,  sought  treble  damages 
on  a  claim  that  the  union  had 
conspired  with  others  to  drive  it 
out  of  business  to  create  a 
monopoly  for  the  Columbia 
Basin  News.  The  ITU  has  helped 
to  finance  the  News  since  its 
members  went  on  strike  against 
the  Herald  in  1950. 

The  Supreme  Court  also  has 
denied  a  hearing  to  the  Man¬ 
chester  (N.  H.)  Union  Leader 
Corporation  on  its  application 
to  disqualify  Federal  Judge 
Charles  E.  Wyzanski  Jr.  from 
presiding  in  its  antitrust  suit 
for  $3  million  against  the 
Haverhill  (Mass.)  Gazette  pub¬ 
lishers. 

The  Gazette  won  its  counter¬ 
claim  and  Judge  Wyzanski 
appointed  Prof.  Derek  Curtis 
Bok  of  Harvard  Law  School  to 
adjudicate  the  amount  of  dam¬ 
ages.  Hearings  are  to  be  resumed 
Dec.  26. 


How  Johns-Manville 
Uses  Newspaper  Ads 


ADVERTISING  NEWS 


SECTION 


Bv  Robert  B.  Meintvre 


of  advertising,  Johns-Manville  M^orks 

Sales  Corp.  selected  newspapers  J-M’s  7-Star  Promotion  Plan 
as  the  chief  medium  for  its  “7-  -was  devised  back  in  1958  to  help 
Star  Plan,”  according  to  Regi-  builders  at  the  local  level  to 
nald  L.  Johnson,  vicepresident  increase  profitable  traffic  to 
and  advertising  manager  of  their  model  homes,  to  help 
J-M.  builders  increase  their  stature 

The  7-Star  Plan  combines  ad-  in  the  community  through  spe- 
vertising,  publicity,  promotion  cial  promotions,  and  to  give 
and  merchandising  features,  all  J-M  salesmen  a  vehicle  through 
aimed  at  helping  the  builder  sell  which  they  could  sell  several 
homes  and  J-M  to  sell  building  J-M  products  in  a  one-package 
materials.  Only  last  month,  the  contract. 

Marketing  Executives  Club  of  To  be  eligible  for  the  7-Star 
New  York  gave  its  New  Front-  Plan,  builders  agree  in  writing 
iers  in  Marketing  Award  for  to  use  five  or  more  J-M  building 
196(»  to  J-M  in  recognition  of  products  in  their  new  homes.  In 
the  firm’s  promotion  plan  (see  return,  J-M  provides  certain 
cut).  advertising  assistance,  model 

home  promotions  using  Mrs. 

Real  Estate  Pages  America  or  the  various  Mrs. 

Almost  every  large  metropoli-  States,  and,  in  addition,  pro- 
tan  area  newspaper  has  a  well-  vides  through  its  advertising 
developed  real  estate  section,  agency  Cunningham  &  Walsh 
and  J-M’s  use  of  this  adver-  Inc.,  free  personalized  publicity 
tising  is  the  “most  natural  and  assistance  to  builders  request- 
logical  way  to  help  builders  sell  *ng  it.  Star  Plan  since  1958,  Mr.  John- 

homes  ”  Mr.  Johnson  told  Edi-  an  example,  Mr.  Johnson,  son  figured  that  each  builder 

TOR  &' Publisher  this  week.  cited  how  a  builder  of,  say,  30  participating  in  the  plan  aver- 

..  r  u  1 1  __  houses  receives  from  J-M  one  aged  about  600  lines  apiece. 

Most  of  the  builders  o^  ^  ^  ^21  partici- 

salesmen  in  the  field  have  talked  .  ion  i-  j  •  i  r 

..  two  180-line  ads  in  the  news- 


7-STAR  PROMOTION  PAYS  OFF — Re9inaid  L.  Johnson  (left)  vice- 
president  and  advertising  manager,  Johns-Manville  Sales  Corp.,  receives 
New  Frontiers  in  Marketing  Award  for  I960  from  Emanuel  Goren, 
president.  Marketing  Executives  Club  of  New  York.  At  right  is  Carl 
Nichols,  president,  Cunningham  &  Walsh,  Inc.,  ad  agency  for  J-M  and 
executer  of  much  of  the  7-Star  Promotion  program  for  home  builders 
for  which  J-M  won  the  award. 


pating  builders  for  the  corn- 
paper  of  his  choice.  Big  builders  bined  years  of  1958,  1959,  and 
who  qualify  for  several  360-line  1960  (1961  figures  are  not  yet 
ads  may  accumulate  them  and  in),  Mr.  Johnson  came  up  with 
run  one  large-size  ad.  972,600  lines  of  newspaper  ad¬ 

vertising  provided  by  J-M  since 
Bonus  Provisions  inception  of  the  plan. 

“Additionally,”  Mr.  Johnson  ...  .  i  i  • 

said,  there  are  product-bonus 

provisions  in  the  plan  which  “This  is  only  part  of  the  pic- 
allow  a  builder  90  lines  of  addi-  ture,”  he  said.  “Many  builders 
tional  advertising  (450  lines)  augmented  their  linage  entitle- 
for  using  four  group  ‘A’  prod-  ment  from  J-M  by  buying  half- 
ucts  and  another  90  lines  (540  page  or  full-page  ads  and,  in 
total)  if  he  uses  five  group  ‘A’  some  cases,  buying  special  news- 
products.”  Mr.  Johnson  ex-  paper  sections  built  around 
plained  that  group  “A”  prod-  their  housing  developments  and 
ucts  are  major  products.  the  use  of  Mrs.  America  or  Mrs 

He  went  on  to  note  that  a  State  as  hostesses  for  model 
builder  has  an  option  of  having  home  openings.  I’d  estimate  that  manager  for  building  products 
Mrs.  America  or  Mrs.  State  at  total  newspaper  ad  linage  would  at  J-M,  devote  full  time  in  the 
his  own  expense,  or  having  J-M  run  to  several  million  lines  over  field  to  helping  builders  pre¬ 
pay  all  the  expenses  in  lieu  of  the  three-year  period  covered,”  pare  news  stories  about  their 
receiving  newspaper  adver-  Mr.  Johnson  said.  developments,  arrange  and  ex- 

tising.  Through  J-M’s  ad  agency,  the  ecute  Mrs.  America  or  Mrs. 

“Newspaper  advertising  does  company  affords  7-Star  builders  State  promotions,  provide  ad- 
not  suffer,  however,”  Mr.  John-  all  over  the  country  professional  vertising  counsel  and  assist 
son  hastened  to  add,  “because  advertising,  publicity  and  mer-  with  radio-TV  scripts  where 
any  builder  using  Mrs.  America  chandising  assistance  at  the  special  promotions  require 
or  Mrs.  State  as  hostess  for  local  level.  them. 

model  home  openings  must  ad-  The  men  from  Cunningham  &  This  service,  Mr.  Johnson 
vertise  to  let  the  public  know  Walsh,  under  the  supervision  emphasized,  is  free  to  7-Star 
the  personalities  are  going  to  of  Larry  Cunningham,  super-  builders. 

be  there.”  visor  on  the  J-M  account  who  Mr.  Johnson  said  that  the 

Asked  to  estimate  just  how  was  one  of  the  originators  of  program  has  proved  most  effec- 
much  newspaper  advertising  the  7-Star  Plan  when  he  was  ad  {Continued  on  page  18) 


TRAFFIC-BUILDER  — Just  one  of 
more  than  35  ad  mats  which  home 
builders  may  choose  from  to  publi¬ 
cize  their  model  homes  in  local 
newspapers. 


I  n  i:n  litiii  ij:i ' ‘'iiisrMiimi', 

I  AD-lines 

I  By  Robert  B.  McIntyre 


Went  to  a  Christmas  Party  at 
Maria’s  Cin  Cin  this  week  (who 
didn't?)  and  met  some  old 
friends  who,  after  being  bottled- 
up  all  year,  were  brimming  over 
with  “Southern  Comfort”  hos¬ 
pitality. 

■»•  *  * 

First  pal  we  met  was  Sam 
Ovar,  a  former  “vodka”  l>oat- 
man  on  the  Volga.  And  was  he 
Volga!  He  spent  the  evening  tell¬ 
ing  all  the  Volga  jokes. 

Sam  introduced  us  to  “Johnny 
Reb.”  a  real  upstart  who  claimed 
he  was  the  la.st  of  the  Berbers. 
Or  did  he  say  bourbons?  Any¬ 
way,  he  was  straight. 

A  Scot  named  “Teacher’s”  and 
his  man  “Bell”  joined  the  group. 
Teacher’s  was  a  real  pet  who 
wasn’t  only  “creamed;”  he  was 
“Highland  creamed.’’  Bell,  a  real 
blender,  emphasized  he  was  no 
relation  to  Alexander  (iraham. 

*  *  * 

“Johnny  Walker  Black” 
showed  up  with  his  brother 
“Red.”  They  stayed  h>ng  enough 
to  see  someone  crown  “Seagram” 
seven  times.  In  this  case,  how¬ 
ever,  “Hennessy”  saw  the  stars. 
Three  of  ’em.  to  he  exact. 

“Jack  Daniels”  from  Kentucky 
was  in  a  sour  mcMKl  and  some¬ 
what  mashe*!  in  a  corner  with 
“Lord  Calvert”  and  his  cousin 
plain  “Calvert” — a  very  reserved 
gent. 

Several  guys  arrived  in  pairs 
and  must  have  been  ad  agency 
principals:  “Haig  &  Haig;” 
“Park  &  Til  ford;”  “Justerini  & 
Brooks;”  “Black  &  White;”  and 
“Gallagher  &  Burton.”  to  name 
a  few. 

*  ♦  * 

“Imperial”  and  “Long  John” 
arrived  late  with  some  “Old 
Crow”  who  was  “Ten  High”  and 
wearing  a  corsage  of  “Four 
Roses.” 

“Old  Taylor”  fell  in  a  “Vat 
69”  and  was  required  to  “Usher” 
in  new  members  joining  the  “Ca¬ 
nadian  Club,”  a  lush  group  that 
holds  its  meetings  aboard  the 
“Cutty  Sark.” 

“Gordon”  was  playing  gin  with 
“Fleischman,”  and  “Old  Grand 
Dad”  was  entreating  “Old  Fores¬ 
ter”  to  spare  that  tree — much  to 
the  amusement  of  “1.  W.  Harper” 
(no  relation  to  Marion). 

*  *  * 

The  party  broke  up  when 
Maria  noted  it  was  high  time 
we  left.  Frankly,  we  felt  it  was 
too  “Early  Times”  to  be  leaving. 
But  we  said  “Don-Q”  to  Maria 
and  went  home  to  await  our  post- 
alcohol  syndrome  (hangover,  to 
vou) . 


BIRMINGHAM  BINGO  BRINGS  'EM  OUT— More  than  500  advertising 
executives  attended  a  'Birmingham  Bingo'  market  presentation  (E&P, 
Dec.  9,  page  38)  staged  in  New  York  recently  by  the  Birmingham  (Ala.) 
News  and  Post-Herald.  Shown  posing  with  two  of  the  models  who 
distributed  the  Bingo  prizes  are  (left  to  right):  James  Clinton,  associate 
media  director,  BBDO;  Clarence  B.  Hanson  Jr.,  publisher  of  the  Birming¬ 
ham  News  and  Post-Herald;  Vincent  Townsend,  vicepresident  and 
director  of  sales  for  the  daily;  Victor  Hanson,  assistant  to  publisher 
Hanson;  Jeanette  LeBrecht,  vicepresident  and  media  director.  Grant 
Advertising  Inc.;  and  George  C.  Clark,  advertising  director  of  the 
newspaper. 


Color  Preprint  Cost 
To  Advertisers  Told 


A  breakdown  of  color  pre¬ 
print  costs  to  advertisers  was 
made  public  this  week  by  the 
Preprint  Corporation. 

Bruce  H.  Logan,  vicepresi¬ 
dent  of  the  firm,  said  the  adver¬ 
tisers  have  run  more  than  275 
million  preprints  this  year  and 
he  predicted  a  sale  of  600  mil¬ 
lion  in  1962. 

Space,  Pr«>ducti<tii  Costs 

The  cost  of  a  color  preprint 
formerly  called  “Hi-Fi,”  cam¬ 
paign  involves  newspaper  space 
rates  and  production  costs.  Mr. 
Logan  estimated  that  the  600 
million  in  1962  would  mean 
$3,000,000  revenue  to  news¬ 
papers. 

Production  costs  involve  both 
preparatory  expenses  and 
printing.  Described  as  “a  good 
average  figure”  for  the  prepara¬ 
tion  of  negatives,  positives  and 
gravure  cylinders  was  $6,000. 
This  amount  varies,  depending 
on  the  type  of  art  work. 

The  printing  price  is  based 
on  a  standard  newspaper  page. 

Price  Range 

The  price  range,  using  33- 
pound  roto  newsprint,  is  $13.75 
per  thousand  for  250,000  to 
$7.20  for  40  million.  Other 
sample  prices:  500,000,  $11.05, 
1  million,  $9.07;  2%  million, 
$8.20;  5  million  $7.20;  and  10 


million  $7.50.  The  prices  include 
delivery  charges  in  many  areas, 
but  for  some  distant  points 
additional  freight  charges  are 
involved.  Agency  commission  is 
not  included. 

“Most  newspapers  charge  the 
open  black  and  white  full  page 
line  rate,”  the  Preprint  Cor- 
jwration’s  price  announcement 
stated.  “However,  the  trend  is 
for  the  newspaper  to  provide 
some  form  of  newsprint  and  ink 
allowance,  since  this  material 
is  supplied  by  the  advertisers 
in  the  form  of  the  preprint 
rolls,  and  the  newspaper  has 
the  use  of  the  backing-up  side 
for  editorial  content  or  other 
revenue  producing  advertising. 
The  allowances  vary  from  a 
rebate  for  one  side  of  the  sheet 
to  both  sides,  depending  upon 
the  type  of  operation  and  the 
cost  to  the  newspaper  in  run¬ 
ning  the  preprint.” 

Campaign  Gusts 

A  supplementary  table 
showed  total  cost  of  a  campaign 
in  10  markets  as  $170,600,  with 
$68,300  space,  $102,300  produc¬ 
tion.  Top  25  markets  costs 
$242,300  ($102,000  space,  $140,- 
300  production),  top  50  mar¬ 
kets,  $324,600  ($136,400  space, 
$188,200  production),  top  75 
markets,  $380,000  ($163,300 

space,  $216,700  production)  and 
top  100  markets,  $426,200 


($186,500  space,  $239,700  pro¬ 
duction). 

These  figures  include  new.s- 
paper  and  printer’s  coverage 
plus  the  agency  commission  and 
a  shipping  charge  estimated  at 
66  cents  net  i)er  thousand. 

Actual  co.st  for  a  recent  cam¬ 
paign  in  61  newspapers  in  .50 
markets  with  a  combined  circu¬ 
lation  of  alx)ut  21  million  was 
$346,000,  broken  down  $118,000 
space,  $216,000  production  and 
$12,000  freight,  or  a  cost  of 
$17.25  ijer  M. 

Largest  schedule  to  date  was 
for  Studebaker’s  1962  Lark.  It 
ran  in  380  newspapers  and  cost 
about  $700,000. 


f 


3  Afsencies  Share 
U.S.  Travel  Account 


Three  advertising  agencies 
were  named  this  week  to  share  S 
handling  of  the  new  United  i 
States  Travel  Service  account  i, 
(E&P,  Oct.  14).  . 

Ogilvy,  Benson  &  Mather,  I 
Inc.  was  named  to  handle  ad¬ 
vertising  for  the  new  Federal 
agency  in  England,  France  and 
West  Germany;  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc., 
in  Italy,  cooperative  ads  in  the  j 
U.S.  and  travel  trade  ads  in 
all  countries  except  England, 
France  and  West  Germany.  [ 

Communications  Affiliates,  ) 
Inc.  (McCann-Erickson) ,  was 
apix)inted  to  handle  interna¬ 
tional  public  relations  and  sales 
promotion  in  all  countries  ex¬ 
cept  the  U.S. 


•Air  Force  .4ccount 

Re<iuests  for  bids  for  the 
$900,000  Air  Force  Recruiting 
Advertising  program  contract 
for  fiscal  year  1963  have  gone 
out  to  nearly  90  adv’ertising 
agencies,  Air  Force  Logistics 
Command  officials  at  Wright- 
Patterson  Air  Force  Base,  Ohio, 
have  announced.  Deadline  for 
return  of  bids  has  been  set  for 
Jan.  17, 


Johns-Manville 

(Continued  from  page  17) 


tiv’e,  with  730  builders  partici¬ 
pating  last  year,  as  against  466 
participating  builders  in  1959 
and  425  in  1958. 

No  dollars  and  cents  figures 
were  disclosed,  but  Mr.  John¬ 
son  said  “the  fact  that  builders 
join  the  7-Star  Plan  in  in¬ 
creasing  numbers  each  year, 
and  the  fact  that  J-M  continues 
the  program  are  proof  positive 
that  the  plan  is  effective — we 
think  the  most  effective  in  the 
industry.” 

“Needless  to  say,”  he  added,  j 
“newspapers  publishing  the  ads  I 
have  profited,  too.”  I 
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The  people*  who  buy  most 
of  what  you  have  to  sell 

read  THE  PLAIN  DEALER 

YOUR  BEST  NEWSPAPER  ALL  DAY  IN  CLEVELAND.  OHIO 


*  Did  you  know  that  the  Cleveland  Market's  Retail  Sales 
are  larger  than  anyone  of  38  Entire  States? 


ftri>resented  hy  Kelly-Sniilh  Co.,  New  York,  Chitano,  Detroit,  Philadelphia,  Hostort,  Syracuse.  Atlanta.  Los  Angeles.  San  Francisco.  Miami  Member  of  Metro 
Sunday  Cannes  and  Magazine  Network.  Eastern  Travel  and  Resort  Representatives:  The  Corfield  Com[>any,  527  Lexington  Avenue,  New  York  17,  New  York 


How  La  Rosa  Uses 
Commimity  Papers 


How  community  newspapers 
helped  V.  La  Rosa  &  Sons,  Inc., 
to  launch  a  new  product  (via 
Hicks  &  Griest,  Inc.)  was  ex¬ 
plained  this  week  by  Vincent 
S.  La  Rosa,  president  of  the 
Italian  foo<ls  product  firm. 

Speaking  in  New  York  be¬ 
fore  an  Association  of  National 
.Advertisers’  workshop  on  “Mer¬ 
chandising  To  Selected  Mar¬ 
kets,”  Mr.  La  Rosa  told  how 
last  spring  his  company  intro¬ 
duced  a  new  dried  soup  called 
“Pastina  in  Brodo.” 

“We  took  two  cities,  about 
:)00  miles  apart,  with  roughly 
the  same  kind  of  market  char¬ 
acteristics,”  Mr.  La  Rosa  said. 


“In  one  we  ran  our  test  ad  in 
a  large  metropolitan  daily  news¬ 
paper,  having  city-and-suburban 
circulation.  In  the  other  city  we 
ran  the  same  ad  in  a  large  daily, 
but  also  supplemented  it  with 
four  suburban  dailies  that  served 
the  outlying  communities.” 

According  to  Mr.  La  Rosa, 
one  of  the  yardsticks  was  mail 
pull  —  since  the  ad  asked  the 
customer  to  send  in  a  box  top 
in  order  to  get  a  refund  on  the 
purchase  price.  “Sure  enough,” 
Mr.  La  Rosa  said,  “we  got  four 
times  more  response  from  the 
city  where  we  used  the  city-wide 
paper  in  combination  with  the 
suburban  dailies. 


YOU  ASKED  FOR  IT  . . . 
A  simple  RATE  CARD 


Here 

/f 


CALL-CHRONICLE  NEWSPAPERS 

Allentown,  Penna. 

GENERAL  LINE  RATE  36c 
A.M.  &  P.M.  P.M.  &  SUNDAY 

105,682  ABC  119,828 


Lines 

VOLUME  DISCOUNTS 

Yeor 

bis. 

Rate 

25000 

9 

328 

Open 

.36 

50000 

11 

320 

2500 

1 

356 

75000 

12 

317 

5000 

3 

.349 

100000 

13 

313 

10000 

5 

342 

150000 

15 

306 

15000 

7 

335 

200000 

16 

302 

Full  Poge  Credit  4 

COLOR  RATE  ^  Flat 

1  &  BIk 

S125  2  &  BIk 

$225  3  &  BIk 

$300 

Single  rote  A.M.  30c,  P  M.  I4c.  Sun^  30c 
Moximil  S3. 33  —  Mmimil  $2  79 
Agency  plus  2“ 


This  2"  xT'  Space  Covers 
All  the  Essential  Elements 

of  the 

New  General  Rate  Structure 

of  the 

CALL-CHRONICLE  NEWSPAPERS 

Allentown,  Pa. 

Lehigh  Valley's  Most  Dominant  Media 

•  THE  MORNING  CALL  •  EVENING  CHRONICLE 
•  SUNDAY  CALL-CHRONICLE 


“What’s  more,  we  felt  the  dif-  her  food  budget,  Mr.  La  R(.sa 
ference  in  store  cooperation,  as  said  the  ads  ran  in  113  news- 
retailers  tied-in  with  our  ads,  papers  with  a  combined  circula- 
and  in  sales  results.  In  store  tion  of  15%  million  during  the 
interviews,  we  definitely  con-  months  of  September,  October 
firmed  the  fact  that  these  ads  and  November, 
had  caught  consumers’  atten-  “We  didn’t  drop  the  metropoli- 
tion.”  tan  dailies  altogether,”  he  said. 

Mr.  La  Rosa  explained  that  “But  we  used  a  healthy  per- 
as  a  double  check,  his  company  centage  of  community  or  subur- 
went  back  to  the  first  test  city  ban-type  newspapers  in  and 
—  where  only  the  daily  had  been  around  the  big  cities  in  conjunc- 


used  —  and  repeated  the  ad. 
“This  time,”  he  said,  “we  used 


tion  with  them.” 

Mr.  La  Rosa  said  that  both 


suburban  papers  in  combination  trade  and  sales  reaction  to  the 
with  the  city  daily,  as  we  had  ^  series  indicated  “we  had  a 
in  the  first  control  city.  The  re-  winner.”  As  for  sales  for  the 
suits  were  comparable  —  and,  three-month  period,  he  said  they 
to  our  way  of  thinking,  con-  show  “sharp  increases”  com- 
clusive.  They  proved  to  us  that  pared  with  the  same  period  the 
community  newspapers  could  do  year  before, 
a  job  for  La  Rosa.”  Emphasizing  that  he  didn’t 

want  to  give  the  impression  that 
‘Big  Reason’  La  Rosa  had  no  problems;  “or 


a  job  for  La  Rosa.”  Emphasizing  that  he  didn’t 

want  to  give  the  impression  that 
‘Big  Reason'  La  Rosa  had  no  problems;  “or 

Pointing  out  that  one  reason  ‘‘'^t  we  are  entirely  pleased  with 
La  Rosa  decided  to  go  into  campai^  in  community 

suburban  newspapers  had  to  do  newspapers,  Mr.  La  Rosa  made 


with  the  fact  that  in  many  com¬ 
munities  the  La  Rosa  plant  is 


the  following  suggestions: 

“If  you  are  thinking  aliout 


a  home-town  operation,  Mr.  La  “^ing  community  papers,  you 
Rosa  said  the  “big  reason”  for  should  certainly  look  into  the 


using  local  newspapers  was 
“their  effectiveness  as  an  adver- 


matter  of  timing  your  ads  with 
the  customers’  buying  habits. 


tising  medium  for  the  kinds  of  Obviously,  you  want  your  cus- 


ads  we  planned  to  use.” 


tomer  to  read  your  ad  before 


.  ,  she  goes  shopping  —  not  after 

As  a  result  of  research  we  ^^e  store  and 

were  satisfied  about  the  ni^-  ^t  a  competitive  product, 
bers.  Rates,  circulation  edi-  suburban  papers  are 


tonal  cost  per  thousand,  and  delivered  late  in  the  afternoon, 
the  like,  would  depend  on  media  ^^e  morning.  Que.stion 

selection  .  .  .  and  this  kind  of  ^  At 

problem  we  solve  every  day,  so  La  Rosa  we  are  running  some 
1  was  not  a  big  urd  e.  community  paper  ads  on 

“For  instance,”  Mr.  La  Rosa  the  day  before  the  traditional 
continued,  “in  several  regions  shopping  day  to  see  what  kind 
we  were  able  to  obtain  the  low-  of  results  we  get.” 
est  available  line  rate  by  buying  Another  problem  raised  by 
community  papers  in  combina-  j|r.  La  Rosa  concerned  mer¬ 


est  available  line  rate  by  buying  Another  problem  raised  by 
community  papers  in  combina-  j|r.  La  Rosa  concerned  mer- 
tion.  Operations  like  the  West-  chandising  support.  “So  far,”  he 
Chester  Group  in  suburban  New  said,  “only  about  20%  of  the 
York,  or  the  PMAM  group  in  community  papers  we  are  using 
the  greater  Pittsburgh  area,  seem  to  understand  the  impor- 
gave  us  an  efficient  space  buy  tance  of  merchandising  activi- 
for  the  type  of  coverage  we  ties,  and  promote  aggressively 
were  after.”  the  way  big  city  dailies  do.  Such 

Pointing  out  that  the  ads  used  things  as  direct  mail,  shopping 
featured  a  25c  off  offer  on  guides  —  or  even  editorial  sup- 
chicken  and  meat  to  retailers  port  where  policy  permits  —  are 
and  appealed  strongly  to  the  unknown  in  many  suburban 
homemaker’s  desire  to  conserve  areas.” 


Written  with  character  . . . 
competence  . . .  color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 
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jst  Foursomes  Fo' 


JUittxrio  ^tate  Haumal  ILLINOIS  STATE  REGISTER 


"The  Ring  of  Truth’ 


f#  Ncu;spa{2£^ 


15  Hometown  I>aUy  New»pa|>ent  (*overing  Springfield.  Illinois  — Northern  Illinois  <— San 
Diego,  ('alifornia  —  and  (sreater  I>m  Angeles.  Served  by  the  ('oplev  Washington  Bureau  and 
The  Copley  News  Servk^e.  RKPRESKNTKD  NATIONALLY  BY  NKI^N  ROBERTS* 


TWO  NEWSPAPERS  PUSH  YOUR  PRODUCTS  IN  SPRINGFIELD,  ILLINOIS 

ILLINOIS  STATE  JOURNAL  and  ILLINOIS  STATE  REGISTER  are  the  metropolitan  dailies 
which  sell  Springfield  and  the  entire  capital  market— eleven  counties  in  the  heart  of  the  state.  These 
historic  newspapers  are  ideal  vehicles  for  your  advertising.  They  offer  100%  coverage  of  Sangamon 
County  (Springfield)  and  60%  coverage  of  the  whole  trading  area.  Top-quality  ROP  color,  too. 


'  •«r»nos  I 


‘TEAM’  Encouraged 
By  U.S.  Response 


Encouraging  was  the  tenor 
of  the  first  report  made  this 
week  from  New  York  to  the 
17  newspapers  that  comprise 
TEAM  (Top  European  Adver¬ 
tising  Media).  The  newspapers, 
covering  11  European  countries, 
are  offering  their  combined  cir¬ 
culation  of  over  3,500,000  to 
U.S.  advertisers. 

Rex  Hearn,  vicepresident  and 
New  York  manager  of  the 
Manchester  Guardian,  who 
made  the  report,  would  not  dis¬ 
close  specific  details.  He  said 
that  since  the  idea  of  TEAM 
was  first  made  public  in  the 
U.S.,  chiefly  through  a  full-page 
advertisement  in  the  New  York 
Times  Nov.  15,  more  than  170 
inquiries  had  been  received. 

Two  orders  for  advertising 
from  U.S.  firms,  scheduled  for 
1962  publication,  have  been 


placed  for  “sectional  packages” 
of  the  total  group.  He  said  pos¬ 
sibilities  for  future  orders 
looked  “promising.” 

Team  Papers 

TEAM  newspapers  are:  Le 
Fiffaro  and  Le  Monde  (France); 
Die  Presse  (Austria) ;  The 
Manchester  Guardian  (Brit¬ 
ain);  Berlingske  Tidende  (Den¬ 
mark);  Aftenposten  (Nor¬ 
way)  ;  Die  Welt,  Frankfurter 
Allgemeine  and  Suddeutsche 
Zeitung  (Germany;  Corriere 
della  Sera  and  II  Messagero 
(Italy) ;  Algemeen  Handelsblad 
and  Nieuwe  Rotterdanuse  Cour- 
ant  (Holland) ;  Svenska  Dag- 
bladet,  (Sweden);  Neue  Zur- 
cher  Zeitung,  (Switzerland) 
and  Le  Soir  and  Het  Laatste 
Nieuwe  (Belgium). 

No  special  combination  rate 


has  yet  been  set  for  the  full 
group,  according  to  Mr.  Hearn. 
Adding  up  the  listed  full-page 
rates  of  the  17  newspapers  gives 
a  total  of  $33,849.  Those  in¬ 
quiring  are  told  that  the  com¬ 
bined  cost  for  a  quarter  of  a 
page  (a  popular  European 
space  unit)  in  the  entire  list  is 
approximately  $10,000.  Seven 
of  the  newspajjers  offer  color  at 
higher  rates. 

Mr.  Hearn  said  that  the  idea 
of  TEAM  has  been  worked  on 
for  the  past  three  years.  He  has 
been  with  the  Guardian  for  the 
past  two  and  a  half  years,  join¬ 
ing  the  newspaper  from  the 
British  Army  in  which  he  was 
a  captain.  Nine  months  ago  he 
succeeded  John  Thornton  as 
manager  of  the  New  York  office, 
which  is  chiefly  concerned  with 
selling  subscriptions  to  the 
weekly  air  mail  edition  of  the 
Guardian.  Comparatively  little 
U.S.  advertising  has  been  sold, 
he  said. 

U.S.  Firms  .Vbroad 

The  development  of  the  Com¬ 
mon  Market  and  the  “Outer- 


SHARP  CEREMONY  — Ribbon- 
cutting  ceremony  welcomes 
Charles  J.  Cole  (right)  formerly  of 
The  John  Budd  Co.,  into  The 
Branham  Company.  M.  J.  Foulon 
wields  the  shears  as  F.  J.  Stapleton 
(left)  and  A.  J.  Marucchi  look  on. 
Mr.  Cole  is  one  of  the  Budd  per¬ 
sonnel  to  move  to  Branham,  New 
York,  following  merger  of  the  two 
firms  (E&P,  Nov.  4,  page  12). 


Seven,”  however,  has  led  to  the 
belief  that  many  firms  in  this 
country  will  seek  business  in 
England  and  Europe.  Mr.  Hearn 
noted  the  formation  of  Euro¬ 
pean  branches  or  the  purchase 
of  British  and  European  firms 
by  U.S.  advertising  and  public 
relations  firms. 

“A  powerful  and  united  mar¬ 
ket  is  emerging  for  goods  and 
services,”  a  brochure  prepared 
for  TEAM  states.  “Trade  bar¬ 
riers  are  being  rapidly  dis¬ 
mantled  according  to  schetlule. 
The  process  of  unification  of  an 
enormous  economy  necessitates 
a  new  assessment  of  sales  mar¬ 
kets.  The  certain  way  to  reach 
the  whole  of  Europe  is  through 
the  daily  newspapers  which 
people  read  and  in  which  they 
have  confidence.  Newspapers 
can  give  you  signal  service.  .  . . 
The  knowledgeable  advertiser  is 
aware  that  people  who  read 
TEAM  newspapers  are  thinking 
men  and  women  who  are  recep¬ 
tive  to  new  ideas,  new  events, 
new  services  and  also  new  tech¬ 
niques  in  advertising.” 

Ten  of  the  17  TEAM  news¬ 
papers  have  and  will  continue 
to  maintain  other  advertising 
representation  in  this  country. 
Joshua  Powers,  for  instance, 
has  represented  the  three  Scan¬ 
dinavian  newspapers  for  the 
past  30  years,  according  to 
Earle  Braisted,  president.  Rob¬ 
ert  T.  Kenyon  has  represented 
Paris  Le  Figaro  for  the  past 
seven  years.  Six  months  ago 
Paris  Le  Monde  appointed 
Regie  International,  New  York, 
as  its  representative.  Interna¬ 
tional  Newspaper  Advertising, 
New  York,  handles  the  three 
German  newspapers.  Die  Welt, 
Frankfurter  Allgemeine  and 
Suddeutsche  Zeitung,  and  the 
Swiss  Neu  Zurcher  Zeitung. 
Italian  Publications,  New  York, 
represents  Corriere  della  Sera 
and  II  Messagero  of  Italy. 
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..Announcement 


We  are  pleased  to  announce  as  Brokers, 
the  following  transaction: 


$6,500,000 

WROC-TV,  Rochester,  N.Y. 

Sold  to 

Veterans  Bcstg.  Co. —  Gannett  Co.,  Inc. 

Transaction  Nefiotiated  by 


VINCENT  J.  MANNO 


HOWARD  E.  STARK 


Brokers  —  Consultants 

50  East  58th  Street  New  York,  N.  Y. 


Eldorado  5-0405 
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ANOTHER  QUALITY  MAT  FOR  NEWSPAPER  REPRODUCTION 

JUST  DEVELOPED  BY  CERTIFIED 


BE  OUR  GUEST!  TRY  THE  WONDER¬ 
FUL  NEW  CERTIFIED  PINK  COMAT 

ORDER  A  CASE  OR  A  COMPLIMENTARY  PACKAGE  OF 

SAMPLES.  ONE  OF  OUR  REPRESENTATIVES  WILL  CALL 

AND  HELP  YOU  GET  OPTIMUM  RESULTS  FROM  THE 

COMATS.  STEREOTYPERS  WHO  TRY  THEM  ARE  ENTHU- 

I 

SIASTIC  OVER  THE  RESULTS. 

TELEPHONE:  MURRAY  HILL  2-6112 

CERTIFIED  DRY  MAT  CORPORATION 
555  Fifth  Avenue-New  York  17,  N.Y. 


-ForGROCERlBS! 


au«D  CiTl£S  U«C{ST  COVSiSJ:  Ci  L»  C  »CUliTiO», 


ROCK  ISLAND  ARGUS 
MOLINE  "dispatch 


(EPRISENTED  BY  ALLEN  KLArf  CO. 


RETAIL  SURVEY 


Retailing  Changes 
May  Hit  Ad  Linag 


of  down-  reality,  low-profit-margin  de-  most  satisiactory,  misi- 

fFer  sharp  partment  stores,  have  two  poorer  than  where 

next  few  powerful  forces  at  their  dis-  Parkinj?  was  considered  least 
ts  become  posal:  large  supplies  of  Wall  satisfactory, 
of  the  re-  Street  money  and  the  expanded  According  to  the  computer’s 
inging.  productive  capacities  of  Ameri-  analyses  of  reasons  for  the  mer- 
ntained  in  can  industry.  They  are  using  chant’s  fault-finding  decisions, 
4,  at  Fair-  both  to  bring  the  cost  of  goods  retailers  fear  that  acceptance  of 
•sity’s  Col-  down  to  a  point  where  they  can  the  distribution  revolution  con- 
nistration,  sell  a  lot  more  than  the  tradi-  cept  will  cause  complete  organi- 
e  research  tional  merchant  and  still  make  zational  overhauls  of  their  in- 
the  U.  S.  a  larger  net  profit.”  temal  structures, 

erce  under  Mr.  Demby  feels  that  the  One  of  these,  Mr.  Demby  said, 
dministra-  tendency  of  downtown  retailers  involves  the  way  their  advertis- 
to  explain  away  their  decline,  ing  departments  operate, 
'esident  of  Jn  relationship  to  the  general  “Few  of  the  merchants  we 
mers,  Inc.,  rise  of  sales  throughout  the  spoke  to  regarded  their  adver- 
ollege  eve-  country,  indicates  that  they  tising  sections  as  a  sales-pro- 
’,  who  di-  “don’t  want  to  recognize  the  ducing  power.  All  they  expected 
lieyes  that  distribution  revolution.”  Instead,  from  promotional  personnel 
nding  is  a  they  put  most  of  the  blame  on  were  —  clean-looking  ads, 
ent  retail-  poor  downtown  parking  facili-  budget-consciousness  and  the 
ties,  traffic  congestion  and  “the  ability  to  make  deadlines,”  he 
duiion'  like,  pointing  to  a  decade’s  worth  said.  “Even  if  many  of  them 
of  federal,  state  and  city-spon-  employ  first-class  advertising 
)ugh  a  dis-  sored  research  in  support  of  minds,  they  are  not  given  a 
t  the  pres-  their  feelings.”  chance  to  exercise  their  .sales- 

y  said,  “in  However,  when  these  studies  creativity.  How  can  a  retailer 
/e  now  call  were  fed  to  a  motivationally  pro-  expect  to  build  first  class  busi- 
o  are,  in  grammed  computer  —  a  new  (Continued  on  pane  26) 


JN  PENNA; 


Yes,  Virginia,  Santa  Claus 
Will  Remain  Fat  and  Jolly 


member  stores  of  the  Na-  in  order  to  stay  healthy, 
tional  Retail  Merchants  As-  Now,  says  Mr.  Hess,  there 
_  .  ^ —  will  be  no  calory  counting  for 

Santa  this  year. 

A  suggestion  to  stream- 

Santa  sparked  an  aval- 
anche  of  letters,  wires  and 
phone  calls  from  all  parts  of 
country  protesting  any 
X  change  in  Santa’s  traditional 

V  xQV  P/  appearance. 

Mr.  Hess  quickly  back- 
;  ^  tracked;  ran  large-space  ads 

in  the  Allentown  Morning 
1  Call,  Allentown  Evening 

f; Chronicle,  Bethlehem  (Pa.) 
•  -  Globe  Times,  and  the  Easton 

-r  (Pa.)  Express  admitting  the 

rare  triumph  of  imagination 
— '-—•r-j—  over  practicality  and  tradi- 

sociation  to  feature  only  tionalism  over  modem  de- 
streamlined  department  store 

Santa  Clauses  this  coming  The  ad  was  headlined, 
Christmas.  “  ‘Nothing  Doing,  Max,’  de- 

His  premise:  Santa  as  a  dares  Santa  Claus!  ‘I  Want 
squat,  pot-bellied  individual  To  Stay  Just  as  I  am  .  .  . 
is  a  detrimental  image  when  Fat  and  Jolly’.” 


DISTRIBUTORS  and  CHAINS 
SERVE  THE  S  AREAS 
bu  SINGLE  WAREHOUSING! 


NEW 

RETAIL  SALES 
OUTLETS 


Two  medium  size  shopping 
centers,  renovation  in  down¬ 
town  areas,  and  recent  open¬ 
ing  of  two  large  discount  de¬ 
partment  stores  highlight  late 
1961  retail  investment  in  the 
strong  Quad-City  market  of 
270,000  population. 

For  more  information  about 
Quad-City  marketing  trends, 
contact  Mr.  Harold  Swanson, 
National  Advertising  Manager, 
Dispatch-Argus,  Moline-Rock 
Island,  Illinois. 


mik  OF  UCIMWIIIM  AMB  LUZERNE  (Xim 
SROS  CONSUMER  MARKETS-FEB.  6,1961 


56%  OF  QUAD-CITIANS  LIVE 
ON  THE  ILLINOIS  SIDE 


GIVES  YOU  THE  MOST  DOMINATING 
COVERAGE  IN  LACKAWANMACOUNTY! 


SAWYER^EReUSON-WALKER  COMPANY,  INC 


AD  CAMPAIGNS: 


Lees  Schedules  Ads 
In  320  Sun.  Papers 


James  Lees  and  Sons  Com¬ 
pany  advertising  in  320  Sun¬ 
day  newspapers,  Reader’s  Di- 
.  (/est.  Look,  New  Yorker  and 
Sunset  magazines  next  April 
will  reach  more  than  70%  of 
the  potential  customers  for  car¬ 
pet  in  America,  according  to 
Melvin  Boyd,  advertising  man¬ 
ager. 

Addressing  the  1062  Sales 
Conference  of  Lees  in  Atlantic 
City,  N.  J.,  last  week,  Mr.  Boyd 
said  the  newspaper  campaign  in 
Sunday  supplements  of  the 
Sunday  group.  Parade  and 
Family  Weekly,  plus  a  strong 
list  of  independent  papers, 
headed  by  the  New  York  Times, 
will  provide  Lees  with  a  cir¬ 
culation  of  37,022,000  on  April 
8  when  “Bon  Bon,”  a  new  fash¬ 
ion-setting,  two-tone  continuous 
filament  nylon  fabric,  will  be 
featured  in  full-page,  full-color 
ads  with  dealer  listing  tie-ins 
featured. 

This  same  promotion  will  be 
augmented  by  full-page,  full- 
color  ads  for  .  .  .  “those  heaven¬ 


ly  cari)ets  by  Lees”  in  the  April 
Digest,  April  7  New  Yorker, 
April  24  Look  and  April  Sun¬ 
set.  The  magazine  circulation 
of  21,381,000  gives  the  cam¬ 
paign  (via  N.  W.  Ayer)  a  total 
circulation  of  58,403,000. 

The  newspaper  ads,  Mr.  Boyd 
said,  will  contain  a  couiwn  for 
prospective  customers  to  re¬ 
quest  home  sample  showings 
from  their  nearest  Lees  dealer. 

In  addition  to  the  newspaper 
and  magazine  ads,  Lees  will 
supply  ad  mats  for  dealer  news¬ 
paper  advertising,  TV  film  clips 
and  radio  records  and  scripts, 
as  well  as  publicity  material. 


K&E  Gets  Daily 

H.  G.  Kern,  publisher,  Boston 
Record  American,  has  announced 
appointment  of  Kenyon  &  Eck- 
hardt,  Inc.  to  handle  the  adver¬ 
tising  in  the  paper’s  expanded 
marketing  program.  The  account 
will  be  handled  by  K&E’s  Boston 
Office. 


ICROFILM 

BY 

ICRO  PHOTO 


.the  standard  for  measuring 
the  quality  of  newspaper 
microfilming. 


Write  for  full  information. 

n  I  *  1TOO  SHAW  AVENUE 

CLEVELAND  12,  OHIO 

FHOTO  insro. 


em  iem),  n.;  pi.  [emz).  2.  Print,  b. 
an  em  pica . . .  commonly  used  as 
a  standard  of  measurement . . . 


launch  a  new  piece  goods  pro¬ 
motion  with  a  double-page  ad  m 
the  Jan.  15  issue  of  Vogue 
magazine.  Following  publica¬ 
tion  of  this  national  ad,  a  15- 
city  local  advertising  program 
will  l>e  launched  through  lead¬ 
ing  department  stores  in  those 
cities. 

Heretofore  the  Bureau’s 
women’s  wear  advertising  has 
been  centered  on  ready-to-wear 
fashions  made  of  the  new  sheer, 
airy  woolens.  Now  the  campaign 
has  been  expandetl  to  include  in 
depth  local  promotions  in  the 
nation’s  21  major  market  areas. 
*  *  * 

AD  MAN  OF  YEAR 

Clayton  Sanders,  advertising 
director  of  Peoples  Drug  Stores, 
Washington,  1).  C.,  has  been 
named  Advertising  Man  of  the 
year  by  the  Advertising  Club 
of  MetrojKilitan  Washington. 

Last  September,  People’s 
Drug  Stores  was  named  top 
winner  of  Editor  &  PuBLisnra’s 
ROP  spot  color  creativity  award 
for  an  ad  which  ran  in  two 
newspajiers  for  a  total  of  24,720 
lines  of  color. 

• 

Zone  Ailvertisiiuj 
Makes  Giant  Gain 

Minneapolis 
November  markevl  several  new 
local  display  advertising  records 
for  the  Minneapolis  Star  and 
Tribune.  The  combinetl  morning, 
evening  and  Sunday  linage  total 
was  2,960,153,  an  all-time 
monthly  linage  record.  Included 
in  the  Star  (evening)  linage  is 
259,447  of  unduplicated  zone 
advertising,  representing  a  141,- 
065  zone  line  gain  over 
November,  1960. 

• 

Seajfram  Shifts  Agencies 

“Differences  between  client 
and  agency  in  marketing  strat¬ 
egy”  has  resulted  in  the  House 
of  Seagram  transferring  its 
Four  Roses  blended  whiskey. 
Antique  bourbon  whiskey  and 
Chivas  Regal  Scotch  whisky 
accounts  from  Young  &  Rubi- 
cam,  Inc.  to  Doyle  Dane  Bern- 
bach,  Inc.,  effective  March  1. 
• 

New  P&G  Proilucts 

Cincinnati 
Procter  &  Gamble  announced 
the  introduction  of  two  new 
products  into  test  market  during 
the  past  week:  “Pampers”  dis¬ 
posable  diapers  and  “Pert” 
shampoo.  Benton  &  Bowles,  Inc., 
New  York,  will  handle  the  adver¬ 
tising  of  Pampers. 

Pert  is  a  pink,  cream  shampoo, 
and  is  being  sold  in  the  Denver, 
Colo,  and  Nashville,  Tenn.  mar¬ 
keting  areas.  Advertising  of  this 
brand  is  being  handled  by  Grey 
Advertising,  Inc.,  New  York. 
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Retail  Survey 

(Continued  from  [Mige  24) 


ness  with  thiixl  class  promotion  ? 
How  can  he  expect  store  loyalty 
if  his  advertising  is  so  unappeal¬ 
ing?” 

Among  the  recommendations 
that  the  report  made  is  that  I’e- 
tailers  forget  about  so-called 
savings  in  space  rates  growing 
DUt  of  the  discounts  they  nonnal- 
ly  receive  from  newspapers. 

“Instead,  they  should  seek  to 
hire  the  be.st  advertising  agen¬ 
cies  in  their  cities,  and  spend  a 
little  money  to  make  more.  Since 
agencies  ai’e  always  competing 
with  each  other  for  business, 
any  sign  of  weakness  in  store 
advertising  will  bring  another 
agency  running  after  the  busi¬ 
ness,”  the  report  recommended. 

The  study  includes  a  “Master 
Plan”  for  improving  downtown’s 
business.  It  was  prepared  by 
Executive  Assets,  Inc.,  manage¬ 
ment  and  marketing  consultants 
who  serve  both  department 
stores  and  discounters. 

Jo.seph  Dean  Edwards,  Esq., 
president  of  Executive  Assets, 
Inc.,  and  counsel  to  the  Com¬ 
merce  and  Industiy  Association 
of  New  York,  said  that  stores 
will  have  to  “plan  for  real  profits 
now,  instead  of  dei>ending  on 
such  non-operating  income  as 
interest  charges  on  cretlit  and 
overages  from  manufacturer  co¬ 
operative  advertising  funds,  to 
get  into  the  black.” 

Tbe  “Master  Plan”  puts  part 
of  the  responsibility  for  Down¬ 
town’s  revitalization  on  the  local 
newspaper  and  urges  that  com¬ 
munities  set  up  an  “early  warn¬ 
ing  system”  against  Downtown 
“decay”  which  would  have  a 
publisher,  broadcaster,  religious 
leaders  and  major  merchants  on 
a  committee  to  head  off  declines 
and  establish  specific  steps  to¬ 
ward  recovery. 

*  *  * 

STORES  IN  WOOL  PUSH 

The  Wool  Bureau,  Inc.,  will 
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Color 


Color  King  con  print  4  colors  on  both  sides  of  1  web  or  1  color  on  eoch 
side  of  4  webs  in  I  run  through  the  press.  Precise  loterol  and  circumferentiol 
register  adjustments  con  be  mode  while  press  is  running. 


[Vlllg  web  offset  perfecting  press 
the  easiest-to-learn...the  easiest-to-operate 

the  best  to  buy 


Gain  advantages  of  both  offset  and  color  with  mini¬ 
mum  changeover  problems.  Operation  of  Fairchild’s 
new  Color  King  press  has  been  simplified  to  a 
degree  never  before  achieved.  Many  time-consum¬ 
ing  manual  adjustments  have  been  engineered  out 
. . .  many  extra  conveniences  have  been  engineered  in. 
If  you’re  considering  offset,  investigate  Color  King. 
Manufactured,  marketed  and  serviced  by  Fairchild, 
Color  King  is  versatile,  fast  and  economical. 


FAIRCHILD  GRAPHIC  EQUIPMENT 

M  DIVISION  OF 

M  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 

Eoslchastcr,  N.  Y.  •  Los  Angelas  •  Atlanta  a  Chicago 
Ovarsaos:  Amslardont,  Tha  Natharlands 


THIS  COUPON  WILL  BRING  YOU  FULL  INFORMATION— 


I  Fairchild  Graphic  Equipmgnt,  Dgpi.  FGE  79 
I  Fairchild  Drive,  Plainvigw,  L.  I.,  N.  Y. 

I  Q  Please  send  me  your  new  brochure  on  Color  King. 

I  Q  Please  hove  o  Fairchild  Offset  Production  Engineer  coll. 


AMONG  COLOR  KING’S  FEATURES; 


Automatic  tension  control  of  web  by  dial  setting  *  Individually 
motor-driven  water  fountain  rollers  *  Quick  blonket  change  -  no 
blanket  irons  or  punching  required  *  Twelve  roller  ink  distribution 
system  •  Convenient  controls  ’  Eosy  to  plate  *  leokproof  ink  foun- 
toins  with  buckle-proof  blodes  *  Fast  removol  of  rollers  by  spring 
lock  without  changing  pressure  settings  *  Hardened  steel  bearers 
on  aluminum  plote  and  blonket  cylinders  *  Heovy  duty  folder. 


COMPANY 


ADDRESS 


has  emerged  in  the  circulation  pililililillliiiiiiiiiiiiiiiiiimiliillllllllllllllllllEDfTf>l?l^  J^OffK^'WOPlIllilllllllllllllllllllllllllilllll* 
field,  Carroll  Parcher,  Glendale 
News-Press,  president  of  the 
California  Newspaperboy  Foun¬ 
dation,  reported.  He  said  new 
regulations,  if  strictly  inter¬ 
preted,  could  change  the  news¬ 
paper  carrier  system. 

Legal  clarifications  are  needed 
San  Fhancisco  to  safeguard  the  rights  of  in- 
Legislative  and  advertising  dependent  contractors,  especial- 
threats  facing  newspapers  were  ly  where  newspaperboys  are  paid 
presented  by  speakers  at  the  so  much  for  the  delivery  of  each 
California  Press  Association’s  paper. 

convention  here  last  week.  This  applies  in  much  of  the 

John  B.  Long,  for  34  years  controlled  circulation  field  rather 
general  manager  of  the  Cali-  than  in  the  distribution  of  ABC 
fornia  Newspaper  Publishers  newspapers,  Mr.  Parcher  said. 

Association,  said  that  if  adver-  • 

tising  can  be  controlled  by  rules  CountV  Editors 

and  regulations,  there  will  be  a  e  ^  r'  m 

controls  on  editorials,  too.  Form  Safety  Council 

Legislative  threats  fall  into  13  Chicago 

categories  in  California,  re-  A  Neighborhood  Newspaper 
ported  Carlyle  Reed,  chairman  Safety  Council  has  been  organ- 
of  the  CNPA  governmental  af-  ized  by  Cook  County  commun- 
fairs  committee  and  legislative  ity  and  suburban  newspapers  to 
representative  for  Copley  News-  attack  the  problem  of  traffic 
papers  in  California.  hazards  at  the  “grass  roots” 

These  reflect  the  views  that  level, 
editors  and  reporters  cannot  be  A  17-man  board  of  directors 
trusted  to  provide  all  the  facts  has  been  approved  by  a  repre- 
and  that  decisions  on  what  facts  sentative  group  of  editors  and 
should  be  made  known  should  publishers,  working  in  coopera- 
rest  with  public  officials.  tion  with  the  Chicago  Motor 

Advertising  is  under  fire  on  Club.  The  group  elected  Herbert 
the  theory  that  ads  should  be  J.  Bassman,  publisher  of  the 
regulated  and  restricted  because  Citizen  Newspapers  of  La- 
business  is  without  integrity,  he  Grange,  as  president  and  James 
added.  E.  Bulger,  Chicago  Motor  Club, 

A  comparatively  new  problem  as  secretary. 


California’s 
Press  Alerted 
To  Controls 


By  Roy  H.  Copperud 


The  Battle  of  the  Cases 


My  comments  quoting  Dr.  Peter  C.  Pulvang  of  Platts¬ 
burgh,  N.  Y.,  to  the  effect  that  caesarean  relates  to  the 
Latin  word  for  cut,  rather  than  to  the  legend  that  Julius 
Caesar  was  bom  by  caesarean  section  (E&P,  June  17), 
brought  the  following  comment  from  Dr.  J.  E.  Schmidt, 
who  conducts  the  Medical  Lexicographer  department  in 
the  magazine  Modem  Medicine: 

“When  Jacqueline  Kennedy  was  delivered  by  abdominal 
section  last  winter,  the  lay  press  was  caught  with  its 
upper  case  down,  vacillating  from  Caesarean  section  to 
caesarean  section,  not  to  mention  Caesarian  and 
caesarian. 

“The  predicament  of  the  press  is  understandable.  The 
king  of  the  lay  dictionaries  [the  Merriam-Webster 
Unabridged]  which  has  not  been  revised  since  1934,  still 
lists  the  capitalized  form,  while  some  of  the  lesser,  but 
more  up-to-date,  lights  give  it  as  caesarean. 

“In  medical  circles,  however,  the  battle  of  the  cases 
has  long  since  been  settled  in  favor  of  the  lower-case 
caesarean. 

“The  conflict  in  medical  circles  is  not  now  between 
Caesarean  and  caesarean,  but  between  caesarean  and 
cesarean.  For  the  Ijenefit  of  those  who  like  a  sure  thing, 
may  I  whisper  that  the  .smart  money  is  on  ce.sarean.” 

A  few  weeks  after  Dr.  Schmidt  wrote  these  words, 
Webster’s  Third  New  International  came  out  and  proved 
that  his  estimate  of  the  smart  money  was  right  on  the 
nose.  So  from  now  on  we’d  better  make  it  cesarean  for 
the  operation. 

The  terminations  -cow  and  -ian  apparently  are  both 
acceptable,  although  -ean  tends  to  be  favored  for  the 
operation  and  -ian  for  the  adjective  meaning  pertaining 
to  Caesar. 


Wayward  Words 

The  doctrine  that  unique  is  an  absolute  modifier  that 
cannot  be  qualified  may  be  a  noble  one,  but  it  has  no 
connection  with  the  facts  of  usage.  When  used  without  a 
qualifier,  as  in  “His  outlook  on  the  world  was  unique," 
it  means  without  a  like  or  equal.  There  are  so  few  unique 
things  under  the  sun  that  generally  the  word  is  used 
with  a  qualifier.  This  merely  extends  its  usefulness 
without  diminishing  its  force  as  an  absolute  when  used 
alone.  “So  unique  then  was  a  ship  carrying  only  tourists 
that  port  officials  greeted  them  with  alarm”  and  “The 
college  shares  with  other  private  schools  several  points 
of  uniqueness"  are  not  open  to  reasonable  criticism. 
More  unique,  most  unique,  quite  unique  and  the  like  are 
equally  acceptable. 


TiMES-tNiON  ^ 


TwoGuon 
CaUedUp  \ 


Affray  has  a  technical  legal  sense,  but  it  is  used 
indiscriminately,  in  sports  and  other  news  stories,  for 
fight,  contest,  game,  and  the  like. 


Amuck  is  the  spelling  generally  preferred  to  amok. 
The  word  comes  from  the  Malayan  amoq,  meaning 
furious.  Amuck  is  stronger  than  berserk;  amtick  connotes 
murderousness,  berserk  (from  Berserkers,  wild  Norse 
warriors  of  mythology)  means  merely  enraged. 


The  SKILLionaire  lives  .  .  .  and  works  .  .  .  and  buys 
in  and  around  Rochester,  New  York.  He’s  a  skilled 
worker  in  one  of  the  city’s  many  precision  industries.  The 
effective  buying  income  of  his  household  is  19.3%  greater 
than  the  national  average.*  Where  should  he  spend  his 
money,  and  on  what?  He  finds  out  in  his  Rochester  news¬ 
papers. 

ROCHESTER  TIMES-UNION  DEMOCRAT  and  CHRONICLE 

(evening)  (morning) 

MEMBERS;  GANNETT  GROUP 

Combined  weekly  circulation  256,313 

Sunday  circulation  186,162 

Gannett  Advcrtiiine  Soles,  Inc.,  New  York,  Philadelphia, 

Hartford,  Syracuse,  Chicago,  Detroit,  Son  Francisco 

•  Soorco:  Sales  Manavement.  **Sorvaj  of  Bojrinff  Power,**  May  10,  1061 


In  an  age  of  armament  races,  wars,  and  rumors  of 
wars,  the  popularity  of  trigger  as  a  verb  displacing 
cause,  begin,  set  off  and  the  like  is  probably  inevitable. 
Like  many  other  words  fancied  as  contributing  drama, 
however  specious,  this  one  is  mournfully  overworked. 


a  Barbiturate  is  thus  spelled;  not  barbituate.  g 
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. . .  That’s  a  13.3%  one-year  gain!  And  remember,  ONLY  the  \iercury 
and  News  offer  65.3%  coverage  —  DOUBLE  all  other  “big  city” 
dailies  —  combined! 

San  Jose 

Mercury  and  News 

.  .  .  Call  Your  RUldcr-Johm  Man  for  Detailsl 


Member,  Metro  Sunday  Comic  ?ietu'ork  and  Parade 


Represented  Nationally  by  RUhler- Johns,  Inc, 


PROMOTION 


Ads  in  Trade  Papers 
Show  Originality 


conversation  is  in  this  morning’s 
Herald.”  This  series  from  Earl 
Truax  features  photos  of  con¬ 
versational  groups — in  the  park, 
the  kitchen,  the  launderette — 
with  a  copy  of  the  Herald  always 
conspicuous. 


N.Y.  Times 


By  George  Wilt 


Detractors  of  newspapers  pro¬ 
motion  would  do  well  to  take 
another  look.  And  a  good  place 
for  them  to  start  would  be  with 
trade  paper  ads.  In  Editor  & 
Pi’BLiSHEai,  for  instance. 

Last  week’s  issue  contained  a 
couple  of  dandies.  Not  a  bit  of 
the  much-maligned  “brag-and- 
boast”  copy  or  the  first-in-every- 
thing  theme. 

A  good  example  is  the  San 
Diego  (Calif.)  Union  and  Eve¬ 
ning  Tribune  page,  featuring  an 
action  football  photo.  Above  the 
signature  cut  the  ad  said,  “West¬ 
ern  Champions — The  San  Diego 
Chargers.”  The  fact  that  the 
home  town  entry  in  the  Ameri¬ 
can  pro  league  had  topped  its 
division  gave  more  stature  to 
the  market  as  a  “big  league” 
city  than  a  whole  column  of 
market  data. 

In  the  same  issue,  a  page  from 
the  Washington  (D.  C.)  Star 
showed  views  of  Memorial 
Bridge  leading  to  the  Lincoln 
Memorial  at  both  day  and  night. 
The  contrast  was  dramatic,  and 
amply  illustrated  the  Star’s 
message  that  , Washington  is  a 
white-collar  town. 

Perhaps  you’ve  noticed,  too, 
the  campaign  being  run  by  the 
Orlando  (Fla.)  Sentinel-Star. 
The  series  of  three-column  ads 
running  over  the  signature  of 
Martin  Andersen,  editor-owner- 
galleyboy-whathaveyou,  points 
out  the  intimate  relationship  of 
the  newspaper  to  its  community, 
with  lots  of  news  about  how  the 
paper  serves  its  area. 


Herald-Tribune  continue  to 
demonstrate  their  leadership  in 
the  graphic  arts  in  their  promo¬ 
tion.  Both  are  included  in  the 
prize-winners  illustrated  in  the 
1961  edition  of  the  Annual  of 
Advertising  and  Editorial  Art 
and  Design,  published  by  the  Art 
Directors  Club  of  New  York 
(Farrar,  Straus  and  Cudahy, 
$15.)  A  two- page  spread  of  the 
Trib’s,  featuring  a  line-drawing 
of  a  peddler’s  wagon,  which 
appeared  in  E&P,  is  reproduced 
in  the  volume.  Times’  ads  include 
a  color  page  from  the  New 
Yorker,  a  cartoon-illustrated  cir¬ 
culation  promotion  ad  directed 
to  suburbia,  and  an  automotive 
advertising  promotion  ad,  inci¬ 
dentally  one  of  the  series  that 
won  an  award  in  E&P’s  promo¬ 
tion  contest. 


GET  THE  MOST— A  full- 
page  in-paper  ad  in  the  De¬ 
troit  (Mich.)  News  uses  car¬ 
toon  technique  to  get  across  the 
story,  “How  to  get  the  Mo.st 
from  your  Detroit  News  .  .  . 
every  day  of  the  week.”  The 
copy  is  hand-lettered,  comic 
strip  style.  “Relax,”  says  panel 
one.  The  cartoon  shows  a  reader 
in  the  dentist’s  chair. 


Buys  Interest 
In  Paper  Mill 


RETAIL  TV— “Retail  Use  of 
the  Television  Medium  by  Indi¬ 
vidual  Market”  is  the  new 
research  folder  from  the  Rich¬ 
mond  (Va.)  Times- Dispatch  and 
News  Lemler.  Tables  show  the 
variation  in  the  ratio  of  actual 
to  expected  revenue  from  local 
advertisers  in  71  markets  (all 
those  with  three  or  more  tv 
stations). 


ROP  COLOR— The  Roanoke 
(Va.)  Times  and  World-News 
have  published  a  28-page  booklet 
on  “Production  Methods  for  Run 
of  Paper  Color.” 


PLUS  SIDE — A  Washington 
(D.  C.)  Post  promotion  for  its 
Business  and  Government  Fore¬ 
cast  and  Review  Section  features 
the  headline,  “On  the  Plus  Side 
of  the  Ledger.”  The  jumbo  post¬ 
card  mailer  carries  a  facsimile 
of  a  ruled  bookkeeping  form 
printed  in  blue  down  one  side, 
super-imposed  by  a  cartoon 
character  carrying  an  attache 


Award  Winners 


The  New  York  Times  and 


Written  with  character  . . . 
competence  . . .  color. 


THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


BLOTTER  BLOTTO— The 
Buffalo  (N.  Y.)  Evening  News 
has  changed  the  format  of  its 
monthly  department  store  pro¬ 
motion.  It  .seems  the  ballpoint 
pen  has  made  the  old  “blotter” 
format  obsolete.  Now  published 
in  a  four-page  folder,  the  cover 
features  department  store  linage 
by  store,  daily  and  Sunday.  The 
calendar  on  the  inside  spread 
includes  weather  and  tempera¬ 
ture  data,  a  list  of  merchan¬ 
dising  events,  and  a  planning 
calendar  for  the  retailer  to  keep 
track  of  his  sales. 


CONVERSATION— A  series 
of  six  full  page  ads  is  appearing 
in  the  Miami  (Fla.)  Herald, 
based  on  the  theme,  “Today’s 


AGENCY — The  appointment 
of  Zimmer,  Keller  &  Calvert, 
Inc.,  as  advertising  agency  for 
the  Detroit  (Mich.)  Free  Press, 
is  announced  by  Lee  Hills,  vice- 
president  and  executive  editor. 


The  New  York  Times  has 
taken  steps  to  increase  its  sup¬ 
ply  of  newsprint  by  purchasing 
a  49  percent  interest  in  Gas- 
pesia  Pulp  and  Paper  Company 
Ltd.  A  mill  with  100,000  tons 
annual  capacity  will  be  built  in 
Chandler,  Que,  on  the  Gaspe 
Peninsula.  Production  is  ex¬ 
pected  by  late  1963. 

Since  1926  the  Times  Com¬ 
pany  has  been  in  partnership 
with  Kimberly-Clark  Corpora¬ 
tion  in  the  operation  of  the 
Spruce  Falls  Power  and  Paper 
Company  mill  at  Kapuskasing, 
Ont.  The  profits  from  this  com¬ 
pany  have  figured  substantially 
in  the  earnings  of  the  Times. 
The  mill  supplies  about  two- 
thirds  of  the  newspaper’s  re¬ 
quirements. 

Gaspesia  has  been  a  wholly- 
owned  subsidiary  of  Anglo- 
Newfoundland  Development 
Company  which  is  controlled  by 
Associated  Newspapers  Ltd.  of 
England. 

T.  Ross  Moore,  president  of 
Anglo-Newfoundland  and  also 
of  Price  Brothers  Company  Ltd., 
said  the  Times  had  extended 
and  increased  its  newsprint  sales 
agreements  with  Northeastern 
Paper  Sales  Inc.,  which  is  the 
sales  organization  for  Anglo- 
Newfoundland,  Price  and  Gas¬ 
pesia.  The  amount  invested  in 
Gaspesia  stock  was  not  dis- 
close<l.  The  new  capacity  could 
increase  the  newsprint  output 
of  the  Price  group  to  900,000 
tons. 


Community  Planners 
'  Given  Tax  Facts 


Wirephoto  to  Sweden 


The  Associatetl  Press  Euro¬ 
pean  Wirephoto  network  was 
extended  to  Stockholm,  Dec.  1. 
The  network  now  runs  from 
Rome  through  Milan,  Frankfurt, 
Paris  and  London,  then  via 
Brussels,  Amsterdam  and  Copen¬ 
hagen  into  Sweden.  AP  Wire- 
photos  are  distributed  in  Sw'eden 
by  Reportagebild,  which  serves 
150  newspapers. 


Estate  Inventory 

Hartfx)RD,  Conn. 

The  inventory  in  the  estate  of 
E.  Leroy  Pond,  former  Hart¬ 
ford  Courant  copy  editor  and 
probate  judge  of  Plymouth, 
Conn.,  totaling  $217,618.87,  has 
been  admitted  to  probate. 


Hagerstown,  Md. 

A  Hagerstown  newsman  had 
the  experience  of  being  invited 
to  ser\'e  on  a  panel  of  commu¬ 
nity  planners  at  the  University 
of  Maryland  recently. 

A  Vernon  Davis,  assistant 
editor  of  the  Hagerstown  Morn¬ 
ing  Herald,  described  studies  he 
had  made  pointing  up  the  need 
for  rejuvenation  of  his  commu¬ 
nity’s  business  district.  Through 
weeks  of  poring  over  assessment 
records,  he  developed  figures 
showing  that  the  central  busi¬ 
ness  district,  while  making  up 
less  than  1  percent  of  the  area 
of  the  city,  was  paying  20  per¬ 
cent  of  the  city’s  real  estate 
taxes. 

Mr.  Davis  writes  a  front-page 
column,  “The  Local  Scene,”  to 
campaign  for  community  better¬ 
ment. 
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The  Dallas 
TIMES  HERALD 


Removed  the  “Squint” 
from  its  Pages 


BbSTiI 


REGAL  FOR  NEWS 

To  the  average  reader  one  ' 
news  type  looks-  pretty  much  : 
like  another.  There  are  im- 
portant  differences,  however,  ^ 
which  are  apparent  even  to 
the  inexpert  eye  when  col¬ 
umns  set  in  different  tjT)e  are 
placed  side  by  side.  It  is 
■Stated  that  the  difference  be¬ 
tween  this  face  and  another 

FUTURA  4B  FOR  CLASSIFIED 

FORD— 19S3  Victoriq,  2-tOM  point,  now 
power  steering,  overdrive,  white  wall 
tires,  rodio  ond  heoter.  DIol  JU  7-7061. 
FORD— 1PS2,  fowMlb^ Country  Soddn, 
rodio,  heater,  Fordomatic,  excellent 
condition.  $795.  Dial  LO  5^1.  


FORD— 1M9  Station  Wagon;  excoHont 

mechanical  condition,  new  tires;  $295. 
Dial  LO  3-2105.  _ 


ANOTHER  GREAT  PAPER  GOES  REGAL 

Thinking  big.  The  Dallas  Times  Herald  gave  its  readers 
a  new,  bigger  type  .  .  .  modernized  both  news  and 
classified  dress  with  Intertype  faces.  Result  .  .  .  happy 
subscribers  no  longer  squint,  now  read  the  news  in 
big  9  pt.  Regal  No.  2B  with  Bold  (T)  and  classified  ads 
in  big  SVz  pt.  Futura  4B  with  Bold. 

In  discussing  the  new,  big  look  of  the  Times  Herald, 
publisher  John  W.  Runyon  said,  “We  have  always 
strived  to  make  our  paper  one  of  the  finest  in  the 
country.  That  means  you  can’t  stand  still.  You  have  to 
think  big,  be  modern.  Our  new  Intertype  type  dress 
fits  that  requirement  —  makes  reading  easier  and 
more  enjoyable  in  this  part  of  Texas.” 

Look  to  Progressive  Intertype  for  type  faces 
that  build  readership. 

Intertype  Company 

A  Division  of  Harris-Intertypa  Corporation 

360  Furman  Street  •  Brooklyn  1,  N.Y. 


Set  in  Regal  (T),  News  Gothic, 
and  Futura  4B  (T). 


K 


BoothPapers’ 
High  Safety 
Rate  Praised 

Detroit 

Booth  Newspapers,  Inc.,  of 
Michigan  received  foimal  recog¬ 
nition  for  an  employe  safety 
record  during  1960  from  the 
Standard  Accident  Insurance 
Company.  In  Standard  Accident’s 
77-year  history,  only  two  such 
awards  have  been  given  to 
newspapers. 

The  Award  of  Merit  was  given 
to  the  Booth  Newspapers  for 
their  exceptional  performance  in 
the  conduct  of  their  accident 
prevention  program  for  the 
year.  Booth’s  accident  frequency 
rate  of  5.1  (the  number  of  loss 
time  injuries  per  million  man 
hours)  was  23  percent  below  the 
national  average  and  their 
severity  rate  of  58  (the  number 
of  days  lost  per  million  man 
hours  worked)  was  84  percent 
below  the  national  average. 
These  percentages  are  based  on 


a  combined  total  of  4,049,357 
man  hours  for  the  eight  Booth 
papers. 

The  Kalamazoo  Gazette  re¬ 
ceived  an  award  to  indicate  its 
achievements  in  maintaining  the 
lowest  accident  and  severity 
rates  of  all  the  publications.  The 
Booth  organization  publishes 
daily  newspapers  in  Ann  Arbor, 
Bay  City,  Flint,  Grand  Rapids, 
Jackson,  Kalamazoo,  Muskegon 
and  Saginaw. 

• 

Durkee  Transfers 
To  Training  Staff 

San  Diego 
King  Durkee  has  been  trans¬ 
ferred  from  executive  editor  of 
the  San  Dieyo  Union  to  the 
Copley  Newspapers  Editorial- 
Training  Program. 

A  former  instructor  of  jour¬ 
nalism  at  the  University  of 
Utah,  Mr.  Durkee  joined  the 
Union  five  years  ago.  He  was 
acting  editor  while  Herbert  G. 
Klein  served  as  press  secretary 
to  Vice  President  Nixon. 

In  his  new  post,  Mr.  Durkee 
will  work  with  Howard  B.  Tay¬ 
lor,  training  program  director, 
and  also  a  former  managing 
editor  of  the  Union. 


Taipei  to  Try 
New  Setup  to 
Help  Newsmen 

Taipei 

Officials  of  the  Republic  of 
China,  admitting  there  have 
been  mistakes  in  the  past,  are 
making  a  fresh  start  to  “sell” 
Taipei  as  the  best  and  most 
logical  place  for  reporters  to 
work  at  the  job  of  evaluating 
the  Retl  China  mainland. 

This  evaluation  is  being  done 
in  the  main  in  either  Hong  Kong 
or  Tokyo,  with  stories  based  pri¬ 
marily  on  broadcasts  from 
Hsinhua,  or  New  China  News 
Agency. 

James  Shen,  the  new  Director 
of  the  Government  Information 
Office,  is  pushing  hard  to  create 
facilities  for  unbiased  informa¬ 
tion  on  activities  on  the  China 
mainland.  Mr.  Shen  (“Jimmy” 
to  most  newsmen  in  this  area) 
is  a  graduate  of  the  University 
of  Missouri  School  of  Jour¬ 
nalism,  long  time  newspaper¬ 
man,  and  former  spokesman  for 
the  Ministry  of  Foreign  Affairs. 


Playing  a  part  in  the  new  in¬ 
formation  set-up  is  Pao  Chin-an, 
Director  of  the  Department  of 
Research  of  the  Executive  Yuan, 
and  former  executive  of  Central 
News  Agency,  with  a  long  career 
in  newsgathering  work. 

Mr.  Pao  is  setting  up  a  sta¬ 
tistical  section,  replete  with 
charts.  Once  the  section  is  com¬ 
plete  correspondents  may  be  able 
to  gather  statistics  here  on  vir¬ 
tually  every  phase  of  activity 
on  the  mainland.  Mr.  Pao 
promises  this  infonnation  will 
be  strictly  factual. 

• 

M<l-Delaware  Merjjer 

Baltimore 

Maryland  Press  Association 
has  admitted  a  group  of  Dela¬ 
ware  dailies  and  weeklies  to 
membership  and  changed  the 
name  to  the  Maryland-Dela- 
ware  Press  Association.  Its 
president,  Philip  S.  Heisler, 
managing  editor  of  the  Balti¬ 
more  Evening  Sun,  said  associa¬ 
tion  offices  will  remain  here  with 
Ray  Hamby  as  general  man¬ 
ager.  Advertisers  may  buy  space 
in  any  combination  of  the  mem¬ 
ber  papers  on  a  one-order  one- 
bill  basis. 


Save  the 
Drumstick 
for 

Grandma! 
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Grandma  enjoys  her  Sundays  now.  Yet  it 
wasn’t  long  ago  that  all  her  days  were 
spent  locked  to  a  wheelchair  nursing  her 
agony.  For  twenty  years  she  has  been 
prey  to  arthritis  which  turns  its  victim* 
into  gnarled  knots  of  pain. 

Six  years  ago  a  new  steroid  drug  called 
prednisone  was  developed  by  the  Ameri¬ 
can  pharmaceutical  industry.  Prednisone 
freed  grandma  and  relieved  her  pain. 

American  companies  have  produced 
scores  of  other  drugs  which  have  saved 
over  3,500,000  lives  since  World  War  II. 

Have  you  reached  your  thirties?  Chance* 
of  dying  from  communicable  disease  have 
dropped  76%  in  your  lifetime. 

Is  there  a  baby  in  your  family?  You  can 
expect  ten  more  years  of  life  for  him  than 
your  parents  could  expect  for  you. 

Credit  goes  to  improved  public  health 


Toronto  Star 
Gains  But  Net 
Income  Is  Off 


Toronto 

Increased  circulation,  higher 
expenditures  and  greater  gross 
revenue,  but  a  slight  decrease 
in  advertising  linage  and  net 
income,  feature  the  report  of 
Toronto  Star  Limited  for  the 
year  ending  Sept.  30,  1961. 

Joseph  S.  Atkinson  in  his 
fourth  annual  report  as  presi¬ 
dent  points  to  an  increase  of 
$450,000  for  gross  revenue  for 
the  Toronto  Daily  Star  and  Star 
Wrckiy  of  $34,928,911.  Expenses 
went  up  by  $557,510  to  $31,881,- 
177,  mainly  due  to  higher  sal¬ 
aries,  wages  and  employe  bene¬ 
fits.  Net  income  declined  by 
$159,560  to  $1,215,018. 

A  participating  dividend  of 
$1  per  share  on  preference 
shares  was  earned  in  full  and 
will  lie  paid  on  Dec.  31. 

The  average  daily  circulation 
rose  from  330,286  at  Sept.  30, 
1960,  to  343,220  a  year  later. 


The  Star  continued  to  hold  the 
largest  daily  circulation  in 
Canada. 

Circulation  of  the  national 
Star  Weekly  decreased  from 
944,254  to  866,135.  During  the 
year  less  money  was  spent  on 
promotion  of  the  Star  Weekly 
and  changes  were  made  in  its 
content  in  order  to  reduce  ex¬ 
penses. 

In  his  report  Mr.  Atkin.son 
says  the  Star  Weekly,  like  other 
Canadian  publications,  is  suffer¬ 
ing  intense  competition  from 
U.  S.  publications  and  periodi¬ 
cals  published  in  Canada  which 
obtain  their  editorial  content  in 
large  part  from  American  par¬ 
ent  companies  on  much  more 
favorable  terms  than  a  Canadian 
publisher  can  obtain  editorial 
content. 

While  total  advertising  linage 
of  the  Toronto  Daily  Star 
dropped  1.5%,  that  of  the  Star 
Weekly  dropped  15.9%  in  the 
fiscal  year. 

The  report  dealt  with  world¬ 
wide  coverage  by  the  newspa¬ 
per’s  reporters  and  feature  writ¬ 
ers,  the  technical  advances  in 
color  printing  and  in  the  .stereo¬ 
type  department.  In  color  print¬ 
ing  the  report  refers  to  experi¬ 


mental  work  being  done  with  an 
electronic  color  register  now  in¬ 
stalled  on  two  presses  and  soon 
to  be  added  to  all  the  paper’s 
presses. 

• 

One  Libel  Count 
Quashetl^  T  Remain 

Providence,  R.  I. 

Ruling  that  it  was  “not  fed¬ 
eral  in  character,’’  Federal 
Judge  Edward  W.  Day  dis¬ 
missed  a  libel  court  in  a  $250,- 
000  suit  filed  last  May  against 
the  Providence  Journal  Company 
by  Joseph  Mainelli,  former  U.S. 
District  Attorney. 

Judge  Day  denied  a  motion  by 
the  Journal  company,  publishers 
of  the  Providence  Journal  and 
Evening  Bulletin,  to  dismiss 
four  other  counts  in  the  civil 
suit.  They  allege  malicious 
endeavor  to  obstruct  and  intimi¬ 
date  the  plaintiff  in  his  official 
duties  and  to  interfere  with  his 
relationship  with  the  Depart¬ 
ment  of  Justice. 

The  suit  is  based  on  a  May  9, 
1958  editorial  which  discussed 
action  by  federal  authorities  in 
a  deportation  case  against  Wil¬ 
liam  Woo,  a  restaurant  oper¬ 
ator. 


Rochester  Institute 
Votes  Campus  Move 

Rochester,  N.  Y. 

A  move  by  Rochester  Insti¬ 
tute  of  Technology  to  a  1000- 
acre  campus  site  in  the  Town  of 
Henrietta  was  voted  by  the  In¬ 
stitute’s  35-member  Board  of 
Trustees  at  a  recent  meeting. 

RIT’s  president.  Dr.  Mark 
Elingson,  said  “The  most  sig¬ 
nificant  single  act  in  the  132 
year  history  of  the  Institute” 
was  the  culmination  of  more 
than  two  years  of  study  by 
RIT  and  was  favored  by  the 
board  members  over  an  alter¬ 
native  proposal  for  an  urban 
development  plan  centered 
around  the  present  13  -  acre 
downtown  campus  site  of  the 
college. 

Total  cost  of  the  project  is 
estimated  by  administration  of¬ 
ficials  to  exceed  $40,000,000. 
Construction  of  buildings  on  the 
site  is  expected  within  two 
years,  with  the  Institute  com¬ 
pleting  its  move  to  the  new  cam¬ 
pus  within  10  years.  The  cam¬ 
pus  site  is  approximately  six 
miles  from  present  downtown 
location. 


measures,  better  nutrition,  increased  med¬ 
ical  knowledge  —  and  more  effective  medi¬ 
cines.  Some  of  these  medicines  like  sulfa- 
nilamides  and  steroids,  save  lives  or  bring 
relief  from  intolerable  pain;  others,  like 
tranquilizers,  help  restore  mental  health. 

Prednisone,  a  miraculously  effective  new 
steroid  medicine,  has  eased  the  agony  of 
thousands  of  arthritis  sufferers  who  would 
otherwise  be  trapped  in  painful,  crippling 
disease.  Cases  of  lobar  pneumonia  that  at 
best  meant  five  weeks  in  the  hospital  and 
$300  in  bills  three  decades  ago  now  yield 
to  $30  worth  of  drugs  and  a  week  or  two 
home  in  bed.  Insulin  costs  94%  less  than 
it  did  30  years  ago.  Mastoiditis  used  to 
mean  an  outlay  of  no  less  than  $1,000, 
with  every  likelihood  of  surgery  and  per¬ 
manently  damaged  hearing.  Now  a  com¬ 
plete  cure  is  usually  possible  for  a  drug 
bill  of  $16. 

Penicillin  started  out  so  rare  and  costly 
that  only  a  handful  of  the  desperately  ill 
could  draw  on  its  healing  power.  Now  it  is 
almost  as  common  as  aspirin— and  its  price 
is  down  99% ! 

Drugs  for  everyone 

These  are  democratic  drugs.  Through  the 
magic  of  modern  mass  production,  they 
are  within  reach  of  everyone,  everywhere 


—  at  the  instant  of  need,  and  at  a  lower 
relative  price  than  ever  before. 

You  and  your  family  probably  purchased 
ten  to  twelve  prescriptions  in  1960.  Nine 
of  them  could  not  have  been  filled  in  1940 
—because  the  drugs  just  did  not  exist.  And 
yet  today,  the  average  American  spends 
only  one-tenth  of  1%  more  of  his  dispos¬ 
able  income  for  drugs  than  he  did  in  1940. 
You  not  only  get  well  faster,  more  surely— 
but  you  can  afford  to  get  well ! 

Drugs  that  are  safe 

For  every  ethical  drug  that  reaches  the 
consumer,  thousands  have  been  discarded 
in  the  laboratory,  often  at  a  loss  of  mil¬ 
lions  of  dollars.  Research  activity  in  the 
pharmaceutical  industry  grew  from  about 
a  $30  million  budget  in  1948  to  an  amount 
exceeding  $215  million  in  1960.  In  one  year 
industry  laboratories  tested  an  estimated 
114,000  chemical  substances,  and  only  40 
became  the  basis  for  new  prescriptions— 
or  one  new  drug  for  every  2,860  failures. 

Once  approved,  a  new  drug  is  subject 
to  painstaking  tests  for  quality  and  purity 


at  every  stage  of  its  production.  Simply  to 
set  forth  the  5,200  tests  that  go  into  a 
week’s  production  of  one  familiar  steroid 
would  require  a  strip  of  paper  1,000  feet 
long!  These  mass-produced  medicines,  suf¬ 
ficient  for  more  than  700  million  prescrip¬ 
tions  a  year,  are  safer,  purer,  and  more 
effective  than  their  hand-made  laboratory 
prototypes. 

In  the  never-ending  battle  against  dis¬ 
ease,  the  pharmaceutical  industry  presses 
the  attack  with  confidence  born  of  achieve¬ 
ment.  Out  of  the  laboratories  of  ethical 
drug  manufacturers  will  come  more 
weapons  for  physicians  to  prescribe  and 
pharmacists  to  dispense.  All  three  mem¬ 
bers  of  the  health  team  are  united  in  one 
abiding  purpose:  to  make  you  and  your 
family  so/c— safe  to  enjoy  a  longer,  health¬ 
ier,  more  rewarding  life. 

Write  to :  Public  Relations,  Sobering  Cor¬ 
poration,  Bloomfield,  N.  J.  for  Break¬ 
through:  Reward  of  Research,  a  report  on 
the  dramatic  development  of  prednisone, 
an  anti-arthritic  compound. 


SCHERING  CORPORATION 

Bloomfield,  New  Jersey 

"ALLIED  WITH  PHYSICIANS  AGAINST  DISEASE’ 
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FAIRCHILD 


news 


June  Weir  has  been  appointed  an 
associate  fashion  editor  of  WOM¬ 
EN’S  WEAR  DAILY.  Miss  Wier 
joined  Fairchild  Publications  in 
1954  and  has  covered  the  I)etter 
dress  market  for  the  past  seven 
years  except  for  a  brief  peritHf  when 
she  left  to  join  ToIh*  Associates. 
She  will  continue  to  cover  the  better 
dress  market. 


Proniotionn  at  SBI 

Three  former  newspapermen 
fiffure  in  promotions  on  Show 
nu.'tim'nit  Illustrated  in  a  shake- 
up  of  that  new  magazine’s  staff. 
A.  C.  Spectorsky,  onetime  liter¬ 
ary  editor  of  the  Chicago  Sun, 
is  now  associate  publisher  and 
editorial  director,  the  same  posi¬ 
tions  he  holds  on  Playboy. 
William  Ewald,  former  radio¬ 
television  critic  for  United  Press 
International,  is  associate  man- 
at^inf?  editor.  Fred  Schnell, 
formerly  on  the  Milwaukee 
(Wis.)  Joumul  picture  desk,  is 
now  picture  editor  of  SBI. 


persona 


iF, 


DAILY  NEWS  RECORD’S  scries  of 
69  articles  on  men's  wear  merchan¬ 
dising  by  S.  Thomas  Saltz  will  be 
reprinted  in  booklet  form  under  the 
title,  “Creative  Men’s  Wear  Retail¬ 
ing.”  Mr.  Saltz,  a  former  Washing¬ 
ton,  D.  C.,  men's  wear  retailer,  has 
covered  every  phase  of  the  men’s 
retail  business  in  articles  which  ran 
daily  from  .'sept.  3  through  De<’.  11. 
The  booklet,  priceil  at  $2.85  a  copy, 
will  be  ready  for  distribution  early 
in  Februarv. 


In  Paoific  Ganlens 


Cleveland 
Paul  Youns,  prarden  editor  of 
the  Cleveland  Press  and  News, 
has  left  on  a  three-month  tour 
of  the  islands  of  the  South 
Pacific.  He  will  write  weekly 
columns  from  the  islands  and 
from  New  Zealand  anti  Aus¬ 
tralia. 


BaHHett  Hoiioretl 


Toronto 

John  Bassett,  chairman  and 
publisher  of  the  Toronto  Tele¬ 
gram  has  been  honored  by  hav¬ 
ing  a  scholarship  established  in 
his  name  at  the  Hebrew  Uni¬ 
versity  in  Jerusalem.  The  John 
Bassett  Endowment  Fund,  es- 
tablishetl  by  15  members  of  Tor¬ 
onto’s  Jewish  community,  will 
pay  for  three  annual  under- 
p^raduate  scholarships,  one  in 
agriculture,  one  in  wonomics  or 
sociolojo’i  JiDtl  one  in  Afro- Asian 
studies. 


Leonard  McGuire 


Up  the  Sales  Laihier 


Papers  Name  DireeU»r 
Of  Public  Service 


Marvin  Berger  ha.t  joinetl  the  staff 
of  the  DAILY  NEWS  RECORD 
copy  desk.  Mr.  Berger,  who  was 
formerly  associatetl  with  the  Nor¬ 
walk,  Conn.,  Hour,  is  a  nephew  of 
the  late  Meyer  Berger  of  the  New 
York  Times.  Walter  D.  Smith,  Jr., 
has  joined  Fairchild’.s  “weeklies” 
copy  desk;  he  was  formerly  with 
the  Baltimore  .''un. 


George  Dennis,  former  city 
editor  of  the  BeUn  (N.  M.) 
News-Bulletin  and  a  former 
city  editor  of  the  El  Paso  (Tex.) 
Times — promoted  to  deputy 
director  of  information  for  the 
Atomic  Enerpry  Commission’s 
Albuquerque  operations. 


Des  Moines,  la. 

Leonard  W.  McGuire,  who 
joinetl  the  Des  Moines  Register 
and  Tribune  in  1927  as  assistant 
state  editor  and  who  has  been 
with  the  company’s  promotion 
department  since  194(),  has  been 
promoted  to  director  of  public 
service  events  for  the  news- 


Toledo 

Jack  K.  Paquette,  a  former 
copy  etlitor  and  assistant  city 
wlitor  of  the  Ohio  State  Journal 
while  earninp:  a  master  of  arts 
(leRTee  in  political  science,  has 
l)een  promoted  from  advertising 
manager  to  advertising  and  sales 
promotion  manaprer  of  Liblwy 
Glass  Div’ision  of  Owens-Illinois 
Glass  Company  here. 


A  new  correspondent  to  handle 
news  coverage  for  Fairchild  News 
Service  has  just  been  appointed  in 
Seoul,  Korea — Mr.  Han  Nae  Bok, 
who  will  represent  DAILY  NEWS 
RECORD.  WOMEN’S  WEAR 
DAILY,  HOME  FURNISHINGS 
DAILY,  .METALWORKING  NEWS. 
In  the  Unitetl  States.  Robert  P. 
Hammond  has  joined  the  news  stall 
to  cover  for  all  Fairchild  papers  in 
Tacoma,  Wash.,  and  Joseph 
phens  will  represent  the  papers  in 
Waterbury,  Conn. 


Dr.  O.  Preston  Robi.nson, 
editor  of  the  Deseret  News  and 
general  manager,  Deseret  News 
Publishing  Co.,  Salt  Lake  City, 
Utah — elected  to  the  Ixiard  of 
directors  of  the  Utah  Manufac¬ 
turers  Association. 


papers. 

Iloy  C.  Follett  will  succeetl 
Mr.  McGuire  as  assistant  pro¬ 
motion  manager. 


Ditane  Bunch,  formerly  with 
display  advertising  .staff.  Port 
Arthur  (Tex.)  News — to  adver¬ 
tising  manager,  Lovington 
(N.  M,)  Daily  Leader. 


Joyce  Murphree,  Mont¬ 
gomery  (.Ala.)  Journal  state 
staff — to  Troy  (Ala.)  Messen¬ 
ger  and  Herald. 


James  A.  Squiyres,  to  .staff 
photographer,  and  He.nry 
Matthews,  to  reporter — Ros¬ 
well  (N.  M,)  Record. 


JoH.N  Griffith — to  reporter, 
.Albuquerque  (N.  M.)  Tribune. 


Ken  Siner,  UPI  New  Orleans 
(La.)  bureau — transferre<l  to 
Albuquerque  (N.  M.)  UPI 
bureau. 


W1LLIA.M  L.  MacDougall — 
from  the  Washington  (D.  C.) 
Evening  Star  general  news 
staff  to  the  AVashinpfton  Bureau 
of  the  Los  Angeles  Times. 


James  .Antone,  Fairchild’s  copy  desk 
chief,  was  recently  awarded  a  plaque 
by  the  Civil  Service  Forum  for 
“services  rendered.”  Mr.  .Antone  also 
is  president  of  the  Newspaper  Re¬ 
porters  .Assn,  of  New  York  City. 


Robert  E.  Hoyt,  Washington 
bureau  reporter  for  the  Knight 
Newspapers  Inc. — to  service  di¬ 
rector  of  the  city  of  Akron, 
Ohio. 


Don  Norris,  reiwrter-photog- 
rapher,  (irand  Island  (Neb.) 
Daily  Independent — to  similar 
post  with  .Aurora  (Neb.)  News- 
Register. 


Francis  A.  McDonald 
business  manager.  Anaconda 
(Mont.)  Standard  —  retired 
after  48  years  with  the  pajter. 
Mr.  McDonald  Itegan  as  an  office 
boy,  working  up  to  business 
manager  in  1956. 


WOMEN’S  WEAR  D.AILY’s  fabrics 
editor,  .Ann  Mullany,  served  as  one 
of  the  judges  for  the  Fifth  Schiffli 
Fashion  .Award,  which  is  presented 
to  manufacturers  for  the  best  use 
of  Schiffli  embroideries  and  laces. 
Presentation  will  be  made  Jan.  11. 


THE  YEAR  IN 
REUGION 


FAIRCHILD 
Publications,  Inc. 

7  ioU  12th  St.,  N*w  York,  N.  Y. 


.  .  .  '’must’’  copy  in  your  year- 
end  edib'ons,  a  sparkling  digest 
of  a  remarkable  year  in  re¬ 
ligion  .  .  .  Authoritative  and 
vital  to  your  biggest  market, 
the  church-goers  .  .  ,  Prepared 
by  the  only  agency  specializing 
in  news  of  all  religions.  Wire 


Allen  C.  Miles,  copy  desk, 
Buffalo  (N.  Y.)  Evening  News, 
and  Cyril  Scott  Jr.,  copy  desk, 
Chattanooga  (Tenn.)  Times — 
to  copy  desk,  Wilmington  (Del.) 
Evening  JoumaL  John  G. 
Craig  Jr. — from  Journal  copy 
desk  to  city  staff. 


Elaine  Higgins — to  women’s 
page  editor.  Callup  (N.  M.) 
Daily  Indepeyident,  succtjeding 
Delma  Vivian. 


Donald  V.  McCli’re,  formerly 
with  the  Parkersburg  (W.  Va.) 
Sentinel,  and  Charleston  (W. 
Va.)  Mail — to  public  informa¬ 
tion  officer  with  the  Peace 
Corps,  Washington. 


Daniel  W.  Gottlieb,  general 
assignment  reporter,  Hartford 
(Conn.)  Times — to  city  staff, 
Washington  (D.  C.)  Evening 
Star.  C.  Richard  Eckel,  city 
staff.  Times — to  temporarj'  as¬ 
signment  at  Gannett  News 
Service  Washington  Bureau. 


or  write 


PeMIsJberi  •# 


Dally  News  Racerd.  Woman's  Waar  Dally, 
Homo  Furnishings  Daily,  Foatwaar  Haws, 
Saparmarkat  Haws,  Drug  Haws  Waakiy, 
Man's  Wear.  Elactronic  Haws,  Books, 
Mataiworking  Haws,  Diractorias. 


Religious  News  Service 


43  W.  57th  Street 
New  York  19,  N.  Y. 


Richard  H.  Mason,  former 
news  editor.  Wheeling  (W.  Va.) 
Intelligencer  —  to  advertising 
and  public  relations  director, 
Long-Airdox  Company,  Oak 
Hill,  W.  Va. 


Jack  Williams  and  Ed 
SUZANSKI,  Providence  (R.  I.) 
Journal — to  copy  desk,  Hono¬ 
lulu  (Haw.)  Star-Bidletin.  PAUL 
Dommel,  UPI  in  Washington — 
to  Star-Bulletin.  Bill  Craw¬ 
ford,  Lawton  (Okla.)  Constitu¬ 
tion — to  Star-Bulletin,  Mal- 
COL.M  Barr,  Vancouver  (B.  C.) 
Province — to  Star-Bulletin. 
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85TH  BIRTHDAY  cake  is  cut  by  Thomas  More  Storke,  editor  and  pub¬ 
lisher  of  the  Santa  Barbara  (Calif.)  News-Press,  with  his  wife,  Marion, 
at  his  side.  Employes  also  gave  him  a  plaque  to  be  installed  in  the  new 
press  room,  noting  that  "these  facilities  were  completed  during  Mr. 

Storke's  86th  year  of  life  and  62nd  year  as  a  publisher." 


To  Edit  Semi- Weekly 

Kctser,  W.  Va. 

John  W.  Barprer,  former  edi¬ 
tor  and  publisher  of  the  daily 
W'U'it-T  rihune  here,  has  as¬ 
sumed  editorship  of  the  Home¬ 
stead  (Fla.)  .Vt'U’s,  a  consolida¬ 
tion  of  two  weekly  newspai>ers 
in  a  community  of  8,(M)0. 

The  twice-weekly  News 
(Tuesday  and  Thursday)  is 
owned  by  S.  W.  Calkins,  who 
also  has  several  papers  in 
Pennsylvania. 

• 

Travel  SpeeialiKt 

Miami 

Herb  Rau  travel  editor  of  the 
Miami  News,  has  been  appointed 
a  travel  and  tourist  specialist 
with  the  next  U.  S.  Trade  Mis¬ 
sion  of  the  Department  of  Com¬ 
merce. 

• 

Robert  ZiMMtniMA.N,  public 
relations  manager  of  the  Omaha 
(Neb.)  Chamber  of  Commerce 
—  to  statehouse  reporter,  Phoe¬ 
nix  Arizona  Journal, 

*  *  * 

William  Fenton,  formerly 
sports  editor  of  the  twice-weekly 
Fort  Walton  Beach  (Fla.)  Play¬ 
ground  News,  and  a  recent  ^ad- 
uate  of  the  Univ’ersity  of  Flor¬ 
ida  —  to  sports  editor,  Pompano 
Be(u-h  (Fla.)  Toum  News,  suc¬ 
ceeding  Frank  Anderson,  re¬ 
turned  to  the  Hollywood  (Fla.) 
Sun-Tattler  as  assistant  man¬ 
aging  editor. 


Carmen  Viglucci,  former 
assistant  state  editor,  Syracuse 
(N.  Y.)  Post-Stamlard,  and 

R(k;i21  (Jorman,  Albany  (N.  Y.) 
Times-Union  —  both  to  copy 
desk,  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle. 

*  *  V 

Peter  Rreznak,  display  ad¬ 
vertising  salesman — to  assistant 
to  the  advertising  manager, 
Rochester  (N.  Y.)  Times-Union. 
Joseph  Gillan,  reporter, 
Times-Union  —  to  Army  basic 
training.  Fort  Leonard  Woo<l, 
Mo. 

«  «  * 

Morton  Kofman  —  advanced 
to  assistant  publisher,  San 
Leandro  (Calif.)  Morning 
Netvs. 

*  *  * 

StI':ve  Aug,  who  has  a  mas¬ 
ter’s  degree  from  Columbia 
Graduate  School  of  Journalism 
—  to  staff  of  the  Associated 
Press,  Denver. 

*  V  * 

Richard  H.  Amberg,  pub¬ 
lisher  of  the  St.  Louis  (Mo.) 
Globe-Democrat  —  elected  a  di¬ 
rector  of  the  Boys’  Clubs  of 
America. 

*  *  * 

Joseph  M.  Lallby,  on  the 
staff  since  1937  as  editorial 
w’riter  and  literary  editor  —  re¬ 
tired  from  the  Washington 
(D.  C.)  Post  recently  but  con¬ 
tinues  as  a  free-lance  contribu¬ 
tor.  He  began  his  career  on  the 
Philadelphia  (Pa.)  Press  in 
1916. 


Legion  irHonneur 
To  U.S.  Publisher 

Worcester,  Mass. 

Wilfred  Beaulieu,  founder, 
publisher  and  editor  of  Le 
Trai'ailleur,  the  French  weekly 
newspaper  here,  has  received  the 
French  Chevalier  de  la  Legion 
d’Honneur. 

Herve  Alphand,  French 
ambassador,  and  Jean  Savelli, 
French  consul  general  at 
Boston,  have  notified  Mr.  Beau¬ 
lieu  of  the  honor,  decreed  by 
Charles  de  Gaulle,  president  of 
the  French  Republic,  the  latter 
citing  Mr.  Beaulieu’s  life  devo¬ 
tion  to  encouraging  the  survival 
of  French  language  and  culture 
in  the  U.S. 

• 

Sports  W' niter  Retires 

Springfield,  .Mass. 

Harold  W.  Heinz,  co-editor  of 
the  Springfield  Union’s  sports 
department,  retired  recently 
after  a  party  at  which  fellow 
workers  gave  him  a  silver  humi¬ 
dor  filled  with  his  favorite 
cigars.  His  sports  writing  career 
Ixsgan  41  years  ago  when  Ty 
Cobb  was  an  upstart. 

• 

Leo  Addb — from  Metro  Dade 
County  government  l)eat  to  as¬ 
sistant  city  editor,  Miami  (Fla.) 
Herald. 

*  *  * 

Robert  S.  Pope  of  Triangle 
Publications — to  third  term  as 
president,  Los  Angeles  (Calif.) 
Newspaper  Guild. 

*  *  « 

Jimmy  C.  Cox,  assistant 
advertising  manager  of  the 
Roswell  (N.  M.)  Daily  Record 
— promoted  to  advertising  man¬ 
ager. 

«  *  « 

Bill  C(K)K,  city  editor,  Alamo¬ 
gordo  (N.  M.)  Daily  News — to 
.Santa  Ana  (Calif.)  Daily 
Register. 

*  *  « 

Bill  Pri.me — to  Farmington 
(N.  M.)  Daily  Times  as  re- 
ix)rter. 


Cull 


Greenaway 


National  Ad  Manager 
Spot  for  Freil  Cull 

Jamestown,  N.  Y. 

Frederick  J.  Cull  has  been 
named  national  advertising 
manager  of  the  Post-Journal. 
He  succeeds  Joseph  R.  Greena¬ 
way,  who  retired  after  40  years 
in  newspaper  work. 

Mr.  Cull  began  his  career  in 
advertising  with  Dickinson  Pub¬ 
lishing  Co.,  of  New  York  City. 
He  has  been  associated  with  the 
Post-Journal’s  advertising  de¬ 
partment  for  several  years. 

Mr.  Greenaway  joined  the 
paper  in  1942  as  advertising 
manager. 

• 

J.  Durland  Stewart  Jr. — 
moves  up  from  assistant  to  re¬ 
tail  advertising  manager,  Nor- 
Walk  (Conn.)  Hour,  succeeding 
the  late  William  B.  Clark. 

*  m  * 

Bob  Seizer,  Los  Angeles 
(Calif.)  Mirror  sports  writer — 
new  president,  Southern  Cali¬ 
fornia  Basketball  Writers  Asso¬ 
ciation. 

*  *  * 

Mrs.  Euibne  McCarthy, 
church  news  reporter,  Cleveland 
(Ohio)  Plain  Dealer  since  1950 
—  to  Bureau  of  Information  of 
the  Catholic  Diocese  of  Cleve¬ 
land. 

*  *  * 

Edwin  K.  Gross,  former  re- 
|K>rter  and  copy  reader,  Buffalo 
(N.  Y.)  Times,  and  later  re- 
lX)rter  for  the  Buffalo  Evening 
News  —  to  public  information 
officer  for  the  Consolidated  Of¬ 
fice  of  Civil  Defense  in  Erie 
County,  N.  Y. 


jMerrp  CliriStmasf 

.  .  .  ami  be»t  winlies  for 
the  best  year  ever  in  1962 


The  Register  and  Tribune  Syndicate 


Bruce  Horton,  General  Manager 
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Capitol  Bureau 

Middletown,  N.  Y. 

Ottaway  Newspapers  has  an¬ 
nounced  the  opening  of  a  news 
bureau  at  the  capitol  in  Albany 
to  service  its  four  newspapers 
in  New  York  State.  In  charge 
of  the  bureau  will  be  Robert  S. 
Van  Fleet,  managing  editor  of 
the  Middletown  Times  Herald- 
Record.  He  served  for  five 
years  in  Middletown’s  city  hall, 
among  other  things  as  city  clerk 
and  treasurer. 

• 

Edits  New  Magazine 

Jonathan  Kilboum,  a  former 
editor  of  Look  and  a  member  of 
the  New  York  Times  Sunday 
department,  has  been  named  edi¬ 
tor  of  This  Month,  a  general 
pocket-size  magazine  to  be  pub¬ 
lished  by  Gilberton  Company 
beginning  in  January. 

• 

Curt  Pierson,  swing  city 
editor  and  general  government. 
The  Day,  New  London  (Conn.) 
to  Groton  editor  supervising 
three-man  bureau  for  the  paper. 
Robert  J.  Craigue,  formerly 
copy  editor  and  general  assign¬ 
ment — to  assistant  state  editor 
and  swing  city  editor.  John 
Foley,  city  hall  and  higher 
courts — to  copy  editor  and  gen¬ 
eral  assignment.  Dave  Carlson, 
police  and  Circuit  Court — to 
city  hall  and  higher  courts. 
Evelyn  Archer,  social — to 
obituaries,  military  and  indus¬ 
try  beats.  SuziE  Cole — back  on 
The  Day  doing  social  and  gen¬ 
eral  assignments  after  year’s 
absence  as  writer  for  National 
Foremen’s  Institute  and  public 
relations  work.  Meiad  Parce — 
to  general  assignments  for  The 
Day  after  working  for  ANco 
Technical  Writing  Service, 
Groton,  and  previous  experience 
with  dailies  in  Hendersonville, 
N.  C.,  and  Schenectady,  Oneon- 
ta  and  Norwich,  N.  Y. 


MORE 


NEWSPAPERS  USE 


Rogers  New  Editor 
Of  .48heville  Times 

Asheville,  N.  C. 

James  M.  Rogers  will  succeed 
Walter  S.  Adams  as  editor  of 
the  Asheville  Times  on  Jan.  1. 

Mr.  Adams  is  retiring  after 
35  years  with  the  paper  and  15 
years  as  editor. 

Mr.  Rogers  has  been  managing 
editor  of  the  Times  for  the  past 
12  years  and  has  been  associa- 
ated  with  the  Citizen-Times  Pub¬ 
lishing  Co.  for  26  years  as 
reporter,  feature  writer,  legisla¬ 
tive  correspondent,  city  editor 
and  managing  editor.  He  is  a 
graduate  of  the  University  of 
North  Carolina  School  of  Jour¬ 
nalism. 

Horace  G.  Posey,  city  editor 
of  the  Times,  will  move  up  to 
managing  editor,  and  Bernard 
R.  Smith,  courthouse  reporter, 
will  be  promoted  to  city  editor. 


Fred  Monfore,  72, 

Editor  Publisher 

Yankton,  S.  D. 

Fred  H.  Monfore,  72,  editor 
and  publisher  of  the  Yankton 
Daily  Press  and  Dakotan,  died 
Nov.  25  after  a  long  illness. 

He  liegan  his  career  with  the 
Sioux  Falls  Argus-Leader  in 
1914  and  was  an  Associated 
Press  wire  editor  in  Chicago 
and  Springfield,  Ill.,  before 
joining  the  Press  and  Dakotan 
staff  as  a  reporter  in  1920. 

He  became  managing  editor 
in  1930  and  editor  and  publisher 
in  1940.  He  also  served  as  presi¬ 
dent  of  Yankton  Printing  Com¬ 
pany,  publishers  of  the  paper. 

Among  the  surv’ivors  is  a  son, 
Colin,  who  was  associated  with 
his  father  in  the  newspaper 
business. 


Obituary 


Fun  with  Food 

Minneapolis 
A  cookbook  by  Will  Jones, 
Minneapolis  Tribune  columnist, 
that  includes  descriptions  of  a 
few  cooking  failures  as  well  as 
hundreds  of  successful  recipes, 
has  been  published  under  the 
title  “Wild  in  the  Kitchen.”  Mr. 
Jones  has  covered  entertainment 
for  the  Tribune  in  his  “After 
Last  Night”  column  since  1947, 
and  he  has  always  considered 
good  eating  within  the  scope  of 
his  entertainment  beat. 

• 

Arthur  B.  Trujillo,  former 
sports  editor  and  photographer, 
Gallup  (N.  M.)  Daily  Independ¬ 
ent  and  the  Las  Vegas  (N.  M.) 
Daily  Optic — now  editor  of 
Naperville  (Ill.)  Weekly  Sun. 


NEWSPAPER  SERVICE 

THAN  ALL  OTHER 
SIMILAR  SERVICES 


BECAUSE 


. . .  Metro  does  MORE 
to  help  newspapers 
sell  MORE  advertising. 


80  Modison  Ave. 
iWlC  I  l\V/  New  York,  N.  Y. 
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Moniore,  editor  Conrad  A.  Hecker,  79,  for  a 
er  of  the  Yankton  number  of  years  advertising 
and  Dakotan,  died  manager,  Dcnncr  (Colo.)  Rocky 
ir  a  long  illness.  Mountain  News;  Nov.  29. 
his  career  with  the  *  *  * 

Argus-Leader  in  David  J.  B.  Dwyer,  43, 
vas  an  As^ciated  reporter.  Providence  (R.  1.) 

.x:  Journal-Bulletin— Dec.  7.  He 

:field.  Ill.,  before  ijgpan  with  the  Journal-Bulletin 
Press  and  Dakotan  ^944^  ^he  son  of  the 

'Porter  in  1J20.  Matthew  S.  Dwyer,  pub- 

le  managing  ^itor  jigher  of  the  newspapers  in  the 
editor  and  publisher  ^^^ly  Nineteen  Hundreds, 
also  served  as  presi-  *  *  * 

kton  Printing  Com-  Janet  Mabib  Clapp,  68, 
3hers  of  the  paper,  author  and  former  Boston  news- 
e  surv’ivors  is  a  son,  paperwoman ;  Dec.  7.  Known 
was  a^ociated  with  professionally  as  Janet  Mabie, 
in  the  newspaper  gjjg  began  her  career  on  the 
Bridgeport  (Conn.)  Herald  and 

•  later  was  a  feature  writer  for 

Sarah  M.  Scanlan,  72  Christian  Sdence  Monitor. 

Miles  City,  Mont.  a.  Bruce  Bacon,  46,  St.  Louis 
Mrs.  Sarah  M.  Scanlan,  72,  (Mo.)  Globe-Democrat  StaM.  pYio- 
president  of  the  Star  Printing  tographer ;  Dec.  3.  He  started  his 
Company  here,  died  Nov.  23.  career  with  Acme  Newspictures 
Mrs.  Scanlan  married  Joseph  and  came  to  the  Globe-Democrat 
D.  Scanlan,  editor  of  a  pioneer  in  1949. 

Miles  City  newspaper  in  1918.  *  *  ♦ 

He  died  in  1939.  Survivors  Lynwood  G.  Celdon,  64,  a  I 
include  a  son,  Robert  J.,  vice-  newspaperman  for  35  years,  first 
president  of  the  Star  Printing  in  Cumberland,  Md.,  and  later 
Company,  and  general  manager  in  Milton,  Pa.;  Dec.  4. 
of  the  daily  Miles  City  Star.  *  ♦  ♦ 

•  Ed  Manson,  79,  former  owner 
Sydney  Alexander  Moseley,  of  the  Clovis  (N.  M.)  News  and 

73,  British  author  and  journal-  later  business  manager  for  the 
ist;  Dec.  5.  He  had  been  a  radio  Clovis  News-Jou7~nal;  Dec.  3. 
commentator  in  the  United  ♦  *  * 

States  and  was  founder  and  life  William  J.  Harrison,  89, 
member  of  the  Overseas  Press  once  distribution  director  for 
Club.  During  his  career  Mr.  Western  Hearst  newspapers; 
Moseley  wrote  thousands  of  Dec.  9.  The  first  president  of 
articles  for  newspapers,  hun-  the  California  Circulation  Man- 
dreds  of  broadcasts  and  more  agers  Association.  Mr.  Harri- 
than  30  books.  He  started  his  son  began  his  career  in  St. 
career  as  a  reporter  for  the  Louis  and  later  worked  for  the 
Daily  Express  in  England  in  Los  Angeles  (Calif.)  Herald. 
1910,  and  was  a  pioneer  of  tele-  *  *  * 

vision  in  the  early  1930’s.  MAURICE  E.  COLLINS,  57,  for 

«  *  «  24  years  in  publicity  work,  and 

r.  T.  /.o  i.  head  of  his  own  public  relations 

William  C.  Ellis  68,  treas-  Dec.  9.  He  formerly 

urer  and  secretary  of  the  Provi-  newspapers  in  Des 

denceJoumal  Company;  Dec.  8  Moines,  Iowa;  Springfield,  Mo.; 
He  had  been  Chief  fiscal  officer  of  Louis;  and  Evanston,  Ill., 

the  company  since  1930.  _  the  Associated 

I  Press  in  Chicago  in  the  Nine- 
^  '  teen  Thirties. 

*  *  * 

Reed  O’Hanlon  Jr.,  46,  di- 
1  *  ^  rector  of  the  information  office, 

;  Battle  Creek,  Mich,,  Operational 

Headquarters  of  the  Office  of 
-  j  Civil  Defense,  Department  of 
Defense,  and  a  former  publisher 
of  the  Blair  (Neb.)  Pilot-Trib- 
■  une;  Dec.  8.  He  became  asso¬ 
ciated  with  the  Pilot-Tribune  in 
1933,  purchased  control  of  the 
I  I  paper  in  1948,  and  was  its  edi- 

I  I  l^l  tor/publisher  until  he  sold  it  in 

V  1957  to  go  with  the  Federal 

_  ,  Civil  Defense  Administration 

SUlHiay  !  and  its  successor  agencies. 
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1961 


M.MNK 

Bangor  Daily  News  (m),  Portland  Prcss-Htrald  (m) 
Portland  Kxprcss  (k),  Portland  I'clegrain  (s) 

NKW  H.V.MPSHIRE 
Coiuord  Monitor-Patriot  (k) 

VER.MON  1 

Barro-Montpelier  Tiines-.Argiis  (k).  Bennington 
Banner  (k),  Burlington  Free  Press  (m), 

Rutland  Herald  (m) 

M.VSSACHU.SErrS 

Boston  Globe  (m&e),  Boston  filobe  (s),  Brockton 
Enterprise  &  Times  (e),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  (iardner  News  (e), 

Lawrence  Eagle- Tribune  (m&e),  Lynn  Item  (e). 

North  Adams  Transcript  (e),  Pittsfield  Berkshire 
Eagle  (f),  Taunton  Gazette  (f:),  Waltham  News 
Tribune  (e),  Worcester  Telegram  (m&s), 

^^’orcester  Gazette  (e) 

RHODE  1SL.AND 
Pawtucket  Times  (e) 

Providence  Bulletin  (e),  Providence  Journal  (m). 
Providence  Journal  (s),  WoonscHket  Call  (f:) 

CONNECTICUT 

.Ansonia  Sentinel  (e),  Bridgeport  Post  (s), 

Bridgeport  Post-Telegram  (m&e),  Bristol  Press  (e), 
Hartiord  Courant  (.m),  Hartforcl  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e). 
Middletown  Press  (e),  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m),  New  Haven  Register 
(eS:s).  Nonvich  Bulletin  (viks),  Torrington  Register, 
(e),  \Vaterbury  Republican  8:  .American  (m&e) 
Waterbury  Republican  (m&s) 


food  news  in  New  England! 


Sure  the  fishing’s  fine  in  the  New  Englanci 
region's  lakes,  anti  along  its  toasts.  .Anti 
the  state  of  Maine  is  almost  synonymous  with 
lobsters!  But  it’s  bigger  news  lor  locxl 
advertisers  that  New  England  lamilies  are  the 
nation's  biggest  sjientlers  when  it  tomes  to 
grcxeries.  Their  .SI,  115  jier  household  fotnl 
sales  ranks  them  number  one  among  all  U.  S. 
regions.  .And  the  figures  are  up  29.8%  over 
ten  years  ago! 


Newspapers  sell  New  England 


You  are  assured  uji  to  100%  household  coverage 
by  city  zones  via  Itxai  daily  Newspajiers. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 
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CLASSIFIED  CLINIC 


Mr.  Realtor,  There 
IS  Some  Researeh 

By  Daniel  L.  Lionel 

OuMHified  AdvertisinR  Direrlor,  !Ni*w  York  P«»sl 


The  call  by  Joseph  Goldblatt, 
New  Jersey  realty  broker,  for 
research  data  to  help  ^ide  his 
approach  to  classified  advertis¬ 
ing  along  more  profitable  chan¬ 
nels  has  not  gone  unhee<led. 

Mr.  Goldblatt  (E&P,  Dec.  2) 
urged  the  CAMs  to  get  their 
publishers  to  spend  a  little 
money  for  research  on  behalf 
of  classified  adverti.sers. 

Grant  Stone,  Clevelnnd  (Ohio) 
PresH  ad  director,  has  sent  along 
a  folder  entitled  “Selling  Homes 
Faster.”  It  contains  a  checklist 
for  advertising  homes  for  sale, 
a  series  of  headlines  and  copy 
appeals.  A  list  of  headlines  to 
avoid  includes: 

Sensational 
Amazing 
Fantastic 
Wonderful  Buy 
Best  Buy  In  Town 
Marvelous  Value 
Unusual 
Extra  Special 
Suburban  Splendor 
Exceptional 
Wait  ’Til  You  See  It 
Buy  of  The  Season 
Outstanding 

A  Chance  Of  A  Lifetime 
A  Perfect  Gem 
These  are  hackneye<l  or  ex¬ 
aggerated  claims  that  probably 
cannot  be  substantiate<l  and  thus 
weaken  the  impact  of  the  offer, 
worthwhile  though  it  may  be. 

An  excellent  suggestion  is 
“Give  prospective  home  lookers 
time  to  plan  their  trip  to  your 
home.”  It  points  out  that  the 
property  may  be  up  to  20  miles 
or  even  farther  and  a  busy  fam- 

AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporfunifles 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  in  touch  with  markstin^. 
advertitinq,  publishing  and  graphic 
arts  in  Australia  read 


NEWSPAPER  NEWS 

PubUah^d  /vrlnlffcfly 

Annual  Suhscriplion  to  U.  S.  |8 
t8  Homlltoa  St.,  Sydney,  Aastrolla 
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ily  requires  a  little  notice  to 
take  time  out  for  .such  a  trip. 
Don’t  depend  on  the  ad  produc¬ 
ing  prospects  only  on  the  day  of 
insertion.  Run  it  a  few  days  in 
advance  as  well. 

Mr.  Stone’s  pamphlet  also 
suggests  the  use  of  name  brands 
to  heighten  interest  and  accept¬ 
ance  : 

“Put  in  your  advertising,  the 
names  of  nationally  known  protl- 
ucts  use<l  in  construction  and  to 
be  found  in  the  home.  Such 
nationally  known  companies 
spend  millions  of  dollars  adver¬ 
tising  their  brands  to  gain  qual¬ 
ity  acceptance  among  the  pros¬ 
pective  home  buying  public. 
Capitalize  on  the  expenditures 
of  these  millions.  It  will  give 
your  property  prestige  and  make 
sales  come  easier.” 


Mistake  Pays 

Sometimes  CAMs  themselves 
learn  how  to  use  classified  ad¬ 
vertising  more  effectively  the 
hard  way  —  by  making  mis¬ 
takes!  Floyd  Jones,  CAM, 
Youngittown  (Ohio)  Vindicator, 
tells  a  case  in  point: 

“We  have  a  real  estate  ac¬ 
count  which  never  uses  any  type 
larger  than  6  point,  and  will  re¬ 
fuse  to  pay  for  any  type  larger 
should  we  goof.  Well,  goof  we 
did  on  a  2  column  ad  run  the 
middle  of  the  week  ...  We  set 
it  in  8  point.  Naturally,  we  had 
to  estimate  the  cost,  set  in  6 
point,  and  charge  off  the  differ¬ 
ence.  Imagine  our  sur|)rise  the 
following  week  when  this  ad¬ 
vertiser  requested  8  point  in 
all  future  ads  because  of  the 
superior  results  obtained.” 


What’S  Left 

— After  New  London  house¬ 
holds  spend  an  average  of 
$1581  for  food?  A  big 
78%  of  $7064  retail  sales 
per  average  household,  and 
a  way-above-average  sell¬ 
ing  opportunity  for  you! 

(SM  *61  Survey) 
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NEW  LONDON,  CONNECTICUT! 

National  Rapr»i»ntaliv»s:  j 

JOHNSON,  KENT,  GAVIN  ^ 

&  SINOING,  INC.  * 


With  body  copy  set  in  8  pt 
instead  of  6  pt  the  ad  Irecame 
about  30%  larger  and  that’s  the 
way  it’s  going  to  run  from  here 
on  out.  Small  wonder  CAM  Jones 
calls  it  his  “most  profitable 
error”. 

“Corky”  Egbert,  CAM,  Salt 
Lake  (Utah)  Tribune  and 
Deseret  News,  offers  an  original 
piece  of  research  evolved  by  his 
newspapers  entitled  “Profile  of 
A  Home  Buyer”,  completed 
earlier  this  year.  Much  of  it  is 
projectable  to  other  locales. 

The  study  shows,  for  example 
that  the  greatest  percentage 
( 42.7  % )  of  home  buyers  re¬ 
quired  over  6  months  to  find 
their  home  while  the  second 
largest  percentage  (25.39^^) 
found  their  homes  in  a  single 
month. 

“What  month  did  you  sign 
contract?”  brought  forth  August 
(13.3%),  Febi-uary,  May,  Sep¬ 
tember  and  November  (10.7%), 
showing  a  fairly  even  demand 
year  around  for  homes.  Location 
was  a  prime  factor  in  home  pur¬ 
chase  as  88%  of  home  buyers 
had  a  specific  area  in  mind  be¬ 
fore  they  .started  looking  and 
83.3%  bought  in  that  specified 
area.  This  should  be  brought  to 
the  attention  of  advertisers  who 
seek  top  of  the  page  position 
rather  than  follow  in  sequence 
according  to  indexing  word. 

Aftemoon  is  the  time  most 
home  buyers  (85.2%)  prefer  to 
look  at  homes  and  Sunday  is  the 
day  preferred  by  63.7%  of  buy¬ 
ers.  Satuixlay  runs  a  strong 
second  (24.6%).  Conceming  the 
frequency  with  which  home  buy¬ 
ers  looked  at  the  newspaper 
classified  section  for  homes, 
37.7%  said  “every  day”,  29.5% 
said  two  or  three  times  per  week 
and  23%  .said  once  a  week. 

The  ANCAM  Research  Com¬ 
mittee  is  culling  reseairh  data 
of  this  type  from  its  member 
newspapers. 

*  *  * 

(MRISTMAS  CONTEST.S 

The  Houston  (Tex.)  Cliro7iicle 
increased  classified  revenue  by 
almost  a  page  during  December 
with  an  “Everybody’s  Gift 
Guide”.  A  flat  rate  for  three 
lines  running  22  days  applied  in 
the  guide. 

In  connection,  the  Chronicle 
runs  three  different  weekly  con¬ 
tests  for  readers.  They  are  based 
on  things  found  in  the  Gift 
Guide. 

Here’s  how  the  contests  work: 

The  first  is  Name  Adver¬ 
tisers.  Contestants  prepare  a  list 
of  all  advertisers  in  the  Guide, 
listing  each  advertiser  once 
(even  though  he  may  have  more 
than  one  ad  in  the  Guide).  The 
15  contestants  with  the  most 
complete,  accurate  and  attrac¬ 
tive  entries  each  win  a  tran¬ 
sistor  radio. 


The  second  week’s  contest  is 
called  Find  the  Line.  An  adver¬ 
tisement  will  appear  in  the  news¬ 
paper  for  five  days,  giving  con¬ 
testants  eight  lines  taken  from 
eight  different  ads  in  the  Guide. 
Contestants  will  be  asked  to 
find  the  ads  in  which  these  lines 
appear. 

'The  third  contest  is  called  the 
Misspelled  Word  contest.  Play¬ 
ers  will  be  given  six  words, 
spelled  correctly  which  can  be 
found  spelled  incorrectly  in  six 
different  ads  in  the  Gift  Guide. 
The  idea  is  to  match  the  words 
with  the  ads  in  which  they  ap¬ 
pear  misspelled. 

• 

Pei  Is  Designing 
Newhouse  Center 
At  Syracuse  U. 

Syracttse,  N.  Y, 
Ground  -  breaking  ceremonies 
for  the  Newhouse  Communica¬ 
tions  Center  at  Syracuse  Uni¬ 
versity  are  being  scheduled  for 
March.  Occupancy  is  planned  by 
by  September  1963. 

A  new  design  for  the  four 
units  of  the  jouimalism  school 
has  been  drawm  by  1.  M.  Pei,  of 
New  York,  prizewinning  archi¬ 
tect  who  is  a  consultant  on  the 
project.  Buildings  are  being  re- 
moveti  from  the  site. 

Edmund  Arnold,  chairman  of 
the  Graphic  Arts  Department 
who  is  chairman  of  the  School 
of  Jouimalism  Building  Commit¬ 
tee,  said  the  plans  call  for  space 
for  offices  of  the  New  York  State 
Publishers  Association  and  the 
New  York  Press  Association. 

More  money  besides  the  ori¬ 
ginal  gift  of  $2  million  from 
S.  I.  Newhouse,  whose  group 
includes  the  Syracuse  newspa¬ 
pers,  will  be  made  available  for 
the  school  construction,  Mr. 
Arnold  said.  Mr.  Newhouse  is 
committed  to  future  gifts 
amounting  to  between  $12  and 
$20  million. 

• 

2  in  Hall  of  Fame 

San  Francisco 
General  Harrison  Gray  Otis, 
publisher  of  the  Los  Angeles 
Times  from  1882  to  1917,  and 
Charles  Albert  Storke,  founder 
of  the  Los  Angeles  Herald,  have 
been  added  to  California’s  News¬ 
paper  Hall  of  Fame. 

• 

394  in  20-Year  Clnb 

Minneapolis 
Twenty-eight  Minneapolis 
Star  and  Tributie  employes  were 
admitted  to  the  newspapers’  20 
Year  Club  at  its  annual  dinner. 
Total  membership  is  now  394, 
approximately  one-fourth  of  the 
full-time  employes. 


EDITOR  ac  PUBLISHER  for  December  16,  1961 


INTERCONNECTING  AND  POOLING 


A  SUPERIOR  KIND  OF  ELECTRIC 
SERVICE  ON  A  NATIONWIDE  SCALE 


Here  is  the  kind  of  advanced 
electric  service  that  America  en¬ 
joys  today  from  investor-owned 
light  and  power  companies — 

280,000  miles  of  transmission 
lines,  plus  billions  of  dollars  in 
power  plants — hydroelectric, 
steam  and  even  atomic  power — 
with  many  plants  and  lines  tied 
together  in  giant  networks,  so 
that  power  can  be  sent  where 
and  when  it’s  needed  through¬ 
out  the  nation. 

This  is  a  bigger  and  more 
resourceful  power  system  than 
any  other  in  the  world,  and  it 
has  immediate  advantages  for 
every  user  of  electricity. 

It  can  help  keep  rates  low.  In  many  places 
customers  of  one  company  benefit  from  the 
savings  of  the  newest,  most  efficient  plants  of 


interconnected  companies.  Single 
large  generating  units  can  be 
built  more  economically  than 
scattered  smaller  units. 

Service  becomes  still  more 
dependable.  Homes  and  busi¬ 
nesses  have  the  advantages  of 
big  reserves  of  power  from 
many  areas.  If  an  emergency 
shuts  down  a  plant  in  one  area, 
power  is  instantly  brought  in 
from  others  —  perhaps  hun¬ 
dreds  of  miles  away. 

Interconnecting  and  Pooling 
of  power  helps  the  investor- 
owned  companies  supply  the 
bulk  of  America’s  electricity  to¬ 
day.  It  is  a  big  reason  why  they 
can  supply  all  the  additional  electric  power 
the  nation  will  need  for  the  new  homes,  new 
jobs  and  new  businesses  of  the  future. 


49.(X)0-square-mile  example  of  the  way 
Interconnecting  and  Pooling  works— the 
Pennsylvania-New  Jersey-Maryland  pool. 
It  serves  large  cities,  small  towns,  suburbs 
and  many  kinds  of  farms— a  population 
of  18.400,000.  Power  is  sent  back  and  forth 
as  needed  over  interconnected  lines  of 
investor-owned  companies.  This  always 
insures  ample  reserve  for  any  need  or 
emergency,  without  the  needless  expense 
of  building  duplicate  facilities.  The  pool 
has  been  serving  customers,  and  growing, 
for  nearly  40  years. 


Investor-Owned  Electric  Light  and  Power  Companies 


Company  nomai  on  r»qu»sf  through  this  magaiint 


Perforator  Unit 


THE  DIFFERENCE: 

TELETYPESETTEr 

Operate  your  linecasting  machines  at 
top  rated  capacity  and  get  the  full  return 
from  your  investment 

Modern  linecasting  machines  are  built  to  continuously  produce  type 
at  least  twice  as  fast  as  human  hands  can  operate  them.  Isn’t  it  logical 
that  this  continuous,  high  speed  operation  will  afford  maximum 
utilization  of  your  equipment? 

Of  course.  And  Fairchild  Teletype¬ 
setter  can  do  it.  The  TTS®  Cost 
Reduction  System  of  automatic  type¬ 
setting  comprises  a  Perforator  and  a 
linecasting  machine  Operating  Unit. 

The  Perforator  has  an  easily  mas¬ 
tered,  typewriter-like  keyboard 
which  records  every  character,  spaceband  and  function  by  perfora¬ 
tions  in  tape. 

The  Operating  Unit  attaches 
beneath  the  linecasting  machine 
adapter  keyboard  and  does  not 
interfere  with  manual  operation  if  desired.  As  the  tape  is  fed  into 
this  unit,  the  linecasting  machine  casts  type  automatically  . . .  and 
continuously,  at  top  speed. 

The  use  of  the  Teletypsetter  Cost  Reduction  System  can  provide 
major  savings,  and  deserves  your  full  attention.  For  complete  details, 
mail  the  coupon  below. 


Operating  Unit 


FAIRCHILD  GRAPHIC  EQUIPMENT 

DIVISION  OF 

FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 


SoUi  and  Sorvica  offltM  IhrovghovI  lh»  wor/d 


Fairchild  Graphic  Equipment,  Dept  FGE  77 
Fairchild  Drive,  Plainview,  L.I.,  N.Y. 

□  Please  send  me  your  24-page  brochure,  "More  Type  in  Less  Time.' 

□  I’d  like  to  talk  to  a  TTS  Production  Engineer. 


CITY. 
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Gag  on  Press 
Backfires  in 
City  Election 

Provo,  Utah 

Cries  of  “freedom  of  the  press 
violatetl”  were  heard  in  Provo 
shortly  before  recent  elections 
when  a  city  ordinance  was  used 
in  an  attempt  to  hinder  the  dis¬ 
tribution  of  a  newspaper  which 
advocated  a  change  in  city 
government. 

The  tabloid-sized  paper, 
Charter  Repeal,  was  published 
by  a  group  of  citizens  which 
campaigned  for  a  repeal  of  the 
charter-manager  government  in 
favor  of  a  commissioner-mayor 
form.  The  charter  government 
had  been  in  effect  since  1955. 


The  repeal  group  claimed  the 
freedom  of  the  press  was  vio¬ 
lated  when  one  of  its  members, 
Carl  Hope,  was  issued  a  citation 
by  a  policeman  for  “throwing 
and  distributing  handbills 
(Charter  Repeal)  in  private 
yards  and  premises”  in  violation 
of  an  ordinance  (43-0-51) 
passed  in  1949. 

On  Nov.  6,  the  day  before  the 
voters  went  to  the  polls,  a  two- 
page  edition  of  the  Charter  Re¬ 
peal  appeared  with  the  head¬ 
lines,  “Freedom  of  Press  Vio¬ 
lated,”  and  an  explanation 
claiming  city  officials  had  used 
“force”  to  stop  the  circulation 
of  a  newspajier. 

Those  in  favor  of  the  charter 
government  countered  with  a 
statement  from  George  E. 
Ballif,  assistant  city  attomey, 
who  said.  “ — the  Repeal  is  not 
a  newspaper  and  has  not  l)een 
conducted  as  a  newspaper  since 


Fifth  Annual  Competition 
Announced  for  Stories 
About  Osteopathy 


RULES 


Any  writer  on  a  daily  or  week¬ 
ly  newspaper  may  submit  up  to 
five  entries,  which  may  be 
single  stories  or  a  series  about 
osteopathic  subjects,  such  as 
hospital  dedications,  college 
programs,  conventions,  speech¬ 
es,  research  or  features  about 
doctors. 

The  entry  must  have  been  pub¬ 
lished  in  1961,  Clippings  on 
white  paper  should  be  sub¬ 
mitted  and  be  sent  with  a  let¬ 
ter  stating  the  author's  employ¬ 
ment. 

Entries  become  the  property  of 
the  AOA.  Permission  to  re¬ 
print  winning  entries  in  AOA 
publications,  with  credit,  is 
implicit  in  entry. 

Entries  must  be  mailed  before 
February  16,  1962. 


The  American  Osteopathic  Association 
announces  its  fifth  annual  presentation 
of  three  $100  awards  for  outstanding 
newspaper  stories  about  osteopathy. 


Entries  should  be  sent  to: 

Newspaper  Story  Competition 

AMERICAN  OSTEOPATHIC  ASSOCIATION 

2 1 2  East  Ohio  Street 
Chicago  I  I ,  Illinois 


PREVIOUS  WINNERS 


Blair  Justice,  Fort  Worth  Star-Telegram 
Georqe  Getze,  Los  Angeles  Mirror 
George  Stoob,  Philadelphia  Bulletin 
Brian  Duff,  Copley  News  Service 
Harvey  Hough,  Tonawando  News 


Conwell  Carlson,  Kansas  City  Star 
Merle  Oliver,  Detroit  News 
Nate  Hazeltine,  Washington  Post 
Betty  Kohlmon,  Tampa  Tribune 
John  W.  Moron,  Bangor  Daily  News 


it  has  not  been  publi.shed  at  The  ordinance  reads,  “It  shall 
fixed  dates;  and  has  no  paid  be  unlawful  for  any  person  act- 
circulation.”  ing  for  himself  or  through  an 

Obtained  license 

throw  any  handbill,  paper,  or 
Although  the  repeal  group  other  article  into  any  street, 
had  obtained  a  license  from  the  sidewalk,  alley,  or  public 
city  at  the  beginning  of  the  grounds;  or  onto  any  private 
year  to  publish  a  weekly,  semi-  yard,  lot,  or  premises.” 
weekly  or  tri-weekly  newspaper,  A  record  number  of  voters 
it  had  published  only  four  issues  turned  out  at  the  polls.  The  re- 
of  the  Charter  Repeal  to  Nov.  6.  peal  movement  won,  carrying 
Further,  Mr.  Ballif  said,  56.6  percent  of  the  votes. 

“They  have  no  advance  consent  The  commissioner-mayor  ad- 

by  subscription  agreement  to  vocates  sponsored  the  ordinance 

go  upon  the  premises  of  the  in  1949. 

person  where  they  have  left  Re-  • 

peal  materials  on  private  lots  »-»  •  ■  n  « • 

and  doorsteps.”  t  natty  i^ttrties 

The  repeal  group  said  it  had 

not  violated  the  ordinance  any  Pt*G8S  Club 

more  than  any  other  newspaper 

because  if  the  ordinance  were  Housto.n 

interpreted  literally,  no  news-  Houston  Press  Club  hM 

paper,  licensed  or  not,  could  be  bej^^  weekly  “Thank  Gosh  It’s 
delivered  by  carriers  in  the  city.  Friday”  parties  in  its  quarters 

in  the  Rice  Hotel.  Professional 
entertainers  and  visiting  celebri¬ 
ties  often  appear. 

,  ,  Ernest  Bailey,  HPC  president, 

flfiAn  is  a  staff  writer  with  the  Houa- 

II  I  I  U  1 1  Press. 

The  HPC  was  organized  in 
,  1949  when  Louis  Blackburn, 

t  n  n  Q  C  Press  staff  writer,  called  the  first 

'  I U  I  I  C  O  meeting.  The  charter  was  re¬ 

ceived  March  10,  1950. 

_  Charley  Evans,  Chronicle  col- 

%  H  A  f  n  If  umnist,  was  the  first  president 

JN^lllY  now,  with  John  Hinds  of 

”  *  the  Texas  Manufacturers  Asso¬ 

ciation,  heads  the  annual  $25-a- 
plate  Press  Club  Gridiron  Show 
presented  in  April  at  the  Sham¬ 
rock  Hilton  Hotel. 

The  non-profit  club,  says  Mr. 
Bailey,  spent  $68,000  for  its 
Association  present  Rice  Hotel  quarters, 

which  includes  4400  square  feet 
presentation  Unlike  most  press  clubs,  says 

,.  Mr.  Bailey,  the  HPC  permits 

outstanding  ^Jjjy  editorial  employes  to  vote 

.  and  hold  office.  Radio  and  tele- 

painy.  rision  newsmen  are  allowed  to 

join  but  cannot  vote  or  hold 
office. 

EHigpble  for  associate  mem¬ 
berships  are  public  relations  men 
and  former  newsmen,  who  pay 
higher  initiation  fees  and  dues. 
Among  the  HPC  projects  are 
npetition  journalism  scholarships  for  Uni¬ 

versity  of  Houston  students, 

SOCIATION  calves  for  4-H  boys  at  the  an¬ 

nual  Houston  Livestock  Show 
t  and  contributions  to  such  or¬ 

ganizations  as  the  Muscular 
Dystrophy  Association  and  the 
Red  Shield  Boys  Club. 

• 

In  Full  View 

CLEt'ELAND 

Ilty  Star  The  Plain  Dealer  is  planning 

s  large  plate  glass  windows  to 

>11  Pest  afford  the  public  a  view  of  the 

presses  that  will  stretch  a  city 
Illy  News  at  the  Forest  City  Pub¬ 

lishing  Co.  The  paper  is  ex¬ 
panding  its  press  room  and  add- 

_  ing  new  color  cylinders. 

EDITOR  ac  PUBLISHER  for  December  16,  1961 


I 


Every  Air  France  jet  crew  begins  final  preparations  at  least  three  hours  before  every  transatlantic  flight.  They 
begin  to  “fly  the  route”  in  the  flight  preparation  room— on  charts,  with  diagrams,  and  in  their  mind’s  eye.  They 
make  an  average  of  three  of  these  valuable  and  exacting  "trips”  before  they  ever  leave  the  ground.  Weather  re¬ 
ports  are  thoroughly  absorbed.  Every  detail  of  the  flight  is  completely  checked  out,  and  then  checked  out  again. 
Possible  alternate  courses  are  charted,  and  discussed.  All  to  assure  the  swiftest,  most  dependable  and  comfort¬ 
able  route  for  every  individual  Air  France  flight.  This  meticulous  advance  planning  explains  why  Air  France  holds 
the  speed  record  from  New  York  to  Paris.  Why  every  Air  France  flight  is  so  effortless,  relaxing  and  rewarding. 
Why  Air  France  is  the  world’s  largest  airline,  with  a  42-year  record  of  achievement,  flying  experience  and  service. 
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PHOT<>GRAPHY 

Survey  Shows  Pay 
To  Photogs  Rising 

By  Bob  Warner 


We  have  been  reviewinj?  the 
results  of  a  survey  on  newspaper 
photography  taken  by  Rich 
Clarkson,  chief  photographer  of 
the  Topeka  (Kans.)  Capital- 
Journal,  and  we  have  oeen  doing 
some  additional  checking  to  see 
how  his  statistics  compare  with 
those  for  areas  he  did  not  cover. 

Mr.  Clarkson  sent  a  question¬ 
naire  to  only  10  newspapers  but 
it  was  thorough  and  covered  a 
broad  range  of  interests.  It  was 
sent  out  twice,  once  in  December 
of  1958  and  again  early  this 
year.  Thus,  under  average  sal¬ 
ary,  a  majority  of  the  papers 
surveyed  indicated  anywhere 
from  a  slight  to  a  substantial 
rise  in  pay  over  the  three-year 
period. 

One  paper  showed  a  $30  rise 
in  photographers’  salary  from 
1958-1961;  one  was  up  $15;  two 
went  up  $12;  one  was  up  $6;  one 
held  even  (at  $85)  and  two  did 
not  participate  in  the  1961  sur¬ 
vey.  The  remaining  paper  listed 
a  1958  average  of  $95  and  in 
1961  a  range  of  from  $85  to  $93. 
The  average  1961  salary  for  10 
papers  was  $110. 

Survey  Breakdown 

Mr.  Clarkson’s  survey  included 
five  newspapers  in  the  midwest, 
two  each  in  the  south  and  west 
and  one  in  the  northeast,  all  of 
similar  size  and  operations; 
morning-afternoon  combinations 
with  circulation  in  the  100,000 
to  150,000  bracket.  We  surveyed 
six  more  papers,  all  in  the  north¬ 
east,  and  acquired  statistics 
which  do  not  deviate  signifi¬ 
cantly  from  those  in  the  first 
survey. 


The  emphasis  in  both  surveys 
was  not  on  quantity  of  news¬ 
papers  questioned  but  on  a 
detailed  study  of  the  paper’s 
photographic  operations.  Out  of 
the  multitude  of  questions  asked, 
some  of  the  statistical  evidence 
shaped  up  as  follows:  (all 
figures  are  average). 

Number  of  staff  photogra¬ 
phers:  4.5.  Number  of  darkroom 
technicians:  less  than  one.  Aver¬ 
age  number  of  assignments  han¬ 
dled  per  week:  97.  Average 
number  of  pictures  running  in 
the  Sunday  edition:  29.  Average 
starting  salary  of  a  photogra¬ 
pher  with  two  years  experience: 
$85.  Average  salary  of  starting 
photographer,  recent  college 
graduate:  $78. 

Starting  Pay 

The  Clarkson  survey  shows 
that  in  the  category  of  starting 
pay  for  men  with  two  years 
experience,  there  has  not  been 
as  much  of  a  rise  as  in  the  cate¬ 
gory  for  the  average  pay  for 
staffers  who  have  been  around 
longer.  In  the  comparison  sec¬ 
tion  here,  one  paper  was  up  $15, 
one  went  up  $5  and  one  $2.  With 
one  exception,  the  rest  held  their 
own  at  the  $85  average,  although 
this  average  included  a  low,  in 
one  case,  of  $60.  The  odd  excep¬ 
tion  was  a  mid-western  paper 
which  between  1958  and  1961 
raised  its  average  salary  for 
regular  staff  photographers  from 
$112  to  $118  but  lowered  start¬ 
ing  salaries,  in  the  same  period, 
from  $100  to  $80. 

Other  facts  and  statistics: 

•  None  of  the  papers  sur¬ 
veyed  have  a  full-time  picture 


editor  and  each  desk  handled  its 
own  art. 

•  None  of  the  papers  used 
electronic  engraving. 

•  Chief  photographers  spend 
an  average  of  21  hours  per  week 
in  the  administration  of  their 
department.  (The  figure  was 
considerably  higher  in  the  sur¬ 
vey  in  the  northeast :  an  average 
of  33  hours). 

•  Asked  to  give  a  percentage 
breakdown  on  the  amount  of 
pictures  made  in  4x5,  2%x2% 
or  35mm  film  sizes  three  papers 
answered  they  used  35  mm  100 
percent,  one  used  the  same  film 
98  percent  of  the  time,  another 
95  percent,  one  75  percent  and 
two  50  percent  of  the  time.  Only 
one  out  of  10  papers  sur\'eyed 
by  Clarkson  used  4x5  film  as 
much  as  half  of  the  time.  The 
highest  use  of  2^x214  film  was 
25  percent. 

Wlial's  INeeded? 

Here  are  .some  of  the  answers 
received  to  the  question:  “What 
is  the  next  improvement  you 
would  like  to  have  made  in  your 
department?” 

•  “An  inside  man,  two-way 
radios,  paid  parking  for  photog¬ 
raphers’  cars,  a  color  laboratory 
and  equipment.” 

•  “Complete  color  in  separate 
quarters;  two-way  radios;  com¬ 
pletely,  newly-designed  enlargers 
that  don’t  leak  light  and  have 
superior  lenses.” 

•  “To  be  given  time  to  work 
on  more  challenging  assign¬ 
ments.  To  buy  and  develop  long 
lens  techniques.  To  hire  and 
train  darkroom  helper  for  out¬ 
side  correspondents.” 

•  “Better  space  in  daily  edi¬ 
tions.  Increased  amount  in  the 
budget  for  attendance  at  short 
courses  and  staff  visits.  Addi¬ 
tion  of  a  fifth,  full-time  photog¬ 
rapher.” 

*  *  « 

PER.SONAL  NOTE.S 

Ellsworth  Davis,  a  Washing- 
t'^nian  who  attended  Howard 
University  and  the  Capital 
School  of  Photography,  has 
joined  the  photo  staff  of  the 
Washingto7i  (D.  C.)  Post.  He 
has  served  two  hitches  in  the 
Navy  and  has  worked  in  the 
State  Department. 

♦  *  • 

PIC  ED  ELECTED 

Chicago 

Maury  Falstein,  Chicago  Sun- 
Times  picture  editor,  has  been 
elected  president  of  the  Chicago 
Press  Photographers  Associa¬ 
tion,  succeeding  Luigi  Mendi- 
cino,  Chicago  Tribune  camera¬ 
man. 

«  «  « 

BORROWED  PROPS 

Cleveland 

Norbert  J.  (Bud)  Yassanye, 

EDITOR  ac  PUB 


Plain  Dealer  photographer,  used 
borrowed  cigars  and  three  Cleve¬ 
land  Indians  to  win  a  $150  first 
prize  of  the  Cigar  Institute  of 
America  recently.  He  took  the 
prize-winning  shot  of  Jimmy 
Piersall  of  the  Indians  holding 
cigars,  flanked  by  teammates 
Tito  Francona  and  Willie  Kirt- 
land.  Not  a  smoker,  he  Iwrrowed 
the  cigars  from  spectators. 

• 

Miami  Herald^s 
Operation  Amigo 
Starts  with  Peru 

Miami,  Fla. 

.4  project  to  give  South  Amer¬ 
ican  teenagers  a  first-hand  look 
at  democracy  in  action  was  an¬ 
nounced  this  week  by  the  Miami 
Herald  and  local  school  authori¬ 
ties. 

Dubbe<l  “Operation  Amigo,” 
the  project  is  aimed  at  combat¬ 
ting  anti-American  feelings 
being  spread  by  Communists 
among  Latin  American  student 
elements. 

Herald  Managing  Editor 
George  Beebe  said  a  pilot  group 
of  50  students  will  be  flown  from 
Lima,  Peru,  to  Miami  in  mid- 
Januaiy.  They  will  be  paired  off 
with  Miami  high  school  students, 
live  in  their  homes  for  two 
weeks,  attend  classes,  join  in  so¬ 
cial  activities,  watch  local  gov¬ 
ernments  and  courts  in  action, 
tour  business  and  industrial 
houses  and  cross-examine  busi¬ 
ness,  labor,  professional  and 
civic  leaders. 

Don  Shoemaker,  Herald  edi¬ 
torial  page  editor  who  is  work¬ 
ing  on  the  program,  said  other 
groups  of  between  50  and  100 
students  would  come  to  Miami 
every  two  weeks  for  the  next 
three  months. 

• 

Sparks  (INev.)  Tribune 
Files  for  Bankruptcy 

Sparks,  Nev. 

The  weekly  Sparks  Tribune 
has  filed  a  petition  in  bank¬ 
ruptcy,  claiming  debts  of  $85,- 
212  against  assets  of  $36,632. 
It  has  presented  a  plan  to  keep 
operating. 

A  petition  filed  by  Elizabeth 
Ehrlich  said  20  percent  of  $15,- 
000  in  accounts  receivable  would 
be  applied  against  unsecured 
claims  of  $17,597. 

The  remaining  80  percent 
would  be  used  to  keep  the  paper 
operating  in  a  location  where 
the  rent  would  be  $50  monthly 
instead  of  $180. 

Earlier  this  year,  the  Tribune 
was  closed  by  the  Internal 
Revenue  Service  for  delinquent 
taxes.  But  the  paper  came  up 
with  the  money  the  next  day 
and  was  re-opened. 
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YOU'VE  7  CHANCES 
TO  MAKE  A  GOOD  PICTURE  GREAT 


Built  into  this  one  sheet  of  Kodak  Polycontrast 
Paper  are  seven  different  contrast  grades,  ready 
to  make  the  best  possible  print  from  any  nega¬ 
tive-hard,  soft,  or  anywhere  in  between. 

It  takes  an  inventory  of  four  times  as  much 
regular  paper  to  be  equally  ready— and,  even  so, 
it  provides  three  fewer  contrast  grades  than  Poly¬ 
contrast  Paper. 


Kodak  Polycontrast  Paper  can  save  money, 
because  it  reduces  inventory.  It  gives  better  pic¬ 
tures,  too,  because  it  eliminates  the  need  for 
compromise.  It  can  even  save  a  problem  nega¬ 
tive  from  the  wastebasket. 

Your  photographers  already  know  how  to  use 
these  Kodak  Polycontrast  Pap)ers.  Talk  to  them 
about  it. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 
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PLBLIC  RELATIONS; 

Davis  Cites  4  PR 
Truisms  Overlooked 


By  Rol>ert  B.  Meintyre 

If  Leonard  L.  Davis  Jr.,  man¬ 
aging  director  of  Bennett  Asso¬ 
ciates,  Inc.,  international  public 
relations  firm,  ever  quits  the 
public  relations  field  and  returns 
to  editorial,  it  will  be  for  a 
number  of  reasons. 

For  example,  Mr.  Davis  is 
hungry  to  return  to  editorial. 
He  had  worked  on  the  news 
side  of  the  OrUindo  (Fla.) 
Sentinel-Star,  the  Schenectady 
(N.  Y.)  Gazette,  and  the  Provi¬ 
dence  (R.  I.)  Journal,  before 
joining  the  public  relations 
department  of  Vick  Chemical 
Company  back  in  1950. 

And  what  has  Mr.  Davis 
learned  in  his  10  years  in  public 
relations? 

Truisms  0\’erlot>ked 

An  alarming  number  of 
executives  responsible  for  PR 
activities  are  overlooking  four 
vital  truisms  of  the  craft,  Mr. 
Davis  told  Editor  &  Publisher 
this  week: 

•  Management  should  pick 
its  PR  head,  whether  he  be 
within  the  company  or  outside 
in  an  agency,  with  the  same  care 
that  a  man  picks  his  wife. 

•  Clients  are  important — but 
so  are  the  people  whom  PR  men 
and  women  serve:  editors  and 
reporters. 

•  The  paradox  that  an  ex¬ 
newspaperman  doesn’t  necessar¬ 
ily  make  the  best  PR  man,  yet 
the  best  PR  types  usually  have 
heavy  newspaper,  wire  service 
or  magazine  experience. 

•  Strong  writing  and  editing 
abilities  rank  foremost  among 
the  necessary  qualifications  for 
a  topflight  PR  man;  good 
writers  are  not  a  dime  a  dozen 
as  too  many  employers  believe. 


According  to  Mr.  Davis,  more 
and  more  members  of  top  man¬ 
agement  echelons  are  employing 
PR  people  who  take  a  larger 
slice  out  of  the  craft  than  they 
bring  to  it. 

“Such  people,”  Mr.  Davis 
said,  “who  don’t  really  belong 
in  PR  work,  make  it  that  much 
more  difficult  for  the  ‘pros’  in 
selling  public  relations  to  their 
superiors  and  to  the  many  pub¬ 
lics  outside  their  organizations. 

“There  seems  to  be  a  trend 
in  public  relations  today  of 
management’s  increasing  pro¬ 
pensity  to  pick  a  ‘weekend 
friend’,  instead  of  a  ‘wife’,”  Mr. 
Davis  said.  “Another  trend  is 
the  emphasis  being  placed,  in 
far  too  many  quarters,  on 
clients — or  prospective  clients — 
as  compared  to  that  being 
accorded  editors,  for  example. 

“Let  us  not  forget  that  there 
is  something  just  as  imjwrtant 
to  a  PR  firm,  a  PR  department 
or  an  individual  PR  practitioner 
as  a  client’s  fee,”  M~.  Davis 
continued.  “That  something  is 
the  reputation  one  enjoys 
among  those  on  the  other  side 
of  the  fence,  in  city  rooms  and 
editorial  offices  across  the 
country.” 

Heavy  on  .SalcMiianship 

Mr.  Davis  said  that  tied  in 
with  the  emphasis  on  the  client, 
instead  of  the  editor,  is  another 
trend  today  toward  employing 
public  relations  people  who  are 
heavy  on  .salesmanship  and  light 
on  creativity  and  overall  PR 
know-how. 

“It  seems  to  be  the  fashion 
nowadays  to  write  good-.sound- 
ing  presentations,  get  the 
client’s  signature  on  a  one-year 
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contract — and  then  virtually 
forget  al)out  the  PR  program  he 
Iwught,”  Mr.  Davis  said. 

Downgrudcw  PK  Bu»iiics» 

“Such  a  philosophy — of  fail¬ 
ing  to  implement  effectively  a 
program  of  public  relations — 
results  obviously  in  client  turn¬ 
over,  yes ;  but  more  importantly, 
it  downgrades  the  entire  PR 
business  generally. 

‘■Management  hears  of  such 
tactics — the  word  can’t  help  but 
get  around — and  adopts  an  even 
more  suspicious  attitude  toward 
PR,  and  the  people  in  it,”  he 
said. 

Mi\  Davis  wondered  if  it 
wouldn’t  be  better  to  offer  a 
prospective  client  a  little  less, 
and  deliver  a  bit  more. 

“.Just  because  a  man  is  a 
former  reporter  or  editor 
doesn’t  mean  he’s  God’s  gift  to 
the  public  relations  business.  It 
helps,  of  course.  But  there  are 
some  other  factors  to  l>e 
considered.” 

Mr.  Davis  continue<l:  “Many 
good  reporters,  for  example,  are 
excellent  writers.  Put  them  on 
their  own,  however,  without 
benefit  of  city  desk  assignments 
and  copy  editors  to  sharpen 
their  paragraphs,  and  they  are 
lost.” 

He  said  that  unfortunately, 
many  segments  of  management 
consider  it  fine  corporate  pres¬ 
tige  to  employ  a  former  news¬ 
paper  man,  “just  because  he  is 
one — and  nothing  else.” 

‘FItHul  of  Incumpelenis' 

“True,”  Mr.  Davis  went  on, 
“the  PR  business  needs  more 
good  men  to  replace  the  present 
flood  of  incompetents  that  look 
upon  the  field  as  being  one 
which  offers  almost  anyone  the 
moon,  with  but  little  expendi¬ 
ture  of  effort  in  return.  But,  for 
the  sake  of  all  concerned — both 
sides — management  would  do 
well  to  be  more  alert  to  the 
importance  of  ‘matching’  indi¬ 
viduals  with  job  openings.” 

He  said  that  the  fact  that  a 
man  was  a  crackerjack  sports 
editor,  for  example,  doesn’t 
necessarily  mean  he  can  take 
over  the  responsibilities  of  a 
corporate  PR  man.  The  same 
would  apply  to  other  PR  jobs, 
he  added. 

“A  slot-man  on  a  metropoli¬ 
tan  daily  might  find  it  rather 
difficult  to  bat -out  on  short 
notice  an  acceptable  and  work¬ 
able  PR  presentation,”  Mr, 
Davis  said.  “And  a  fashion  edi¬ 
tor  assigned  to  write  a  piece 
about  a  company’s  annual 
report  would  probably  throw  up 
her  hands  in  despair,  after  the 
first  few  minutes  at  her  type¬ 
writer. 

“Don’t  get  us  wrong,”  he 
added.  “We  are  well  aware  of 


Leonard  L.  Davis  Jr. 


the  need  for  more  creative  talent 
in  the  PR  business,  plus  a 
greater  knowledge  of  what  is 
wanted  from  them  by  news¬ 
papers,  magazines,  and  wire 
.services. 

“But  let  us  not  be  taken  in  by 
the  theorj'  that  all  a  man  needs 
to  be  a  .success  in  public  rela¬ 
tions  is  a  sign  on  bis  back  read¬ 
ing,  ‘I  am  an  ex-newspaper¬ 
man’.” 

Turning  to  tbe  fourth  truism 
l)eing  overlooked  today — that 
strong  writing  and  editing  abil¬ 
ities  rank  among  the  necessary 
qualifications  for  a  top-flight 
PR  man — Mr.  Davis  said  that  a 
check  of  the  classified  ad  col¬ 
umns  under  “Help  Wanted — 
Writers”  shows  that  the  aver¬ 
age  public  relations  salary  is 
often  less  than  scale  for  a  man 
with  five  years’  editorial  exper¬ 
ience. 

Giles  .Study 

Mr.  Davis  cited  a  study  made 
by  Bill  Depiierman,  editor  of 
Practical  Public  Relations,  a 
newsletter,  showing  that  one 
New  York  City  daily  newspaper 
uses  only  43  of  8,300  releases  it 
receives  weekly. 

“This  study  indicates  that  the 
news  release  batting  average 
has  shrunk  to  its  lowest  level,” 
Mr.  Davis  .said.  “And  it  has 
done  so  because  far  too  many 
‘writers’  with  little  or  no  edi¬ 
torial  experience  are  assigned 
to  prepare  major  news  and  fea¬ 
ture  stories  for  clients  that  pay 
sizable  fees  and  deserve  more 
service  than  they  get. 

“The  felony  is  compounded 
when  the  trash  created  is 
‘edited’  by  an  equally  incompe¬ 
tent  superior,  who  whips 
through  the  piece,  initials  his 
okay  and  instructs  his  secretary 
to  ‘mail  this  to  everyone,  when 
you  have  a  chance’,”  Mr.  Davis 
charged. 
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Trucks  play  a  key  role  in  our  lock  business” 

-says  Leo  J.  Pantas.  Vice  President  and  General  Manager— Hardware 
Yale  &  Towne  Manufacturing  Company 


“When  one  of  our  distributors  gets  a  rush  order  from 
a  building  contractor,  our  traffic  manager  simply 
makes  a  phone  call.  Within  an  hour  a  truck  has 
backed  up  to  one  of  Yale  &  Towne’s  regional  factory 
distribution  centers,  and  a  load  of  locks  and  other 
hardware  products  is  enroute  to  the  site  of  the  build¬ 
ing  under  construction.” 

As  the  world’s  leading  manufacturer  of  builder’s 
hardware  products,  Yale  &  Towne  has  to  depend 
on  the  speed,  service  and  efficiency  of  the  nation’s 


trucks  every  day.  Trucks  keep  Yale  &  Towne  and 
its  distributors,  and  their  customers,  happy  by  main¬ 
taining  an  uninterrupted  flow  of  goods  to  help  meet 
the  many  deadlines  of  the  construction  industry. 
Trucking  is  a  twenty-four  hour  day  industry,  vital 
to  our  economy.  Have  you  ever  realized  that  nearly 
everything  you  eat,  wear  or  use  takes  a  ride  on  a 
truck  at  one  time  or  other.  Tyrex  rayon  cord  pro¬ 
ducers  are  proud  of  their  part  in  keeping  America's 
trucks  on  the  move. 


r  Empire  State  Bldg.  New  York  1,  N.Y.  TYREX  (Reg.  U.  S.  Pat.  Oft.)  is  a  collective  trademark  of  Tyrex  Inc. 
for  rayon  tire  yarn  and  cord.  Tyrex  rayon  tire  yarn  and  cord  is  also  produced  and  available  in  Canada. 
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The  Weekly  Editor 


A  SURVEY  OF  MARKETS  .  .  . 


By  Rick  Friedman 

Small  town  families  are  buy¬ 
ing  more  electric  shavers,  hav¬ 
ing  more  headaches,  colds, 
coughs  and  pains;  using  more 
laxatives  for  adults  but  fewer 
for  children;  and  finding  cream 
hair  tonics  more  to  their  liking 
than  regular  hair  tonics. 

These  are  some  of  the  find¬ 
ings  in  a  survey  of  Small  Town 
America  just  released  by  one 
of  the  country’s  strongest  and 
best-known  weekly  newspaper 
organizations.  Grit  Publishing 
Company  of  Williamsport,  Pa. 

On  its  26th  year,  this  survey, 
based  on  21,258  replies,  presents 
a  strong  case  for  the  small  town 
market  of  the  weekly  newspaper 
complex. 

On  Drugs,  Cars,  Food 

The  study  contains  sections 
on  automobiles,  trucks  and  auto¬ 
motive  equipment;  drugs  and 
cosmetics ;  grocery  products ; 
home  appliances;  and  tobacco 
products.  Less  detailed  reports 
are  also  included  on  cameras; 
auto-health-accident  hospitaliza¬ 
tion  insurance  plans;  dog 
foods;  cooking  fuels;  electric 
shavers;  and  other  consumer 
items.  Here  are  some  of  the 
findings; 

•  25.4%  of  all  U.  S.  families 
live  in  towns  of  2,500  population 
of  less. 

•  Families  are  both  younger 
and  larger  than  the  national  av¬ 
erages.  with  4.2  persons  per 
family  compared  to  the  national 
average  of  3.9. 

•  Much  higher  home  owner¬ 
ship  than  is  true  nationally. 
72.1%  against  61.95%  nation¬ 
ally. 

•  One-car  and  multiple-car 
ownership  higher  than  the  na¬ 
tional  averages.  92.3%  of  the 
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small  town  families  surveyed 
own  one  car;  24.9%  own  two 
cars;  and  4%  own  three  or 
more.  On  a  national  basis,  62.1% 
of  all  U.  S.  families  own  one 
car;  12.1%  own  two  cars;  and 
1.3%  own  three  or  more.  An¬ 
nual  driving  mileage  is  12,084 
miles  per  small  town  family, 
against  8,748  nationally. 

•  Slightly  less  annual  aver¬ 
age  income  of  $5,048  against 
$5,087  nationally,  but  a  higher 
spendable  income  because  of 
low'er  living  costs  in  small 
towns. 

•  Brand-name  favorites,  once 
established,  have  a  more  loyal 
clientele  than  is  generally  found 
on  a  national  basis. 


AND  ONE  ON  CONTROVERSY 

An  editor  of  a  weekly  in  a 
large  industrial  community  is 
more  likely  to  get  involved  edi¬ 
torially  in  a  community  squab¬ 
ble  than  an  editor  in  a  farm 
area. 

This  is  the  conclusion  which 
U.  S.  Army  Captain  Philip  H. 
Stevens  gleaned  from  a  survey 
made  while  he  was  studying  for 
his  master’s  degree  this  year 
at  the  University  of  Wisconsin. 

Capt.  Stevens  reports  that  the 
greater  net  income  of  a  weekly 
newspaper,  the  more  inclined 
its  editor  is  to  get  involved  in 
a  local  controversy.  He  said  75% 
of  the  weekly  editors  in  the 
survey  felt  that  getting  involved 
in  a  good  local  fight  was  a  way 
of  exercising  community  leader¬ 
ship,  while  19%  disagreed.  The 
rest  had  no  opinion. 

Replies  came  from  145  Wis¬ 
consin  weeklies,  more  than  half 
of  those  published  in  the  state. 

The  study  showed  about  one- 
fourth  politically  partisan,  while 
I  27%  alternated  between  parti- 
!  san  and  non-partisan.  The  re- 
;  mainder  were  non-partisan  or 
disinterested  in  politics. 

Primary  Function.s 

Editors  ranked  their  primary 
community  functions  in  this  or¬ 
der: 

To  inform;  to  strive  for  com¬ 
munity  improvements;  to  in¬ 
struct;  to  entertain. 

Capt.  Stevens  reports  that 
32.2%  of  the  editors  were  col¬ 
lege  trained  in  journalism,  while 
42.1%  had  college  training  in  a 
field  other  than  journalism. 
Most  of  the  editors  ranked  in 
the  41-50  age  group,  with  an 


average  of  23.2  years  in  jour¬ 
nalism. 


AN  ‘INDUSTRIAL  PROBLEM’ 

Landon  Wills,  a  Kentucky 
editor/publisher  recently  faced 
an  “industrial  problem’’  and 
handled  it  this  way. 

Mr.  Wills  publishes  the  Mc¬ 
Lean  County  News,  a  1,500- 
circulation  paper  out  of  Cal¬ 
houn.  It  circulates  in  an  area 
whose  principal  industries  are 
a  cannery,  feed  mill,  coal  mines, 
timber,  and  agriculture. 

A  potato  chip  factory  was 
moving  into  the  area  and  this 
produced  a  six-column,  two-line 
banner  on  the  front  page. 

The  story,  with  pictures  of 
the  company’s  present  operation 
in  Pennsylvania,  told  of  plans 
which  would  provide  employ¬ 
ment  for  a  number  of  county 
residents  and  a  regular  market 
for  a  McLean  County  product — 
potatoes. 

In  Mr.  Wills’  column  on  the 
front  page  he  summed  up  a 
problem  peculiar  to  many  small 
editors  in  areas  crying  for  more 
employment  opportunities. 

He  wrote: 

“During  the  last  six  months 
the  rumors  about  the  potato 
chip  factory  have  been  circulat¬ 
ing  far  and  wide.  Some  of  the 
rumors  were  based  on  fact,  and 
some  were  either  exaggeration 
or  pure  imagination.  Those  who 
knew  the  true  facts  were  sworn 
to  secrecy,  so  they  couldn’t  do 
much  about  correcting  the  un¬ 
true  rumors  or  confirming  the 
true  ones. 

“There  are  probably  some 
who  think  it  is  foolish  to  try 
to  keep  a  thing  like  this  secret. 
Be  that  as  it  may,  that  is  the 
way  these  things  are  done,  and 
unless  those  concerned  are  will¬ 
ing  to  try  and  keep  the  secret 
as  long  as  possible,  you  haven’t 
much  chance  of  getting  any  new 
industry. 


“One  real  good  reason  is  that 
if  you  have  a  good  prospect  and 
the  word  gets  around,  some 
other  town  may  offer  more  and 
take  your  prospect  away  from 
you  ...  if  your  prospect  has  a 
good  idea,  and  some  competitor 
gets  wind  of  it,  he  may  try  to 
beat  him  to  the  idea,  and  you 
lose  again.  Keeping  secrets  may 
be  contrary  to  most  newspaper 
practices,  but  in  a  case  like  this 
it  may  be  worth  it.’’ 

“We  have  tried,  in  the  stories 
on  this  page,’’  concluded  Mr. 
Wills,  “to  tell  the  significant 
facts  about  the  proposed  plant. 
We  think  you  will  find  rumors 
to  the  contrary  are  incorrect. 

“.  .  .  then  there  is  the  rumor 
about  the  cracker  factory  .  .  . 
but  that’s  another  story.’’ 


THURSDATA 


LOTS  OF  CHEESE  —  The 
Simsbury  (Conn.)  Farmington 
Valley  Herald  is  now  running  a 
“Girl  with  the  Smile’’  contest 
to  support  its  boast  that  the 
Farmington  Valley  has  more 
pretty  girls  than  any  other  area 
of  Connecticut.  A  photo  of  the 
“winning  smile”  girl  is  running 
each  week  in  the  paper. 

*  *  « 

AD  INDEX — The  East  Hart¬ 
ford  (Conn.)  Gazette  is  now 
running  an  “Advertising  This 
Week”  box  on  its  front  page. 
The  index  lists  advertisers  in 
each  issue  keyed  to  pages  inside 
on  which  they  appear. 

*  *  * 

FOND  FAREWELL  —  Two 
northeast  Nebraska  towns  hon¬ 
ored  their  departing  weekly 
editor  and  his  wife,  Mr.  and 
Mrs.  Carrol  L.  Schneckloth,  at 
a  civic  testimonial  dinner.  Mr. 
Schneckloth  resigned  as  editor 
and  manager  of  the  Clearwater 
Record  and  Ewing  News  to  be¬ 
come  editor  of  the  Lincolnland 
Sun,  a  new  paper. 

*  *  * 

SUNDAY  GREETINGS  — 
Let’s  Go  Sunday,  a  guide  to 
where  to  go  on  Sunday,  has 
been  started  by  Frank  L. 
Wright,  publisher  of  the  Custo- 
mart  Press,  for  distribution  in 
suburban  areas  around  New 
York  City.  It  features  “Sunday 
Drives  in  the  Country,”  “One 
Day  Auto  Trips,”  “Late  Traffic 
News,”  and  places  to  visit. 
Readers  are  encouraged  to  sub¬ 
mit  items  about  places  they  have 
enjoyed.  The  subscription  price 
is  15  cents  per  copy. 

*  *  * 

TO  ONE  AND  ALL— The 
6,500  ABC  weekly  Maplewood- 
South  Orange  (N.  J.)  News- 
Record  had  its  Nov.  30  issue  put 
into  the  hands  of  every  home  in 
the  two  towns  it  serv'es.  The 
36-page  edition  was  filled  with 
holiday  advertising.  Cooperating 
in  making  it  available  to  non¬ 
subscribers  w'ere  the  financial 
institutions  of  the  two  towns, 
the  Maplewood  Chamber  of 
Commerce  and  the  South  Orange 
Businessmen’s  Association. 

•  *  * 

ANNIVERSARY  —  The 
weekly  White  Plains  (N.  Y.) 
Herald  of  Westchester  cele¬ 

brated  its  25th  birthday  with  a 
40-page  edition. 

*  *  * 

PRIZES  —  The  Amherst 

(Mass.)  Journal  Record  sub¬ 
scription  contest  netted  423  new 
starts.  Dale  Morton,  who  sold 
23  subscriptions,  received  a 
movie  camera  as  a  prize. 
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Who  can  put  a  price  on  confidence? 


WORLD-WIDE 


In  making  a  purchase  of  capital  equipment — 
such  as  power  tools  for  farm  and  industry — 
there  is  one  quality  that  must  not  be  overlooked. 

It  can’t  be  figured  in  dollars  and  cents,  because 
it  is  priceless.  It’s  called  confidence. 

It  is  confidence,  not  only  in  the  product,  but  in 
the  company  behind  the  product. 

It  is  confidence  that,  wherever  the  Company 
builds  this  equipment  and  wherever  the  Company 
sells  it,  the  quality  is  the  same. 

It  is  confidence  that  the  product  will  give  many 
years  of  excellent  performance. 

It  is  confidence  in  prompt,  reliable  service. 

It  is  confidence  in  the  product’s  high  trade-in 
value  years  hence. 

It  is  the  customer’s  confidence  in  the  people  he 
deals  with  all  the  way. 

His  confidence  in  a  purchase  well  made. 

And  it  is  this  kind  of  customer  confidence 
that  has  made  John  Deere 
North  America’s  leading  seller 


Designed  to  set  new 

WORLD-WIDE 

Farming  Standards 


Here  it  is — an  altogether  new  concept  in  power 
farming.  It  is  John  Deere’s  New  Generation  of 
Power,  offering  a  masterful  combination  of  var¬ 
iable  horsepower  engines  and  a  Syncro-Range 
transmission.  These  tractors  can  creep,  walk,  or 
run  with  light  or  heavy  loads,  depending  on  crop 
and  field  conditions.  Many  other  features  blend 
with  these  to  make  a  new  and  unique  power  con¬ 
cept  to  bring  greater  production  and  greater  earn¬ 
ings  to  the  world  of  farming  and  industry. 


DEERE  &  COMPANY,  Moline,  Illinois 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


HS  Journalists 

(Continued  from  page  13) 


got.”  .  .  .  Both  subsequently  are 
slapped  into  the  pan  for  “poor 
judgment”  in  reporting  the  re¬ 
sults  of  a  national  contest. 
“What  will  the  Betty  Crocker 
folks  say?”  the  vexed  principal 
demands.  .  .  .  Silence.) 

He  must  work  with  cutrate 
printers  who  refuse  him  frills 
and  restrict  him  to  one  spread 
head  per  page. 

He  must  squeeze  the  laborious 
process  of  reporting,  writing,  re¬ 
writing,  and  editing  among 
tests,  research  papers,  play 
practices,  a  job  at  the  super¬ 
market,  and  dates. 

He  must  assuage  an  English 
teacher  who  demiinds  a  Victo¬ 
rian  style  of  statement  and,  at 
the  same  time,  satisfy  a  jour¬ 
nalism  teacher  who  preaches 
“simplicity,  clarity,  and  brev¬ 
ity.” 

(“Joe,  who  ev'er  taught  you 
to  write  such  short  paragraphs? 
Why  they  aren’t  even  para¬ 
graphs;  they’re  just  sentences.”) 

‘I  Can't  Do  It!’ 


That’s  why  —  in  the  final 
analysis  —  if  you  get  to  know 
an  enterprising,  high  school 
journalist,  he  will  amaze  you. 

A  southern  editor  will  write 
an  editorial  defending  integra¬ 
tion  and  ANPA  will  call  it  the 
best  of  the  year. 

A  California  editor  will  criti¬ 
cize  the  Student  Council  for  op¬ 
erating  —  like  too  many  legis¬ 
latures  —  as  a  private  enter¬ 
prise;  the  Council  will  retaliate 
by  talking  about  slashing  the 
publication  budget. 

And  then  there  was  the 
pretty,  delightful,  16-year-old 
girl  who  was  asked  to  write  an 
obituary  about  a  teacher  —  her 
counselor  —  who  had  been  killed 
in  an  automobile  accident.  For 
two  days,  she  carefully  gathered 
facts  and  quotes  about  the 
teacher  she  had  loved  so  dearly. 


^OMSUtTA,Ts 


Then,  on  the  third  day,  she 
burst  into  tears,  gave  the  notes 
to  the  journalism  teacher,  and 
explained  through  sobs,  “I  just 
can’t  do  it.  I  can’t  do  it,  Mr. 
Ward.  I  guess  I’m  just  not  a 
good  journalist.”  And  she  ran 
from  the  room  to  cry  alone. 

• 

Cullen  Elected 
National  Press 
Club  President 

Washington 

George  Cullen,  an  editor  for 
Bureau  of  National  Affairs  Pub¬ 
lications,  was  elected  president 
of  the  National  Press  Club 
Dec.  8.  Unopposed,  he  received 
509  votes. 

The  new  president,  who  will 
take  office  on  January  19,  began 
newspaperwork  with  the  United 
Press  in  New  York.  At  19  he 
was  managing  editor  for  the 
Middletown  (N.  Y.)  Daily  Her¬ 
ald.  He  worked  for  the  Associ¬ 
ated  Press  before  taking  his 
current  job. 

He  succeeds  John  P.  Cosgrove 
of  Broadcasting -Telecasting 
magazine. 

Other  new  officers  are:  Bry¬ 
son  B.  Rash,  NBC  News,  vice- 
president;  Robert  E.  Lee,  Ridder 
publications,  secretary;  Windsor 
P.  Booth,  National  Geographic 
Society,  treasurer,  and  L.  David 
LeRoy,  U.S.  News  and  World 
Report,  financial  secretary. 

In  contests,  Kermit  McFar¬ 
land  of  Scripps-Howard  News¬ 
paper  Alliance,  Clark  Mollenhoff 
of  Cowles  Publications,  Lewis 
Shollenberger  of  American 
Broadcasting  Company,  Warren 
Duffee  of  United  Press  Inter¬ 
national  and  Michale  Huboda  of 
Sports  Afield  were  elected  to 
the  board  of  governors.  Low 
men  in  the  voting  were  Ken 
Harter  of  the  Washington  Post 
and  Lyn  Nofziger  of  Copley 
Newspapers. 

• 

Professor  Coon  Dies 

Montclair,  N.  J. 

Horace  C.  Coon,  64,  author  of 
“Columbia:  Colossus  on  the 
Hudson”  and  travel  books,  died 
here  Dec.  10.  He  was  a  graduate 
of  Columbia  University’s  School 
of  Journalism  and  taught  Eng¬ 
lish  in  the  School  of  General 
Studies  before  becoming  a  pro¬ 
fessor  of  Journalism  at  North¬ 
western  University. 


Donation  to  Church 

Durango,  Colo. 

Mr.  and  Mrs.  Arthur  Ballan- 
tine  Jr.,  editors  and  publishers 
of  the  Durango  Herald  since 
1952,  have  donated  a  rectory  and 
810,000  for  a  building  fund  to 
St.  Mark’s  Episcopal  Church. 


Winners  Named 
In  Boy  Salutes 

Indianapolis 

Winners  in  the  Newspaper 
Boys  of  America  ad  contest 
for  the  best  newspaper  adver¬ 
tising  salutes  to  carrier-sales¬ 
men  on  Newspaperboy  Day  were 
announced  here  by  Maurice  G. 
Lipson,  NBA  president. 

The  winners  of  the  three  $50 
Savings  Bonds  —  one  in  each 
of  three  circulation  groups  — 
are: 

Harry  Gladstein,  circulation 
director  of  the  Washington 
(D.  C.)  Post  and  Times-Herald 
(over  100,000),  for  a  full  page 
ad  in  color,  headed  “A  Special 
Kind  of  a  Boy.” 

William  Klusmeier,  former 
circulation  director,  now  busi¬ 
ness  manager  of  the  Rockford 
(Ill.)  Morning  Star  and  Regls- 
ter-Repuldic  (under  100,000  to 
25,000),  for  a  full  page  invita¬ 
tion  to  “Meet  Your  Newspaper- 
boy  —  Symbol  of  Free  Enter¬ 
prise.” 

Robert  D.  Evans,  circulation 
manager  of  the  Rock  Hill  (S.  C.) 
Evening  Herald,  (under  25,- 
000),  for  two-page  entry  telling 
how  Rock  Hill  newspaperboys 
are  “Meeting  the  Challenges.” 
• 

PERSONAL  NOTES 

A.  P.  Tempun — to  circulation 
manager  of  the  Las  Cruces 
(N.  M.)  Sun-News. 

*  *  « 

Carl  Bua,  circulation  man¬ 
ager,  Modesto  (Calif.)  Bee  to 
Sacramento  (Calif.)  Bee,  a 
sister  newspaper.  Rodney  J. 
Ross — succeeds  Mr.  Bua  in 
Modesto. 

Glenn  Bock,  formerly  with 
Corona  (Calif.)  Independent 
and  Ventura  (Calif.)  Star-Free 
Press — to  circulation  manager, 
Lancaster  (Calif.)  Antelope 
Valley  Ledger  Gazette. 

• 

2  on  Same  Paper 
Win  Feature  Prizes 

Winston-Salem,  N.  C. 

Staffers  of  the  Greensboro 
Daily  News  won  first  prizes  in 
the  feature  picture  and  feature 
story  contests  of  the  North 
Carolina  AP  News  Council. 
James  Ross  scored  with  a  per¬ 
sonality  story  of  an  industrial¬ 
ist  and  David  Nicholson  won 
photo  honors  with  a  picture  of 
a  saxophonist  marching  along 
despite  an  over-size  cap  cover¬ 
ing  his  eyes. 

Other  first  prize  winners 
($25)  were:  Bill  Kiser,  Con¬ 
cord  Tribune,  feature  pictures; 
Mai  Vincent,  Burlington  Times- 
News,  feature  story. 


Gadstlen  (Ala.)  Times  ' 
Buys  Virginia  Paper 

Hopewell,  Va. 

The  capital  stock  of  the  Hope- 
well  News  is  now  owned  by  the  j 
Hopewell  Publishing  Company,  ; 
a  Virginia  corporation  which  is 
wholly  owned  by  the  Gadsden 
Times  Inc.  of  Gadsden,  Ala. 
(E&P,  Dec.  9,  page  68.) 

Frank  Helderman,  editor  and 
publisher  of  the  Gadsden  pai)er, 
and  J.  Randall  Shew,  advertis¬ 
ing  director,  took  over  control 
Dec.  1.  A.  Robbins  Jr.,  editor  ^ 
and  publisher  of  the  Hopewell 
News  for  25  years,  continues  as 
editor.  He  bought  the  News  in 
1936  when  it  was  a  weekly  and 
converted  into  a  semi-wetkly, 
then  to  a  daily  (Monday 
through  Friday)  in  1948. 

Recently  the  News  partici¬ 
pated  in  an  out-of-court  agree-  I 
ment  settling  its  $45,000  defa¬ 
mation  suit  against  the  Hope- 
well  Improvement  Association 
(Negro)  and  the  latter’s  $12 
million  counter-claim  against 
the  paper.  The  association  paid 
$500  to  the  News  for  court 
costs  and  called  off  an  adver¬ 
tising  boycott.  The  association 
had  charged  that  a  News  edi¬ 
torial  labelled  some  of  its  mem¬ 
bers  as  Communists. 

• 

‘Profiles  of  Communism’ 
Booklet  in  Demanil 

Fort  Lauderdale,  Fla.  : 

For  use  in  a  seminar  at  the 
Harvard  University  School  of  } 
Business  Administration,  100  I 
copies  of  “Profiles  of  Ugly  i 
Communism”  were  ordered  from  ' 
the  Fort  Lauderdale  News.  . 

'The  booklet,  a  compilation  of  ' 
six  editorials  on  the  history, 
modus  operand!  and  objectives 
of  the  Communist  Party,  writ¬ 
ten  by  Area  Editor  William  A. 
Mullen,  has  gone  into  second 
printing  because  of  demand.  A 
first  run  of  10,000  copies  was  l 
exhausted  within  two  weeks. 

• 

AP  Man  in  Havana 

George  Arfeld,  of  the  Asso¬ 
ciated  Press  .staff  in  Buenos 
Aires,  has  been  named  AP  cor¬ 
respondent  at  Havana.  He  suc¬ 
ceeds  Jose  Maria  Orlando,  who 
went  to  Havana  from  Monte¬ 
video,  Uruguay,  last  June  after 
newsmen  from  the  United  States 
were  compelled  to  leave  Cuba. 
Mr.  Orlando  will  be  given  an¬ 
other  assignment  in  Latin- 
America. 

• 

Color  in  College  Daily 

San  Jose,  Calif. 

A  color  supplement  in  full 
color  is  being  published  by  the 
Spartan  Daily  of  San  Jose  State 
College. 
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Joel  Clark  (left),  President  of  Allamakee-Clayton  Electric  Cooperative 
makes  billionth  dollar  loan  repayment  to  REA  Administrator  Norman  Clapp. 

RURAL  ELECTRICS  repay 

billionth  dollar  on  U.S.  loans 


A  $43,272.06  check  from  Allamakee-Clayton  Elec¬ 
tric  Cooperative,  Inc.,  Postville,  Iowa,  recently  pushed 
repayment  of  Rural  Electrification  Administration  loans 
past  the  one  billion  dollar  mark.  Now,  more  than  one 
dollar  out  of  every  four  loaned  has  been  returned — 
plus  almost  half  a  billion  dollars  in  interest! 

Since  the  start  of  rural  electrification  in  1935,  REA 
has  advanced  $3^4  billion  in  long-term  loans  to  nearly 
1,000  locally-owned  rural  electric  systems.  Rural 
people  have  used  this  money  to  build  their  own  elec¬ 
tric  lines  .  .  .  the  only  way  they  could  get  electricity. 

They've  helped  boost  the  num- 
farms  with  electricity  from 
10.9  to  97  per  cent.  And  today. 


rural  electrics  are  bringing  the  most  modem  electric 
service  to  residences,  farms,  churches,  schools,  and 
businesses  all  over  rural  America  .  .  .  serving  more 
than  17  million  people. 

Best  of  all,  their  loem  repayment  record  is  99.99 
per  cent  "perfect"  .  .  .  one  of  the  finest  in  banking 
history.  Rural  electrics  are  making  regularly  sched¬ 
uled  payments  on  principal  cmd  interest.  And  in  ad¬ 
dition,  they  have  already  repaid  more  than  $170  mil¬ 
lion  ahead  of  the  dates  it  was  due. 

In  all  these  ways,  locally-managed  rural  electric 
systems  continue  to  demonstrate  that  rural  electrifica¬ 
tion,  financed  by  REA  loans,  is  one  of  the  soundest 
investments  our  Nation  has  ever  made. 


AMERICA'S  RURAL  ELECTRIC  SYSTEMS 


SYNDICATES 


Jay  Alan  Syndicates 
His  ‘Maidens’  Panel 


Jay  Alan 

MODERN  MAIDENS 


utfuciriiiitriit  lur  tiie  i^tnvuin  j  l  i  *>1  ■  kj 

/XT  u  V  c*^  ^  r  f  1-  &ood  heavens.  I  cant  leave  now!  My 

(Neb.)  State  Journal,  he  won  a  ,,,1^  finished!" 

prize  of  $125  m  an  Editor  & 

PUBLISHFIR  cartoon  contest.  He  Looks  and  IJstens 

used  the  money  to  come  to  New  i-  ■  i  j 

York  where  he  eventually  Oglinff  pretty  girls  and  eaves- 
•  •  ^  ^  dropping  on  their  lively  conver- 

joined  the  art  department  of  the  *  i  * 

Associated  Press  25  vears  *’***°"  J"®*  ®  pleasant 

Associated  rress  Zb  ^ars  a^.  for  j  ^  jg  ^ 

He  was  promoted  to  art  director  .  I-  ...  i, 

r  tu  *r»  J  J  -  ..I.  ..  part  of  preparation  of  his  work, 

of  the  AP  and  served  in  that  .  •  j  -  .  e 

„  *1  L  t  1  X.  Inspiration  and  ideas  for  many 

capacity  until  he  took  over  the  drawings  come  from  look- 

Tthough  he’s  known  to  most  and  listening.  Example:  A 

peupie  ds  jay  i\.ian,  it  is  a  pen  i  ..  man  «av«*  “Thi«  nip 
name  he  has  used  for  the  last  .  ^  J*  •. 

on  „  XI-  1  •  T  delicious  dear!  Did  you  buy  it 

20  years.  His  real  name  is  J.  -ourself?” 

Alan  Klein.  His  summer  home  ^  ^  „ 

Lll  M  Y  Mr.  Alan  explained,  ^at  takes 

’  ■  ■  the  most  time.  I’m  knee-deep 

Sample  Gags  in  fingernails  before  I  get 

through.” 

Some  sample  gags  for  panels  jjp  turns  out  cartoons  in 
of  the  new  Modem  Maidens”:  batches  of  12,  first  using  pencil 
Two  salesgirls  watch  as  an  on  tracing  paper,  and  then  ink- 
irate  man  talks  to  a  girl  at  a  jng  in  the  drawings.  Sometimes 
department  store  complaint  ^  drawing  is  changed  many 
window:  One  girl  says:  “The  times.  Sometimes  when  corn- 
store  s  in  the  clear — that’s  her  pleted  it  is  thrown  out.  He 
husband,  and  he’s  complaining  works  regular  hours,  beginning 
about  her  cooking!”  at  before  9  a.m.  and  continuing 

Girl  looks  down  open  manhole  until  after  5  p.m. 
into  which  obviously  her  escort  The  cartoonist  once  copied  a 
has  just  dropped.  The  gal,  indig-  high  fashion  dress  pictured  in  a 
nantly:  “That’s  what  I  call  a  fashion  magazine  so  carefully 
pretty  sneaky  way  to  get  out  of  that  the  editor  called  him  up 
going  shopping  with  me,  Randy  and  warned  him  agrainst  design 
Smith!”  piracy. 


Pardon  my  glove 


.  .  .  is  not  good  form  —  no  apology  is  needed  when  shaking 
hands.  Everybody  has  etiquette  problems  every  day  .  .  . 
from  how  to  handle  high  school  cutups  to  the  right  cut  of 
dress  for  informal  weddings  .  .  .  what  to  do  on  a  double 
date  .  .  .  and  how  to  demonstrate  tact  towards  a  younger  sister. 

“The  Correct  Thing”  by  Elinor  Ames  is  the  approved 
guide  to  manners  for  millions.  This  small-space  column 
shows  actual  photographs  of  how  not  to  lead  with  the  wrong 
foot  in  social  situations  .  .  .  and  illustrates  the  kind  of 
behavior  that  puts  people  at  ease,  adds  to  grace, 
well-being,  and  reputation. 

An  authoritative  feature  for  all  ages,  both  genders  and 
all  social  groups  .  .  .  gets  high  attention  and  readership — 
builds  newspaper  following! 

For  proofs  and  prices,  phone,  wire,  or  write  today! 

Chicago  Tribune  -  New  York  News 

t amt*  Veie«  BmlltHna,  .V«ir  Yorh 
sgnnteume^  mnvm  xrihunv  roir«r,  vMctmo 
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SERVICE 


paf^es  sometimes  have  a  bit  of 
I  gaiety — and  then  the  home  team 

“You  may  l)e  lucky.  The  scents 
I  of  wisteria  and  mother’s  apple 
^  I  pie  may  permeate  your  news- 

i  I  paper.  But  if  it  doesn’t,  you  may 

^  —  jf'  |i  need  a  rich  leaveninft — the  salt 

BBk^  '  1  .  of  native  American  humor,  the 

^  3^  '"•*  yeast  of  laujrhter,  and  the 

sparkle  of  Bill  Vaujthan. 

Looks  Like  Prof 

-  Hal  Boyle,  Associated  Press 
columnist,  who  interviewed 
Vaughan  last  year,  described 
'  -  him:  “Vauprhan,  who  is  44,  tall, 

slender,  and  wears  dark-rimmed 
glasses,  looks  a  lot  like  Cary 
■  Grant  on  a  diet  and  a  bit  like  a 

,,  .  colleire  professor  half  an  hour 

late  to  an  Ensrhsh  lecture. 

ting?  Khrushchev  khussing  The  release  for  Dec.  22  is 
9ody?  Khennedy  khounter-  about  an  office  Christmas  party 
Riotous  rabbles?  Murder  at  which  an  office  boy  proposes 
in  dark  alleys?  Murder  on  tele-  to  the  boss  that  a  branch  be 
vision?  So-called  comics  about  established  in  Anchorage,  Alas- 
rackets,  soap  operas  and  May-  ka,  for  all  his  in-laws — and  the 

1k)ss  likes  the  idea. 


SYNDICATES 


Bill  Vaughan  Begii 
Column  of  Humor 


Humor,  in  .short  supply  and  inaugurations  and  the  last  legal 
great  demand  in  these  war-scare  hanging  in  Missouri.  Bl| 

days,  is  to  waft  its  welcome  way  Casting  aside  inhibitions  with 
into  newspapers  in  a  new  column  all  the  abandon  of  Bill  Vaughan  , 
by  an  outstanding  newspaper  ^>*8  predecessors.  Will 

humorist.  Rogers  and  Mark  Twain,  .syndi-  ■  j 

The  column:  “Vaughan  At  cate  publicists  came  up  with  this  >: 

Large.’’  rollicking  blurb:  Vi 

The  columnist:  Bill  Vaughan,  „■  .  .  ,, 

,  ..ct  X  o  wanted:  Humor 

the  famous  Senator  Soaper 

paragrapher  of  the  Kannait  City  “In  these  ."lO-megaton  days,  in  I 
(Mo.)  Star.  your  greatest  need  may  be  evei 

The  distributor:  The  Bell  humor :  fresh,  clean,  fulminating  ing' 

Syndicate.  .American  humor.  Take  a  look 

The  release:  Approximately  at  your  first  page.  Look  at  your 
300  words  three  times  a  week.  inside  pages.  International  ten¬ 
sions?  Crooks  in  City  Hall?  Mao  hem  in  December?  Do  your  sport 

‘.Senator  Soaper’ 

Fifteen  years  ago.  Bill 
V’aughan  took  over  the  Kansas 
City  Star’s  daily  “Starbeams,” 
iw.ssibly  the  oldest  continuous 
newspaper  feature  in  the  coun¬ 
try,  having  been  a  fixture  in  the 
paper  since  it  was  first  pub¬ 
lished  on  Sept.  18,  1880.  Under 
the  “Senator  Soaper’’  byline. 

Bill  Vaughan  has  written  more 
than  80,000  brief,  wise  and  witty 
])aragraphs. 

f’or  many  years.  North  Ameri¬ 
can  Newspaper  Alliance,  affili¬ 
ated  with  Bell  Syndicate,  has 
issued  80  of  the  “Senator 
Soaper’’  paragraphs  a  week  and 
will  continue  to  do  so. 

But  Bill  Vaughan  is  so 
delighted  and  so  amused  with 
the  world  he  lives  in  that  para¬ 
graphs  do  not  give  him  all  the 
outlet  his  effervescent  humor 
needs.  In  addition  to  his  “Sena¬ 
tor  Soaper’’  feature,  he  has  been 
writing  three  humorous  articles 
a  week,  which  were  the  source 
of  his  forthcoming  book,  “Bird 
Thou  Never  Wirt’’  (Simon  and 
Schuster,)  and  which  will  be  the 
source  of  his  new  column. 


SCIENCE  SERVICE  LoundiM  for  Nowspctpors 


TOMORROW  •  TODAY  -  YESTERDAY 


An  On'Rushing  Sorios  .  .  .  . 
•xciting  os  o  rockot  launch 


12  ARTICLES  — 2  WEEKS 
(USED  DAILY) 


nner 
>ie  is 
iiy  it 


Each  arficia  illustrafed  with  perflnenf 
photoprlnfl 


THE  REWARDS  OF  SPACE  . . . 
THE  LURE  OF  SPACE  . . . 
FROM  AIR  TO  SPACE  . .  . 

THE  BIG  SHOTS  . . . 

IN  THE  WORKS... 

THE  POWER  THAT  MOVES  . . 
THE  LAUNCH  . . . 

TRACKING  AND  RECEIVING 
SPACE  RESEARCH 

The  Life  Sciences 
SPACE  RESEARCH 

The  Physical  Sciences 
COMPUTERS  AND  SPACE  . . . 
SPACE  AND  THE  LAW... 


Born  Over  Store 

7  **■> 

The  humorist  was  born  in  1915  .  , 

in  an  apartment  over  a  pharm-  V  * 

acy.  He  is  the  founder  of  the 
Society  of  People  Who  Were 
Born  Over  a  Store.  After  his 
graduation  from  Washington 
University,  St.  Louis,  he  worked 
on  Missouri  newspapers  and  HgHl^g 

joined  the  Star  in  1939.  After 
ser\’ice  in  World  War  II  (bril-  B|^V^ 

liantly  undistinguished,  he  says) 
he  began  writing  the  “Star- 
beams’’  column.  B|^V  ■ 

Mr.  and  Mrs.  Vaughan  have 
two  children,  Kirk,  18,  a  stu- 
dent  at  Baker  University,  Bald- 
win,  Kas.,  and  Ellen,  10. 

editor  Si  PUBLISHER  for  December  16, 


s  in 
lencil 
i  ink- 
times 
many 
com- 
.  He 
nning 
nuing 


lied  a 
1  in  a 
efully 
m  up 
lesign 
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SYNDICATES 


HE'S  A 
MENTAL 
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Housewife’s  Advice 
Inspires,  Encourages 


A  new  column,  “All  About  (Kansas)  during  the  Great 
You,”  an  inspirational  feature  Depression,”  the  vivacious 
designed  for  use  in  almost  any  housewife-columnist,  recalled 
section  of  a  newspaper  six  or  gravely.  “I  was  graduated  by 
seven  days  a  week,  is  being  the  School  of  Sur\’ival  and  went 
introduced  with  the  arrival  of  on  to  my  chosen  career  of  trans- 
1902.  forming  The  Five  Little  Pepers 

The  column  is  bylined  D.M.P.,  into  real  life, 
the  initials  of  Dorothy  M.  “Now,  with  the  eldest  mar- 
Peper,  a  mature  hou.sewife  of  ried,  the  next  in  college,  and 
Boulder,  Colo.,  the  mother  of  the  other  three  well  along.  Pm 
five  children  in  high  school,  returning  to  my  early  ambition 
college  or  married.  — to  write.” 

Farrar’s  News  Features  ,,  ,  „ 

oon  xi„*: _ 1  Home 


Dorothy  M.  Peper 


he  said.  “I  was  even  more  im¬ 
pressed  by  the  quality  and  vigor 
of  Mrs.  Peper’s  writing  style. 
She  has  a  way  with  words  and 
.«he  knows  how  to  tell  a  story, 
although  this  is  fact,  not  fiction. 
Each  of  her  columns  has  a  dis¬ 
tinct  beginning,  a  middle,  and 
an  end.  She  has  a  rhythm  of 
style  that  is  almost  j)oetic,  in 
my  judgment. 

“Yet,  the  column  is  all  about 
you — the  reader — and,  our  tests 
have  shown,  holds  the  readers’ 
interest  all  the  time.  It  is  a 
column  that  will  bring  mail  to 
the  editor,  will  play  on  the 
heartstrings  of  the  people  who 
read  it,  will  make  them  all  a 
little  better  by  having  new  in¬ 
sight  into  the  workings  of 
another  mind,  which  reflects  the 
workings  of  their  own  minds.” 

Mrs.  Peper  has  prepared  a 
backlog  of  70  advance  copies  of 
the  brief,  wise  and  witty  fea¬ 
ture. 

Some  Sampler 

Here  are  a  few  lead  para¬ 
graphs  to  the  first  week’s  re¬ 
leases  of  “All  About  You”  col¬ 
umns: 

“You  are  bereft.  You  had 
known  it  would  come,  some  day, 
of  course.  Time  is  a  fickle  ele¬ 
ment,  particularly  in  the  face 
of  erratic  health  .  .  .  Still  the 
news  left  you  dumbfounded, 
numb  and  shocked,  completely 
incapable  of  belief.” 

“You’re  a  louse.  You  know  it. 
And  so  does  everybody  else. 
Your  wife.  Your  children.  Your 
neighbors.  Your  friends.  Your 
boss.” 

Larston  D.  Farrar,  president  “You’re  a  Den  Mother.  At 
of  Farrar’s  News  Features,  3:47  every  Wednesday  after- 
reported  that  Mrs.  Peper  sent  noon,  the  Cubs  come  thundering 
14  columns  to  him — one  each  through  the  vacant  lot  and 
day — “out  of  the  blue,”  each  across  your  threshold,  to  swarm 
with  a  different  kind  of  pressed  into  the  living  room  and  settle 
flower  from  her  home  garden,  on  your  new  nylon  iwrsimmon 
“I  was  intrigued  and  en-  couch.” 
chanted  by  the  daily  pressed  “You’re  in  the  hospital, 
flower,  for  I  always  have  You’ve  been  there  for  a  hundred 
wanted  to  raise  flowers  myself,”  years,  and  you  are  fed  up.” 
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RICHARD 

STARNES 


"Did  you  read  Starnes 
today?"  is  fast  becoming 
the  nation's  most  popular 
conversation-opener ...  as 
readers  of  more  and  more 
papers  discover  this  gifted 
ex-managing  editor's  re¬ 
freshingly  perceptive, 
thought  -  provoking,  five- 
times-a-week  column. 


each  reader’s  own  mind  and 
heart. 

“My  greatest  hope  is  that 
each  reader,  each  ‘you,’  will  find 
in  it  some  small  identity,  some 
bit  of  inspiration  and  help  in 
building  and  l>etterment  of  his 
or  her  own  life,”  she  asserted. 

“Human  beings — their  feel¬ 
ings  and  thoughts,  their  joys 
and  sorrows — are  not  so  unalike 
as  many  of  us  are  prone  to 
believe,”  she  continued.  “I  be¬ 
come  more  and  more  convinced 
of  this,  the  older  I  get.  I  have 
brushed  shoulders  with  many 
kinds  of  people  along  the  multi¬ 
farious  pathways  of  a  busy  life, 
and  I  believe  that  there  is  a 
unity — a  oneness — about  all  of 
us,  just  as  there  are  many 
diversities,  of  course.” 

Pressed  Flowers  Paid 


is  a  tiny  country,  hut  it  is  Holy 
for  the  major  religions  of  the 
world. 


Give  your  readers  news  and 
human-interest  stories  from  the 
hundreds  of  convents  and 
churches  which  represent  in  the 
Holy  Land  the  various  sects  of 
Christianity;  acquaint  them, 
through  us,  with  the  exotic  life 
of  the  Arabs  and  the  Druze. 
Give  them  a  chance  to  catch 
a  glimpse  of  the  wonderful 
Bahai  Temple  on  Mt.  Carmel 
and  of  course  don't  miss  pro¬ 
viding  your  Jewish  readers 
with  accounts  of  the  many- 
sided  life  in  Israel. 


Have  YOU  read 
Starnes  lately?  Better 
phone  or  write  for 
samples  today! 


We  supply  weekly  1000- 
word  features  and  news-stories. 
A  unique  service  in  this  field. 
Special  service  and  pictures 
can  be  ordered. 


If  interested  in  this  year's 
Christmas  Holiday  Coverage, 
especially  from  Nazareth, 
please  cable  immediately. 


HOLY-LAND  NEWS 
AND  FEATURES 


FEATURE  SYNDICATE 

220  EAST  A2-* STREET,  NEW  YORK  R  Mt 


HAIFA-ISRAEL 


THE  HOPKINS  SYNDICATE.  INC 


Santa  Rosa,  N.  M. 

Darrell  Freeman,  editor  and 
advertising  manager  of  the 
weekly  MeCamey  News  and  the 
Iraan  News  in  West  Texas 
since  1954,  has  bought  the 
weekly  Santa  Rosa  News  from 
J.  T.  Hoy,  its  publisher  since 
1927. 


Ralph  Thornton  Off  to  Suburbia 


Fasthampton  Ma..«  Minneapoli.s 

fc^sTHAMPTON,  Mass.  RalphThomton,personneldi- 

Easthamptons  weekly  n^s-  the  MinZapolis  Star 

^  T  T*  Tribune  since  1954,  will  en- 

sod  by  publ^hers  James  J.  suburban  publishing 

0  Brien  and  Warren  F.  Craig  ^ 

to  the  Amherst  Journal  Record  Thornton  has  purchased 

J  u  1  T  J  an  interest  in  the  Wayzata  Min- 

Mr.  and  Mrs.  Michael  J.  de  .  i  rr  u  u-  Z  i„ _ w 

, .  .  .  <  I  netonka  Herald,  which  also  pub- 

Sherbinin,  who  own  the  A m/ierst  j 

,  ,  D  .  ....  lishes  the  Mound  Minnetonka 

Journal  Record  announced  they  the  Deephaven  Argus. 

would  expand  the  Easthampton  three  weeklies  serv'e  corn- 

newspaper  from  a  four-page  ^unities  surrounding  Lake  Min- 
tabloid  to  eight  pages  ^  ^^tonka  and  in  the  adjacent 
.seven  c-olumns  each  It  will  be  Hennepin  County, 

called  he  Easthampton  Inquirer  Thornton  will  be  execu- 

■  tive  editor.  Other  officers  are 

In  Amherst  Plant  Publisher  M.  G.  Gullixon  and 

Business  Manager  Michael  Vu- 

“The  Inquirer  Record  will 

have  an  office  in  Easthampton  ^  jg.g  journalism  graduate 
and  be  printed  at  our  Amherst  the  University  of  Minnesota, 
plant,  said  Mr.  de  Sherbinm  Thornton  joined  the  Star 

who  will  be  editor  and  pub-  tribune  in  1947.  He  has 

w  V  n*"/  "janager  ^^jter,  photographer 

will  1«  Walter  R.  Brooks,  and  ^^^tor  of  employe  communi- 
Richard  C.  Holden  will  be  man-  ^^tions.  He  became  coordinator 
aging  editor  .  of  recruiting  in  1952  and  as- 

Mr  and  Mrs.  de  Sherbinm  gj^tant  personnel  director  in 
bought  controlling  interest  in  jg-g 
the  118-year-old  Amherst  pub-  '  *  *  * 

lishing  firm  last  March. 

Mr.  Craig  started  the  In-  Albl’QI'ERQUE,  N.  M. 

quirer  in  1949.  Publication  was  Robert  L.  Summers,  publisher 
suspended  from  1950  to  1955.  In  of  the  Hobbs  (N.  M.)  News- 
March,  1955,  Mr.  O’Brien  and  Sun,  has  sold  his  stock  in  the 
Mr.  Craig  joined  as  partners  to  Ward  Anderson  Printing  Com- 
publish  it  again.  pany  Inc.,  here. 


Lovington,  N.  M. 

W.  H.  Graha.m,  well-known 
West  Texas  newspaper  pub¬ 
lisher,  has  purchased  a  one- 
fourth  interest  in  the  Lovington 
Publishing  Company  and  has 
taken  over  as  publisher  of  the 
Lovington  Daily  Leader. 


Filing  Editor  Retires 

Nathan  Barkan  a  filing  edi¬ 
tor  of  the  Associated  Press  Latin 
American  wires  for  .36  years, 
retired  Nov.  30.  A  native  New 
Yorker,  he  joined  the  AP  in 
1914  and  was  printer  attendant 
on  the  first  AP  Teletype  cir¬ 
cuit  —  the  New  York  City  wire. 


Ralph  Thornton 

The  corporation  also  accepted 
his  resignation  as  vicepresident 
and  director. 


THE  MIXIES-STARTS  JAN.  8th 


Slanted  to  children  aged  7  to  12  to  help  pull  them  away  from  TV  and  back  to  the  daily  comic  page.  It  "conditions"  grade  schoolers 
to  an  early  fondness  for  newspapers,  thus  helping  the  CM  sign  them  up  as  home  subscribers  15  years  later!  Strong,  fast  moving 
adventure  plots  in  16-week  episodes.  After  the  "Mixies",  Sandy  tangles  with  the  "Pirates"  in  Episode  #2,  starting  early  in  May. 


SANDY'S 

SPECIAL  CHILD  APPEAL 


The  new  Sandy  is  plotted  in  16-weelc 
episodes.  A  six  times  per  week  comic. 


Each  episode  teaches  a  wholesome  moral. 


AND  SO  SANOV  MAKES  HIS  WAV 
TDIMARO  BEROEMis  HOUSe. . 


SANDY  fsimis  the  4-feld  psycholog¬ 
ical  tost  of  a  "tempting"  children's 
comic: 


.HMCHOUTSANa// 


Blot  out  blurbs  or  balloons  and  see  how  the  artist  maintains  dramatic  suspense 
by  pictorial  action  only.  A  sure  test  of  a  superb  children's  comic. 


1.  Pictorial  or  art  suspense 


2.  Adventure  plots  with  "eye' 
appeal 


3.  Simple,  correct  vocabulary 


4.  Good  ethical  finis  per  episode 


"SANDY  is  in  the  same  class  as  DONDI 
as  superb  comic  strip  entertainment  for 
children"  .  .  .  Dr.  George  W.  Crane. 


PHONE  OR  tYIRE  FOR  RATES 
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PRIZE  LIST 


Inter- American  Amity 
Journalism  Rewarded 


Latin  American  publishers 
will  agfain  give  special  recogni¬ 
tion  through  the  lAPA  Tom 
Wallace  Awards  to  journalistic 
achievements  in  the  United 
States  and  Canada  in  liehalf  of 
Inter- American  friendship  and 
understanding. 

The  Inter  American  Press 
Association,  which  has  charge 
of  collecting  material  and 
judging  the  contest,  announces 
that  entries  will  close  Jan.  31 
for  work  done  during  1961. 

The  two  awards — one  to  a 
publication  printed  in  the 
United  States  or  Canada  and 
the  second  to  an  individual 
working  for  or  contributing 
regularly  to  such  a  publication 
— were  instituted  three  years 
ago  by  Latin  American  mem¬ 
bers  of  the  lAPA,  and  are 
financed  by  voluntary  contribu¬ 
tions  they  make  to  a  special 
fund. 

The  publication  will  receive  a 
plaque,  and  the  individual  a 
scroll  and  $500.  Announcement 
of  the  1962  winners  will  be  made 
in  March  or  April  and  the  pre¬ 
sentation  of  the  awards  will 
take  place  at  the  annual  meet¬ 
ing  of  the  lAPA  in  Santiago, 
Chile,  next  October. 

The  awards  are  named  for 
the  late  Tom  Wallace  of  the 
LoHwi'iUe  (Ky.)  Times,  an 
early  president  and  leader  of 
the  lAPA.  They  are,  in  a  sense, 
the  reciprocal  of  the  lAPA- 
Mergenthaler  Awards  which  are 
limited  to  publications  and  jour¬ 
nalists  in  the  Western  Hemi¬ 
sphere  outside  the  United  States 
and  Canada. 

Rules  of  the  contest  place  no 
limitation  on  the  type  of  work 
that  is  eligible. 

Recommendations  are  made 
to  the  entire  Awards  Committee 
under  the  chairmanship  of 
William  M.  Pepper  of  the 
Gainesville  (Fla.)  Daily  Sun, 
which  makes  the  final  decision. 

Entries  should  be  sent  to  the 
New  York  office  of  lAPA,  667 
Madison  Avenue,  New  York  21, 
N.  Y.  Entry  blanks  may  be 
obtained  from  that  office. 

*  *  * 

Following  is  the  fourth  week¬ 
ly  installment  of  national  prize 
competitions  in  the  field  of  jour¬ 
nalism: 

*  *  * 

SAFETY 

All  media — newspapers,  mag¬ 
azines,  radio,  television,  car¬ 
toonists,  photographers  —  may 


submit  entries  in  competition 
for  monthly  prizes  of  $1(X)  from 
July  through  December  on  the 
general  topic  of  “Highway 
Safety  and  the  Drinking  Driv¬ 
er.”  An  additional  prize  of  $250 
is  given  for  the  best  article  or 
serie.s  on  the  handling  by  the 
courts  of  six  or  more  drinking 
driver  cases.  Deadline:  soon 
after  publication.  Sponsor:  Na¬ 
tional  Foundation  for  Highway 
Safety,  1061  Hartford  Turn¬ 
pike,  North  Haven,  Conn. 


The  Public  Interest  Awards 
which  honor  exceptional  service 
to  safety  —  accident  prevention 
—  in  the  public  information  field 
are  not  competitive.  No  attempt 
is  made  to  choose  the  best  or 
the  next  best.  Awards  are  made 
in  these  press  categories:  Daily 
and  weekly  newspapers,  na¬ 
tional  news  services  and  syndi¬ 
cates;  Radio  and  television  sta¬ 
tions  and  networks;  Consumer 
magazines;  Advertisers.  Dead¬ 
line  for  entries:  Feb.  1.  Sponsor; 
National  Safety  Council,  425 
North  Michigan  Avenue,  Chi¬ 
cago,  Illinois. 


Sept.  30.  Deadline:  Oct.  10. 
Sponsor:  Westinghouse  Science 
Writing  Awards,  1515  Massa¬ 
chusetts  Avenue  N.  W.,  Wash¬ 
ington  5,  D.  C. 

SOCIAL  WELFARE 

The  ideals  which  Sidney  Hill¬ 
man,  the  labor  leader,  held  and 
expressed  during  his  life  are 
memorialized  in  a  set  of  awards 
of  $500  each  in  the  fields  of  daily 
or  periodical  journalism,  fiction, 
non-fiction,  radio  and  television, 
drama  and  motion  pictures.  Such 
themes  would  include  the  protec¬ 
tion  of  individual  civil  liberties, 
improved  race  relations,  a 
strengrthened  labor  movement, 
the  advancement  of  social  wel¬ 
fare  and  economic  security, 
greater  world  understanding  and 
related  problems.  The  material 
must  have  been  published  or 
produced  professionally.  Dead¬ 
line:  Feb.  3.  Sponsor:  the  Sid¬ 
ney  Hillman  Foundation,  Inc., 
15  Union  Square,  New  York  3, 
N.  Y. 


Competition  for  Best  Sports 
Stories  to  be  published  in  book 
form  is  open  for  articles  pub¬ 
lished  in  the  calendar  year. 
Three  prizes  of  $250  each  are 
in  these  classes:  1.  news.  2.  fea¬ 
ture  or  column.  3.  magazine 
story.  There  is  also  a  class  for 
pictures  with  two  prizes  of  $50. 
Deadline:  Dec.  15.  Sponsor: 
E.  P.  Dutton  &  Company,  300 
Fourth  Avenue,  New  York  10, 
N.  Y. 


Cash  awards  totalling  $2,700 
are  offered  for  U.  S.  newspaper 
or  wire  service  writing  in  three 
categories  —  series,  single 
stories,  editorials  —  that  pro¬ 
mote  highway  safety  or  accident 
prevention.  Mention  of  trucks  or 
the  trucking  industry  will  not 
be  weighed  as  a  factor  in  the 
judging.  Contest  period:  May 
24-Sept.  13.  Deadline:  Sept.  15. 
Sponsor:  American  Trucking 
Associations,  1424  16th  Street, 
N.  W.,  Washington  6,  D.  C. 


By  the  terms  of  a  grant  from 
the  Westinghouse  Educational 
Foundation,  the  American  Asso¬ 
ciation  for  the  Advancement  of 
Science  is  instructed  to  recog¬ 
nize  superior  journalistic  writ¬ 
ing  with  particular  emphasis  on 
the  interpretation  of  scientific 
research  and  progress  to  the 
general  public.  Separate  prizes 
of  $1,000  are  made  in  newspa¬ 
per  (including  press  association) 
and  magazine  classes.  Publica¬ 
tion  only  in  U.  S.  newspapers 
and  general  circulation  maga¬ 
zines  is  considered.  The  contest 
year  is  from  Oct  1  through 


Outstanding  sports  writing  “in 
the  Grantland  Rice  tradition” 
in  newspapers  is  honored  at  a 
meeting  of  sportsmen  in  Novem¬ 
ber.  Deadline  for  nomination: 
July  13.  Sponsor:  Sportsman¬ 
ship  Brotherhood,  119  East  19th 
Street,  New  York  3,  N.  Y. 

SPORTS 

Both  amateurs  and  profes¬ 
sionals  are  eligible  to  submit 
sports  pictures  for  prizes  total¬ 
ling  $400.  Deadline:  June  1. 
Sponsor:  Rawlings  Sporting 
Goods  Company,  2300  Delmar 
Boulevard,  St.  Louis  3,  Missouri. 


The  All-Sports  Photo  Contest, 
with  $1,150  in  cash  prizes,  is 
open  to  all  press  photographers, 
free  lance  or  employed  by  a 
newspaper,  wire  service  or  fea¬ 
ture  service  in  the  United  States 
or  Canada.  Pictures  in  any  field 
of  sports  may  be  action  or  mood. 
Contest  period:  calendar  year. 
Deadline:  Jan.  15.  Sponsor: 
Look  magazine,  488  Madison 
Avenue,  New  York  22,  N.  Y. 


HARVEST — Loren  H.  Osman,  farm 
writer  of  the  Milwaukee  (Wit.| 
Journal,  receives  from  Louis  H. 
Wilson  of  the  National  Plant  Food 
Institute  a  plaque  designating  him 
as  Newspaper  Farm  Editor  of  the 
Year.  Mr.  Osman  was  born  in 
Iowa  and  raised  on  a  farm  in 
Minnesota.  He  graduated  from 
Northwestern  University  School  of 
Journalism. 


The  Grantland  Rice  Award 
Prize  Sports  Stories  is  being 
prepared  as  a  book  for  publica¬ 
tion  in  the  fall  of  1962.  The  25 
best  entries  received  in  compe¬ 
tition — non-fiction  sports  stories 
appearing  in  a  newspaper  or 
magazine  between  July  13,  1954 
(the  date  of  Grantland  Rice’s 
death)  and  Dec.  31,  1961 — will 
be  published.  Winners  of  first, 
second  and  third  prizes  will 
receive  $150,  $100  and  $50  re¬ 
spectively.  Deadline:  Dec.  31. 
Sponsor:  Grantland  Rice  Me¬ 
morial  Award,  Doubleday  & 
Company,  Inc.,  575  Madison 
Avenue,  New  York  22,  N.  Y. 


(Minor  League  Baseball) 
Coverage  of  baseball  in  minor 
league  cities  is  considered  for 
engraved  plaques  awarded  to 
newspapers,  usually  in  Novem¬ 
ber.  Entries  must  show  cover¬ 
age  during  the  week  prior  to 
and  including  opening  day  of 
the  season,  the  first  two  weeks 
of  July,  and  the  first  two  weeks 
of  August.  Sponsor:  National 
Association  of  Baseball  Writers. 
President,  Gene  Cuneo,  Erie 
(Pa.)  Times. 


TRAVEI^-C.ANADA 
A  prize  of  $250  and  an  all¬ 
expense  paid  trip  for  two  to 
British  Columbia  will  be  given 
for  the  best  Canadian  travel 
article  by  a  Canadian  newspa¬ 
perman  published  in  a  Canadian 
newspaper.  Contest  period:  cal¬ 
endar  year.  Deadline:  March 
31.  Sponsor:  Press  Journal  and 
B.  C.  Department  of  Recreation 
and  Conservation. 

(Continued  on  next  page) 
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PRIZE  SPOOF  .  ,  .  George  Bailey, 
who  has  won  his  share  of  awards 
in  26  years  as  a  photographer  for 
the  Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Louisville  Times,  puts 
things  in  focus  with  his  spoof  of 
award  mania.  Mr.  Bailey  said  the 
camera  around  his  neck  is  a  "de¬ 
hydrated  press  camera." 


Prizes 

(Continued  from  page  56) 


TYPOGRAPHY 

The  Francis  Wayland  Ayer 
Cup  is  the  top  award  for  excel¬ 
lence  in  newspaper  typography. 
The  contest  is  open  to  English- 
language  dailies  published  in  the 
United  States.  Selections  are 
made  in  a  week  in  March.  Spon¬ 
sor:  N.  W.  Ayer  &  Son,  Inc., 
West  Washington  Square,  Phila¬ 
delphia,  Pa. 

WASHINGTON 

The  Raymond  Clapper  Me¬ 
morial  Award  is  given  for  excep¬ 
tionally  meritorious  work  by  a 
Washington  newspaper  writer 
during  the  year.  The  prize  is 
$500  and  a  scroll.  Nominations 
may  be  a  single  story,  a  series 
of  articles  or  a  year’s  work. 


WINNING  CARTOON  —  Duncan 
Macpharson  of  Toronto  Star  won 
the  I960  National  (Canadian) 
Newspaper  Awards  for  cartooning 
with  this  entry.  Titled  "Smile,"  it 
appeared  at  the  time  of  the 
Castro-Khrushchev  visit  to  UN. 
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BY  THE  BUNCH  —  Golden  Quill  awards  were  collected  by  seven 
members  of  the  Pittsburgh  Press  staff  recently:  Left  to  right — Nat 
Youngblood,  art;  Barbara  Cloud,  women's  page  feature;  Bob  Drum, 
sports;  W.  W.  Forster,  editor,  public  service;  Gilbert  Love,  column; 
Ann  Zurosky,  women's  page  column;  William  Gill,  general  reporting 
and  sports  series. 


Deadline;  March  10.  Sponsor: 
Raymond  Clapper  Memorial  As¬ 
sociation  and  Standing  Commit¬ 
tee  of  Washington  Correspond¬ 
ents,  Senate  Press  Gallery, 
Washington,  D.  C. 

WOMEN 

Development  of  better  women’s 
pages  and  fashion  writing  excel¬ 
lence  in  both  dailies  and  weeklies 
of  the  United  States  is  the 
avowed  purpose  of  this  competi¬ 
tion  which  is  administered  by 
the  University  of  Missouri. 
Judging  is  in  three  circulation 
classes  of  dailies  and  one  class 
for  weeklies,  with  cash  prizes  of 
$1,750  in  each  class.  There  is  a 
special  award  of  $1,500 — or 
$750  cash  and  a  week’s  expense- 
paid  trip  to  Europe — in  the 
fashion  writing  category.  Con¬ 
test  period  for  women’s  pages: 
a  week  in  October  to  be  desig¬ 
nated;  for  fashion  writing: 
July  or  August.  Deadline:  Nov. 
30.  Sponsor:  J.  C.  Penney-Uni- 
versity  of  Missouri,  Columbia, 
Missouri. 

WOMEN 

In  the  third  annual  Catherine 
L.  O’Brien  Award  competition 
for  achievement  in  women’s 
interest  newspaper  reporting, 
the  first  prize  will  be  $500  cash 
and  the  privilege  of  selecting  a 
student  for  a  $1,000  Journalism 
Scholarship.  Second  prize  is 
$300  and  third  prize  $200.  The 
competition  is  open  to  members 
of  the  press  who  write  women’s 
news  and  features  for  the 
Women’s  Page.  Contest  period: 
calendar  year.  Deadline:  Jan.  15. 
Sponsor:  Stanley  Home  Prod¬ 
ucts,  Inc.,  Westfield,  Mass. 
Address  entries  to  Ruder  & 
Finn,  130  East  59th  Street,  New 
York  22,  N.  Y. 

GENERAL 

The  George  Polk  Memorial 
Awards  (plaques)  have  seven 
categories  of  competition  open 
to  journalists  of  newspapers, 
magazines  and  radio-television: 
Foreign  reporting.  National  re¬ 
porting,  Metropolitan  reporting. 
Community  Service,  Magazine 
reporting,  Radio/TV  reporting. 
News  photography.  Contest 
period:  calendar  year.  Deadline: 
Feb.  1.  Sponsor:  Department  of 
Journalism,  Long  Island  Uni¬ 
versity,  Brooklyn  1,  N.  Y. 

*  «  « 

Contests  Discontinued 

NOTE:  The  Gaines  dog  pic¬ 
ture  contest  and  the  Library 
Week  book-reading  picture  con¬ 
test  have  been  discontinued. 

The  AP  Newsphoto  contest  is 
no  longer  on  a  national  scale. 
Many  of  the  state  and  regional 
AP  associations  conduct  their 
own  picture  competitions  among 
member  newspapers. 
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Public  Service  Awanl 
To  Pittsbui^h  Press 

Pittsburgh 

A  campaign  to  protect  Penn¬ 
sylvania  against  unscrupulous 
strip  miners  won  the  1961 
Golden  Quill  Award  for  Public 
Service  for  the  Pittsburgh 
Press,  a  Scripps-Howard  news¬ 
paper. 

Other  winners  in  newspaper 
categories  were: 

General  reporting — William 
Gill,  Press;  Series — J.  J.  Sza- 
frank.  Oil  City  Derrick;  week- 
lie.s — Joseph  R.  Zelnik,  Clarion 
Democrat;  series — George  E. 
Barbour,  Pittsburgh  Courier. 

Feature — Mel  Seidenberg, 
Post-Gazette;  sports  —  Bob 
Drum,  Press;  sports  column — 
Bob  Melder,  New  Castle  News; 
sports  series — William  Gill, 
Press. 

Radio,  TV  or  theatre  column 
— Lee  Mclnemey,  Post-Gazette; 
general  column — Gilbert  Love, 
Press;  newspaper  art — Nat 
Youngblood,  Press;  photogra¬ 
phy — staff  of  Valley  Daily  Neu's 
and  New  Kensington  Dispatch; 
women’s  page  article — Lillian 
Daniels,  Post  Gazette;  women’s 
page  column — Ann  Zurosky, 
Press:  women’s  page  feature — 
Barbara  Cloud,  Press. 


Tollition  Leaves  WcmmI 
To  Manage  Business 

P.  L.  Tollison  ceased  his  a.s- 
sociation  with  Wood  Newspaper 
Machinery  Corporation  on  Dec. 
1  to  devote  his  fulltime  to  man¬ 
aging  A.  A.  Tait,  Inc.,  a  mail 
order  business  of  binders  and 
indexes  which  he  acquired  early 
in  1959. 

Mr.  Tollison  was  with  the 
W’ood  Company  for  38  years. 
One  of  his  earliest  assignments 
was  working  with  Henry  A. 
W’ise  Wood  on  the  development 
of  the  automatic  paster  for 
newspaper  presses.  For  years  he 
was  director  of  research  and 
development  and  since  1952  he 
was  works  manager  in  Plain- 
field,  N.  J. 

• 

UK)  in  25-Yr.  Club 

Toronto 

The  Globe  and  Mail  has 
formed  a  Quarter  Century  Club 
which  counts  a  membership  of 
more  than  100  employes.  The 
formation  of  the  club  coincided 
with  the  25th  anniversary  of 
the  Globe  and  Mail.  The  Globe 
(founded  in  1844)  merged  with 
the  Mail  and  Empire  (founded 
in  1871)  Nov.  23,  1936. 


GOBLETS  are  tokens  of  victory  in  the  Montreal  Press  Club's  first  annual 
Newspaper  Awards:  Left  to  right — Scott  Symons,  La  Presse,  feature  on 
bicultural  aspects  of  Canada;  Bill  Bantley,  Gazette,  story  on  measles  in 
a  home  for  retarded  children;  Governor  General  Georges  Vanier,  making 
the  presentations;  Real  Saint-Jean,  La  Presse,  photography;  and  Laurent 
Lauiier,  La  Presse,  story  on  Victoria  Square  development. 
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Supplements 

(Continued  from  page  9) 

plements  since  1952  through 
Barton,  Durstine  &  Osborn,  for 
its  annual  Ic  sale.  The  company 
has  contracted  for  1962  using 
Parade,  This  Week,  Family 
Weekly  and  65  independent  Sun¬ 
day  magazines.  Scheduled  for 
Jan.  14  the  ad  will  include  the 
biggest  listing  of  franchise 
retailers  ever  accomplished. 

This  listing  of  local  outlets 
means  a  great  deal  to  national 
advertisers  in  the  Sunday  sup¬ 
plements.  The  Wolverine  Shoe 
Company,  for  instance,  sets  a 
quota  of  wholesale  purchases  of 
its  Hush  Puppies  that  retailers 
must  meet  to  qualify  for  local 
listing.  The  supplements  make  it 
possible  for  advertisers  to 
change  these  lists  market  by 
market.  The  cost  to  Hush 
Puppies  was  $39  per  market  for 
making  changes  in  69  markets, 
when  advertising  in  Parade. 

Parade  helps  distributing 
newspapers  sell  tie-in  ads  by 
notifying  them  in  advance  of 
advertisers  buying  space,  as  do 
the  other  syndicated  supple¬ 
ments.  This  year  1,389,081  lines 
of  tie-in  ads  resulted,  a  10% 
gain  over  1961. 

Leonard  S.  Davidow,  president 
of  Family  Weekly,  commended 
the  American  Weekly  cut-back 
as  a  “constructive  decision.” 

By  Jan.  7  Family  Weekly  will 
have  added  the  Sedalia  (Mo.) 
Capital  and  three  newspapers 
that  had  carried  American 
Weekly,  the  Huntington  (W. 
Va.)  Herald-Advertiser,  Fort 
Lauderdale  (Fla.)  News  and 
Columbia  (S.  C.)  Record  and 
State. 

Family  Weekly  will  introduce 
a  new  rate  card  April  1,  1962. 
A  4-color  page  rate  will  then  be 
$22,820.  Space  discounts  on  the 
equivalent  of  six  pages  or  more 
will  be  increased  from  2%  to 
4%  and  for  eight  pages  or  more 
from  6%  to  8%.  The  card 
includes  for  the  first  time  a 


^c/in  JR. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

FINANCIAL  CONSULTANT 
Appnisals 

YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RALEIGH.  N.  C. 

180?  McDonald  lane 

NATION-WIDE  fERSONAL  SERVICL 


3/lOth  page  unit  or  85  lines  by 
three  columns.  • 

To  assist  its  distributing 
newspapers  in  circulation  pro-  ] 
motion.  Parade  will  sponsor  a 
National  Newspaperboys  Con¬ 
vention  at  Disneyland  in  April. 

• 

Order  to  Stop 
Publication  of 
Story  Is  Denied  j 

Providence,  R.  I. 

A  preliminary  injunction  that  ^ 
would  prevent  the  Journal  Com-  , 
pany  from  publishing  that  he  ' 
is  or  was  a  representative  of  , 
two  title  insurance  companies  , 
was  denied  John  B.  Kelaghan, 
North  Kingstown,  R.  I.  Town  , 
solicitor,  in  Superior  Court  here 
last  week. 

Judge  Fred  B.  Perkins,  turn¬ 
ing  down  the  petition,  laid  em¬ 
phasis  on  constitutional  guar¬ 
antees  of  fi-eedom  of  speech  and 
press  in  the  United  States. 

Mr.  Kelaghan  sought  to  pre¬ 
vent  the  Providence  Journal  and 
Evening  Bulletin  from  printing 
any  statement  that  he  is  or  was 
a  representative  or  agent  for 
the  Lawyers  Title  Insurance 
Corp.  of  Richmond,  Va.,  and 
Rhode  Island  Title  Insurance 
Agency,  Inc.  of  Providence. 

His  bill  of  complaint  alleged 
that  newspaper  reports  pub¬ 
lished  to  that  effect  were  false. 

To  grant  the  injunction  con¬ 
ceivably  might  open  the  way 
for  a  political  candidate  to  seek 
court  action  a  few  weeks  before 
an  election  to  stop  publication 
of  matter  that  may  or  may  not 
be  true  of  him.  Judge  Perkins 
said. 

The  constitutional  point  was 
one  of  four  arguments  advanced 
by  Journal  Company  attorneys. 
Another  defense  argument — that 
to  grant  the  injunction  would 
deprive  the  newspaper  of  its 
right  to  a  jury  trial  —  also  was 
considered  by  Judge  Perkins. 

Counsel  for  the  plaintiff 
argued  that  his  petition  was  not 
concerned  with  the  newspapers’ 
right  to  publish,  but  made  to 
prevent  misunderstanding  re¬ 
sulting  from  incorrect  state¬ 
ments. 

• 

Dr.  Pauling  Sues 
For  ‘Loud  Mouth’  Slur 

Dr.  Linus  Pauling,  Nobel 
prize  biochemist  at  the  Cali¬ 
fornia  Institute  of  Technology, 
is  suing  the  News  Syndicate 
Co.  for  $500,000  damages.  He 
claimed  in  the  action  filed  in 
Federal  Court  this  week  that  a 
New  York  Daily  News  article 
calling  him  a  “loud  mouth” 
damaged  his  reputation  as  a 
private  citizen  and  a  scientist. 


Journalism  Big  W.  Virginia’s 
Field  m  Texas  Press  Praised 

Journalism,  too,‘  is  Big  in  For  Civic  Aid 

The  600  young  students  who 

attended  the  annual  clinic  of  West  Virginia  s  87  weekly 
the  Texas  High  School  Press  and  29  daily  newspapers  have 
Association  here  Dec.  1  heard  won  high  commendation  for 
.some  of  the  facts  from  John  H.  public  sendee  by  Commerce 
Murphy,  executive  director  of  Commissioner  Hulett  C.  Smith, 
the  Texas  Daily  Newspaper  As-  Announcing  at  a  New  York 
sociation.  press  conference  Dec.  7  that 

“There  are  lots  of  newspaper  state  unemployment  had  drop- 
people,  writers,  radio  and  tele-  ped  one-third  since  the  first  of 
vision  and  advertising  folks  in  the  year,  Mr.  Smith  called  at- 
Texas  today,”  he  said,  “who  are  tention  to  the  newspajier  sup- 
in  the  $10,000  and  $15,000  sal-  port  given  development  jiro- 


ary  brackets.” 


grams  of  the  newly-created  de- 


“Texas  is  growing  and  the  partments  of  Commerce,  Nat- 
various  media  are  growing,  ural  Resources  and  Vocational 
too,”  he  went  on.  “Today  Texas  Education. 

has  116  daily  newspapers  “We  could  not  have  pro- 
nearly  600  weekly  newspapers,  pressed  as  we  have  without  the 
42  commercial  television  sta-  wholehearted  support  of  our 
tions,  284  radio  stations.  They  newspapers,”  Commissioner 
represent  approximately  10,000  Smith  said.  “Editors  in  most  of 
jobs  and  the  turnover  is  con-  communities  have  liecome 
®^unt.  personally  involved  in  industrial 

As  an  added  word  of  encour-  programs.  They  have  gone  out 
agement  to  the  young  I^iue  t^gir  counties  to  see  what 

to  consider  newspaper  jobs,  he  jg  jjging  done  and  have  I’eported 
gave  assurance  that  salaries  in  f^^ts  to  their  readers, 
all  phases  of  journalism  are  ... 

increasing  steadily.  “Because  of  what  the  news- 

“ As  far  as  working  conditions  Papers  ha^’e  done,  because  of 
are  concerned,”  Mr.  Murphy  their  editonal  support  we  have 
added,  “they  are  good  almost  ^ad  the  backing  of  the  people, 
everywhere  in  Texas  and  the  through  our  press  West  V.rpn- 
Southwest,  with  some  excep-  lans  have  been  made  aware  tha 
tions,  of  course.”  the  economic  improvernent  of 

their  communities  and  the  state 
•  as  a  whole  will  be  realized  chiefly 

Journaliism  Studies  the  effort  they  themselves 

c  „  I  1  o  I  are  willing  to  put  forth.  The 

Supported  by  Panel  have  initiated  and  spur- 


Southwest,  with  some  excep-  ‘^ns  na>e  ueen  maue  uuti 

tions,  of  course.”  the  economic  improvernent  of 

their  communities  and  the  state 
•  as  a  whole  will  be  realized  chiefly 

Journalism  Studies  the  effort  they  themselves 

c  „  I  1  o  I  are  willing  to  put  forth.  The 

Supported  by  Panel  p^p^^  have  initiated  and  spur- 

San  Jose,  Calif,  red  on  clean-up  campaigns.  The 
Joumalism  education  was  communities  have,  as  it  were, 
praised  by  a  San  Jose  State  Col-  washed  their  faces  making  for 
lege  panel  but  all  members  a  betterment  of  physical  facili- 
agreed  on-job  training  is  neces-  ties  for  travel  and  industrial 
sary  for  qualification  as  a  news-  development.” 

Mentioned  by  name  were 
Dr.  Chilton  R.  Bush,  Stanford  Charles  Hodel,  of  the  Berkley 
journalism  director  emeritus,  Poat  Herald  and  Raleigh  Regis- 
was  moderator.  Panelists  in-  ter;  Harry  G.  Hoffman,  Charles- 
cluded  Howard  Taylor,  Copley  (on  Gazette;  A.  S.  Barksdale  Jr., 
Newspapers;  Charles  M.  Hulten,  Bluefield  Sunset  News-Observer; 
U.  of  California;  Clair  Otis,  ynj  William  F,  Tolbert,  William- 
Eureka  Newspapers;  A.  L.  Hig-  News. 
ginbotham,  U.  of  Nevada;  Jon  ...  ■ 

B.  Riff  el,  Lockheed  Missiles  and  .  editors  in  the 

Paul  V.  Sheehan,  Fresno  State  become  involved  in 

Pniioo-o  their  local  or  county  industrial 


Thf  panel  marked  SJS  jour- 
nalism’s  observance  of  its  25th  Barksdale  with 

anniversary  as  a  department. 

Journalism  studies  here  have  terestmg  North  American  A^a- 
been  under  the  direction  of  Dr.  \ocatmg  in  West  Vir- 

Dwight  Bentel,  a  former  Staff 

member  of  Editor  &  Publisher.  The  press  conference  was  ar- 
A  feature  report  in  the  student  ranged  by  the  public  relations 
Spartan  Daily  acclaimed  Dr.  department  of  J.  M.  MatJies, 
Bentel  as  author,  lecturer,  edu-  Inc.,  New  York  advertising 
cator,  photographer,  committee-  agency  which  has  been  appoint- 
man,  publicist,  public  relations  ed  to  handle  advertising  for 
counsel,  and  consultant  on  news-  tourism  and  industrial  develop* 
paper  law.  ment  by  West  Virginia. 
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Two  Named  to  ABC 
Board  of  Directors 

Two  Canadians  were  elected 
to  the  Audit  Bureau  of  Circula¬ 
tions  Iward  of  directors  at  last 
week’s  board  inetding  in  Phila¬ 
delphia. 

John  F.  Glasier,  passenger 
oar  advertising  manager,  Ford 
Motor  Co.  of  Canada,  was  named 
to  succeeol  H.  H.  Rimmer,  man¬ 
ager,  public  relations,  Canadian 
General  Electric  Co.,  Ltd.,  To¬ 
ronto,  who  resigned  after  25 
year^  of  ser\’ice  on  the  ABC 
board.  Mr.  Rimmer’s  resigna¬ 
tion  came  as  a  result  of  his  re¬ 
tirement  fi’om  GE  the  end  of 
this  year. 

Warren  C.  Reynolds,  presi¬ 
dent,  Ronalds-Reynolds  Co.,  To¬ 
ronto  advertising  agency,  was 
elected  to  succeed  his  associate, 
Russell  C.  Ronalds,  who  has 
sened  on  the  ARC  l>oard  since 
PJ.iC. 

• 

Barton  in  Pakistan 

Appointment  of  John  F. 
Barton  as  manager  for  Pakistan 
for  United  Press  International 
was  announced  by  Ernest 
Hoberecht,  UPI  vicepresident 
and  general  manager  for  Asia, 
j  UPI  maintains  three  bureaus  in 
Pakistan.  They  are  in  Karachi, 
where  Mr.  Barton  will  make  his 
headquarters,  and  in  Lahore 
and  Dacca.  Mr.  Barton  previ¬ 
ously  had  several  UPI  assign¬ 
ments  in  the  United  States  and 
worked  briefly  for  the  Chirat/o 
T  rilmnc. 

• 

Otis  Black  Dies 

Seattle 

0.  Otis  Black,  a  former  as- 
I  sistant  to  the  managing  editor 
of  the  Wdshinfiton  (I).  C.) 
TiiiuH  Hvrnld  (1932-42),  died 
here  Dec.  12.  He  was  61.  He  left 
the  newspaper  business  in  1945 
to  work  for  the  Veterans  Ad¬ 
ministration. 

• 

7  Extra  Sections 

Housto.n 

’  The  Dec.  3  editions  of  the 

I  Houston  I'ost  contained  seven 
special  sections:  Travel,  Books, 
Gifts,  and  four  advertising  sup¬ 
plements.  Winter  Travel  was 
the  Post’s  first  such  venture.  It 
carried  8,.500  line.s  of  advertis¬ 
ing. 

j  Lo^s  Consolidated 

!  Bowung  Green,  O. 

+  The  Bowling  (Ireen  Daily 
j  Sentinel-Tribune  is  intermin- 
j  Rling  the  radio  and  television 
listings  in  the  daily  log.  Pro- 
I  grams  of  two  television  chan- 
i  nels  and  three  radio  outlets  are 
shown. 
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Arnold  Imshang  Dies; 
Equipment  Inventor 

Springfieu),  Mass. 

Arnold  L.  Imshaug,  61,  inven¬ 
tor  of  newspaper  production  de¬ 
vices,  died  here  Dec.  12  after 
a  brief  illness.  He  was  general 
manager  of  the  Holyoke  Maga¬ 
zine  Press  Division  of  Spring- 
field  Newspapers  and  president 
of  Alico  Inc.,  which  marketed 
his  line  of  precision  instruments  [ 
used  with  press  and  stereotype  j 
t“quipment.  For  many  years  Mr.  j 
Imshaug  was  a  supervisor  of  | 
press  erectors  for  the  Goss  Com-  j 
pany.  I 

•  I 

.4rcli  Jarrell  Retires, 
Editor  for  2B  Years 

Grand  Island,  Nebr. 

Arch  W.  Jarrell,  a  newspaper¬ 
man  for  42  years  and  editor  of 
the  drnnd  Island  Daily  Inde- 
pejulent  for  23  years,  will  re¬ 
tire  Jan.  1.  He  came  here  from 
the  Topeka  (Kans.)  Capital. 

William  A.  Stauffer,  general 
manager  of  the  Independent, 
announced  the  promotion  of 
Harold  L.  Hartley  from  city 
editor  to  managing  editor,  effec¬ 
tive  when  Mr.  Jarrell  retires. 

• 

New  Editor  on  Job 

Alamosa,  Colo. 

Clyde  Steiner,  a  former  Army 
information  officer  in  Germany 
and  recently  employed  on  the 
staff  of  the  Borger  (Tex.)  News 
Herald,  has  assumed  duties  as 
editor  of  the  Valley  Courier 
here,  replacing  Jim  Doby.  Mr. 
Steiner  said  he  plans  broader 
news  coverage  of  the  area.  He 
has  appointed  Vic.  K.  Holliger, 
a  member  of  the  staff  since 
September,  as  sports  editor. 

• 

Plan  Libel  Appeal 

Manchester,  N.  H. 

The  Manchester  Union  Leader 
Corporation  has  been  granted 
a  stay  of  execution  of  a  $99,000 
libel  judgment  to  prepare  an 
appeal  to  the  Supreme  Court 
of  the  United  Statev  to  review 
the  verdict.  Roger  H.  Chagnon, 
claiming  he  was  libelled  by  a 
.series  of  stories  in  1954  alraut 
a  landscaping  job  at  a  municipal 
parking  lot  here,  had  sued  for 
$250,fl()0  damages. 

• 

Sues  for  Speeob 

Buffalo 

City  Councilman  Victor  E. 
Manz  has  filed  a  $2  million  libel 
claim  against  the  Buffalo  Cour- 
ier-Ex}yress,  citing  a  story  re¬ 
porting  a  speech  made  by 
Mayor  Frank  A.  Sedita  in  the 
last  election  campaign.  He  is 
also  suing  the  Mayor,  alleging 
he  made  statements  that  were 
fal'e  and  without  foundation. 

for  December  16,  1961 


Guide  Ballot  OK 

Mobile,  Ala. 

A  grand  jury  declined  to  in¬ 
dict  the  Mobile  Register  on  the 
complaint  of  an  attorney  that  a 
voters’  guide  ballot  on  Election 
Day  violated  the  election  laws. 
The  ballot  showed  the  newspa- 
l>er’s  recommendations  for  vot¬ 
ing  on  candidates  and  complex 
issues.  The  jur>'  said  it  con¬ 


sidered  it  to  be  an  attempt  to 
help  voters  and  not  an  inten¬ 
tional  violation  of  the  law. 

• 

Wood  Equipment 

The  Toronto  Telegram  is  in¬ 
stalling  Supermatic  stereo 
(equipment  made  by  Wood  News¬ 
paper  Machinery  Corporation  in 
its  new  plant.  (E&P,  Dec.  9, 
page  55). 


- ^ —  I.  I.  w.  ■  I 

classified  section 

Benefit  from  our  Vost  Newspoper  Audience 

ANNOllN('£ME>T.S  ;  A^’^’OU^'(’J:M^:^TS 

ISetcspaper  Brokers  Newspapers  For  Sale 


★★  35  years’  on  the  Pacific  Coast  ★★ 
AKTOL’Tt  W.  STYPES 
625  Market  St..  San  Francisco.  Calif. 


'  IT'S  NOT  the  down  payment  that 
j  buys  the  newspaper— it’s  the  |)er?on- 
ality  and  ability  of  the  buyer.  This 
1  is  why  we  insist  on  personal  contact 
'  selling. 

;  LEN  F’EIGHNER  AGENCY 
'  P.O.  Box  192  Mt.  Pleasant,  MichiKan 


NEWSPAPER  SALES-PURCHASF.S 
All  neRotiations  in  strict  confidence. 
No  public  listinRS 

DIXIE  NEWSPAPERS 
P.O.  Box  579,  Gadsden,  Alabama 


CALIF.  QUALITY  WEEKLIES,  semi- 
isolation,  from  525,000  to  $65,000  dn. 
Data  Riven  only  to  (lualified  and  active 
buyers. 

Vernon  V.  Paine,  Broker, 

P.O.  Box  265,  Upland. 

J.  Clifton  Toney. 

P.O.  Box  .VaS,  Fairfield 


DAILY  OR  WEEKLY  CHAIN 
available  to  present  Reneral  manaRer 
who  nee<ls  2  or  3  other  buyers  to  ro 
into  corporation  with  him  on  $1,300,000 
purchase.  All  properties  sound  and 
profitable.  In  Chart  Areas  2  and  6. 
Reciprocal  confidential  treatment  re- 
(iuir^.  Box  794,  Editor  &  Publisher. 


CONFIDENTIAL  INFORMATIO.N 
Daily  Newspaper  Properties  ] 

W.  H.  Glover  Co.  Ventura,  Calif,  j 


DEAN  SELLERS  sells  Arizona  and  , 
Southwest  newspapers.  625  E.  Main,  | 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co.  : 

MAY  BROTHERS.  BinRhamton,  N.  Y. 

Elstablished  1914.  Newspaiiers 
BOUGHT  and  SOLD  without  publicity.  i 


DIAL 

"America’s  No.  I  Newspnt>er  Broker" 
Kalamazoo  8,  Mich.  Phone  FI  2-6922 

.SALES-PURCHASES-FINANCING 
handled  with  <liscretion.  Publishers 
.'Service.  Box  3132,  Greensl>oro,  N.  C.  i 


In  the  complicate<l  pattern  of 
totlay’s  newspni)er  transfers,  your 
broker  is  a  money-savinR,  ilanRer- 
avoidinR  asset. 

NEWSPAPER  .SERVICE  CO..  INC. 

408  So.  Bonita  Dr.,  Panama  City.  Fla. 


WANT  A  CALIFORNIA  OR 
ARIZONA  NEWSPAPER? 

;  We  have  them — from  larRe  dailies  to 
i  small  weeklies.  GABBERT  &  HAN- 
!  COCK.  37e9-B  ArlinRton  Ave.,  River- 
I  side,  Calif. 

Newspapers  Fitr  Sale 

WESTERN  WEEKLIES  AND  nAILIF.S 
everywhere.  JACK  L.  STOLL  &  ASSO- 
;  CIATES.  Suite  600-607.  63.81  Holly-  | 
'  wood  Blvd.,  Los  Angeles  27,  California. 


CENTRAL  OKLAHOMA  WEEKLY—  | 
well  e<iuippe<l  for  Letterpress  and  Off-  | 
set.  Excellent  location.  Priced  right.  . 
James  L.  Knight,  Box  248,  Meeker,  ' 
Oklahoma. 

WESTERN  N.Y.  OFFSET  WEEKLY—  | 
a  leader  in  the  field.  $45  Gross,  tre- 
I  mendous  imtential.  Will  give-a-way  to  | 
!  right  jiarty.  Box  729,  Editor  &  Pub-  ; 
I  lisher. 


I  WEEKLY- Chart  Area  5.  $30,000  gross 
'  class ;  ideal  for  man  and  wife  team, 
i  County  seat.  Low  down  payment.  > 
Broker.  Box  778.  Editor  &  Publisher. 

CHOICE  COUNTY  SEIAT  WEEKUES 
Idaho  $60M  &  $75M;  Colorado  $70M;  ; 
Iowa  $105M  :  Kansas  $62,500 ;  Missouri  | 
I  $42,500,  $50M.  $65M;  Nebraska  $20M;  I 
I  So.  Dakota  $20M  &  $30M;  others.  ' 

M.  R.  Krehbiel,  Box  88,  Norton, 

!  Kansas. 


SOUTHERN  CALIFORNIA  —  Old  Es¬ 
tablished  newspaper  in  choice  location. 
High  income  return  in  excess  12%  on 
investment.  Ideally  equipiied  to  handle 
exploding  population.  $400,000  cash. 
Box  772.  Editor  &  Publisher. 


CLASSIFIED 

Advertising  Rates 

Line  Rotes  EACH  CONSECUTIVE 
Insartioe 

SITUATIONS  WANTED  (Payabit  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  0  80c; 

1  ®  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS:  j 
4  timet  0  $1.00  per  line  each  insertion; 

3  times  0  $1.15;  2  times  0  $1.30:  1 
time  0  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL  | 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WndnMdoy,  4  p.m. 
Count  36  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Bo* 

;  holders’  identities  held  in  strict  con¬ 
fidence.  RepliH  mailed  daily.  Editor  &  ^ 
Publisher  reserves  the  right  to  edit  all 
copy. 

Contract  Rates  available  upon  inguiry. 

Editor  &  Publisher  ; 

850  Third  Av*.,  N.  Y.  22,  N.  Y.  j 
Phons  Plata  2-7050  I 
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ANNOUNCEMENTS 

Newspapers  For  Sale 

Southern  Publishing  Properties 
L.  PARKER  LIKELY 
Box  431  St.  Petersburg,  Fla. 


Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Complete  Plants 

SMALL  DAILY  PLANT 

consisting  of  16  page  DUPLEX  TUBU¬ 
LAR  PREl^  with  and  %  Folder 
and  complete  Stereo  including  curvetl 
Router;  Model  8  and  14  Linos  with 
TTS;  Model  32  Lino  with  Hydraquad- 
der;  Mat  Roller;  Magazines;  Mats; 
Flat  Stereo  and  all  auxiliary  equip¬ 
ment,  Ready  to  roll.  Available  in  60 
days.  Inspection  invited  in  oiieration. 


COLORADO  NEWSPAPERS  ranging 
from  SIS.OOO  to  $100,000.  Lyle  Mariner 
Associates,  1417  Glenarm  PI.,  Denver 
2.  Colo. 

COUNTY  SEAT  EXCLUSIVE 
WESTERN  WEEKLY,  rich  farm  area ; 
very  valuable  plant;  sound,  profitable. 

Attractive  town.  $40,000  down.  J.  A. 

Snyder,  Newspaper  Broker,  2234  E. 

Romneya  Dr.,  Anaheim,  Calif. 

Award-Winning  Country 
Newspaper 

Sprightly  photo-offset  pictorial  fort-  BEN  SHULMAN  ASSOCIATES  POrda^’T-oeiO 

nightly.  Present  1,700  circulation  in 
attractive  Sierra  Mountain  town.  Toi> 
prize  California  State  Fair!  $1  iier 
line  ad  rate,  many  issues  grossing 
over  $1,000.  Press  work  jobliol  out. 

Could  expand  Ui  weekly,  add  legal 
advertising  income.  Lease  available  on 
gooil  building,  room  to  install  own 
presses.  Includes  mailing  list,  ad  ac¬ 
counts,  addressing  machine.  other 
items.  Unlimiteil  opixirtunit.v  for  young 
newspaperman  —  ONLY  $7,500  with 
terms!  For  further  details  call  or 
write  UNITED  FARM  AGENCY.  Box 
476,  Loyalton,  Calif.  WYman  3-4379. 


Press  Rtnim 


NEWSPAPER  EQUIPMENT 

DUPLEX  TUBULARS 
GOSS-HOE-SCOTT  PRESSES 


60  E.  42  St.  —  N.Y.  17  —  OX  7-4690 

Compttsing  Rmtm 

INTERTYPES  —  Models  B  —  C 
CSM  —  C4/4  —  G4  —  F4/4  —  G4/2 
LINOTYPES  —  Mislels  8-14-31 
MONOTYPEIS  —  Material  Maker  and 
Type  &  Rule.  Molds  and  Mats 


All  reasonably  priced  to  sell 
Send  for  detailed  list 


CENTRAL  TEXAS  offset  weekly  with 
unlimited  job  printing  isitential.  E.\- 
cellent,  moilern  and  practically  new 
e<iuipment.  Ideal  for  a  couple.  $5,000 
cash  re<iuire<l,  will  make  reasonable 
terms  on  balance,  sell  or  lease  build¬ 
ing.  H.  H.  Bre<ilow.  owner.  2510 
Winstead  Lane,  Austin  3,  Texas.  Ph. 
GR  7-4746. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  New  York  17.  N.  Y. 

MODEL  26  LINO.  Reconditioneil.  .Ml 
new  parts.  $4,200  Wm.  J.  Atwill 
Tyixigraphy.  .559  Ellicott  St..  Buffalo-3, 
N.  Y. 


A.C.  Drives — Mat  Rollers — Kemp  Pots 
Mail  Room  Belt  and  Roller  Conveyors. 
Cutler-Hammer  Newspai>er  Conveyors. 

LOYAL  S.  DIXON  CO. 

"Newspaiier  Press  Erectors” 

11164  Saticoy  St.  Sun  Valley,  Calif. 

TRiangle  7-3871 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY. 
Atlaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


Press  Room 

HOE 

4  Super  Speed  Units 
End  Roll  Feed  &  Tensions 
I  Double  Folder  22%"  cut-off 
A.C.  Motor  Drives 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17  N.Y. 

DUPLEX  TUBUI.u\R  PRE.SSES 
20  and  24-pages,  2  to  1  models  Com¬ 
plete  stereo;  AC  drives ;  now  twined. 
Can  l>e  separatexl.  Located  Quincy, 
Mass.  Available  soon  I 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  New  York-17,  N.  Y. 

SPECIAL  TAHLOin  PRESS 
Will  print  in  two  patre  jumps  to  64 
pat^es,  color  T)  or  6  columns. 

GEORGE  C.  OXFORD 
Box  003  Boise,  Idaho 


NEW  USTINGS!  EXCL.  DAILY. 
$220M.  3  EXCL.  Miilwest  Weeklies. 
$30M.  $46M  &  $80M.  Write,  call  The 
ACTION  Broker,  Bert  C.  Carlyle.  B<»x 
425,  Fairbury,  Neb.  Phone  340  or 
1659. 


MUST  MOVE:  B-2  INTERTYPE  with 
TTS  Oi)eratinK:  Unit,  Perforator,  2 
fonts  8  pt.  Top  shaiie.  First  $r>M  jfets 
it!  Also,  3-year  old  lo  x  13  Hei<lell>erK. 
Perfect:  $2750.  Coushatta  (Louisiana! 
Citizen.  Phone  WE  2-4201. 


SO.  CAUF.  EXCLUSIVE  WEEKLY 
Grossing  $235, (K)0.  CkMMl  plant,  very 
healthful  climate,  sound,  profitable. 
Rotary  press.  loo.iHlO  down.  J.  A. 
Snyder,  Newspai>er  Broker,  2234  East 
Romneya  Dr.,  Anaheim.  California. 

Newspapers  W  anted 

WEEKLY.  $40,000  cash  down.  $50M- 
$100M  volume.  C^art  Areas  1.  2,  Flor¬ 
ida.  Confidential.  No  brokers.  Box  771, 
Editor  &  Publisher. 

WEIEKLY  with  8:ood  job  i>otential  in 
New  Eni^Iand  or  Western  New  York. 
Box  823,  Editor  &  Publisher. 

Business  Op$Hwtunities 

MANAGEMENT  OPPORTUNITY 
Interested  in  heading  up  a  weekly  in 
B&P*s  Chart  Area  8  ?  Paper  is  60 
years  old,  and  slippintf  badly  in  face 
of  daily  competition.  Needs  new  blood 
as  market  could  support  a  very  profit¬ 
able  weekly.  Experience  in  all  phases 
of  newspaper  necessary.  Applicant 
must  be  willing  to  invest  some  money 
as  stockholder.  Box  738,  Editor  & 
Publisher. 


NEWSPAPER  SERVICES 
Press  Engineers 

Newspaper  Presses  anil  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-636;; 

ERECTING,  DISMANTLING, 
TRUCKING.  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


THE  NATION’S  NEWSPAPER  IXIRMS 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paiier  Turtles — $84.50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY.  113  West  Market 
Street,  Elkin,  North  Carolina 

TYPESETTING  MACHINES 

Model  C  Intertype,  serial  No.  5396,  3 
magazines.  3  molds,  gas  monomelt, 
3  t)h.  A.C.  motor.  Perfection  recondi¬ 
tioned — a  quality  buy  at . $3250 

Mmlel  14  Linotype,  #48175,  monomelt, 
wide  aux.,  single  keyboard. 

Model  8  Linotype,  Serial  No.  18983. 
electric  pot,  Margach  feeder. 


Perfection  Type,  Inc 

217  Nicollet  Ave., 
Minneapolis's, 


Minn. 


Newspaper  Press  Installations 
MOVING— REPAIRING-TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-39  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Machinery  For  Sale 

SAVE  $.370  ON  NEW  NUMBERING 
head  and  2  new  no.  machines  for 
1250  Multigraph.  Never  used,  $800. 
Tribune.  St.  Marys,  Ga. 

Press  Room 

SIX  UNIT  GOSS  Anti-friction  press, 
excellent  running  condition,  well  main¬ 
tained,  one  color  cylinder,  double-ile- 
livery  folder,  pair  upi>er  formers,  14’... 
inches  printing  diameter,  22%  inch 
cut-off,  running  61  inch  wide  web. 
Cylinders  have  tension  lockup,  mounteil 
1  on  substructure.  Cline  reels,  two  nests 
angle  bars,  geareil  48,460  paiiers  |>er 
hour.  If  desired  40  h.p.  Cline  A.C. 
unit  tyi>e  motor  drive  available.  Press 
i  can  be  seen  in  operation  now.  Avail- 
'  able  April  1962.  Write  R.  T.  Bentley, 
i  Omaha  World-Herald,  Omaha  2,  Neb. 

FOR  SALE;  Hoe  3-roll  single  width 
press,  23%'  cutoff;  12  pages  straight, 
24  pages  collect.  Includes  25  hp.  1200 
rpm  motor  with  belt  drive,  most  stereo- 
I  type  ^uipment.  Good  condition,  now 
I  operating  daily.  Available  mid-1962. 
;  J.  D.  Jordan,  Xenia,  Ohio,  Daily 
;  Gazette. 


INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 

1962  THATCHER  PACER 


(Now  in  Production) 

Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

Rugged  Construction — Walk- 
Thru  Units — Dynamatic  “Ad- 
justo-Speed”  Drive  —  Fully 
Automatic  Tensions  —  Sim¬ 
ple  Mechanical  Controls. 

Note:  We  will  take  your  present 
equipment  in  trade.  We  buy  and  sell 
all  newspaper  equipment,  including 
presses,  typesetting  raachine^,  TTS 
equipment,  Ludlows,  Elrods,  mat 
rollers,  etc. 

Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 
1720  Cherry  St.  Kansas  City  S.  Mo. 
HA  l-SMS 


USED  MILTON  2-UNlT  ROLL  FED 
offset  press.  Takes  21 ‘.j'  web.  cuts  off 
at  17%'.  Reiiuiies  only  5'xl8'  floor 
space.  Ideal  for  4-page  tabloids,  cir¬ 
culars.  hanil  bills,  etc.  (kkmI  condition 
and  the  price  is  right.  Can  arrange 
installation  and  instruction.  Dale 
Hughes.  260  Southfield  Rd.,  Detroit  29, 
Michigan.  DU  6-2500. 

GOSS  MODEL  "E"  DUPLEX  web-fed 
flat  lieil  press  (2).  New  '47,  '52.  Excel¬ 
lent  condition  Now  o|>ernting  N.Y.C. 
Each  8-page  standard  or  16-page  tab¬ 
loid.  Qtr.  folder.  Write  owner  Box 
766,  Editor  &  Publisher. 


DUPLEX— MODEL  AB  263—8  PAGES 
standard,  16  tabloid.  Now  printing  32 
page  tabloid.  Price  $6,900.  Harrison 
Press.  Washingtonville,  New  York. 


t-AN’n-FRlCTION  UNITS 
Goss  50,000  i>er  hour.  A  C  drive. 
23-9/16"  Cut-Off.  Available  now. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


2-REVOLUTION  Whitlock  Press.  $200. 
Eclipse  folder,  complete  with  insert 
lioarti,  $2(KI.  The  Rooilhuuse  ReconI, 
RiHHihouse,  III. 


DUPLEX  MODEL  “E”  flatbeil  web 
press,  serial  #1563,  8-page  standard  or 
16-page  tabloid,  quarterfold.  Excellent 
condition.  Extra  rollers  and  chases. 
220  volt,  A.C.,  3  phase,  15  H.P.  motor. 
Box  859,  Editor  &  Publisher. 

Stereotype 

PAGE  MAT  SCORCHER,  like  new 
with  signal  timer,  230  volts  $200.0(1, 
Napoleon  Publishing  Company,  Nap> 
leon,  Ohio. 

MAT  ROLLERS,  Sta-Hi  machines. 
!4-page  folders,  curved  routers,  cast¬ 
ing  equipment.  A.C.  motor  drives  30, 
40.  .50,  75.  100  HP.  Extra  control  lioards. 
G.  C.  Oxford,  Box  903,  Boise,  Idaho. 


STA-HI  Electric  Junior  Former,  good 
condition  #3804-220  AC  230  volts, 
$650.00,  Napoleon  Publishing  Comiiany, 
Naiioleon,  Ohio. 


PLANE-O-PLATE  Rotary  Shaver  full 
page,  Hoe  blatle  shaver  No.  5.  George 
C.  OxfortI,  Box  903,  Boise,  Idaho 

HAMMOND  FULL-PAGE  CASTER, 
new  in  1961,  gas  model  CMP  1200  with 
EasyCaster  8  column  box  and  water 
cooled  pig  mold.  Has  pig  dolly.  Shell 
casting  bars,  1,200  lb.  capacity  with 
thermostat.  Cast  cuts  in  front  pour 
pigs  below.  Used  eight  months,  AIm 
new  Hammond  Glider  saws  110  volt  and 
one  with  220  volt  Nolan  Proof  Press, 
double  truck  size  25'x42'.  Open  Satur¬ 
days.  St.  Cloud  Shopping  News,  St, 
Cloud,  Minnesota. 


If 'an  ted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-459« 

Linotyiies—Interty  lies- -Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 

LINOTYPE  —  Model  36—72—90  with  « 
■■ocket  mold  disk;  Hydroquadder;  Mohr 
Saw;  either  gas  or  electric  pot.^  Must 
lie  in  excellent  condition.  Contact 
B.  W.  Warnock,  Bus.  Mgr.,  Gibson 
Publications,  Vallejo.  Calif.  Phon# 
Area  (!ode  707-Midway  4-4121. 


MODERN  STEREO  PRESS,  24-iiag» 
or  more  with  stereo  e<iuipment.  Ca^ 
_  L.  A.  Lee  Company,  Dalton.  Georgia. 
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THIS  WEEK'S  "HELP  WANTED"  OFFERINGS 

Obtain  Your  Better  Job  Here! 


Circulation  1 

1  Display  Advertising 

Editorial 

Editorial 

CIRCUI^TION  MANACBR  for  Mis¬ 
souri  uroup  of  weekly  newspapers.  Att- 
Kressive,  exiieriencecl,  sales  -  mindetl, 
Hvailalile  now.  Send  resume,  photo, 
salary  r«iuirements  to  Box  457,  Inde- 
liendenre,  Missouri, 

PROMOTION  -  MINDBI)  tTirrulation 
District  Suiiervisor  for  Krowin*  after¬ 
noon  ilaily,  coastal  Chart  Area  '1. 
^cellent  opportunity  for  man  with 
experience,  initiative  and  ambition. 
Give  complete  resume  in  first  letter. 
Box  744.  Editor  &  Publisher. 

THE  NORTHWEST’S  NEWEST  DAILY 
new8pu|>er  has  an  opening  for  a  top¬ 
flight  young  district  manager.  $5,200 
|ier  year  starting  salary  plus  car  0|h 
liortunity  for  advancement  to  Circu¬ 
lation  Manager.  Write  Box  201,  Emer¬ 
ald  Empire  News.  Elugene,  Oregon. 

Classified  Adrertising 

WAN'TED  —  someone  with  advertising 
experience  to  set  up  and  head  classifiecl 
advertising  department  for  energetic 
daily  in  Missouri  city  of  30,000;  addi¬ 
tional  help  provided  if  needed ;  sub¬ 
stantial  and  permanent  future.  Box 
775,  Editor  &  Publisher. 

CLASSIFIED  MANAGER — West  Coast 
medium  daily  is  seeking  man  who  is 
probably  an  asst,  class,  mgr.  now  and 
wants  to  move  up.  Got  ideas,  experi¬ 
ence  and  a  desire  to  grow  with  us? 
Good  salary,  car  expense  &  bonus. 
Airmail  references,  resume  to  Box  807, 
Editor  &  Publisher. 

CALIF.  COUNTY  SBL\T  DAILY  needs 
e\|ierience<l  classified  manager,  male 
or  female.  P.U.  Box  71,  Merced.  Calif. 

CLASSIHED  MANAGER,  small-paper 
experience,  esiiecially  suburbans.  Know 
hilling,  flow,  phone  sales,  outside.  Guy 
or  gal.  THE  PRESS,  206  Koula, 
Honolulu  13,  Hawaii. 


THINK  THIS  AD 
OUT  CAREFULLY 

Due  to  fast  expanding  metropolitan 
area  and  creation  of  large  perimeter 
shopping  centers  and  areas  we  are 
looking  for  a  man  who  has  a  good 
sales  background  and  experience  in 
organization  and  plans,  primarily  the 
advertising  activities  of  groups  of  mer¬ 
chants,  plus  a  good  background  in  re¬ 
tail  display  advertising.  This  spot  is 
open  on  large  Eastern  daily.  If  you  are 
the  right  man,  send  full  particulars  to 

Box  804  Editor  &  Publisher 


FOR  REPORTMS-5ob  hunting?  Like 
your  qualifications  discretely  distrib¬ 
uted  to  over  1,000  publishers  through¬ 
out  the  country?  Apply  now  to  Bill 
McKee.  BIRCTI  PEHISONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois. 

GENERAL  ASSIGNMENT  REPORTER, 
anxious  to  move  up.  for  47,000  prize- 
I  winner.  P.M.  Must  enjoy  features, 
enterprise,  digging.  Some  background 
I  in  local  government,  suburbs  desirable. 
'  Interview  necessary.  Gilbert  P.  Smith. 
'  Managing  Editor,  Utica  Observer-Dis- 
I>atch,  Utica.  N.  Y. 


Designer 

TYPOGRAPHY  DESIGNER 
(Woman) 

E\perience<l  typography  designer 
wantol  for  college  textbook  depart¬ 
ment.  Work  with  text  and  binding.  ‘ 
Familiarity  with  e<liting  procedure  is  > 
■lesirable:  lie  able  to  work  with  raw 
manuscript  and  visualize  finished  prod-  ! 
uct— type,  binding,  layout  and  cost.  ' 
\  degree  in  graphic  arts  is  desirable  i 
Imt  not  necessary.  Supervising  re¬ 
sponsibility  included  Send  resume  with 
salary  desire<l  to  Mathilda  S.  Lock- 
wood.  McGraw-Hill  Book  Co.,  Inc.. 
33«  W.  42nd  St.,  New  York  36.  N.  Y. 

Display  Advertising 

ADVERTISING  DIRECTOR 

for  aggressive  combined  daily  in  Chart 
Area  4.  Metroinlitan  area  over  200,000.  ' 
Prefer  man  with  well-rounded  manag¬ 
erial  experience.  Salary  commensurate 
with  past  performance  and  ability.  Box 
799.  Editor  &  Publisher, 

IMMEDIATE  OPENING 

KANKAKEE.  ILUNOIS,  prize-win¬ 
ning  Daily  Journal  needs  alert,  person- 
ably  display  salesman  who  loves  to 
work,  knows  how  to  create,  develop 
snd  sell  advertising  ideas.  Layout 
ability  essential.  Excellent  starting  sal¬ 
ary,  outstanding  fringe  benefits,  best 
vmrking  conditions,  congenial  profes¬ 
sional  staff.  Write  pving  training,  ex¬ 
perience.  salary  desired,  references. 

^LBS  MANAGER  for  retail  stall  of 
fourteen  salesmen.  Fast-growing  paper 
m  fast-growing  Florida  city.  Must  be 
fOTMful  salesman,  have  successful  ex¬ 
perience  in  competitive  city,  and  be  a 
Jsader  rather  than  a  driver.  Write 
“Waphical  brief  in  confidence  to  Box 
830,  Editor  St  Publisher. 


ADVERTISING  SALESMAN  , 

There's  room  on  our  staff  for  an  ex- 
l«rienced  ad  man  who  knows  how  to 
.sell  IDEAS.  BB:a^EFITS  and  RESULTS  ! 
of  goo<l  retail  advertising.  Must  know 
retailing  and  have  organizational  j 
ability.  We  want  a  man  with  ambi-  I 
tion  for  future  lulvancement  who  would 
like  to  work  on  one  of  America's 
major  newspapers.  Liberal  benefits 
program  covers  insurance,  retirement 
and  vacations.  Write  Robert  C.  Conner, 
Register  and  Tribune,  Des  Moines  4, 
Iowa.  All  replies  answered. 

ADVER'nSING  SALESMEN,  retail 
and  classifie<l,  for  daily  newspapers  in 
Chart  Areas  6,  7,  8,  10  and  11.  Send 
typewritten  resume  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3.  No  charges. 

CALIFORNIA  MEDIUM  DAILY  has 
s|)ot  for  ambitious  adman  on  his  way 
up.  Layout,  top  sales  ability  essential. 

If  you  think  you  have  what  it  takes 
I  for  this  prize-winning  paper,  write 
fully  to  Ad  Manager,  Box  845.  Editor 
&  Publisher. 

OPPORTUNITY  for  an  aggressive, 
hardhitting,  young  display  sales  repre¬ 
sentative  with  a  proven  background  in 
newspaper  advertising  sales.  Oppor¬ 
tunity  for  advancement  to  management 
ixwition.  Starting  salary  $5,20U  plus 
tier  year.  Write  Box  201,  Emerald  Em-  j 
pire  News.  Eugene,  Oregon. 

OUTSTANDING  COUNTY  SEAT 
I  WEEKLY  in  Chart  Area  One  will 
I  nee<l  capable,  experienced,  productive 
advertising  manager/ salesman,  (man 
I  or  woman)  about  February  1.  Energy,  ; 
i  initiative,  proven  sales  ability  essen¬ 
tial  and  will  l«  rewarded  proportion- 
'  ately.  Both  display  and  classified  ex- 
Iierience  esiiecially  desirable.  Complete 
dossier  plus  references  must  accom¬ 
pany  application  to  Box  844.  Editor 
&  Publisher, 

WEST  (X)AST  GROUP  needs  experi¬ 
enced,  aggressive  display  salesmen  in 
'  ('hart  Areas  12  St  11.  P.O.  Box  71. 
Merce<l.  Calif. 


MANAGING  EDITOR.  Immediate 
opening  on  expanding  North  Dakota 
daily  of  7,500.  Must  be  under  45.  dedi-  i 
cated  to  profession.  Ability  to  handle 
staff,  copy,  layout,  with  speed  and 
accuracy  imperative.  Show  reliable  ref-  ' 
erences.  This  job  imiiortant  responsi¬ 
bility  in  a  dynamic  community  of  ! 
young  men,  center  of  the  great  Willis-  i 
ton  oil  basin.  Friendliest,  handsomest 
city  in  the  Great  Plains  area — wonder¬ 
ful  for  family  man.  Salary  commensu¬ 
rate  with  experience,  ability.  Write:  | 
Walter  Wick,  Publisher,  Williston  i 
Daily  Herald,  Williston,  No.  Dakota. 


POLICE  St  CITY  HALL  REPORTER 
wanted  by  6-day  evening  newspaper  in 
Chart  Area  6.  Please  give  educational 
and  experience  background.  Box  753, 
Editor  &  Publisher. 

REPORTER,  experienced,  for  South¬ 
ern  New  England  PM  daily;  general 
assignments;  features.  Send  references, 
salary  expected  first  letter.  Box  790,  { 
Editor  St  Publisher. 

SPORTS  REPORTER,  with  interest  in  i 
hunting,  fishing,  bowling,  needed  on  I 
live  Chart  Area  6  daily.  Write  details,  ' 
experience,  draft  status,  salary  ex-  i 
pected.  Box  780,  Editor  &  Publisher.  | 

AN  AGGRESSIVE  PRIZE-WINNING  1 
6-day  daily  in  southwest  Kansas  needs 
a  general  news  reporter  who  can  also 
handle  sports.  Some  experience  pre-  ' 
ferred.  Salary  open.  Contact  Charles  E.  ' 
Smith.  The  Tribune.  Pratt,  Kansas. 

ARE  YOU  STYMIE5D  in  iiresent  posi¬ 
tion?  Are  you  capable  of  being  news 
editor  of  large  suburban  Chart  Area  6 
weekly  which  demands  real  professional 
touch?  Can  you  do  layout?  Are  you 
good  reiiorter,  especially  in  sports  and 
;  governmental  news?  If  all  answers  are 
yes,  send  complete  resume  to  Box  832, 
Eklitor  St  Publisher.  You  may  be  man 
j  we  seek.  Tell  when  available  for  inter- 
I  view.  45-hour  week,  2-week  vacation. 

,  fringe  benefits.  Job  oi>en  in  1962. 


ALL-AROUND  NEWSMAN  capable  of 
handling  spot  news,  features  and  pic¬ 
tures  on  completely  local  16-20  page 
central  Florida  weekly.  Requires  en¬ 
ergy,  ability  and  initiative.  Send 
COMPLETE  experience  resume  O.  B. 
Brice,  Lake  Wales,  f'la. 

CITY  REPORTiat.  male,  from  Chart 
Area  1  or  2.  for  33M  daily  in  CThart 
Area  1.  Some  experience.  Box  802, 
Editor  St  Publisher. 

EDITOR  to  write  and  edit  all  copy  on 
live,  Connecticut  weekly.  Thomaston 
Press.  Thomaston,  Conn. 

EXPERIENCED  (X)PY  DESK  MAN. 
New  Jersey  daily  in  New  York  metro- 
imlitan  area.  Box  818,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  DESK  MAN,  capable 
of  slot,  wire  desk,  wanted  by  quality 
Chart  Area  6  PM.  State  experienM, 
references.  Pay  commensurate  with 
ability.  Box  808,  Editor  St  Publisher. 

EXPERIER^CED  MALE  general  re- 
i  iwrter  for  afternoon  daily.  Camera 
\  know-how  essential.  Send  complete 
background  and  references  to  Elditor, 
Kenosha  (Wisconsin)  Evening  News. 

GENERAL  NEWS  REPORTER,  expe¬ 
rienced.  for  respected,  aggressive,  grow¬ 
ing.  ILOOO-plus  morning  daily.  Full¬ 
time,  iwrmanent,  5-day  position  with 
expanding  staff.  If  you  are  truly  a 
NEWS  man  or  woman,  with  accuracy 
and  good  writing  talent,  write  at 
once  to  William  Babel,  Editor,  Press- 
I  Republican.  Plattsburgh,  N.  Y.  This 
Lake  Champlain-Adirondack  area  is 
beautiful,  healthy,  economically  vigor- 
I  ous.  Newcomers  and  oldtimers  love  it. 

I  Check  this  newspaper,  area,  and  op¬ 
portunity  today  I 

I  NEWS  EDITOR  for  5-day  and  Sunday 
I  Texas  daily.  General  news  desk  job 
with  some  writing.  Must  be  able  to  lay 
I  out  paper  and  take  full  charge.  Box 
I  814.  Editor  St  Publisher. 

REPORTER,  experienced,  imaginative, 
i  for  lively  capital  city  PM  daily.  Send 
^  complete  resumes  and  clippings  (ex¬ 
pendable  if  possible)  to  Robert  G. 
Fichenberg.  Managing  Elditor,  The 
Knickerbocker  News,  Albany  1,  N.  Y. 

SPORTS  EDITOR — Southern  Michigan 
daily,  in  7,500  plus  group,  needs  young 
man  with  no  military  obligations.  Some 
experience  preferred,  but  will  consider 
recent  J-grad.  Write,  giving  full  in- 
I  formation  in  first  letter  to  Box  820, 
;  Elditor  St  Publisher. 


EDITOR  AND  PUBLISHERS  CHART  AREA 


SPORTS  WRITER  -  DESK  MAN  for 
28,000  morning,  60,000  Sunday  opera-  i 
tion.  Sound  writing,  editing  skill  es-  I 
sential.  Experience  desirable.  Neal  A. 
Bintz,  Managing  Editor,  Utica  (New  I 
York)  Daily  Press. 

CITY  HALL  REPORTER  for  influen-  , 
tial  17,000  PM  daily  in  (Thart  Area  2.  | 
Pay,  fringe  benefits  excellent.  Attrac¬ 
tive  working  conditions,  high-caliber  | 
staff.  Box  740,  Editor  &  Publisher.  I 

CITY  HALL  REPORTER  for  60.000 
circulation  morning  newspaper  in 
Chart  Area  6.  Good  pay,  fringe  bene¬ 
fits.  excellent  retirement  plan.  Give 
background  and  references.  Box  792,  ' 
Editor  St  Publisher.  j 

LARGEST  SEMI-WiEKLY  PAPER  in  | 
Florida  seeks  sports  editor  who  can  do  I 
complete  job,  column  and  desk.  Pay  | 
according  to  experience.  Write  or  call 
Wayne  Bell,  Playground  News,  P.O. 
Drawer  130'i.  Ft.  Walton  Beach,  Fla.  1 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 
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HELP  WANTED 


Editorial 


MANAGING  EDITOR 
COVINGTON  VIRGINIAN 
CoviriKton  Virsinia 

MEDIUM-SIZED,  FLORIDA  afternoon 
daily  seeks  general  assignment  re¬ 
porter.  Some  exiierience  desirable.  Box 
83fi.  Editor  &  Publisher. 

TIME  FOR  A  CHANGE?  See  Box  825, 
under  "Help  Wanted-Promotion." 

EDITORS 

ASSOCIATE  &  SENIOR 

Encyclniiedia  or  textbook  exiierience 
preferreil,  hut  not  essential.  Major 
areas ;  Geography.  Science.  Social 
Studies,  Humanities.  $7,000  up.  Also 
openings  for  experienced  copy  eilitors. 
Send  resume  or  call  for  apimintment, 
personnel  dept. 

CROWELL  COLUER  CORP. 

640  Fifth  Ave..  NYC.  JU  2-8000 

EXPERIEINCED  General  Assignment 
Reporter,  or  one  who  has  had  news¬ 
paper  training  in  college.  Car  re- 
quireil.  Forty-hour  week  over  six  days. 
Competitive  area.  Good  challenge.  Va¬ 
cation,  insurance  anil  pension  plan 
provide!].  Please  write  or  make  per¬ 
sonal  visit.  Prefer  no  phone  calls. 
The  Telegraph,  84  N.  State  Street, 
Painesville,  Ohio. 


HELP  WANTED 


NEED  SPORTS  DESKMAN  for  Illi¬ 
nois  AM  daily.  Immediate  opening. 
Opiiortunity  for  some  writing,  cover¬ 
age,  Require  man  who  is  accurate, 
fast,  can  work  under  pressure  when 
necessary.  Good  working  conditions, 
retirement,  hospitalization  plans.  Give 
full  data  on  schooling,  experience, 
draft  status,  salary  needs,  references. 
Box  H.54.  Editor  &  Publisher. 


REPORTERS 

Turnover  here  is  normally  extremely 
low.  However,  there  are  prospects  that 
we  will  have  two  and  i>erhaps  three 
city  staff  openings  within  the  next 
sixty  days.  I  would  like  to  hear  from 
men  who  would  lie  interested  in  work¬ 
ing  for  a  hard-hitting,  resimnsible 
afternoon  newspaiier.  We  like  to  think 
we  put  out  one  of  the  best  papers 
in  the  country  and  we  want  only  the 
liest  i>eople.  No  phone  calls  please. 
Write  me  with  complete  details.  John 
L.  Newman,  City  Editor,  The  Louis¬ 
ville  Times. 

REPORTERS.  DESKMEN  for  editorial 
department  on  daily  newspapers  in 
Chart  Areas  6,  7,  8.  10  and  11.  Expe¬ 
rienced  or  qualifiecl  beginners.  Send 
full  typewritten  details  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3.  No  charges. 


CLASSIFIED  AD  DRDER  FDRM 


COMPANY  (if  cay) 


CITY,  STATE 


Insert  my  classified  ad  for 


Classification 


Q  Assign  a  box  number  and  mail  replies  daily! 


EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22.  N.Y. 

(For  ads  of  the  ''SHuatioes  Wanted"  notnre,  eeclose  remittance  wHIi  order. 
See  classWed  rote  stmetnre.) 


HEIJ»  WANTED 


SPORTS  EDITOR 
REPORTER-PHOTOGRAPHER 
Six-day  afternoon  daily.  Excellent 
hours,  working  conditions.  Send  full 
resume,  samples,  first  letter.  Toby 
Druin,  City  Editor,  News-Herald, 
Borger,  Texas. 

WOMEN'S  NEWS  DEPARTMENT.  A 
medium-sized  daily  in  Chart  Area  2. 
Emphasis  on  features  Immeiliate 
ntiening  with  gooil  salary  and  top  em- 
I  ployees  lienefits.  Write  giving  educa- 
\  tion,  work  exiierience,  age  and  marital 
status.  Box  856.  Ekiitor  &  Publisher. 

WRITER,  young,  male,  college  gradu¬ 
ate,  with  several  years  news  e.xperi- 
ence.  for  news  bureau  of  upstate  N.Y. 
university.  No  sports  or  photo  work. 
Pay  on  salary  scale  of  Metropolitan 
imiiers.  Good  fringe  lienefits.  Box  848, 
Eklitor  &  Publisher. 

Mechanical 

COMPOSING,  PRESSROOM  FORE- 
I  MAN  daily  of  7M,  Chart  Area  6.  $136 
!  for  44-hour  week — more  later  to  right 
<  man.  Box  747,  Eiditor  A  Publisher. 


ASSISTANT  CHIEF 
ENGINEER 

WANTED:  Assistant  Chief  Elngi- 
neer  for  design,  layout  and  devel¬ 
opment.  Must  have  degree  in  engi¬ 
neering.  Knowledge  of  printing  in¬ 
dustry  equipment,  including  con¬ 
veyors  and  some  electrical  control 
circuitry  preferred. 

Send  resume  to 
JAMPOL  CORPORATION 
728 -61st  Street 
Brooklyn  20,  New  York 


,  PRESS-STEREO  FOREMAN  for  eve-  I 
ning  daily,  N.E.  city  of  16.000.  Duplex  I 
tubular,  3-man  shop,  6%  day  wk.  ! 
Dominant  newspaper,  healthy,  growing 
I  situation.  If  you're  a  good  mechanic,  i 
'  know  tubulars  and  stereo  well,  let's  I 
hear  from  you.  Box  8^,  Editor  A  i 
Publisher. 

PRODUCTION  MANAGER  for  out- 
:  standing  newspaiier  over  200.0(K>  cir- 
I  culation.  Must  have  newspaper  me- 
!  chanical  experience,  engineering  train- 
j  ing  helpful.  Rdiuireil  to  know  hudget- 
I  ing,  cost  controls,  familiarity  with  all 
i  departments.  Number  two  man  on 
I  large  paiier  or  production  manager  of 
smaller  could  qualify.  Pension  plan, 

I  insurance  program,  fringe  benefits. 

I  Give  complete  liackground,  family 
I  status,  education  and  include  recent 
photo.  Replies  kept  in  strict  confidence. 

I  Write  Box  840,  Elditor  A  Publisher. 

'  Photography 

PHOTO  JOURNALIST 

Large  metropolitan  daily  wants  a  man 
capable  of  supervising  photographers, 
making  assignments,  editing  pictures, 
writing  captions.  Paper  is  heavy  with 
both  local  and  wire  photos.  Write  Box 
{  803.  Editor  A  Publisher. 

I  PHOTOGRAPHER  who  knows  how  to 
!  make  a  picture  tell  the  story.  We  want 
I  a  news  photographer — not  a  combina- 
I  tion  reporter  and  photographer.  A  6- 
day  PM  in  Ohio.  Box  815,  Editor  A 
I  Publisher. 

Public  Relations 


HKIJ*  WANTED 


Public  Relations 


IN  ROCHESTER.  N.  Y.,  a  young, 
growing  counseling  firm  with  blue-chip 
accounts  seeks  a  versatile  writer  with 
maturity  and  judgment  to  work  with 
top  management  of  client  organiza¬ 
tions.  Assignments  range  from  straight 
publicity  to  employee  and  stockholder 
communications,  community  relations, 
all  phases  of  public  relations  counsel¬ 
ing.  Replies  should  include  salary  re¬ 
quirements  and  all  essential  informa¬ 
tion  which  will  be  held  in  strict  con¬ 
fidence.  Box  822,  Eklitor  A  Publisher. 

POSITION  OPEN  chief  of  state  pub- 
licity  for  State  of  Vermont  Develoiv 
ment  Department.  Some  travel  re- 
quir^;  will  assume  charge  of  publicity 
division.  Knowledge  of  printing,  pul> 
lishing,  writing  and  public  relations. 
College  graduate,  plus  minimum  four 
years  exiierience.  (Can  substitute  ex¬ 
iierience  for  college  year  for  year). 
Salary  range  $115.IH)  to  $147.00  weekly 
plus  state  service  lienefits.  Apply:  Per¬ 
sonnel  Division.  State  of  Vermont, 
Montpelier.  Vermont. 


Are  you  this 
NON-RUT 

promotion  copywriter? 

One  of  the  nation’s  largrest  news¬ 
papers,  in  an  Ektft  Coast  competitive 
market,  has  an  opening  for  a  young 
promotion  copywriter. 

Initially,  he  (or  she)  will  write  cir¬ 
culation  promotion  copy  for  print, 
radio  and  TV  The  requirements  are: 

1)  Write  well. 

2)  Write  fast. 

3)  Be  able  to  report  and  edit,  to 
spot  promotable  stories  and  fea¬ 
tures  in  the  paper,  in  galley  form 
and  in  conversations  with  liters. 

Today,  this  imrson  may  be  stymied 
in  a  promotion  job  that  does  not  permit 
steadily  increasing  use  of  imagination 
and  ingenuity.  Or  he  may  be  writing 
news  and  features  in  an  area  where 
his  creativity  and  drive  are  deni^. 
'Tomorrow,  he  can  be  in  a  non-rut  job 
with  an  excellent  opportunity  for  a 
future  of  progress  and  security. 

Tell  us  about  yourself  in  detail,  in¬ 
cluding  salary  requirements.  Our  staff 
knows  about  this  ad.  Box  825.  Editor 
A  Publisher. 


HARD  SELL  SALESMAN 

To  travel  and  sell  highly  spe¬ 
cialized  mat  services  to  drug, 
food  and  discount  stores.  Old¬ 
est  and  largest  company  in 
these  lines.  Territories  in  Chart 
Areas  6-3-4-9-12  will  be  avail¬ 
able  this  January  due  to  ter¬ 
ritory  reorganization  and  ex¬ 
pansion.  High  commission  plus 
volume  bonus  on  both  new  and 
renewal  business.  (75%  of  our 
accounts  renew).  No  house  ac¬ 
counts.  Draw  against  commis¬ 
sion.  Complete  training.  For 
early  interview  in  your  area, 
send  complete  resume,  (Edu¬ 
cation,  age,  experience,  family 
status,  kind  of  car,  willingness 
to  travel  away  from  home,  and 
1  all  other  pertinent  information) 

!  Box  725  Editor  &  Publisher 


PUBLIC  RELA'nONS  ASSISTANT  | 
for  multi-plant  New  England-baseil  i 
corporation.  Job  includes  putting  out  | 
monthly  plant  publication  and  assist-  i 
ing  in  various  public  relations  projects. 
Newspaper  experience  reiiuired.  Must 
be  accurate  and  colorful  writer,  and 
have  some  photographic  experience. 
Box  855,  Elditor  A  Publisher.  I 


TRADE  .SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 
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•  • 


SITUATIONS  WANTED 

For  staff  replacements  —  youth  or  experience  —  consult  these  listings! 


•  • 


Administralire 


NATIONALLY-KNOWN 

N*wi|>:>i«rmBn,  now  employed  metro 
daily,  -5  years'  successful,  diversified 
experience  large,  small  cities,  desires 
changr  to  managerial  position  medium 
•ixe  market  where  talents  can  be  ap¬ 
plied  in  vigorous  administration  to  in¬ 
crease  iirofits.  Stock  option,  bonus  or 
some  ownership  opportunity  more  im¬ 
portant  than  big  salary.  Finest  refer¬ 
ences.  Box  727,  Editor  ft  Publisher. 


UNUSUAL  HUSBANU-WIFE  TEAM. 
He.  general  manager,  astute  business 
leader,  well  versed  in  all  phases  of 
nawsp!i|>er  work.  She.  well-trained,  ex¬ 
perienced  woman’s  editor.  Free  for 
civic  work,  travel,  etc.  Reply  Box  769, 
Editor  ft  Publisher. 


GENERAL  MANAGER 
or  Assistant  Publisher  available.  Knows 
all  phases  including  all  union  contract 
work.  Strong  on  linage  gains,  ex¬ 
pense  controls  and  product  appearance. 
Reasonable  salary.  Box  796,  Editor  ft 
Publisher, 


I’UNTROLLER-AUDITOR 
Ten  years'  as  such.  College  trained,  . 
excellent  references.  Methods-Proce-  ' 
dures.  strong  points.  Will  accept  any  | 
reasonable  <iffer  with  advancement  op-  ‘ 
portunity.  Box  X49.  Eilitor  ft  Publisher.  . 


EXPERIENCED— PRODUCER, 
LETTERPRESS  AND  OFFSET 

daily  operation ;  Publisher  and  General 
Manager  for  i>ast  14  years  in  Midwest 
and  South,  with  top  record  in  8,tKM) 
daily  class;  desires  to  relocate  within 
next  few'  weeks  or  by  January  as: 
Publisher,  Assistant  or  General  Man¬ 
ager.  Excellent  health,  age  40,  family 
man.  Highest  references  Know  all  de- 
l>artments  —  hard  worker  —  completely 
devotetl  to  job.  Will  assume  complete 
responsibility  if  desired.  Prefer  West 
or  Southwest,  hut  will  go  anywhere 
for  right  upimrtunity.  Able  to  travel 
for  interview.  Must  lie  iiermanent.  Box 
H42.  E<litor  ft  Publisher. 


Circulalion 


CIRCULATION  MANAGER  available. 
Experience:  ABC  papers  10  and  30,000: 
“Little  Merchant  Plan.”  Promotion- 
minded.  IG  years’  exiwrience.  Box  75S, 
Editor  ft  Publisher. 


MARRIES)  MAN,  47,  12  years'  experi¬ 
ence.  Prefer  small-town  daily.  Caimble 
fall  charge.  Detailed  resume  on  re¬ 
quest.  Box  763,  Elditor  ft  Publisher. 


CIRCTTLATION  MANAGER.  West. 
Non-metropolitan.  All  angles.  Top 
ABC,  boy  exiwrt.  Permanent,  congen¬ 
ial,  professional  atmosphere.  'Top  refer¬ 
ences.  Available  Jan.  1,  1962.  A.  J. 
Bams,  1929  -  12th  St.,  Santa  Monica, 
Calif.  EUC  6-2471  or  EUC  8-3734. 


YOUNG,  MARRIED  NEXIRO  seeks 
twnee  position  on  daily,  in  circula¬ 
tion.  Three  years'  of  college.  Presently 
in  editorial  department  of  large  daily.  I 
Box  793.  Editor  ft  Publisher. 


('.lagsified  Adrertiting 

CLASSIFIED  MANAGER-SALESMAN 
who  likes  to  work,  earn  good  money 
and  advance,  stymietl  on  20,000  <laily 
in  (Thart  Area  11,  Box  .84ei  Elditor  & 
Publisher. 

Correapondenti 

;  FREE  -  LANCE  writer/ photographer 
!  seeking  assignments  in  Atlanta  or  . 
I  Southeast  area.  Write:  T.  E.  Smith,  i 
'  6262  Chamblee  Dunwoody  Road,  Dun-  ! 
^  woody,  Ga. 


YOUR  OWN  Washington  Bureau? 
Vigorous  newsman  with  ten  years'  top 
Washington,  foreign  ex(ierience  offers 
regional  coverage  tailored  your  needs 
plus  national-international  column,  ex¬ 
clusive  your  area.  Box  812.  Elditor  ft 
I  Publisher. 


EXPFXtIENCED  PARIS  F'ASHION 
writer  and  corresiiondent  with  inter¬ 
nationally  known  by-line  having  top 
entree  to  all  Fluro[iean  F'ashion  mar¬ 
kets  is  currently  available  to  newspa- 
liers  and  magazines.  Can  provide  ex¬ 
clusive  coverage  or  feature  stories  on 
Paris  collections  opening  January  22. 
1962  for  the  States.  Canada  or  any¬ 
where.  If  interestecl,  write  Box  851, 
Etiitor  &  Publisher. 


Display  Adrertiaing 

SEIEK  POSITION  National  Ad  Manag¬ 
er  or  Display  salesman.  Salary  open. 
Write  details,  Harry  Burke.  175  Crest- 
view  Drive,  Pittsburgh  36.  Pa. 


ADVERTISING  DIRECTOR  presently 
with  70,000  daily  circulation  newspaper 
desires  opportunity  with  larger  daily. 
Have  serv^  in  classified,  retail,  and  na¬ 
tional  managerships.  36  years  old, 
married,  with  family.  Box  786.  Elditor 
ft  Publisher. 


ARE  YOU  PLANNING  A  PAPER? 
Or  need  more  action  for  your  present 
paper?  Seasoned  advtg.  salesman.  Why 
not  try  me?  Box  816,  Elditor  ft  Pul>- 
lisher. 


•raOROUGHLY  EXPERIENCED  Wid¬ 
ow,  now  62,  wants  part-time  place  on 
good  paper.  Prefer  display,  but  will 
do  classified,  general  news,  society — 
or  all  on  top  weekly,  Elxperienced  pro¬ 
motions  and  specials,  tool  South  or 
Southwest,  please.  Box  817,  Elditor  ft 
Publisher. 


ADVERTISING  MANAGER.  20  years' 
proven  record.  Now  employed  12,000 
daily.  Metro  experience;  former  week¬ 
ly  publisher.  Seeks  return  Chart  Area 
I  8,  small  daily  Top  references,  resume 
!  and  |>hoto.  Strict  confidence  assured 
all  replies.  Can  arrange  |«rsonal  week¬ 
end  interview.  Box  .839,  Elditor  ft  Pub¬ 
lisher. 

Editorial 

**  EDITORS  &  REPORTERS  ** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEIADUNE  PERSONNEL  (Agency) 
56  W.  45  St.,  New  York.  OXford  7-6728 


CIRCULATION  POSITION 

Top  or  good  second.  Personnel  leader. 
West  Coast  experience.  Twenty-one 
years'  in  AM  ft  PM  metropolitan  field. 
Age  42.  now  employed.  Know  “Little 
Merchant  Plan,”  etc.  Complete  quali¬ 
fications  in  answer  to  your  inquiry. 
Write:  Box  843,  Elditor  ft  Publisher. 


Claaaified  Adrertiaing 

CLASSIFTED  MANAGEHt  —  Young. 
Mergetic,  married.  Sound  classified 
builder.  Good  layouts,  copy.  Prefer 
mio  position  with  outside  sales  with 
wly  of  8.000-16,000  class  on  West 
Uoast.  Available  on  month's  notice. 
Box  846,  Elditor  ft  Publisher. 

editor  ac  PUBLISHER 


EDITOR— Seeks  company  publication 
spot.  Broad  experience  in  industrial 
editing,  public  relations,  newspapers. 
Degree.  Married.  Box  '733,  Elditor  ft 
Publisher. 


JACK  OF  ALL  TRADES  wants  to 
master  one.  Beat  or  bureau.  Like 
courts.  Degree,  36.  two-and-on^half 
kids,  veteran.  Twelve  years'  leg.  pix. 
desk  on  dailies.  Jack  Magee,  6320  Lake 
j  Como  Ave.,  San  Diego  19,  Calif. 
{  Phone:  HOward  6-1598. 


WASHINGTON-BASE®  JOURNALIST 
16-years’  experience  news  and  govern¬ 
ment,  would  represent  your  publica¬ 
tion,  or  join  bureau,  in  Nation’s  Capi- 
,  tnl.  Know  Texas.  Southwest.  Box  756, 
i  Elditor  ft  Publisher. 

for  December  16,  1961 


Editorial 

REKIENT  GRAD  from  top  big-ten  J-  I 
School  wants  reporting  job  on  medium- 
sized  daily  in  Chart  Areas  10,  11,  12.  I 
Limited  professional  experience,  but  I 
eager  to  prove  ability.  Married,  com¬ 
pleted  military  duty.  Box  781,  Elditor  ft 
Publisher. 


EIDITING  or  EDITORIAL  WRITING 
wanted  by  a  top-notch  newsman  em¬ 
ployed  St.  Louis  daily.  Prefer  Chart 
Area  2,  Size  not  important,  but  price 
not  cheap.  Twenty-two  years'  experi¬ 
ence  news  side.  Incisive  writer— lilMral 
views.  Box  796,  Editor  ft  Publisher. 


I  CAN  SHOW  RESULTS 
SPORTS  EDITOR,  27.  of  small  Cali¬ 
fornia  daily,  yearns  to  advance  in 
sports  with  aggressive  Western  news- 
I>aper.  Elducation,  solid  sports  back¬ 
ground  complemented  by  practical  ex- 
iwrience  in  photo,  page  layout,  wire. 
Box  787,  Elditor  ft  Publisher, 


RES’ORTER,  all-around  experience. 
Now  employed  paper  40.000  circulation,  j 
Seeks  job  larger  paper.  Married,  draft 
exempt,  will  relocate.  Box  757,  Elditor 
ft  Publisher, 


RIM  MAN  on  80M  daily  seeks  desk  or 
reporter  spot  with  California  p.m.  E“ive 
years  all  beats,  rewrite.  Vet,  28,  mar¬ 
ried.  child.  Best  references.  Box  791, 
Elditor  ft  Publisher. 


AGRICULTURAL  WRITEK.  Presently 
Elxecutive  Officer  Pacific  Naval  Facility. 
Leave  Navy  1st  May,  '62.  Desire  posi¬ 
tion  with  opportunity  on  Midwest  week¬ 
ly,  daily,  farm  magazine.  Also  sirarts, 
photo,  ^itorial  experience.  Married, 
26,  good  references.  BS  in  Agricultural 
Journalism.  Box  800,  Elditor  ft  Pub¬ 
lisher. 


BROAD  REPORTING-REWRITE  expe¬ 
rience:  wants  chance  on  PM  desk.  3125 
minimum.  Box  821,  Elditor  ft  Pub¬ 
lisher. 


DEMANDING  REPORTING  position 
Elastern  area.  Experienced,  degree,  28. 
Camera-darkroom  background.  40-hr. 
week  unknown.  Have  car.  Box  813. 
Elditor  ft  Publi^er. 


MANAGING  EDITOR.  25.  on  prize¬ 
winning  6000  daily  in  Chicago  suburbs, 
wants  opportunity  on  medium  or  large 
daily  anywhere.  Ebcperience  reporter  or 
desk.  AB.  Elnglish.  Married.  Box  827. 
Editor  ft  Publisher. 


MR.  TRADE  JOURNAL  EDITOR:  If 
your  readers  are  affected  by  doings  in 
Washington,  you  need  weekly  or  month¬ 
ly  column.  Veteran  business  writer  with 
top  contacts  can  give  you  one;  spot 
coverage.  Box  809,  Elditor  ft  Pub¬ 
lisher. 


NEIEID  HEILP  with  Training  Beginner 
Reporters?  Experienced  newspaperwom¬ 
an  with  extensive  background  in  in¬ 
dustry,  medicine.  aviation,  atomic 
energy,  federal  courts,  police  beat  etc. 
Also  features  and  woman’s  pages.  Elx- 
pert  with  camera.  In  Who’s  Who  of 
American  Women.  Top  References. 

I  Will  consider  writing  job,  public  rela¬ 
tions  or  assistant  to  publisher.  Box 

I  829.  Elditor  ft  Publisher. 


PROFICIENT  WRITER.  28.  married. 
BJ,  SDX.  Solid  experience  in  news¬ 
paper,  magazine,  advertising.  PR,  free¬ 
lance.  Can  write  with  the  best,  also 
capable  cartoonist-artist  and  adept  pho¬ 
tographer.  Desire  good  magazine  or 
newspaper  writing  job.  My  samples 
speak  for  themselves.  Now  making  over 
38,000  but  consider  opportunity  over 
salary.  Prefer  Southwest,  overseas,  but 
go  anywhere.  Box  819.  Elditor  ft  Pub¬ 
lisher. 


COMPETEINT,  responsible.  creative 
newsman;  at  home  in  composing  room; 
fast,  accurate  editor,  writer;  give  or 
take  direction.  References.  Bo.x  841, 
Elditor  ft  Publisher, 


MANAGING  EDITOR,  experienced, 
medium  or  small  daily.  East.  Box  852, 
Elditor  ft  Publisher. 


Editorial 


.MAGAZINE  MANAGING  EDITOR, 
seeking  new  challenge;  broad  back¬ 
ground  in  agriculture;  M.A..  inter¬ 
national  affairs;  proven  in  free-lance 
writing,  photography,  public  8|>eaking, 
radio ;  top  references  from  present  and 
I>a8t  emi>loyers ;  must  relocate  for  fam¬ 
ily  health.  Box  863,  Elditor  ft  Pub¬ 
lisher. 


NEWS  OR  CITY  EDITOR 

.MEDILTM  DAILY 
Chart  Area  1  or  2 
Box  850,  Editor  ft  Publisher 

Mechanical 


UNOTYPB  OPERATOR,  five  years’ 
experience.  1^  gal.  per  hr.  Will  go 
anywhere.  Nicholas  Di  Leo,  685  Fourth 
Ave.,  Brooklyn-32,  N.  Y. 


UNOTYPE  OPERATOR,  go  anywhere. 
F“ive  years'  experience.  1^  gal.  par 
hr,  FVank  Lombardo,  7132  -  68th  St., 
Glendale,  New  York. 


Photography 

FIRST-CLASS  PHOTOGRAPHEai,  ex- 
iwrienced  all  types  newspaper,  maga¬ 
zine  and  TV  work.  Highest  references. 
Own  cameras  and  car.  Age  27,  mar¬ 
ried,  three  children.  Available  imme¬ 
diately.  Salary,  top  rates.  Wife  also 
experienced  in  darkroom  work.  Box 
773,  Editor  ft  Publisher. 


PHOTOGRAPHER  —  Young  man  with 
ten  years’  experience  in  newspapers 
would  like  to  show  his  work  to  those 
who  will  not  settle  for  the  usual  but¬ 
ton  pusher,  firing  squad  technique.  Has 
camera  equipment,  a  car  and  excellent 
references.  Box  '782,  Editor  ft  Pub¬ 
lisher. 


EXPERIENCED  PHOTOGRAPHER 
looking  for  a  newspaper  which  appreci¬ 
ates  good  photography.  Have  Army  and 
some  newspaper  experience.  Am  23 
years  old.  single,  and  will  relocate. 
Box  801,  Elditor  ft  Publisher. 

Production 

GRADUATE  with  special  printing  pro¬ 
duction  major.  EHeven  years’  experi¬ 
ence  in  printing  and  production.  Will 
work  on  daily  or  weekly  publication, 
or  in  commercial  plant.  Available  Feb. 
10,  1962.  Box  826,  Elditor  ft  Publisher. 

Public  Relations 

COLLEGE  OR  CORPORATE  PR  job 
wanted  by  journalism  grad,  26,  mar¬ 
ried.  with  4  years’  in  public  relations, 
radio  news.  Box  686,  Editor  ft  I*ub- 
lisher. 


PUBLIC  RELATIONS 
UTILITY  MAN  —  Capable  in  promo¬ 
tion,  publicity,  press  relations,  political 
science,  advertising,  publications,  writ¬ 
ing.  In  current  PR  position  several 
years.  Age  38.  Degree.  Single.  Expe¬ 
rienced  in  news  reporting  feature  writ¬ 
ing,  editing.  Widely-traveled.  Desires 
to  use  all  talents  in  administrative  po¬ 
sition.  Prefer  Kentucky.  Will  acceiit 
310,000  minimum  if  other  position  fea¬ 
tures  are  attractive.  Box  760,  Elditor  ft 
Publisher. 


LOS  ANGELES  RESIDENT  desires 
Public  Relations/ Corporate  Communica¬ 
tions  post.  B.J.  degree  PLUS  6  years 
metro,  daily  PLUS  7  years  public  re¬ 
lations  PLUS  7  years  corporate  com¬ 
munications  experience.  Married,  41. 
available  now!  'Top  references.  ORchard 
0-1890. 

Syndicate  Salesmen 

Elxperienced,  reliable,  successful.  Well- 
regarded  in  trade.  Traveled  entire  U.S. 
Salary  plus  commission.  Box  837,  Editor 
ft  Publisher. 
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Shop  Talk 

By  Robert  U.  Brown 

Cease  and  Desist 

In  the  Nov.  11  issue  we  at¬ 
tempted  to  point  out  the  dangers 
of  the  “temporary  cease  and  de¬ 
sist  order”  as  contemplated  by 
the  Federal  Trade  Commission. 
The  FTC  is  requesting  Congress 
to  authorize  this  prDcedure  un¬ 
der  which  the  Commission  could 
order  an  advertising  or  commer¬ 
cial  practice  stopped  at  the  mo¬ 
ment  the  Commission  issues  a 
complaint  accusing  the  practice 
of  being  unlawful.  It  would  last 
while  the  case  is  going  on  and 
l)e  effective  even  though  the 
charges  are  not  proven  and  may 
never  be  proven.  It  would  be  in 
effect  even  before  the  accused 
had  a  chance  to  defend  him¬ 
self. 

As  our  article  was  being  writ¬ 
ten  an  important  case  was  being 
decided  by  an  FTC  hearing  ex¬ 
aminer. 

♦  ♦  * 

On  July  28,  1958,  the  FTC 
issued  a  complaint  against 
American  Cyanamid,  Bristol- 
Myers,  Bristol  Laboratories, 
Chas.  Pfizer,  Olin  Mathieson 
and  Upjohn  charging  them  with 
monopoly  and  price  fixing  in 
the  sale  of  antibiotics. 

In  substance  the  complaint 
alleged  that  “Pfizer  unilaterally 
attempted  to  monopolize  the 
antibiotics  industry,  attempted 
to  and  did  monopolize  the  tet¬ 
racycline  industry,  and  by  fraud 
and  misrepresentation  caused  a 
patent  on  tetracycline  to  be 
issued  by  the  U.  S.  Patent  Of¬ 
fice;  and,  independently  thereof, 
caused  the  patent  to  issue  al¬ 
though  the  invention  was  un¬ 
patentable  as  a  matter  of  law; 
and  issued  invalid  licenses  un¬ 
der  said  patent.  The  complaint 
further  alleges  that  all  respond¬ 
ents  by  conspiracy  fixed  the 
prices  of  tetracycline,  chlortet- 
racycline  and  oxytetracycline; 
foreclosed  and  prevented  com¬ 
petition  in  tetracycline  and 
chlortetracycline  by  licenses  and 
cross-licenses;  attempted  to  mo¬ 
nopolize  the  antibiotics  indus¬ 
try;  attempted  to  and  did  mo¬ 
nopolize  tetracycline;  Pfizer  and 
Cyanamid  withheld  material  in¬ 
formation  from  the  Patent  Of¬ 
fice  and  Pfizer  submitted  false 
information,  as  a  result  of  which 
Pfizer  was  enabled  to  secure  the 
tetracycline  patent;  and  Pfizer 
issued  and  Cyanamid,  Bristol, 
Squibb  and  Upjohn  accepted 
licenses  under  the  tetracycline 
patent  with  knowledge  of  such 
withholding  and  misrepresenta¬ 
tion,  and,  independently  there- 
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of,  with  knowiedge  the  inven¬ 
tion  w'as  unpatentable.” 

There  were  denials  by  the 
companies  involved,  prehearing 
conferences,  hearings  which  took 
place  over  a  year’s  time.  Al¬ 
most  three  and  a  half  years 
after  the  complaint  wras  issued 
(after  2,900  pages  of  briefs 
from  counsel  on  both  sides,  testi¬ 
mony  exceeding  11,000  pages 
and  exhibits  occupying  8,000 
pages)  the  hearing  examiner, 
Robert  L.  Piper,  concluded: 

“Concededly  and  understand¬ 
ably  in  a  record  of  such  vast 
size,  there  are  isolated  items 
of  evidence  which,  standing 
alone  and  without  explanation, 
might  cause  suspicion  or  specu¬ 
lation  of  conspiracy.  Howrever 
speculation  and  suspicion  can¬ 
not  replace  proof.  The  decision 
must  be  based  upon  reliable, 
probative  and  substantial  evi¬ 
dence  upon  consideration  of  the 
whole  record.  By  such  stand¬ 
ards,  counsel  supporting  the 
complaint  have  not  sustained 
their  burden  of  proof.  Based 
upon  a  consideration  of  all  of 
the  reliable,  probative  and  sub¬ 
stantial  evidence  in  the  record, 
it  is  concluded  and  found  that 
the  respondents  have  not  cn- 
paged  in  any  of  the  violations 
alleged  in  the  complaint.” 

He  ordered  the  complaint  dis¬ 
missed. 

*  *  * 

If  the  Federal  Trade  Com¬ 
mission  had  been  empowered  to 
issue  a  “temporary  cease  and 
desist  order”  on  July  28,  1958, 
at  the  time  it  issued  its  com¬ 
plaint  against  these  companies, 
all  those  practices  alleged  to  be 
in  violation  of  the  law  would 
have  been  suspended  for  the 
last  three  and  a  half  years.  The 
companies  would  have  been  dam¬ 
aged  by  this  suspension  and  it 
is  possible  the  public  would  also 
have  been  harmed  by  its  in¬ 
ability  to  obtain  some  of  the 
drugs. 

The  weapon  of  the  “tempo- 
rar>'  cease  and  desist  order” 
w'ould  make  the  FTC  “an  all- 
pow’erful  czar  of  business,”  ac¬ 
cording  to  Gilbert  H.  Weil,  gen¬ 
eral  counsel  for  the  Association 
of  National  Advertisers. 

He  has  said:  “If  there  are 
situations  where  the  Commis¬ 
sion  should  be  able  to  put  a 
faster  end  to  unlawful  practices 
than  it  can  today,  that  could  be 
readily  accomplished  by  the  fa¬ 
miliar  process  of  giving  the 
Commission  the  right  to  go  to 


court  for  a  temporary  cease  and 
desist  order,  and  to  hav’e  the 
court  decide  whether  or  not  it 
would  be  proper  to  issue. 

“If  the  Commission’s  true  and 
sole  interest  is  in  speed  with 
justice,  rather  than  sheer  power, 
there  is  no  reason  why  it  should 
not  welcome  suiiervision  and  ad¬ 
ministration  of  the  drastic 
remedy  of  a  temporary  cease 
and  desist  order  by  a  court  that 
is  independent,  impartial,”  etc. 

The  Commission  is  already 
the  complainant,  prosecutor, 
judge  and  jury  of  its  cases.  The 
only  recourse  of  an  accused  is 
to  have  a  true  court  review  the 
case  without  preconceived  views. 
This  safeguard  would  be  elimi¬ 
nated  in  the  early  stages  of  a 
case  (at  least  in  the  first  three 
and  a  half  years,  as  in  this  one) 
if  Congress  grants  authority  to 
the  FTC  to  issue  “temporary 
cease  and  desist  orders.” 

• 

Salinger  Notices 
Security  News  Lid 

Washington 

Pierre  Salinger  thinks  the 
“problem”  of  security  news 
which  President  Kennedy  dis¬ 
cussed  last  April  has  largely 
vanished. 

“Since  the  speech  there  has 
been  virtually  none  of  this  type 
of  information  published,”  the 
White  House  press  secretary 
said  this  week  in  a  radio  inter¬ 
view.  “Now  whether  that’s  co¬ 
incidence  or  whether  it  is  that 
the  editors  are  taking  a  harder 
look  at  the  copy  that’s  coming 
across  their  desks,  I  can’t  say. 
But  there’s  been  a  great  down¬ 
trend  as  far  as  the  things  that 
we  considered  w'ere  problems 
which  were  appearing  in  pa¬ 
pers.” 

• 

News  Analysis 

The  Associated  Press  is 
changing  the  “interpretative” 
slug  which  has  preceded  stories 
in  which  news  specialists  assess 
a  situation.  Such  stories  will 
carry  this  line:  “An  AP  News 
Analysis.’’ 


Hodding  Carter 
Views  Effigy  As 
‘More  Civilized^ 

Greenville,  Miss. 

“In  the  old  days,  some  Mis- 
sissippians  used  to  bum  people 
in  the  flesh.  Now  they  just  do 
it  in  effigy.  I  think  this  is  real 
progress,  even  if  the  effigy  was 
of  myself.  I  am  glad  to  serve 
as  proof  that  we  are  getting 
more  civilized  in  these  parts.” 

This  was  Hodding  Carter’s 
answer  to  an  incident  in  the 
community  of  Glen  Allan,  35 
miles  south  of  Vicksburg,  last 
week.  A  fiv’e-foot  effigy  of  the 
Pulitzer  Prize-winning  editor 
of  the  Greenville  Delta  Demo¬ 
crat-Times  was  stuffed  with 
copies  of  his  paper  and  burned. 
Mr.  Carter  said  he  was  also 
threatened  with  bodily  harm. 
Both  acts  followed  his  remarks 
at  Providence,  R.  I.,  on  Dec.  5 
that  federal  marshals  or  troops 
should  be  sent  to  McComb,  Miss., 
if  there  was  more  racial  trou¬ 
ble  and  attacks  on  newsmen. 

^Special  Responsibility' 

Mr.  Carter,  speaking  before 
an  audience  at  Pembroke  Col¬ 
lege,  Providence,  said  that  racial 
strife  in  the  South  posed  “a 
special  responsibility  to  South¬ 
ern  newspapers  and  many  of 
them  handle  the  responsibility 
well.” 

He  added  that  the  South  pub¬ 
lished  “both  the  best  papers  in 
the  United  States  and  the 
worst.”  Considering  his  own 
;x)sition  as  an  editor  with  a 
reputation  as  a  moderate  in  race 
relations,  he  said :  “I  couldn’t 
have  lasted  25  years  in  Missis¬ 
sippi  as  an  editor  if  I  had  been 
the  only  one  out  of  step  there.” 

He  said  threats  from  those 
who  disagree  with  him  are  nor¬ 
mal  though  he  receives  fewer 
these  days  than  25  years  ago 
when  he  kept  a  loaded  revolver 
in  his  desk  drawer. 


Buying  or  selling  a 

DAILY  NEWSPAPER? 

We  would  welcome  an  opportunity  for  a  confidential 


discussion.  At  no  obligation  to  you,  of  course. 
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SEE  WHAT'S  HAPPENED 
TO  THE  GIRL  WITH 
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Smile” 


I 


1911  Then,  telephone  operators  wore  long  dark  skirts,  white 
blouses  and  heavy  headsets. 

They  .sat  on  high  .stools  before  long  lines  of  switch¬ 
board  positions.  Most  calls  were  of  a  simple  type,  usually 
in  the  .same  town  or  city. 

And  every  call  was  operator  handled. 

*  t\  ft -t  Today,  mo.st  local  calls  and  many  long  distance  calls  are 
dialed  directly. 

But  operators  are  still  very  much  needed:  25  million 
times  a  day  Americans  are  assisted  by  these  friendly, 
unseen  girls.  They  help  with  such  calls  as  person-to- 
person,  reverse  charge,  and  credit  card  calls.  Others 
handle  special  services  such  as  information  and  calls  to 
mobile  telephones. 

Today’s  operators  spend  more  time  with  individual 
customers.  They  need  generous  amounts  of  tact,  intelli¬ 
gence  and  the  desire  to  help  people.  With  modern  equip¬ 
ment,  which  will  soon  include  the  pushbutton  console 
shown  below,  they  will  continue  to  give  you  the  fine.st 
telephone  service  in  the  world. 

And  even  if  you  don’t  call  your  operator  as  much  as 
you  u.sed  to,  isn’t  it  nice  to  know  that  she’s  there ! 
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Collage  portrait  of  Gilbert 
Love  made  of  road  maps,  by 
artist  Warren  Pleasants. 
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GILBERT 


Gil  Love  could  be  called  Pittsburgh’s  “Pied 
Piper,”  In  1944  he  started  a  Pittsburgh  Press 
column  aimed  at  readers’  interests— from  specu¬ 
lations  on  immortality  to  a  discussion  of  the 
common  cold  with  a  bevy  of  chilly  artists’  models. 

He  campaigned  for  the  beautification  and  de¬ 
velopment  of  the  Mt.  Washington  hillside,  loom¬ 
ing  over  Pittsburgh’s  Golden  Triangle.  Citizen 
groups  followed  his  lead  and  today  Mt.  Washing¬ 
ton  is  more  beautiful  because  of  Gil’s  long-time 
backing  of  this  project  through  his  columns. 

By  accident  Gil  discovered  his  readers  had  a 
major  interest  in  travel.  He  did  a  column  on  the 


Shenandoah  Valley  and  offered  a  hotel  listing 
for  writing  in.  More  than  400  readers  did. 

Globe-circling  Gil— he’s  been  around  the  world 
2*2  times— the  being  a  flight  over  the  North 
Pole— has  gotten  an  amazing  response  to  his 
travel  columns.  His  account  of  a  New  England 
trip  brought  3000  itinerary  requests.  A  year  ago 
he  sent  1900  Pittsburghers  pouring  into  Black- 
water  Falls  in  West  Virginia  on  one  weekend. 

In  a  survey  among  women  Gil  was  rated  the 
No.  1  columnist  in  Pittsburgh.  Recently  fellow 
journalists  voted  his  column  a  Golden  Quill 
Award. 


Give  light 

and  the  people  will 
find  their  own  way. 
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